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Soul Surge in U.K.
As 10 Make Top 50

By ROB PARTRIDGE
Staff Member, Music Week

LONDON-—The British singles
chart has a lot of soul. This week
there were 10 soul singles in the
Top 30 and two soul breakers—
an impressive total considering the
comparative paucity of soul mate-
rial in the chart during the past 12
months.

In announcing Polydor’'s U.K.
acquisition of the Dakar label,
John Fruin predicted: “Signs in
America are that soul is again
matching pop for sales, in the re-
gion of 800,000. I think this sort
of trend is happening here too.”

Soul music in the U.S. has had
a period of dazzling success. Dur-
ing May, the top five positions in
the Billboard singles chart were
held by black artists and by the
end of the month 11 of the top
20 and 37 of the top 100 records
were soul singles.

But U.S. success is no automatic
guarantee of British acceptance.
Many fine American soul records
fail in Britain because of the dif-
ferences in marketing conditions
and public tastes. Certain records
have been previously considered
“too American” for the British
market—thus, for instance, the al-
most complete absence from the
British charts of Gladys Knight, one
of Motown’s most expressive sing-
ers.

The present profusion of soul
music styles and the large number
of records by virtually unknown
artists, therefore, is one of the most
remarkable facets of the present
British chart situation.

Group Formed to
Push Classical

By BOB SOBEL

NEW YORK — The Classical
Conspiracy, an association of rec-
ord companies, retailers and pub-
lishers, has been formed to broad-
en the classical music market.

Leonard Marcus (Editor, High
Fidelity), chairman of the associa-
tion, said that the ‘conspiracy’ will
bave a twofold function: to pro-
mote a greater public interest in
classical music and to channel this
interest into a ‘“‘more profitable”
market.

“The formation of the associa-
tion,” he said, “has come at a time.
of resurgence of interest in clas-
sical product. We hope to utilize
this trend in broadening the avail-
able audience as well as strength-
ening all those involved in the
production and marketing of clas-
sical music.”

A major area of interest of the

(Continued on page 31)

Phil Symes of Tamla Motown
believes this shift in public taste is
largely due to the BBC. “The BBC
seems to have taken a more liberal
attitude to soul music—six months
ago it wouldn’t have played rec-
ords by Roberta Flack and Love
Unlimited,” he commented. “But
now, for instance, Tony Blackburn

(Continued on page 44)

PRS Income at
Peak $24.1 Mil

By PHILIP PALMER
Staff Member, Music Week

LONDON — The Performing
Rights Society’s gross income from
all sources last year was $24.2
million, an increase of $3.6 million
over the equivalent figure for
1970. The increase of 16.4 percent
is the largest ever recorded in the
history of the PRS. More than
$960,000 of the income is attrib-
utable to increased receipts from
affiliated societies abroad. The
PRS’ own licensing operations re-
sulted in an increase of more than
$2.2 million—18 percent more than
the 1970 figure—and the PRS
investment income, including prof-
its on sales, has increased by more
than $240,000. The revenue to be

(Continued on page 45)
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Nashville Sets Helhchbr)p

Ist Engineers’
Natl. Seminar

By BILL WILLIAMS

NASHVILLE—The first Nash-
ville Recording Seminar has been
scheduled here Aug. 16-19, de-
signed as a workshop for inde-
pendent studio engineers, producers
and others involved in recording.

Its stated intent is to help small-
er studios, producers and engineers
learn and share new ideas, tech-
niques and methods.

The seminar will deal with prac-
tical and creative use of limiters

(Continued on page 8)
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On Rack $ Hike

By PAUL ACKERMAN

NEW YORK-—Pioneer record
executive Amos Heilicher late this
week warned that the present price
structure imposed by major labels
could lead to vast mdustry dis-
ruption. Heilicher said: “The new
price structure as presented by
the major record companies could
lead to a chaotic situation. .
Unfortunately, little thought was
given regarding the economic wel-
fare of the rackjobber as the
major user of product. Only time
will tell what the effects will be.”

Heilicher is president of Pick-
wick International and past presi-

Passage of

La. Anti-Piracy Statute

By CLAUDE HALL

BATON ROUGE—With a
strong application of “cajun power,”
several record men in Louisiana
have been carrying on their own
personal war against unauthorized
duplication and last week suc-
ceeded in getting a bill passed
through the Louisiana Legislature
making bootlegging a felony in
the state.

Violators will receive a $1,000
fine for a first offense and up to
$2,000 for a second offense. The
law, signed by Governor Edwin

Edwards, will go into effect Jan.
1, 1973

Fighting the war were Stan
Lewis, head of Jewel/Paula Rec-
ords in Shreveport; Henry Hilde-
brand, owner of All-South Dist.
Corp., New Orleans; and veteran
record promotion man and record
producer Bob Robins,

The campaign started over a
year ago on two different fronts.
Robins said he “got frustrated with
bootleggers in Louisiana. Every-

(Continued on page 10)
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. The Seeds of Life . .
Today)—More than an album. A statement that tells it right
on! Bursting with truth and busting out in sales!

. If (We Had Peace

(Advertisement) 1303.

More exciting than a jailbreak . . .
“live” at SING SING with a frenzied revue first acclaimed by
the inmates and now breaking out all over. The sounds of
today performed for the men who face endless tomorrows
behind bars. Unlocking sales in all markets on TICO CLP

Eddie Palmieri recorded

(Advertisement |

dent of NARM. His comments
come at a time when key rack-
jobbers privately have expressed
fears that the new pricing policy
of manufacturers would severely
impair their profit margin. One
executive stated: “You need not
be a Houdini to realize what they
are trying to do. They want to
kill us. . . . And if they kill us
they will themselves. It is eco-
nomic suicide.”

(Continued on page 62)

UNESCO ON
DISKS & TAPE

LONDON — The UNESCO
intergovernmental conference
on Cultural Policies in Europe,
held in Helsinki June 19-28, has
unanimously adopted a recom-
mendation to European member
states “to recognize especially
that sound recordings are cul-
tural materials and should be
treated as such.”

This recommendation was
adopted following a proposal
made jointly by the delegation
from Finland, Denmark, Nor-
way, Sweden, Iceland, Italy,
Switzerland, Greece. Cyprus,
Hungary, Poland, Yugoslavia
and France. An IFPI spokes-
man here said the next move
would be to try to get a resolu-
tion passed at the general con-
ference of UNESCO in Paris
Oct. 16-Nov. 17.

HammondBlasts

Jazz ‘Sitters’
By JIM MELANSON

NEW YORK—John Hammond,
director of talent acquisition for
Columbia Records, at a Rutgers
Institute of Jazz Studies’ seminar
on the problems of piracy and
bootlegging, said that the record
industry has been “terribly remiss”
by sitting on vintage jazz record-
ings. Many labels, he said, have
held pieces that ought to be made
available to the listening public,
especially the collector.

While not condoning bootleg op-
erations, Hammond wondered
whether labels have “a moral if
not legal right” to material they
have, in some cases, held for over
30 years.

Held in conjunction with the
Newport Jazz Festival, the seminar

(Continued on page 62)
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“LLove Must BeThe Reason”

answers an important question.

“Why is James Last so popular all over the world?”

Because James Last performs the world’s hits in a way that makes them his hits.

JAMES LAST
“LLove Must BeThe Reason”
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THE MOONGLOWS ARE BACK.
MORE SINGERELY THAN EVER.

Remember The Mocnglows?
The vocal velvet that made “‘Sincerely” an all t me smash.
Well, that stellar croup of 112 1950s is back
cnd so is “Sincesely.”
But differently. In a new album loaded with new
(and oldie) material, knockout arrangements cnd today s

recording technigues.

And the genius of conductor-arrange--producer-performer

Harvey Fuqua.
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General News

Gershwin Mss
Is Sought by
U.S. Library

NEW YORK--A court claim
has been filed here in Surrogate’s
Court for the Library of Congress,
to obtain original manuscripts of
14 songs composed by George
Gershwin. The manuscripts were
uncovered among the papers of
Leon Leonardi, former copyist for
the Gershwin Publishing Co., in
the "30’s.

Leonardi died in 1967 without
leaving a will, thus delaying the
disposition of his estate.

U.S. Attorney Whitney North
Seymour Jr. has filed the claim
on behalf of the Library of Con-
gress, which maintains the coun-
try’s largest collection of Gershwin
manuscripts. Ira Gershwin, the late
composer’s collaborator and broth-
er, claimed legitimate ownership of
the manuscripts in a 1968 affidavit
which accompanied the court
claim. As owner, Ira Gershwin
agreed to donate the works to the
Library of Congress.

Gershwin’s affidavit also stated
that Leonardi, as copyist, had taken

(Continued on page 6)

More Chain

LOS ANGELES—Trend toward
free-standing store chain operators
growing bigger (Billboard, July 1)
was further evidenced this week,
when a further check disclosed
greater expansion through 1972
and beyond.

Cleve Howard, founder of Budg-
et Records & Tape, Houston, na-
tional retail store franchising op-
eration, reported he will add ap-
proximately 10 more stores, pri-

London Joins

$5.98 Trend

NEW YORK-—London records
joined a growing list of labels,
which over the past year, have
raised their basic price on LP’s
from $4.98 to $5.98.

In an announcement this week
the firm stated that all former
$4.98 catalog LP’s would be raised
to a standard $5.98.

STRICKEN CONSUMERS
TO GET FREE LP COVERS

NEW YORK—NARM, having aided the drive to replenish
inventories of record and tape dealers in flood-stricken areas, is
now working with manufacturers on a plan to supply album covers
gratis to consumers whose record collections suffered flood dam-
age. NARM executive director Jules Malamud said the idea was
developed by Phil Sladin of Bandstand Record Racks, Philadelphia.
At press time, RCA, Columbia and Mercury had already agreed to
supply album covers to dealers for distribution to consumers. The
total plan entails tieing in with spot announcements on local radio
outlets. Sladin has been successful in getting WSCR and WGBI in
Scranton, to make these announcements as a public service.

Other executives are joining the effort: Dave Press, NARM
president and head of D&H Distributing in Harrisburg, Pa., is also
helping to obtain free album covers for consumers; and Bob Sum-
mers, materials manager of RCA Records, is examining the possi-
bility of servicing tapes damaged by flood waters.

United General Theaters
Establish Music Complex

LOS ANGELES—The burgeon-
ing mini-theater chain, United Gen-
eral, has lined up Herb Bernstein,
veteran producer-arranger, to head
its newly formed music entity.
UG’s president, Joseph W. Kosseff,
said the music complex will include

Expansion

marily in the Midwest, before the
end of the year. Howard said he
is researching about 35 applica-
tions from prospects presently.

Bill Davis, Davis Sales, Denver,
distribution and rack veteran, said
he intends to open two more stores
soon, making his a five-store chain,
all of which will be located in
Colorado.

Merritt Kirk, recently appointed
chief of the Discount Record Cen-
ter stores in California when
founder Art Grobart sold out to
Record Merchandising’s Sid Tal-
madge and Sammy Ricklin, said
the chain wants to add 10 more
stores, with no timetable set. “We
want a first store in Orange County
and we also want stores in the
Bay area,” he said. The chain to-
day extends its 10 stores from San
Diego to Fresno north, but intend
too to open stores north of San
Francisco in the future.

Jim Greenwood of the Licorice
Pizza store chain here which now
comprises six retail outlets, stated
four stores will be added.

Nesmith to Begin
Elektra C&EW Label

By NAT FREEDLAND

LOS ANGEILES—Mike Nesmith
is completing a deal to start a
country label for Elektra Records.
The label is to be named Country-
side and will concentrate on coun-
try-western product by Los Angeles
area talent.

Former Monkee Nesmith, who
has recorded five solo albums for
RCA and had two gold records as
a songwriter, said he intends to
organize Countryside along the
lines of a Stax-Volt operation. An
informal studio will be set up in
a residential house and a regular
rhythm section of mixed long-hair
and country musicians will be on
permanent duty.

Nesmith said he was approached
after speaking at a music industrv
forum by Elektra president Jac
Holzman. Holzman wanted to get
Elektra back into the business of
lower-cost “minority audience” rec-
ords, the way the label began, Nes-
mith explained.

There’s a fantastic untapped po-
tential for both artists and audience
in contemporary country music,”
Nesmith said. “As one example,
the all-time attendance record at

L.A’s best-known country night-

club, the Palomino, wasn’t set by

Merle Haggard or by Charley

Pride, but Linda Ronstadt who’s as

much rock as she is country.”
Good Potential

Nesmith pointed out that al-
though the average sale of a “suc-
cessful” country single is only
80,000, the Academy of Country
& Western Music claims to have
collected three million signatures
of people who claim to be country
music fans in the Southern Cali-
fornia area alone.

“For the first time, we're going
to have a major progressive distri-
bution system like WEA behind
country product and I hope we’ll
be able to break these records
across different markets more con-
sistently than ever before,” said
Nesmith.

He plans to continue with his
RCA solo artist career, but admits
the new responsibilities with Coun-
tryside will curtail his freedom for
personal appearances. “We hope
to have our studio set up and be-
gin recording by the start of Au-

(Continued on page 62)

a record label and two as-yet-
unnamed publishing companies.

UG, which is a year old and
has 14 mini-theaters in operation,
with 52 more to come by Sept. 1, is
negotiating with Morris Levy of
Roulette to handle marketing of
the United General record label.
First release will be the soundtrack
album of the theater chain’s first
movie, “A Whale of a Tale,”
which is being scored by Bernstein
and will be released Sept. 1.

Bernstein is still operating from
New York, but it’s assumed he will
operate from a Coast office soon
for UG. Kosseff said that he will
shortly announce a BMI and an
ASCAP firm. He emphasized that
UG will not only release sound-
track product, but will develop its

own talent roster for recording and
writer stable for publishing.

Senate Agrees to
Copyright '74 Run

By MILDRED HALL

WASHINGTON-—Sen. John L.
McClellan’s resolution to extend
the life of expiring copyrights an-
other two years to Dec. 31, 1974,
sped through committee action and
Senate vote last week in record
time. It will be taken up on the

Henry & Lush
Polka Awards

CHICAGO, Ill. — The inter-
national Polka Association an-
nounced the election of Ray Hen-
ry, accordionsst and band leader
from Windsor, Conn., and Marion
Lush, vocalist, band leader and
trumpet player from Alsip, Ill., to
the Polka Music Hall of Fame.

The 1971 Polka Music Award
Winners were: best LP album, “The
Golden Brass” of Western Mass.,
on Belaire label; best single, “Let
the Sunshine ‘In Polka” by the
Golden Brass, on Steljo label; best
male vocalist, Gene Wisniewski of
‘Rockville, Conn.; best female vo-

(Continued on page 62)

House side some time after July
17, when Congress returns from its
Democratic convention recess.

The legislation, S.J. Res. 247,
could face some trouble in the
House since .it is the eighth such
extension designed to preserve
copyrights in their second term
from expiring, while Congress
grinds out the long-overdue revi-
sion. The revision would give these
copyrights added years, in line
with the longer term of life plus
50 years to be given new copy-
rights in the modernized law.

But Senator McClellan’s strong
promise to make an all-out effort
to get all problems resolved, and a
revision bill on the books and in
operation by the end of 1974, may
ease the way for what is undoubt-
edly the last such extension to be
proposed. (Billboard, July 1.)

The crucial date of Dec. 31,
1974, which marks the end of the
93rd Congress, and what may be
the last hope of copyright revision
in the near future, also marks the
expiration date for the present anti-
piracy legislation giving record-

(Continued on page 4)

Cherry Red Bows Card Line;
Opens LA Distributorship

LOS ANGELES—Cherry Red
Records Corp. has gone into inde-
pendent distribution through
Cherry Red Distributing Co,,
which will handle the label’s rec-
ords and tapes and greeting cards
from the newly formed Celebra-
tion of Life Greeting Card Co.,

Radio Parley to Study
Technological Advance

LOS ANGELES—The comput-
er is increasingly becoming a ma-
jor factor in programming of radio
stations. Not so much for choos-
ing the music, although many pro-
gram directors feel it will even-
tually come to that, too, but for
other programming decisions, di-
rections, and overall sound.

It all comes back to the one de-
finitive factor about any radio sta-
tion's format: You have to properly
evaluate your market. One of the
key research directors in radio is
Cathy Lenard, director of research
for Metro Sales and Metromedia
Radio. Miss Lenard will speak on
“Use of Modern Technology for
Programming” at the fifth annual
Billboard Radio Programming For-
um, which will be held here at the
Century Plaza Hotel Aug. 17-19.

On the same panel will be Dr.
Tom Turicchi, Texas Women’s Uni-

versity, Denton, Tex., who’ll speak
on “Behavioral Psychographic
Studies on Records, Jingles, and
Formats.” In the studies con-
ducted by him and his staff, peo-
ple are attached to lie-detector
type equipment and surveyed as to
their real reaction to a radio sta-
tion and all of its programming
elements, as opposed to what they
might tell you they like or dislike.
The study cases are later inter-
viewed, and, after that, engaged in
an optimum preference test to
evaluate tuneout factors of a series
of radio stations. Dr. Turicchi will
demonstrate some of the studies he
has already conducted, including

a study for WABC, New York.
The fifth annual programming
meeting, the only educational meet-
ing of its kind, also has these
speakers slated so far for the
(Continued on page 62)

Newport Jazz Fest Spurs
Sales, N.Y. Retailers Find

NEW YORK—With the New-
port Jazz Festival in town, metro-
politan retailers are experiencing a
substantial increase in the sales
volume of jazz products. In taking
advantage of the festival’'s pres-
ence, many retailers are also utiliz-
ing tie-in store displays to spur
sales.

At Korvette, Ismael Cuebas,
record manager, said: *“Jazz sales,
in general, have gone up. Because
of the Newport Festival we have
extended our jazz section by 10
feet.” Newport schedules and
posters are displayed throughout
the store and in the music de-
partment.

Jeff Atterton, jazz department
head at the Sam Goody West Side

store, said that the initial sales re-
sponse has been “tremendous.” He
said that, even faced with a holi-
day weekend, the crowd levels and
the sales volume, especially in jazz
products, were “quite good.” Mod-
ern jazz items, with Charles,
Mingus, Ornette Coleman, Jim
Hall and Jimmy Heath leading the
way, were the best movers, he
said. Reissues were also doing well.
Atterton also remarked about
the general rise in jazz sales over
the past year. He said that there
has been an influx in sales, with
the 18-25-year-old listener becom-
ing more interested in jazz.
Jerome S. Maggid, general man-
ager and a vice president of Record
(Continued on page 10)

also owned by the firm. Distrib-
utorship will serve Southern Cali-
fornia only.

According to Cherry Red Rec-
ords president Morey Alexander,
the distributorship was formed “be-
cause we can afford to cover all
sizes of record stores if we handle
both records and cards.”

Alexander feels that large dis-
tributors do not give “the proper
service to smaller labels because
they are forced to spend so much
time handling the larger lines. We
will be going after the smaller
dealers as well as the large ones.”

Alexander will also be looking
for additional lines, primarily
smaller labels, to distribute through
the new company. “We are and
will be actively contacting other
firms,” he said.

Cherry Red Distributors will
have five or six salesmen in South-
ern California.

New Contemporary Line

The newly formed greeting card

(Continued on page 52)

Perception
Distrib Pact

NEW YORK-—Perception Ven-
tures, Inc., and Music West and
Music Two have entered into an
agreement giving the latter com-
panies distribution rights to Per-
ception product in Los Angeles,
San Francisco, Cleveland, Pitts-
burgh, Buffalo, Dallas and Hous-
ton,

According to agreement, signed
jointly by Bob Frazier, executive
vice president of Perception, and
Gene Settler, vice president and
director of marketing, RCA, the
Perception product will be distrib-
uted in Los Angeles and San Fran-
cisco by Music West. Music Two
will assume distribution responsi-
bilities in the Cleveland, Pittsburgh,
Buffalo, N.Y., Dallas and Houston
areas.

The labels of Perception Ven-
tures include Perception, Today,
Bullet and Jamboree USA.

More Late News
See Page 62
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General News

Nashvillians Record Democrats’ Theme

NASHVILLE — The “official
national anthem” for the Demo-
cratic Party’s 1972 presidential,
gubernatorial and congressional
campaigns has been recorded here
and also videotaped for presenta-
tion on an ABC-TV telethon.

The recorded version, to be re-
leased on the Campaign Music
labels 1s by Jack Barlow, Dot
artist who. paradoxically, also re-
corded an award-winning Repub-
lican song a couple of years ago.
The videotaped versions of the
song are done by Barlow (country),
by Pam and Allen Ross (folk),
and by the B.C.&M. (Baptist,
Catholic & Methodist) choir.
{black gospel).

Titled "Democrats for All
America,” 1t was written by Jack
Brown, former BMI official herc,

and now president of EN.D., Inc.,
a division of Noble-Dury.

Brown and his associate, Wayne
Poucher, made a presentation in
Washington to Lawrence O'Brien,
chairman of the Democratic Na-
tional Committee, and Richard
Murphy, manager of the national
convention in Miami Beach. An-
other paradox: Poucher is the
former voice of “Life Line,” ihe
H.L. Hunt radio series.

The song is to be premiered
July 89 on the 16-hour network
telethon, sponsored by the Demo-
cratic party, and will be the
theme of the national convention.
There it will be performed by a
band under the direction of
Sammy Spear, for many years the
leader of the orchestra on the
Juackie Gleason show.

Marketing ‘Dean’Price Dies

CHICAGO—Morris S. Price, the
veteran sales executive with a num-
ber of firms from 1948 through
1968, died here
Friday (30). Price
was considered
dean of
managers., who
worked through
independent  dis-
tributors.

Price, who start-
ed as a depart-
ment store sales
person with Gold-
blatt’s here, joined
Mercury in 1948 as a street sales-
man. moving to national sales man-
ager the following year. He re-
mained with Mercury 10 vyears,

sales

PRICE

Jerry Yablon.

leaving in 1959 to open up an in-
dependent distributorship here with
He sold out his
share in the distributorship in 1951,

moving to New York City as
national sales manager for UA
Records.

He moved to MGM Records in

1963 as national sales manager,
returning to Chicago in 1964,
where he managed the MGM

branch. He returned to Mercury in
1967, working until 1969 as budget
and surplus sales manager national-
ly. Price retired at that time, but
frequently was called upon by rec-
ord companies as a consultant in
specific sales projects.

He is survived by his widow,
Henrietta, and his son, Melvin,

RCA Slates Area

Sales, Promo Meets

NEW YORK — RCA Records
will organize a series of four one-
day regional sales and promotion
meetings starting Monday (10) in
New York followed by duplicate
meets in Chicago, Memphis and
Los Angeles.

Presentations will be made to
RCA field sales and promotion
staffs and employees of Music

14 Execs to
NARAS Board

NEW YORK-—Fourteen record
company executives have accepted
positions on the newly-constituted
National Academy of Recording
Arts and Sciences’ President’s Ad-
visory Council Board, according to
NARAS president Wesley Rose.

The function of the board will
be to advise the Academy in its
record industry related projects.
Rose suaid that the board will pro-
vide NARAS with “added strength
and understanding through liaison
and communication.”

Accepting positions were Mike
Curb (MGM), Clive Davis (Co-
lumbia), Ahmet Ertegun (Atlan-
tic). Jac Holzman (Elektra), Rocco
Laginestra (RCA), Jay Lasker
(ABC/Dunhill), Mike Maitland
(MCA), Jerry Moss (A&M), Mo

(Continued on page 62)

Copyright ‘74

e Continued from page 3

ings their first copyright protection
in U.S. history. The present revi-
sion bill, S. 644, which will be re-
launched in the Senate in 1973,
would preserve the record copy-
right, if it passes before the end
of 1974.

Failure to pass a revision bill
would mean that recordings would
again fall back into their non-
protected state, except for those
made between Feb. 15, 1972 and
Dec. 31, 1974, and the record in-
dustry would have to begin its
fight for protection under federal
law all over again.

4

West and Music Two. the com-
pany’s distribution arm. Fall prod-
uct set for release by RCA and its
independent labels will be shown.

Mort Hoffman, division vice
president, commercial operations,
will conduct the meetings.

A group of RCA executives will
fly to the duplicate meetings in the
other cities including Gene Settler,
division vice president, marketing;
Skip Byrd. director, commercial
field sales, Joseph Kleinhandler.

director. distribution and operations

administration; lack Burgess, di-
vision vice president. customer re-
lations; Herb Linsky, director.
Camden product; Jack Kiernan. di-
rector, custom label marketing;
Bill Keane. director. market devel-
opment and planning; Frank Man-
cini, director, promotion; Marvin
Witofsky. senior attorney; and Ed

Under the program, the records
will be sold at a discount to the
party at the national level, and
sold at retail price to state, county
and local Democratic  officials.
The profits would be used to alle-
viate the Democratic party debt.

Lyrics of the song also will be
published in a book at the na-
tional convention, fo use in a sing-
along. Booths will be set-up there
for sale of the record. Bumper
stickers also will be sold for the
first time. In the past they have
been given to local officials.

Brown has geared three press-
ing plants here to handle the
orders, which he says already are
pouring in by the thousands. He
says the song plugs no candidate,
no particular region of the coun-
try, and no philosaphy other than
that of the Democratic party
generally.

There will be two versions of
the Barlow record, one 1:57 in
length, the other 60 seconds.

Brown also wrote and produced
the Barlow record which was used
during Republican Gov. Winfield
Dunn’s successful gubernatorial
campaign in 1970.

Three Dog Night
Smashes Records

NEW YORK—The Three Dog
Nigth, with three coneerts produc-
ing a total attendance of 57,222
and a gross of $312,439, has sct
records for performances at the
Tampa Stadium and the Miami
Sportatorium.

In a concert at the Tampa Sta-
dium July 2, the group broke Rod
Stewart’s attendance mark of 15,-
000 plus with a crowd of 33,251
that brought a gross of $175,000.

At the Miami Spertatorium July
2. with 15.390 persons in attend-
ance, they grossed $92,496, break-
ing the house record of $88,000 by
the Moody Blues.

Opening the weekend, they ap-
peared at the Jacksonville Coli-
seum June 28 with am attendance
of 8,581 and gross of $44931.

WAMI Begins

Music Complex

1.OS ANGEILES—West America
Music, Inc.. a newly formed com-
pany specializing in record produc-
tion. publishing and artist manage-
ment, has opened offices here.

Eugene L. Code is president of
the firm. Ronald Qusierhout. vice
president, will handle artist man-
agement and vice president David
Ousterhout will handle A&R.

Duane Allen. formerly a pro-
fessional football player. has signed
as the firm’s initial artist for re-
cording and publishing.

Scanlon, director, industrial rela- West America formerly had of-
tions. fices in suburban West Covina.
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Executive Tumntable

John lerardi, most recently a regional man with DGG on
the Coast, has joined UA’s international department as a co-
ordinator. . . . Tony Lanzetta has joincd Billboard as manager
of the charts and reviews departments. Lanzetta, who was with
Cash Box for five years, replaces Ira Trachter, who resigned to
become director of rescarch at MGM Records. At the same time,
Tom Williams, formerly on the editorial staff of Billboard’s Nash-
ville office, is the magazine’s new associatc manager of charts and
reviews. He replaces Barbara Wood, who has resigned to become
assistant to Trachter at MGM. . . . Transcontinental Music Corp.,
a wholly owned subsidiary of Omega-Alpha, Inc., has completed
a senior management reorganization plan. C. Charles Smith was
clected vice president, finance; Richard W. Whitehouse was
clected vice president, counscl/administration; John J. Jossey
was elected vice president, Midwest regional manager; Peter Puzo
was clected assistant vice president, independent distribution;
Howard Siegel was elected assistant vice president, merchandise.

x Kk *

Lindy Blaskey has been named West Coast manager of Ed-
ward B. Marks Music Corp. He was previously professional
manager of the Playboy music publishing companies. . . . Kenneth
M. Olsen has been clected president of Columbia Artists Thea-
tricals Corp., a subsidiary of Columbia Artists Management Inc.
(CAMI). Olsen joined CAMI in 1970, working in the Los An-
geles office. In 1971 he returned to New York as manager in
Columbia Artists Theatricals Corp. and Columbia Festival Corp.,
another CAMI subsidiary. . . . John Contreras, veteran promo-
tion man, has been appointed national promotion manager of
Cartwheel Rccords, Nashville. He succeeds Dale Morris, who
moves up to vice president in charge of marketing and promotion.
Contreras, a full-blooded Indian, last year organized a benefit
for the Southeastern Indian Antiquitics Survey. . . . Don Ienner,
formerly on the staff of Capitol Records in New York City, has
been named national promotion director for the CAM-USA
Organization.

SCHWARZ PRINCE

Robert S, Bowen has joined Zenith Sales Co., a division of
Zenith Radio Corp., as vice president, market plans. Bowen
was previously with the Ford Motor Co. for 11 years in a variety
of senior market planning positions. . . . Peter Schwarz has moved
from director of advertising and sales promotion to director
of marketing for Telex consumer products. He was made adver-
tising department for Viking when Telex acquired that company
in 1966. Hiram A. Prince, formerly sales manager for
Fidelitone, has been clected vice president, distributor merchan-
dising and sales for the company. . . . P. Dennis Stancik has been
appointed manager, audio sales and planning for the consumer
products division of Motorola Inc. During his 10 years at the
firm, he has been regional sales manager and prcmium sales
manager and convention manager for the division. Anthony A,
Mirabelli has been named Motorola’s manager of audio product
planning, consumer products division. Prior to joining the com-
pany, he was director of marketing for the consumer electronics

STANCIK FULLER PINA

division at Bell & Howell and worked in product management
for Zenith Radio Corp. . . . Thomas Scott Fuller has joined the
consumer products sales department of Koss Corp., and will be
responsible for the sale of Koss products in Wisconsin, 1llinois
and Minnesota. . . . Ralph Pina Jr. has become general sales
manager of Amberg File & Index Co. He had 30 years of sales
experience with the parent company, Boorum & Pease, before
coming to the Amberg division, where hc was most rccently
district manager for California, Arizona and Nevada. . . . Paul G.
Hansil has been appointed Southcast regional manager for Am-
pex’s audio-video systems division in Atlanta. He will be respon-
sible for sales and service of Ampex broadcast and closed circuit
video recorders, cameras and related equipment, as well as pro-
fessional audio recorders and accessories in the Southeastern
U.S. Roger Miller, who has served Ampex most recently as senior
ficld service engineer, has been named sales engincer for the
division, covering Mississippi, Louisiana and southern Texas. . . .
Lawrence F. Beals has been appointed to the newly created post
of promotion services manager at Teledyne Packard Bell. His
background in the audio-visual area includes promoting electronic

(Continued on page 62)
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General News

Letters To

The Editor

Busket Booster

Deuar Editor,

Funny you should mention
about my outstanding basketball
playing, Claude, since I'm getting
up there in years (33). How many
more years can | keep on hitting
the jump shot? Rick Barry was
with us at KYA in San Francisco
the year he sat out; other names
you might be familiar with who
are in the sports world—Washing-
ton Redskins, Jerrv Smith, Ray
Schoenke, Brig Owens; baseball
players, Bernie Allen, Gene Mic-
hale of the New York Yankees,
Del Unser of the Cleveland In-
dians, Denny McClain and Sal
Bando of the Oakland Athletics
and the list goes on an on. . .

Imus of WNBC in New York
and I have had some great con-
versations on the air. Same goes
for Hudson and Landry of KGBS
in Los Angeles. I have a great tape
of a conversation we had with
H&L—one of the few times they
were had.

Johnny Holliday
WwWDC
Washington

Far East Bulletin
Dear Editor

Just received my first copy of
Billboard the other day and it was
nice to see Vox Jox once again.
The last time I had the pleasure of
reading the magazine was July of
71, while stationed up-country with
the U.S. Air Force and American
Forces Thailand Network. As of
now, I am working full-time for

HSA stereo FM as production
manager and evening drive an-
nouncer.

Noticed that T-Rex’s “Telegram
Sam” was released in the United
States as well as a couple other
former top British singles. Yes,
“Telegram Sam” was big in
Britain; however, there are numer-

(Continued on page 10)

EDITORIAL

A Festival Feast

Few of the eight million-plus people in New York could have
been unaware that jazz was all around them in the shape of George
Wein’s Newport-in-New-York nine day festival. The media devoured

jazz information in newsprint, television and radio—most of the

Newport events were reviewed, reported and discussed from gospel
to avant, big band to soloist, concert work to jam session..

Over an extended July 4 weekend it looked for a couple of days
as if New York existed for the Newport festival.

And there were other things that the Festival swept into its wake

—the “alternate festivals,”

which were also full in spectrum. CTI

artists, for example, filled the Felt Forum while unknown musicians

toiled in the small clubs.
jazz departments of the stores.

Spillover came in increased business in

City authorities supported the Festival, happy probably to have
something to polish up New York’s (of Iate) tarnished image.

In fact, with Newport coming up the Hudson, George Wein and
his staff drew aside the curtain to show the v:tahty and viability
still remaining and still being created of America’s art form. Many
lessons on many levels can be learned from Wein’s ambitious project.

Famous Music in Tie
With National Lampoon

NEW YORK-—Famous Music
Corp. and Twenty First Century
Communications Inc., publishers
of the humor magazine the Na-
tional Lampoon, have entered into
a joint recording and distributing
agreement. An album, “National
Lampoon’s Radio Dinner,” will be
released this month, via Famous
Music’s Blue Thumb label.

National Lampoon will record
only comedy albums, which will
be sold under the Banana label,
which the magazine calls “a leisure
service of the National Lampoon.”

Famous Music will support the
“Radio Dinner” LP with major
advertising and promotion cam-
paign throughout the U.S. and
Canada. The push will include a
double-page, full color, inside front
cover pull-out in the August issue
of the Lampoon. Full-page ads
will also appear in other consumer
and trade magazines and a nation-
wide FM radio campaign is being
launched.

National

Lampoon intends to

Acti-Vision Breakthrough
In Use of Holographs

NEW YORK — Acti-Vision, a
major breakthrough in the use of
holographs (the three-dimensional
suspension of an image in space
by passing a laser beam through
specially treated film)} for pack-
aging and design of albums, was
demonstrated here by the Holo-
graphic Arts Visaal Entertain-
ment Co.

Jerry Goldblatt, vice chairman
of the company, said that the new
process will be offered to record
companies at a premium price.
With increased use, he continued,
the cost factor will come down.
He said: “We are looking for an
option agreement with record com-
panies rather than one deal.”

Eugene Dolgoff, inventor
of Acti-Vision and chairman of
the company, said that holographs

are now marketable for album
graphics because the laser source
1s no longer necessary. It can now
be viewed by conventional light
sources. The new holograph, con-
tinued Dolgoff, surpasses 3D tech-
niques in that it provides the
viewer with a 180 degree vision
field. It also has the capability of
limited motion.

He said that Acti-Vision can be
blown up or down for marketing
purposes. This was impossibie be-
cause of the 1-1 ratio of past holo-
graphs. A black and white high
resolution photographic film is
used in the process.

They are also researching the
possibilities of adding sound to a
holograph and increasing its mo-
tion potential.

Coast Oldies Shows Draw Big

LOS ANGELES — A series of
back-to-back concerts dedicated to
the nostalgia craze for oldies-but-
goodies drew a total of 43,000 peo-
ple over the past holiday weekend
according to Tom Campbell, San
Francisco air personality who em-
ceed the four concerts and con-
sulted on talent.

Don Wilkinson wuas executive
producer of the four shows and
Walt Kohn was producer. The
largest crowd was in the Holly-
wood Bowl June 30 in Los Angeles
—14,000 people. A San Diego con-
cert drew 10.000. Qakland had
9.000, and Fresno had 10,000.

Biggest impact of the show was
probably the performarce of Chub-
by Checker. who had almost all of
the Hollywood Bowl audience
standing on their feet and twisting
and shouting through tunes such
as “Whole Lotta Shaking Going

On.” The evening was launched by
Bobby Lewis, who sang and
strutted through songs such as his
1961 hit of “Tossin’ and Turning.”
Then came Danny and the Juniors
with “At the Hop,” Marvin and
Johnny with “Cherry Pie,” Freddie
Cannon; Dorsey Burnette; Band of
Angels; Bobby Rydell; Robert &
Johnny; Checker; the Shirelles with
“Dedicated to the One 1 Love” and
“Soldier Boy"; the Platters with
“Only You” and "The Great Pre-
tender”; Del Shannon with “I Won-
der”; the Coasters with “Charlie
Brown,” and the finale, Bill Haley
& the Comets with “Shake, Rattle
and Roll.”

Campbell said that a repeat of
the oldies-but-goodies show was be-
ing planned and that the possibility
was the show would also play
Miami, Seattle and then go to Lon-
don.

regularly create and produce
comedy albums, said Gerald L.
Taylor, vice president of Twenty
First Century Communications. He
added that Tony Hendra, one of
the editors of National Lampoon,
has been named creative director
of Banana Records. Hendra co-
produced the “Radio Dinner” LP
with Michael O’Donoghue, another
Lampoon editor. The two are also
among the performers on the
satire album,

LipmanOpens
Mdsng. Firm

LOS ANGELES—Macey Lip-
man, industry marketing veteran
and former general manager of
Soul City Records and Bones Howe
Productions, has founded Macey
Lipman Marketing here. The com-
pany designs and executes record
merchandising campaigns.

“We're not just consultants,”
said Lipman. “It takes a lot of in-
tensive legwork nationally to get
a campaign off the ground today.”

During his brief period in op-
eration, Lipman’s services to clients
have included setting up a coliege
tour for Daddy Cool, a person-to-
person midwest whirlwind promo-
tion jaunt for Mac Davis, and an
Eastern Seaboard radio giveaway
contest with the original cast al-
bum of the off-Broadway hit,
“Grease.”

According to Lipman, indepen-
dent marketing services will play
an increasing role in the record
industry because labels turn out
too much product to stage an in-
tensive campaign for each release.

Gershwin Papers

e Continued from page 3

delivery of original manuscripts
and made fresh copies. While Leo-
nardi had customarily returned the
originals, in the instance regarding
the 14 manuscripts detailed in the
suit, Leonardi had never returned
the original works, according to
the affidavit. Among the works is
music for “Nice Work If You Can
Get It" and “A Foggy Day in
London Town.”

Specialty Says
It Like It Is

LOS ANGELES — Evidence
of the veracity in the record
business is Specialty Records’
“Specialty Jock News,” which
calls King Carter’s “A Little
Taste of Love,” “Specialty’s
First Hit Since Klng Carter Was
Six Years Old.” Carter is now
18.

The circular, written by Spe-
cialty promotion manager Don
Arnsan, mentions personal news
items about disk jockeys and is
sent monthly to about 1,200
radio stations.
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Gil Garfield’s song about a child’s plea for love is a new single called ““Are You Going Out Tonight?”
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General News

Osmonds on U.S. Tour

NEW YORK—MGM's Osmonds
are on a two-month summer tour
which will conclude with a concert
at Anaheim Stadium in California
on Sept. 8. The group’s itinerary
also includes a Madison Square
Garden appearance here on July
23.

The Osmonds, who are hot on
the charts with two singles and
two albums, have the following
schedule. Hofheinz Pavilion, Hous-
ton, Saturday (8); Hirsch Me-
morial Coliseum, Shreveport, La.,
Sunday (9); Barton Coliseum, Little
Rock, Ark.,, Monday (10), Mid-
South Coliseum, Memphis, Tues-
day (11); University of Chatta-
nooga Stadium, Chattanooga,

SG-Col Pub’s
3 New Books

NEW YORK-—-Screen Gems-
Columbia Publications has released
three new songbooks. “‘Country
Singles/Country Stars,” a collec-
tion of recent country works.

“Nostalgia,” a collection of hits
from the 40’s, 50’s and 60’s, and
“Guitar Country No. 2” with ar-
rangements by Dan Fox.

Wednesday (12); Civic Center, Sa-
vannah, Friday (14); Atlanta
Braves Stadium, Atlanta, Saturday
(15); Carolina Stadium, Columbia,
S.C., Tuesday (18); Greensboro
Coliseum, Greensboro, N.C.,
Wednesday (19); Rubber Bowl,
Akron, Friday (21).

Nassau Arena, Long Island,
N.Y., Saturday (22); Madison
Square Garden, New York City,
July 23; Charlotte Coliseum, Char-
lotte, N.C. July 24; Memorial
Auditorium, Syracuse, N.Y., Aug.
S; Allentown Fair, Allentown, Pa_,
Aug. 6-7; Civic Auditorium, Bal-
timore, Aug. 8; Nashville Audi-
torium, Nashville, Aug. 10; Rick-
wood Field, Birmingham, Ala.,
Aug. 11; Garrett Coliseum, Mont-
gomery, Ala., Aug. 12; City Park
Stadium, New Orleans, Aug. 14;

Tarrant Coliseum, Fort Worth,
Aug. 15.
Municipal Auditorium, Kansas

City, Mo., Aug. 17; State Fair,
Des Moines, lowa, Aug. 18; Sports
Arena, Minneapolis, Aug. 19; Coli-
seum, Milwaukee; Aug. 21; Ca-
nadian National Exposition, To-
ronto, Aug. 23; Garden State Arts
Festival, Holmdale, N.J., Aug. 24-
26; Ohio State Fair, Columbus,
Aug. 28-29; Anaheim Stadium,
Anaheim, Calif., Sept. 8.
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By SAM SUTHERLAND

Every studio operator faces the
challenge of creating a distinct per-
sonality for his operation, and, at
a time when a variety of technical
and financial constraints exist, the
problem of earmarking a studio as
“unique” is perhaps more awesome
than ever. A variety of methods
have been tried and new ones will
doubtlessly be created, but many
studios still focus on equipment as
the key.

Steve Katz, of Sound Exchange
Studios in New York, has ob-
viously given equipment some pri-
ority in revamping that facility:
during recent months, he has
gradually expanded the capabilities
of that facility, beginning with
some rewiring and the incorpora-
tion of more flexible components
into the 32 input Flickinger con-
sole and the addition of DBX
noise reduction.

Perhaps more interesting, how-
ever, is the development of Even-
tide Clockworks, Katz’s equipment
manufacturing venture. As chief
engineer. Katz had decided that
the studio could be used as a lab
for that firm’s designs, and the
relationship between Eventide and
Sound Exchange has consequently
developed along symbiotic lines.

Now Eventide’s first new designs
are in service at the studio, and
Katz feels that these two new
pieces of equipment, combined
with DBX Noise Reduction, which
he has been involved with from
the start, will makz the studio a
serious contender in the New York
recording arena.

First is Eventide’s Instant Phaser,
an electronic design which ac-
complishes phasing operations in
real time via two patch cords. A
built-in oscillator provides auto-
matic phasing that can be varied
over different frequencies; an en-
velope follower permits phasing to
be controlled by the amplitude of
an incoming signal; and the design
is equipped to interface various
remote controls, such as foot
pedals or joy sticks. The phaser
can be driven by most currently
available synthesizers, and full
stereo phasing is possible.

Next, Eventide has developed a
digital delay line which, in its
standard form, provides up to 200
milliseconds delay, two outputs,
and a wide frequency response.
Custom configurations can provide
up to 800 milliseconds delay and
an unlimited number of outputs.

With the Eventide designs
sparking the control room, Katz
has also covered the environmental
bases by creating a downstairs
lounge, complete with CCTV that
will eventually permit guests and
musicians between sessions to
monitor sessions in progress. thus
easing up control room traffic. A
pool table, couches, telephones and
vending machines complete the
design.

Thus, Katz and his partners in
Eventide, Richard Factor (with
Katz, a vice president) and Orville
Green, president, have tried to
couple that operation’s thrust with
the studio. With artists like Joe
Cocker, Chuck Bemry, McKendree
Spring, Buzzy Linhart and Dave
Van Ronk as past session material,
the staff is focusing on increasing
its activities. Katz and Tom Cos-
setta hold down the engineering
and mixing duties.

*x * K

At Sound 80 in Minneapolis,
Joyce Bosak reports that Canadian
producer Bob Burns’ A&M instru-
mental single, “The Theme,” re-
corded there some months back,
has promoted Burns’ return for an
instrumental album: that continues
that “symphonic rock” vein.

Sound 80 president Herb Pil-
hofer handled piano for the dates
on June 26 and 27, and many area
musicians played on the sessions.
Tom Jung handled engineering.

*

At RCA’s Toronto Studio,
Norma Barnett has reported recent
activities there thaft cover a num-
ber of areas. Perhaps most inter-
esting is what Miss Barnett de-

scribes as “a northward surge of
American recording artists,” re-
flected in the presence of several
different acts.

Pure Prairie League have trav-
eled there to record with producer
Bob Ringe, while Duke Ellington
and his band have been in. West-
bound Records brought Teegarden
& Van Winkle up from Detroit to
do some mixing, and the studio
reports that the act will be re-
turning. The Everly Brothers are
also slated to record there in the
future,

Canadian artists at the facility
have included Randy Bachman,
producing a new album with ABC/
Dunhill’s Noah; Ahed Music’s
singles with Terry Black & Laurel
Ward, and with Bill Amesbury.
RCA’s Timothy will be following
a recent single release with work
there, and the CBC has recorded a
sound track for a new film, “To
See Ourselves.”

The studio also reports strong
jingle activity to round out the
program.

*x * *

From Nashville, news of sessions
at Jack Clement Recording Studios
shows many past alumni of
Clement sessions back in the
studio. Capitol Records has
brought in a number of acts, with
Bill Walker producing the dates by
Roy Rogers, David Arlan, Bobbie
Roy and Stu Phillips, while Earl
Ball has produced Freddie Hart for
Buck Owens Enterprises/Capitol.

The house label, J-M-I, has
stimulated activity as well. Susan
Taylor has been working sessions
there, produced by AHen Reynolds,
while, with Reynolds, she has
moved into the control room to
produce Don Williams. Vince
Matthews and Jim Casey are pro-
ducing their own sessions, and
Jack Clement is producing Rex
Allen,

Kris Kristofferson has produced
his own sessions there for Monu-
ment Records, while Heartwarming
Records has found Bob MacKenzie
producing dates with the Gaither
Trio, Singing Rambos and the
Spear Family. Janus Records,
Dianne Davidson was back, again
produced by Audie Ashworth, and
Elektra’s Jubal has been producing
themselves with Bob Beckham,

Among other artists there have
been Townes Van Zandt, produced
by Clement for Poppy Records;
David Loggins, working on his next
Vanguard releases with Jerry
Crutchfield; and Sheb Wooley,
produced for MGM by Morris
Wilson.

*x Kk K

The Record Plants have been
active, with New York studio activ-
ity focusing on Canadian song-
writer and street singer Murray
McLaughlin working on sessions
for Epic of Canada. Ed Freeman
produced and Tom Flye engi-
neered. Al Kooper has brought in
Meatball for Five Arts Manage-
ment, with Shelly Yakus engi-
neering Kooper’s production. And
Mainstream’s Bob Shad has been
producing sessions with Bertha
Belle Browne for the label, with
Carmine Rubino engineering.

In L.A., activity has included
Little Richard, produced by Bumps
Blackwell for Warner Bros., with
Phil Schier now mixing. Skip
Taylor is producing Canned Heat
for Skip Taylor Productions and
United Artists Records, with John
Stronach engineering, and Colum-
bia’s Sweathog has been recording
with producer Collin Caldwell.

As for the Record Plant mobile
recording van, that rig has fol-
lowed up one of its first sessions
a few years back by catching con-
certs by the Rolling Stones at Fort
Worth and Houston, Texas, for
Rolling Stones Records.

*x Kk *

Other recent Fedco dates have
included Richard Nader’s Ninth
Rock 'n’ Roll Revival, where Zack
Glickman produced recording of
the performance by Dion & the
Belmonts, with Electric Lady’s Ed-
die Kramer engineering.

Nashville Sets
st Engineers’
Natl. Seminar

e Continued from page 1

and compressors, basic disk record-
ing, record jackets, sales promo-
tion, remote recording, new equip-
ment, mike placement, and sound
generally.

Plans already formulated include
talks by representatives of Ampex,
3M, Electro-Voice, Shure, UREI,
Gothan Audio, and Altec. There
will be a complete quadrasonic
demonstration, and a think session
with top Nashville engineers. Also
included is a live remote record-
ing, talks by representatives from
BMI and ASCAP, and a tour of
pressing plants and jacket manu-
facturers.

A spokesman said the seminar is
being held here because of the nine
local pressing plants and some of
the best studios and engineers to
be found anywhere.

All equipment will be available
at the seminar for actual work.

The seminar also will include a
bank official who will deal with
the matter of financing.

The cost of registration is $25,
with wives free. Anyone wishing to
register may call Larry Boden,
(615) 327-3768, or write to Nash-
ville Recording Seminar, 204 19th
Avenue South, Nashville, 37203.

The seminar will take place at
the Holiday Inn West End.

* ?
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Financial News

3 La. Record Vets Assist Law Passage

e Continued from page 1

time I would promote a record and
it created an audience response, the
bootleggers would have product out
in the market before we could.”
He took his problem to state rep-
resentative Charles Grisbaum of
Metarie.

GRT Using
Ebony Ink

LOS ANGELES — GRT Corp.
has reported an unaudited operat-
ing profit of $186,834 for the fiscal
year ended March 31, compared
with an operating loss of $9 million
last year.

Volume was $23,241,782. com-
pared with last year’s $17,338,547.
Net income this year was $45,834
after  extraordinary items of
$141,000. Last year’s net loss was
$11.8 million, after extraordinary
deductions of $2.9 million.

WANTED

Girl Country Singer for
two-month tour of |apan.

Send resume, pictures and
record to:

P.O. Box 1019

Billboard

Publicafions
9000 Sunset Blvd.
Suite 415
Los Angeles, Ca 90069

LITTLE ELMO
IS COMING

“Henry Hildebrand threw his
help behind me and helped with
financing the project. We started
lobbying. We contacted the Na-
tional Association of Record Mer-
chandisers. They didn't seem able
to help us. But when we con-
tacted the Recording Industry As-
sociation of America, Jules Yarnell
and Henry Brief were just beauti-
ful. The RIAA gave us facts and
figures to help support our cam-
paign.”

As a result of the lobbying, all
done as quietly as possible in or-
der to not arouse opposition from
bootlegging forces, Robins and
Hildebrand got a bill against boot-
legging through the House Judicial
D Committee by a 9-to-0- vote.
Later, the House passed the bill
89-to-7, with 9 absentees.

They were halfway home.

“Then the battle became a
whole new ball game,” said Rob-
ins. Because he and Hildebrand
found out that veteran record man
and distributor Stan Lewis had
been sponsoring a bill in the State
Senate authored by C. K. Carter,
senator from Shreveport.

We teamed up on a joint bill
that went to the Senate A Commit-
tee a week or so ago and ran into
all kinds of flack from an attorney
from North Carolina. There were
a lot of bootleggers down here for
that Tuesday session.”

Robins Active

Robins spoke before the com-
mittee on behalf of the bill. Later
when it went on the floor of the
Senate, Bob Osterberg of the Harry
Fox Office flew down personally
to speak on behalf of the bill.

All of this time, Robins was
promoting records in New. Orleans
and the surrounding area during
the day and then driving to Baton
Rouge to lobby on behalf of the
proposed law at night, “But what
I was doing was only something
that recond promotion men all
over the nation could do. Pro-
motion men have enormous power
in their communities, especially
with the press and radio and could
do a lot to fight bootlegging.

“Here, in Louisiana, we found
a sympathetic ear in the legis-
lature . . . our campaign just took
time and our personal effort.
Henry Hildebrand and I spent less
than $1,500 out of our pockets
in the three months we were lob-
bying for the bill.

“I personally feel that grassroots
action like ours could wipe out
bootlegging.”

But his campaign against boot-
legging also cost him some per-
sonal loss. He lost three of his
record accounts and said a couple
of others were in jeopardy. “They
feel, I guess, that if I'm fighting
bootleggers, I'm not promoting
their product as hard as I really
was. At any rate, I had gotten to
the point in my campaign on the
bill where I couldn't turn back.
And, fortunately, some labels

were behind me. Steve Wax at
Bell Records gave me a great deal
of support. Sam Marmaduke and
Billy Emerson Jr. of the South-
west Association of Record Manu-
facturers in Dallas were also help-
ful and sent us information on
how they helped get a similar bill
passed in Texas.”

As late as Sunday a week ago,
the bill was still “in the hands of
the gods.”

The bill went before the Senate
that Sunday and there were “any
number of amendmenis to the bill.
Out of fear of losing the bill al-
together, we pulled it off the
calendar,” Robins said.

Lewis Helps

But at this point, Stan Lewis
began wielding his strength. The
following Monday, Lewis met with
the governor’s staff. Because of the
labors of Lewis, Governor Ed-
wards declared the bill against
bootlegging an administration bill,
which means he threw his full
support behind it.

The original bill would have
outlawed production and sales of
phonograph records and tapes in
the state, making the action a
felony. There would have been a
fine up to $25,000 and up to a
year in jail for a first offender. A
second offender would have re-
ceived an even stiffer fine and
up to a three-year jail term.

The amendments cut the fines
down to $1,000 for a first offense
and $2,000 for a second offense
and “we decided not to fight the
amendments in order to get the
bill passed. The final vote of the
Senate was 27-to-11 for the bill,
with one absentee.

Newport Jazz Fest

e Continued from page 3

Hunter, wished that he had more
jazz records to show,

He said that the Hunter has had
a 50 percent increase in jazz re-
quests and that sales figures are
also on the rise. The major in-
fluence of the festival, he con-
tinued, is that it is creating new
interest in jazz artists and their
works throughout the buying mar-
ket. Maggid said that Hunter
stores will devote a section of each
window to jazz promotion.

Marty Rosner, buyer for the
Gaiety Music Shops, said that
“we got a lot of calls for jazz al-
bums.” Gaiety, he said, is not
planning any special promotion
displays because of the festival.
He sees no appreciable increase in
their normal sales volume.

Ben Karol of the King Karol
chain said that interest in jazz
product has been increasing over
the past year, but that it is “just
too early to tell the effects of the
festival on our current sales.”

SHERMAN HOUSE
Randoiph and Clark Streets e Chicago 60601
Reservations: 312/FR 2-2100
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For 500 rooms comparable to any—

yet less expensive

Come to Chicago and

ut yourself
Inour

You'll be in for some pleasant surprises. Like gracious
personal service from skilled professionals — all in
the Sherman tradition. Like beautifully decarated
sleeping rooms. Modern facilities. Five world-famous
restaurants. It's ail at the Sherman House. The inde-
pendent hotel to serve you dependably.

Put yourself in Chicago's action center, too. That's:
where the Sherman House is. Just steps from great

sightseeing . . . great theaters . . . great shopping.

We know what people want from a hotel, Qur
understanding comes from putting ourselves in your
place. A good reason to come to Chicago and put
yourself in ours.

Market Quotations

As of closing, Thursday, July 6, 1972

NAME 1972 Week’s Vol. Week’s Week’s Week's Net
High Low in 100's High Low Close Change
Admiral 27 8 60 20 19% 1978 — Y8
A&E Plastik Pak Co. 127 3% 178 6Va 5% 578 + Va
American Auto. Vending 1534 6% 45 1414 132 14 + Y
ABC 762 25 923 75% 7234 75% + 1%
Ampex 257 7 558 77 7Va 7V - %
Automatic Radio 14V, 5 115 7% 7 72 +
ARA 178 uz 78 17312 17V 170 - 2
Avco  Corp. 20% 1212 1261 16 14 1534 + 17
Avnet 155 8V 283 117 115 113 Unch.
Bell & Howell 704 3218 180 68V4 6678 692 + 2%
Capitol Ind. 217 6Va 42 734 658 7Va + 3%
Certron 83 2Vs 125 32 3% 3% Unch.
CBS 57% 30 943 54V 52 5478 + 3%
Columbia Pictures 17% 658 394 1358 13V 122 - %
Craig Corp. 9 258 1638 8% 554 7Va + 14
Creative Management 17% 75 32 1334 1234 13V + ¥
Disney, Walt 196 77 497 190V 1852 195 + 9%
EMI 6 3 56 4Va 4 42 + %%
General Electric 70% 527 1913 67 652 6634 + 1
Gulf + Western 44% 19 1320 38% 36V2 36Y2 — 1%
Hammond Corp. 137% 812 163 10V 9% 10 + a
Handleman 47 23 209 26V 22% 23% — 2%
Rarvey Group 878 38 288 62 4% 6 + 134
ITT 67% 4578 2032 5318 52 523 + 1%
Instruments Systems Corp, 12 45 301 5 45 4% + s
Interstate United 132 6 128 8% 8% 82 + %
Macke 1612 8% 41 14V 137% 14V + 3%
Matsushita Electric ind. 2858 16V4 1828 25% 24 24% - 7
Mattel Inc, 52V4 1838 1008 237% 22% 23 —
MCA 35% 173 198 2812 27 272 Unch.
Memorex 792 19V, 1060 28% 26V/8 2654 + 1
MGM 2678 1512 47 17% 17V 17% + W
Metromedia 39 17% 2611 36 33 337% — 2V
M 833% 74% 649 83%4 76Va 80% + 28
Motorola 122%4 512 415 12254 115 1212 + 612
No. American Philips 39%  2Q17% 67 35V 34 34% + Va
Pickwick !nternational 512 32 127 47%6 46 47Va + Va
Playboy Enterprises 258  16% 201 20 18% 19 - W
RCA 45 26 1983 37 335 35 + 13
Servmat 40V 2512 354 33% 312 32 — 1V
Sony Corp. 44V 14V 1359 38% 37V 384 + %
Superscope 3258 Ve 161 15V, 14% 142 + W
Tandy Corp. 49 3034 593 417 38 4078 + 212
Telex 22% 7% 1050 9% 812 82 + 38
Tenna Corp. 112 4Va 181 8% 7Va 7% +
Transamerica 2212 137 1227 18% 1778 18% +
Triangle 22% 1434 26 16% 1554 168 + %
20th Century-Fox 17 7% 893 1038 % 10 Unch.
Vendo 19%2 978 289 8% 172 1814 + %
Viewlex 127% 5% 196 8l 72 8 + %
Warner Communications 504 2578 781 49 47% 4858 + 2
Wurlitzer 20% 0% 36 17% 17V8 17/ - %
Zenith 5478  36% 761 452 4154 4512 + 3%

As of closing, Thursday, July 6, 1972

OVER THE COUNTER® Week’'s Week’s Week’s

High Low  Close
ABKCO Ind. 7 612 7
Bally Mmfg. Corp. 512 50 50
Cartridge TV 27 26 26V
Data Packaging 62 52 64
Gates Learjet 6% 16 1578
GRT Corp. 3% 35 3%
Goody, Sam 7 678 7

Integrity Entertain. 4% 4% 434

over THE cOUNTER® "l ® ok ™ Cione’

Koss Electronics 10 9 10
Magnetic Tape Eng. 64 5% 578

Mills Music M2 1YVa Ve
NMC 9% 8% 878
Perception Ventures 3% 3 3

Recoton 434 4V 44
Telecor Inc. 31 31 KIR%S
Teletronics Int. 12% 1212 12V4
United Record & Tape 3 2Va 3

*Over-the-counter prices snown are “bid” {as opposed to “asked”), Neither the bid nor the
asked prices of unlisted securities represent actual transactions, Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of

compilation,

Tive above contributed to Billboard by Merrill Lynch, Pierce

Fenner & Smith, Inc. Membere

of the New York Stock Exchange and all principal stock excﬁanges‘

Letters To The Editor

e Continued from page 6

ous groups on the European scene
that haven’t released records in
America. The reasons being copy-
rights and, most important, money,
It’s too bad because music lovers
of both countries miss out on a lot
of great music.

Not too long ago a Canadian
named Pagliaro came out with a
tremendous hit — “Loving You
Ain’'t Easy.” The Fortunes had a
big smash single, “Storm in a Tea
Cup.” The list could go on and
on with hit records of artists and
songs by people that will never
reach America. Even some of the
U.S. artists such as Joan Baez
and Buffy Sainte-Marie have had
hit records in Europe, but their
songs have yet to be heard in their
own countries.

Earl Richmond, former BBC
and Radio London announcer, has
given me valuable information
about the groups that we feature
on our station. A few months ago
a gentleman by the name of Tony
Christie came out with an album,
“Las Vegas.” From that fantastic
album, the single “I Did What [
Did for Maria,” was released and
soared right up to the top of the
charts. Earl tells me that Tony
has been around for quite a few
years, but because of the great

wealth of talent in England he was
just another singer. Then Tony
started singing 1n nightspots in
West Germany and now he is the
rage of Europe. Many people feel
that Tony Christie will take over
the top spot from Tom Jones as
being Europe’s most popular sing-
er.
In the future, be looking for
sounds from such people as The
Picketty Witch, The Middle of the
Road, Labi Siffre, Cilla Black,
Cliff Richard, Scott English, and
another Gordon Mills product,
Gilbert O’Sullivan. Say hello to
Larry O'Brien from WCFL and
John Garry from WIST. We’re ali
from Toleodo.
Rod Douglas
HSA Radio
Thailand, Bangkok

Newton to Talk to
Foreign Distributor

NEW YORK-—Larry Newton,
president of CSF, Inc. will leave
for Europe this weekend to nego-
tiate with foreign distributors to
handle CSF Records. Michael S.
Gusick, director of International
Operations for CSF, will accom-
pany Newton on the trip which
includes stops in France, Italy,
Germany and England.
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SLADE.
On top of the English charts
with their latest single
“Take Me Bak '‘Ome"’.
Now aiming at the top of the U.S. charts
with the same HIT.
SLADE.

A dynamic group thatis riding the top
of the U.R. market with singles and albums,
will now be exclusively on Polydor
and we're extremely happy
and proud to have them aboard.
SLADE.

All aboard for HITS.

“Take Me Bak ‘Ome”
is the first HIT single. Listen to it.
Play it and it sells.

Sell it and it turns into a HIT Lp.

SLADE/TAKE ME BAK'OME.....

polvdor
Polydor Records, Cassettes and 8-Track Stereo Cartridges are distributed in the USA by Polydor Incorporated; in Canada by Polydor Canada Ltd.
USE THE POWERREGISTER AND VOTE




Hassle Over 2 Rock
Concerts for Vegas

LAS VEGAS—After weeks of
haggling. dates have been set less
than a week apart for two rock
concerts in the Las Vegas Stadium,
both in July. The Las Vegas Con-
vention Authority’s stadium com-
mittee accepted a proposal from
Gary Naseef to promote a Satur-
day (15) concert by Stephen Stills.
Simultaneously, they accepted Mike
Tell’s proposal to promote a July
21 concert by Alice Cooper, one

SLe0/Masrt

Fidelitone

New for1972...

Fidelitone's Needle Replace-
ment Guide is more than a
Catalog...it is a true selling
tool. It contains more cross-
referenced entries. More
ways to find what you're
looking for. Saves time and
effort in determining your
customer’s needs. You lo-
cate the Fidelitone needle
number quickly and confi-
dently. It simply helps to
sell more needles!

The Fidelitone Needle Re-
placement Guide is just a
part of Fidelitone's com-
plete make it easy merchan-
dising program that means
greater sales and profits for
every dealer.

Contact your Fidelitone Dis:
tributor or write...

Fidelitone

Advancing Technology and Merchandising
With THE TOUCH OF MAGIC
6415 North Ravenswood Avenue
Chicago, lilinois 60626
12

of the most popular attractions in
the rock field today.

West Productions gets the next
choice of two stadium concert
dates, Tell gets the one after that,
and Naseef the last choice of dates
for six experimental concerts to be
held this summer.

After the authority has experi-
mented with six concerts this sum-
mer, a permanent policy will be
set for stadium concerts. Chairman
Tom Wiesner made the motion
after bitter debate between Tell,
Naseef, and committee members.

Tell, who charges that Naseef
holds an effective “monopoly” of
Conventtion Center concert dates,
contended he ought to be given the
first date in the stadium since he
“rode herd” on the proposal to
hold stadium concerts.

But Naseef who has originally
booked Alice Cooper for the Fri-
day (21) date agreed to release
the act from commitment to him
only on condition he got the Satur-
day (15) date for Stills,

Promoters were warned by
Authority Facilities director John
Anderson that “it isn't all peaches
and cream” to hold a concert at
the stadium. Besides paying a
minimum of $5,000 versus 10 per-
cent of ticket sales, promoters must
provide a cover to protect the
$300,000 artificial turf in order to
allow ‘““festival eating” and pay the
costs such as a electrical connec-
tions and clean-up.

Anderson also outlined a long
list of potential problems, includ-
ing a possible shortage of rest-
rooms, parking and concession
stands to accommodate a capacity
crowd which could hit 20,000 per-
SONS.

ON TUESDAY AT WEDNESDAY'S stroll-through restaurant in New
York's Yorkville section, Mark Radice, center, performed material from
his debut Paramount album and was introduced to the media. The
artist is flanked by Tony Martell, right, president of Famous Music
Corp., and manager Sid Maurer. The writer-singer’s all-original LP was
produced by Jerry Ross and arranged by Radice and Ron Frangipane.

Talent In Action

JESUS CHRIST SUPERSTAR

Universal Studios Amphitheater
Los Angeles

Jesus Christ Superstar proves its
viability in still another format
with this summer’s outdoor staging
at the brand new Universal Studios
Amphitheater. The touring concert
version of the rock opera sold out
Hollywood Bowl last August with
some of the same key performers.
So the different element this time
around was the hard-hitting bizarre
staging of Broadway’s Tom O’Hor-
gan (“Hair,” “Lenny”) and his de-
sign team.

From The

Music Capitals

of the World

DOMESTIC

NEW YORK
The Kaminsky International
Quartet, billed as ‘“the world’s

greatest, longest lived and only
kazoo quartet,” presents its pre-
miere performance at the WBFB
Fly & Ant Free Picnic at Powder
Mill Park, East Area, Rochester,
N.Y. on July 23. The group’s
extensive repertoire includes such
major works as Mozart’s “Eine
Kleine Kazoomusik” (Serenade—
K. 525). the Haydn Quartet No.
17, Op. 3, No. 5 and the “King's
Fanfare” by Josquin des Prez,
arranged for four Krummhorns.
. . . Poppy artist Dick Gregory
appears at the Cellar Door, Wash-
ington, Monday-Saturday (17-22).
.. . Chris Smither of Poppy plays
Bushnell Auditorium, Hartford,
Conn., Aug. 18 with Blood, Sweat
& Tears.

Mike Michaels and Richie Wach
of Dick Lavsky’s Music House
Inc. created the seagull and wave
sounds for radio spots for a con-
dominium project being pre-sold
in Ocean City, N.J. . . . Dr. Hook
and His Medicine Show will per-
form at Convention Hall. Asbury
Park, N.J.. Aug. 5. The Columbia
act also will be at Roosevelt Race-
way. Aug. 13, in Central Park the
following night and at the Bitter
End. Aug. 15-20. . . . Sid Wolo-
shin of Sid Woloshin Inc. has
won a Clio Award for a McDon-
ald’s radio commercial he pro-
duced. . . . Garry Sherman, who
was music director for “Purlie,”
has produced and orchestrated the
music for several new Coca-Cola
television spots and a Miller beer
commercial . . Don Liberatore,
vice president in charge of sales.
Double B Records & Tapes of
Freeport. L.I., and wife, Jean, are
parents of a daughter. Donna Jean,
born June 22, weighing 915 lbs.

Jerry Lacroix & White Trash
make their first season appearance
in New York on Aug. § at the
Academy of Music. . . . Bill With-
ers will be at the Performing Arts
Center in Saratoga Springs with
the 5th Dimensiom, Aug. 6. . . .
Yes, on its third US. tour this
year, headlines at €onvention Hall,
Asbury Park N.J., Aug. 12. Group
will play Gaelic Park here on Aug.
12 & 16. . . . Paramount artist
Mark Radice has signed for a
series of guest appearances on the
upcoming fall show, “The
Wacky World of Jonathan Win-
ters.” Greg Garrison, executive
producer of the program, negoti-
ated the agreement for the na-
tionally syndicated series. . . . .
Celebration, Mowsst group, is at
the Garden State Art Center,
Holmdel, N.J.. July 31-Aug. 5.

. Bobby Darin, now on Mo-
west, will perform at Central Park
on Aug. 4 and at the Concord
Hotel the next night. . . . Flash, an
English group on Capitol will be
in concert at Prospect Park, Mon-
day (17). The act. headed by two
ex-Yes members, will also appear
at the Barge in East Hampton, L.1.
July 28-30.

Looking Glass, Epic group which
has a huge chart single in “Brandy,”
will play the Warehcuse in Sacra-
mento. Wednesday (19) and a club
with the same name in Anaheim,
Friday & Saturday (21 & 22). The
quartet which is making its first
West Coast tour, will tape a seg-
ment of Dick Clark’s “American
Bandstand” TV show for national
airing Aug. 5. Looking Glass will
conclude its tour at the Whiskey
in Los Angeles, July 24-25. . . .
Three local Bahamian bands are
featured at the King's Inn & Golf
Club. Freeport, Bahamas, in addi-

(Continued on page 14)

Critics who saw O’Horgan’s New
Yorx production of “Jesus Christ
Superstar” rated the L.A. show as
less forced. However, there was no
shortage of O’Horgan’s typically
weird effects. The setting is a
partial head and hands of Jesus
rising out of the stage floor. Pon-
tius Pilate (Bruce Scott) sings his
regrets about Christ’s death sentence
while wheeling about in a ramp
crusted with bones and skulls. The
campy King Herod (Allan Nichols)
enters in a kind of shell bath sur-
rounded by plaster-masked female
androids before going into his
show-stopping soft shoe vaudeville
number.

The orchestral sound was excel-
lently amplified. Ted Neeley, fine
in the title role of “Tommy” at
the Aquarius' Theater here a few
months ago, made a wistful, clear-
voiced Jesus in warm-up for his
starring in the Universal film of the
show later this summer. Carl An-
derson’s Judas, which he will also
be taking to the movie, somehow
seemed more soulful and tormented
in the concert version last summer.
Heather MacRae’s fine Baez-like
voice produced one of the best “I
Don’t Know How to Love Him”
versions around.

“Jesus Christ Superstar” remains
a strong, relevant theatrical entity
and Universal’'s Amphitheater bows
as a valuable new L.A. concert
facility. NAT FREEDLAND

DANNY KALB
GEOFFREY
BRIAN WALLACE

Kenny’s Castaway, New York

Danny Kalb, although having
left the Blues Project, is still at
home singing and playing the
blues. He worked his way through
the blues “Trouble in Mind” to
the gospel-rock “Jesus Met the
Women at the Well” with good
vocal control and some dynamite
picking on the guitar. Previously,
getting it together with the BP, he
now reflects a blues artist and
soloist to be reckoned with on
stage. Jonathan Kalb, his brother,
accompanied him on bass,

Geoffrey (Concert Arts) is at
his best as a balladeer and folk-
singer. With “Mister Bojangles”
and an original “Rainbow Lady.”
he used the soft, flowing quality
of his voice in a nice meshing of
audience and artists. When moving
into upbeat selections such as “The
Night They Drove O’ Dixie
Down.” he finds himself reaching
vocally and cannot sustain. Also
missing was continuity of material

Brian Wallace, with a quality
sound and some heavy lyrics, com-
pleted the program. Listen and
watch for him.

JIM MELANSON
(Continued on page 14)

Vegas Starts
Summer Fests

LAS VEGAS—A proposal to
hold free “Saturday Music Fes-
tivals” in Sunset Park during the
summer was approved last week
by the county’s Parks and Recrea-
tion Advisory Commission.

The festivals will start Saturday
(15) on a “trial run” and extend to
other Saturdays through the sum-
mer, depending upon the success
of the program, according to ad-
visory commission executive direc-
tor, John R. Zullinger, Jr.

The festivals would be from 12
p.m. until 5 p.m. The first event
should draw between 200-500 per-
sons, according to Zullinger. He
and others stressed the word “festi-
val” and suggested that ‘“‘concert”
with its unfavorable connotations
not be used. Three or four rock
bands have offered their services.

He said about 35 persons iden-
tified by armbands and buttons,
would provide security. Pat
O’Neill, county superintendent of
recreation, said, “We’re not inter-
ested in large numbers.” He ex-
plained the events would rely upon
word of mouth, not advertising,

3 Dog Night
In Paperback

NEW YORK—The Three Dog
Night, currently on concert tour,
is promoting “Three Dog Night and
Me,” a paperback book, authored
by their road manager, Joel Cohen,
describing the formation and de-
velopment of the group.

Published by Open Horizons,
Los Angeles, and distributed by
Kable Books, the book is being
featured at newsstands and con-
cert locations along the tour.

The group, received a “Three
Dog Night” proclamation from
Mayor Dick A. Greco Jr. of Tam-
pa, Fla, at the Tampa Stadium
Saturday (1) and a “Three Dog
Day” proclamation from Mayor
John G. Hutchinson of Charleston,
W. Va., at the Charleston Civic
Center June 25. A “live on tape”
recording of their concert at the
Akron Rubber Bowl, Ohio, June
16, was aired on NBC radio’s
“Monitor” program on June 25.

Three Dog Night appeared at
the Coliseum in Jacksonville, Fla.,
June 30 and at the Miami Sporta-
torium Sunday (2).

Nelson for 8
Fair Dates

NEW YORK — Singer Rick
Nelson has been signed for eight
fair dates this summer. Appearing
also with the Decca Record artist
will be Stone Canyon Band. )

Fair dates are: Reading Fair,
Reading, Penn.. July 24; Central
Wyoming Fair, Casper, Wyo., Aug.
1; Scottsburg Fair, Scottsburg, Ind.,
(3); Rock County Fair, Janesville,
Wisc., (4); Missouri State Fair,
Sedalie, Mo.. (17); Five States
Fair. Liberal, Kan., (25); California
State Fair (Calif. Expo) Sacra-
mento, Sept. 7; and Oklahoma State
Fair, Oklahoma City. (24).

Flash Claims
Cap Infringes

SAN JOSE. Calif.—Pending a
trail date set tentatively in Sep-
tember, a local Bay Area perform-
ing group. Flash, has been awarded
a preliminary injunction against
Capitol Records Inc. in their liti-
gation claiming unfair competition
and infringement of service mark
in the use of the name Flash for
a British music group recording on
the label. In granting tho prelimi-
nary injunction, Santa Clara Coun-
ty Superior Court Judge Edward
Brady has obligated the plaintiffs
in the action to post a bond in the
amount of $25,000, in order for
his ruling to become effective.
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Talent

Ten Japan Promoters
Establish Association

TOKYO—Ten of Japan's lead-
ing promoters of foreign talent
have formed the Japan Concert
Promoters Assn. The stated pur-
poses of the Association are to
maintain the good name of such
Japanese agencies, protect the art-
ists from unscrupulous agencies,
and vice versa, and present a united
front against conditions that they
consider to be unfair.

Jiro Uchino of Kyodo Tokyo
Inc. has been named chairman,
Seshiro Kanbara of the Kanbara
Music Office and Yoshiko Ishii of
Ishii Music Promotion as vice
chairmen, while Hiroshi (Tom)
Nomura of Shin-Nichi Promotions
is in charge of public relations with
Kikuo Makino of the Aoyama
Mausic Office.

The members intend to assist fel-
low members, keep each other in-

formed of acts which sign contracts,
then break them. The association
will also attempt to get better con-
ditions from local playguides
through which. they have to sell
tickets and which charge them 8
percent as against the S percent
charged newspapers and others who
stage similar affairs. They will
present a united front in trying to
obtain such benefits, and hold costs
down, as reduced airline fares
which are now denied them by
TATA regulations.

Amother purpose of the Associa-
tion is to prevent undue competi-
tion among themselves which.
could result in lowering the stand-
ards of the entertainment indus-
try, place artists in a precarious
position and damage the reputation

of promoters in Japan.

From The,
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of the World
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tion to American groups. They are
Sonny Johnson & the Sun Glows,
Medical & the Calypsonians and
the Conch Shells. . . . Metromedia's
Hillside Singers have recorded 15
McDonald’s hamburger spots. Al
Ham, the group’s producer, will
be in Miami Beach as music super-
visor for the rock concert film
“Stop the War.” . . . British group
Heads, Hands & Feet at Onon-
daga War Memorial, Syracuse,
N.Y., Thursday-Friday (13-14) and
at the Ritz Theater, Staten Island,
the following night. . . . Colum-
bia’s Pamela Polland will appear
at My Father’s Place, Roslyn, L.I..
Aug. 7-9 with Taj Mahal, and at
Central Park, Aug, 21 with Tom
Rush. Procol Harum con-
clude their tour Sunday (16) at
the Ritz Theater, Staten Island. . . .
Singer-pianist Madeleine Delavore
will be honored by the Jolly Fish-
erman restaurant in Roslyn on
Aug. 11, in honor of her 15th
anniversary there.

DAN BOTTSTEIN

SAN FRANCISCO

Jack King and Dave Denney,
both former members of the Steve
Miller Band, have joined with
Brian Hough, last of the Skip
Spence Band, to start their own
new group, Joker. . . . Loading
Zone scheduling a name change
to Zone. . . . Stephen Stills and
Manassas are the Bill Graham at-
traction at Berkeley’'s Community
Theatre (21 & 22). The Kinks date
has been changed from Thursday
20 to Aug. 26. . . . Bill Graham,
bringing Grouche Marx to S.F.’s
Masonic Auditorium, Aug. 11.

Joan Rivers into the Fairmont
Hotel’s Venetian Room for 10 days
(July 20-30) following the current
Frankie Laine engagement. Judy
Garland’s “other” daughter, Lorra
Luft, makes her Bay Area debut
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when she opens there on Aug. 1.
I Fantasy's Alice Stuart and
her group, Snake, will be a regular
Tuesday attraction at the Lion’s
Share, San Anselmo. Major guest
artists will join the bill each week.
5 Composer-performer Burt
Bacharach has been booked for
five performances at the Circle
Star Theater, San Carlos (July 28:
30), as a special post-season attrac-
tion. . . . Ralph Kaffel, executive
vice-president of Fantasy/Prestige
Records, off to Europe to attend
the Montreaux Jazz Festival and
to meet with the company’s licen-
sees. . . . The Diana Ross engage-
ment at the Circle Star Theatre
was postponed until next season.
... Victoria and Congress of Won-
ders in concert at San Jose State
College July 26. . . . Tony Bennett
at Harrah’s, Reno (July 13-26). ...
The Fourth Concord Summer Fes-
tival to run for three consecutive
weekends (July 28-30-Aug. 4-6 and
Aug. 11-13). Featured attractions
include Dave Brubeck Quartet,
Peter Nero, Ella Fitzgerald, Arthur
Fiedler conducting the San Fran-
cisco Symphony and the Benny
Goodman Sextet, Chet Atkins,
Boots Randolph and Floyd Cramer,
among others. . . . KMPX, former
underground rock FMer, now pro-
gramming the big bands and vocal-

ists of the 30’s and 40’s.
PAUL JAULUS

LOS ANGELES

The Credibility Gap comedy
news serics to air over a new BBC
series. . . . Marquis De Sade, fea-
turing Mark Yandle and Donald
Bleeden Simons, headlined the
Paradise Ballroom July 4 weekend
and is signing with Management
Three to sort out record company
offers. . . . Oganookie descended
on the Paradise Ballroom from
Santa Cruz for a special showcase.
. Tom Barger, writer-singer,
opened the Next Stage as a music
cabaret. . . . Leon Russell, touring
with 59 dates this summer, includ-
ing the Forum Aug. 27, and a
seven-hour extravaganza at Nash-
ville Fairgrounds. . . . Alice Cooper
got by customs with a new batch
of flame-proof panties from Israel,
replacing 500,000 English panties
turned back in the original ship-
ment for their “School’s Out” al-
bum.

Carole King back in the studio
this month. . . . The Temptations
made Wolfman Jack an honorary
group member and presented a
plaque to KGFJ for services to
black music. . . . Supremes touring
this summer with the Temptations
for the first time. Mama
Lion, Lynn Carey, spending 24
hours in a cage before her Central
Park concert to protest zoo treat-
ment. She’ll share the cage with
the lion she nursed on a previous
jacket cover and poster. . . . Dr.
Milton Birnbaum, music industry

Signings

Lenny Welch has signed with
Atco. His first singe for the label,
“Sunday Kind of Love,” has been
released. Hank Medress and Dave
Appell will produce the artist’s
Atco recordings. . . . Crazy Horse
has signed with Epic. The group’s
forthcoming album for the com-
pany will be produced by Jack
Neitzsche, an original member of
the act. . . . Edwin Starr, Gordy
artist, and the Riot group have
both signed with manager Ron
Strassner, who alsc manages Rare
Earth. . Lesley Warren has
signed with Artie Mogull’s Sign-
post Records. The artist’s debut
single is the European hit “Apres
Toi.” . . . Terry Williams, co-leader
of Kenny Rogers & the First Edi-
tion, will record as a soloist for
MGM while contiruing as a mem-
ber of the group. . . . Rick Dins-
more & Tex Payne have signed a
five year writer-artist contract with
United Artists. . . . Boone’s Farm,
Columbia artists, have signed a
publishing rights agreement with
April-Blackwood Music. . . . How-
ard Kaylan and Mark Volman,
former members of Turtles and
Mothers of Invention, have signed
with Reprise. The duo’s initial LP
for the label, “The Phlorescent
Leech & Eddie,” is scheduled for
release shortly. . . . Patti Jo has
signed with Scepter. . Eddie
Haddad has signed with MGM.
The contract stipulates that Had-
dad may record as a single or with
his own group, Kanyon. A single,
“Greenwood, Mississippi,” has been
released by Haddad and Kanyon
on the MGM label. . . . The Last
Poets, Blue Thumb artists, have
signed with Creative Management
Associates. Booking agent Jim Veal
of CMA is scheduling a major
concert tour to coincide with the
release of the Poets’ current album,
“Chastisement.” Famous Music
Corp., manufacturers of Blue
Thumb Records, will bolster the
tour with a promotion campaign,
including print and radio adver-
tising,

Crazy Horse has signed with
Epic Records. Cheech &
Chong, Ode comdey team, has
signed with the William Morris
Agency. . . . Roger Stenger, pian-
ist-writer, has signed for two years
with General American Records,
Cincinnati. . . . Chickasaw to be
managed by Kurt F. Hunter of
Frando Enterprises, Hollywood.

Midway
back

physician, recovering at
Hospital following major
surgery.

Glen Campbell Jdonated his fee
for a July 8 Richmond, Va., con-
cert to the local Red Cross and
Salvation Army for relief after the
recent floods. . Deanna and
Willy Nelson have a new son,
Anthony Dean. Father heads Orr
Management. . . . B,B. King and
Sansui donated a $2,000 stereo
receiver to Chino Prison. -
Wishbone Ash had to cancel their
third U.S. tour when the truck
containing all their equipment was
hijacked in St. Louis. . . . Arlene,
youngest of the five DeMarco
Sisters, sang in public for the first
time in 10 years at Sportsman’s
Lodge, to introduce a song about
her novel, “Triangle.” . . . The
Phlorescent Leech & Eddie on 13
dates with the Doors this summer.
. .. Davy Jones touring Japan. . . .
Don McLeod’s Mime & Music
Machine at the Leng Beach Fox.
. . . David Ackles headlines a USC
minority scholarships benefit.

Merry Clayton at Funky Quar-
ters in San Diego. . . . We 5 at
the Ice House. . . . Scorpio’s on
Sunset Strip now has live acts
weekends. . . . Mom n’ Apple Pie
at Bachelors III in Tustin. .
John Denver with Dick Gregory
and singer Megan McDonagh at
Greek Theater, Sept. 21-25. . . .
Jo Jo Gunne Sunday (23) at
Hollywood Bowl. . . . Chickasaw
at Long Beach Fox. . ., . Comic
Murray Roman entertains the
United Artists promotion-distribu-
tor convention Aug. 24,

NAT FREEDLAND
Continued on page 16)
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JACK BONUS
Max’s Kansas City, New York

In recent years, only a handful
of young performers have met with
any success in fusing folk and rock
oriented vocal styles with a strong
jazz feeling: Tim Hardin was per-
haps the most immediately acces-
sible jazzman in that respect, but
his uneveness often undermined
his earlier performances.

Now, Jack Bonus, Grunt Rec-
ords artist, offers glimpses of a
vocal style that might well de-
velop in that direction. Unlike
more conventionally styled rock
vocalists, Bonus strives for a
looseness and intensity of phasing
and melodic contour that is per-
sonal and direct. While his singing
often dips and rises extravagantly,
that underlying spontaneity that
qualifies the traditional idea of
jazz in its most primal level is
retained, and Bonus’ vocal tone,
with its wide-open lower register
giving way to tighter, glottal shad-
ings, is rarely pretentious.

Which, to some extent, marks
Bonus as an iconoclast. His style
is neither laid back nor shouting,
relying instead on an often fluid
emphasis for effect. Bonus still has
problems, noticeably with enuncia-
tion, but the overall energy is in-
teresting, as are his original com-
positions, which strike a nice bal-
ance between contemporary styles
to create a certain smoky feeling.

Bonus' sax work isn’'t quite as
impressive, although he is smooth,
often mellow, and nicely offset
by a five-piece back-up consisting
of drums, electric bass, electric
piano, electric guitar and Hawaiian
guitar. The piano work was light
and atmospheric, and the Ha-
waiian guitar was used for a va-
riety of effects ranging from
country steel licks to conventional
blues lines and chiming harmonics.

SAM SUTHERLAND

RANDY NEWMAN
JIM CROCE
Bitter End, New York

Half an hour before the show.
the line curled around the block:
chic freaks in cork-soled clogs and
molded hair, anxious but happy
street people, middle-aged couples
patiently soaking up all that
Bleeker Street atmosphere. What
had drawn those disparate forces
together was Randy Newman, in
town for one night only.

By now, Newman’s stature as
a songwriter precedes him. Over
the past seven years, his material
has been covered and recovered
by a startling range of artists, be-
ginning with Bobby Short, Alan
Price and Judy Collins and mov-
ing right through Three Dog Night
and Ry Cooder. Just as that ma-
terial reaches a broad audience.
it excites any number of artists.

Because, simply enough, New-
man is brilliant. While his asides
to the audience sought to under-
mine the glowing epithets that
have been affixed to his work, the
songs themselves, and the direct-
ness with which he presented them.
only reinforced the entirely reason-
able conviction that Newman is
the most emotionally valid, hu-
manistic songwriter in this coun-
try: Mordant. tender, nearly pa-
thetic, simultaneously amusing
and terrifying in his unflinching.
yet always empathic depiction of
the American Dream (“everybody
scared me, but you scared me the
most. . ."), Newman sings im his
dusky voice, wheezing on the low
notes, cracking on top, but never
damaging the content. While sev-
eral cuts from his most recent,
and most powerful. Reprise album,.
“Sail Awav.” seemed somewhat
skeletal without his rich studio
charts, the imagery surfaced more
clearly than ever. No song can
really be singled out, for each
tune, drawn from nearly every
stage of his recording career, was
powerful.

All of which suggests a solem-

nity which is happily absent. Be-
sides being a superb songwriter,
he is funny and entertaining in
the extreme.

Jim Croce, ABC Records artist,
previously reviewed, turned in an
excellent set of his own compo-
sitions, ranging from wry e¢arica-
ture to contemporary, blues-ori-
ented commentaries.

SAM SUTHERLAND

JACKIE De SHANNON
JOHN PRINE
Troubadour, Los Ahgeles

Jackie De Shannon's first ap-
pearance in the Los Angeles area
in over two years proved an admir-
able showcase for her talent.
Backed by six eminently capable
sidemen (including William Smith’s
shimmering organ work and Randy
Edelman on piano) she gave a
performance that was rich in tex-
ture and shade. Jackie possesses
that ability of being able to pro-
ject a smile or a tear or perhaps
both into each song. She’s as pretty
as ever and her huskily throaty
vocals never sounded better. Bas-
ing her repertoire chiefly on ma-
terial from her new Atlantic LP,
she also added some oldies (“Put
A Little Love In Your Heart” and
her signature tune “What The
World Needs Now") for good meas-
ure. Exceptional among the newer
numbers was a very personal and
absorbing interpretation of co-
billed John Prine's “Paradise.”

Prine could be said to be the
leader of the Chicago-based school
of urbanized countrified music. He
performed a set that was full of
small beautiful things. His songs
exhibit a rare clarity of vision and
almost painful insight into the des-
perate, vacuous trivialities that
cloak the human predicament.
Singing in a voice best described
as Dylanesque and sporting a man-
ner that was almost too laid-back
he seemingly delighted in his audi-
ence as much as they in his.

SHELLY HEBER

JETHRO TULL
HEADS, HANDS & FEET
Forum, Los Angeles

Combining theatrics with music
is nothing new in rock, but it’s al-
ways a pleasant surprise when it
comes off as well as it did during
Jethro Tull’s return to Los An-
geles.

Dressed in trenchcoats and caps,
the same outfits as their roadies,
the group wandered on stage un-
announced and launched into a 90-
minute version of “Thick as a
Brick,” their current album. Ex-
panding on the instrumental con-
tent of the album, lead singer Ian
Anderson added a 10-minute flute
solo. Organist John Evan, guitarist
Martin Barre and drummer Barrie
Barlow also played long solo spots
while bassist Jeffrey Hammond-
Hammond punctuated the music
with readings from the newspaper
cover of the LP.

Anderson, in leotards and bath-
robe, was, as always, the center of
the act, using his flute as a baton
for twirling and conducting the
band. Band members also changed
clothes on stage, ran through Marx
Brothers type chase scenes and ap-
peared in various animal costumes.
The “Aqualung” encore seemed
almost anticlimatic but was wel-
come from the SRO crowd.

Capitol’'s Heads, Hands & Feet
opened the concert and got mixed
reaction. Big in England for the
past year, the group has yet to
get started here. Lead guitarist
Albert Lee was handling many of
the lead vocals. Somewhat surpris-
ingly for an English act, their
country numbers were best re-
ceived. Another oddity was lead
singer Tony Colton, who actually
sang lead on less than half the
songs. couldn’t seem to find much
to do the rest of the time.

BOB KIRSCH
Continued on page 16)
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Talent

Talent In Action

o Continued from page 14

ARIS SAN
JUDY KOCHBA
Sirocco’s, New York

Aris San (Ampis), on the six-
string acoustic guitar and vocally,
is a talented artist. A Greek-Israelt
singer, he more than compensates
for the ethnic lyrics of his numbers
with a vibrant and quality voice.

Among the selections he sang
were the Greek “Mitilinia,” the
Spanish “El Jinete,” the Hebraic
“‘Ba Shana Ha Ba’ Ah,” and the
Greek “Dirladada” (recently a No.
1 single for San in Israeli).

He finished the set with the “Ro-
mania Solo,” a perfect piece for
San’s expertise on the guitar.

Judy Kockba, in her N.Y. night-
club debut, was full of life and
enthusiasm which added to the
audience’s reception. She was at
her best with the upbeat selections
of “La Menaleach” and “Chayal
Sheli Chu Lur.” Slowing the pace
down with “Love Story,” she
lacked the necessary vocal control
and tonal quality.

JIM MELANSON

STRAWBS
MICHAEL MURPHEY
Whiskey A Go Go, Los Angeles

The Strawbs proved to be an-
other in the succession of once
folk-oriented British bands who
are gradually drifting into the more
volatile sphere of rock. The transi-
tion has served them well, their
folk roots are not deserted but
rather just nestling below the sur-
face and their adeptness at electri-

fied flash is a delight to behold.
They are subscribers to largely
metaphysical and hauntingly
oblique Iyrics complemented by
melodies that swirl and grow into
instantly memorable patterns.

Dave Cousins is establishing him-
self as a singer with the powers of
fire and light at his command, his
searing vocals proving an emotional
catharsis for artist and listener
alike, his asides to the audience
being wittily trenchant.

Organist Blue Weaver more than
compensates for the departure of
Rick Wakeman to Yes, an ethereal
feel being even in Weaver’s most
raucous playing. Filling out the
group are John Ford, Richard
Euison and Tony Hooper, all pos-
sessing a more than adequate
command of their respective in-
struments. High points consisted
of “Benedictus” (which had a
medieval prayer-like flavor charac-
terized by droning vocals and
sothing dulcimer) “New World,”
“Heavy Disguise” and “Hangmen.”

Ex-Dallas DJ Michael Murphey’s
four man band proved a pleasent
diversion. Their forte is countrified
rock and although failing to pro-
duce anything of special value their
set proved suitably entertaining.

SHELLY HEBER

STAPLE SINGERS, JOE
SIMON, STYLISTICS,
DRAMATICS
Philharmonic Hall, New York
All the finger-snapping, hip-
swaying color and earthiness of a
Harlem Baptist revival meeting

was there, when the Soul Festival
of Stars, featuring such chart-riding

black acts as the Staple Singers.
Joe Simon, the Stylistics, and the
Dramatics, kicked off its nation-
wide tour.

The Staple Singers (Stax) head-
lined the festival with a number
of titles from their chart-riding al-
bum, “Respect Yourself,” as well
as a number of gospel picks which
took them back to the grassroots
of their singing career.

Joe Simon, outside of his be-
dazzling stage ensemble, is not a
gimmicky performer. In fact, he
has a super-cool approach to the
ever-increasingly popularity of the
soul-pop format. However, with
solid musical accompaniment, and
a versatile voice, this Spring Rec-
ords artist wins audience endorse-
ment with precious little visual ef-
fort. His Saturday night offerings
included his chart single, “Drown-
ing in a Sea of Love.”

The Stylistics (Avco) is a quin-
tet of players which has its forte
in choreography, color-coordinated
outfits, and the unusual high fal-
setto of lead singer Richard Tom-
kins. It easily whipped its audience
into a Saturday night frenzy of
excitement with many of its chart
numbers including, “Betcha By
Golly, Wow.”

The Dramatics (Volt), set the
pace for the evening’s entertain-
ment by opening the show with
several of their beiter known songs
including “In the Rain.” The fact
that the quintet played with one
of its members on crutches, did
not detract from its visual appeal.

RADCLIFFE JOE

From The

Music Capitals
of the World

DOMESTIC

e Continued from page 14

NASHVILLE

Grand Funk Railroad will record
here for two weeks in mid-July,
doing their work at Soundshop
Studios. The group plans to use
several musicians in their sessions,
and will be in the studio for eight
days doing a new LP. . . . Capi-
tol’s Manchild has done its first
Nashville LP under the direction
of Chet Hansen. The work was
done at Soundshop.

At Metropolitan Music Pam
and Allen Ross are working on
their first sessions for Capitol.
They have a tremendous sound,
abetted by the engineering of Neil
Wilburn. . . . At Jack Lenneman’s
Hilltop Studio in Nashville, re-
cent activity has included Gale
Morris, Ron D’Alessandro, Steve
Lee, Chris Cortez, The Mitchell
Singers, Ennis Jacobs, Jeff Nash,
Mark Johnson and the Early
Warnin® System. All artists are
from Quadrant Records, a division
of Quadraphonic Studio Complex,
Inc., Miami. Handling the produc-
tion were Kevin McManus and the
company’s president, David Hier-
onymus.

A freak accident in Chicago al-
most cost J.J. Cale his life. A hotel
fire there trapped him on the
sixth floor, and he was rescued
by a team of firefighters. He was
unconscious when found, overcome
by smoke. The hotel is located in
Old Town where the Shelter artist
was playing a club engagement at
the Brown Shoe.

Leon Russell is heading a con-
cert next week at the Fatrgrounds
grandstand for promoter Joe Sulli-
van. Also on the bill are Poco,
Cornelius Brothers and Sister Rose,
plus J.J. Kale. . . . The Rolling
Stones concert in Nashville this
week, which was sold out in hours,
may break all house records for
the city. . . . The Nashboro group
has a strong new set of singles on
the market. Oliver Sain, who wrote,
produced and arranged one side of
his record, has recorded the fa-
mous “Harlem Nocturn” on the
plug side on Abet. On the Man-
kind label, Doris Duke has cut “I
Don’t Know How to Fall Out of
Love With You,” produced and ar-
ranged by Jerry Williams. Mike
Bradley on Nasco has done an
original tune, “Rather Be Lonely,”
and the incomparable Freddie
North, who does everything well,
has recorded “Roll Over” on Man-
kind.

Remixing at Quadrafonic this
week is J.J. Kale, produced by
Audie Ashworth, and engineered
by Lee Hazen, . . . Dan Fogelberg,
Columbia, produced by Norbert
Putnam, continues work on his
new album, engineered by Gene
Eichelberger and Lee Hazen.

BILL WILLIAMS

CHICAGO
Odell Brown & The Organizers
with Phil Upchurch followed Stan
Kenton at the Brown Shoe on
Wells. Also there in July, Cannon-
ball Adderley and Woody Herman.
(Continued on page 43)

PETER LEVINNON

1S proud to be the press representative for these renowned

with guest stars

Telephone: (212) 935-1036

JMMUNICATIONY

jazz artists who appeared at the Newport Jazz Festival

The Dave Brubeck Trio
Gerry Mulligan and Paul Desmond
The Stan Getz Quartet
The Billy Taylor Trio

595 Madison Avenue, Suite 903
New York, N.Y. 10022
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Radio-TV programming

INTERVIEW:

Wilson Favors Bonus Incentives
For Diligent Program Directors

EDITOR'S NOTE: This is the
latest in a series of in-person inter-
views with top-flight authorities in
the field of programming. George
Wilson, a veteran program direc-
tor, may hold the distinction of
programming more No. 1 radio
stations than any man in history.
Today, besides managing WDRQ,
Detroit, he also serves as national
program director of all of Bartell
Broadcasting’s stations except
WADO, New York, an all-Spanish
station. Here, in an interview con-
ducted by Claude Hall, Wilson de-
tails his views on Top 40 radio,
FM, bubblegum music, the pay of
program directors, and other as-
pects of radio.

WILSON: 1 dont know if

you’ve got stock questions . . . or
what . . . but . . .
HALL: No, I . . . ask things

like: When did you start in radio?

WILSON: Do you think people
care about that?

HALL: Yeah. Everybody has to
start out someplace small and . . .
anyway, where did you start?

WILSON: Charleston, S.C. For
WOKE; the call letters then were
WHAM.

HALL: When did you first be-
come a program director and
where?

WILSON: Ky first actual pro-
gram director’s job would be, I
guess, at WMRB in Greenville,
S.C.

HALL: At how many stations
have you been program director?
You told me once and all I re-
member is that it was something
like 15 or 20.

WILSON: I really don’t know,
Claude.

HALL: Well, then you became
manager in . . . ?

WILSON: This is my third man-
ager's job. I managed WMBR in
Jacksonville, Fla.,, and WSHO in
New Orleans. Now, WDRQ-FM
in Detroit.

HALL: And how many of those
have been No. 17?7

WILSON: All of the stations
I've programmed except one—
WITH in Baltimore. That was the
only station that didn’t make de-
cent ratings. And it was funny
because I probably had the best
crew there that I've had at any
radio station, Bob Foster, Fat
Daddy . . . in fact, one of the
things that used to make me laugh
was when WMCA in New York
had all of the hullabaloo about
having a full-time black, Frankie
Crocker, on a Top 40 station. We
had Fat Daddy way before that.

HALL: That was around 19677

WILSON: Maybe 1965 or 66.

HALL: You went to WOKY
when?

WILSON: April 1, 1968. T went
there to help David Moorhead,
who’s now general manager of
KMET-FM in Los Angeles. He
was program director of WOKY
then. When I was a manager,

A WINNING
PROGRAMMING
CONCEPT . . .
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In use by over 300 broadcasters, record producers,
record labels, and libraries throughout the world.
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To order, send check or money order of $50 to
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165 W. 46 St.
New York, N.Y. 10036

David was my program director.
He started with me back in Denver
in 1959 as my all-might man. He
was succeeded by Jahn Rook, now
a consultant with WCFL in Chi-
cago. That was his first job.

HALL: What were the call let-
ters of the Denver station?

WILSON: KTRN. which is now
KTLK. Anyway, at WOKY in
Milwaukee, after Dave left to go
to the West Coast, 1 became pro-
gram director and we’ve had a
great success.

HALL: Before WOKY, you
were where?

WILSON: WHAT in Philadel-
phia. A black station. I was pro-
gram director.

HALL: So, you've actually pro-
grammed just abou1 all of the
major formats—country music
back in the south, and. . . .

WILSON: And I've done
middie-of-the-road . . . though my
station would probably be called
all over the road, and black pro-
gramming, but mostly Top 40.

(Continued on page 23)

KEZY MUSIC DIRECTOR Jack Alexander, Anaheim, Calif., receives a

plaque for his efforts to break “Brand New Key'' by Melanie. Present-
ing the award were Jan Basham of Record Merchandising, left, and
Dale White, Neighborhood Records distributor. Award was presented

at the Troubadour, Los Angeles.

Self-Improvement Key at Parley

LOS ANGELES—The single is
“mostly just a promotion for al-
bums,” said Juli Zimand of ABC-
Dunhill Records here during a one-
day clinic organized by the Na-
tional Association of FM Broad-
casters at the Sportsmen’s Lodge.
Zimand was on a panel along with
Jim Greenwood of the Licorice
Pizza Record Stores chain here
and Mario De Fellipc of London
Records.

Seventy-nine percent of our busi-
ness last year was on album art-
ists,” Zimand said. But singles
“will pay for producing an album,
if you're lucky.”

De Fellipo pointad out that the
single is much cheaper to produce
and distribute and still serves as
an excellent test for the overall
product.

In regards to cbtaining better
record service, Zimand told the
audience of FM radio men that
“the rapport you build up with
your local record pramotion men
can help you get better service.”

The panel session concentrated
mainly on record advertising as-
pects of radio. Greenwood stated
that his decision on advertising
buys was not whether to buy AM
or FM “because there seems to be
a blending between thsm with AM
stations becoming more like FM
and vice versa.”

Zimand said that he received up
to 25 phone calls a day from radio
station pitching him to buy time to
advertise records . . . “some of the
calls from markets we’re not even
aware of.” He felt that many of
the stations lacked knowledge of
the record business as a whole
when they called. “Their playlists
would be an invaluable aid,” he
said, in keeping the record label
aware of the station and its ability
to influence sales.

‘Hurt Chances’

De Fellipo pointed out that a
great deal of initial promotion on a
record was at the secondary level
and that the programming policies
of major market stations hurt
chances of getting new records ex-
posed. The label either buys
advertising time direct, or it may
co-op advertising. Distributors are
allowed an advertising budget for
product, based on the number of
albums they buy, and may place
the ads themselves on local stations
in their area.

Zimand said that ABC-Dunhill
controls 100 percent of all dollars
for advertising. “Our sales depart-
ment sits in on a&r meetings, be-

cause it's a tremendous expense
today in recording a group—a
minimum of $20,000 and I've seen
albums in my own company that
costs more than $80,000 to re-
cord.” The whole key in creating
record sales, he felt, was the label’s
promotion staff and ABC-Dunhill
has one man in every major city,
plus four regional promotion men.
A budget is figured out on each
album “based on a gut feeling.”
Then, when sales began to come in,
an advertising and promotion cam-
paign is launched in that individual
market. “If we don’t then get a
good reaction in sales, we get off
the product.”

The great pity, Zimand felt, was
in the lack of exposure of new
acts. “The life blood of any busi-
ness is to renew the product line.
In our business, it's much more
important because the life of in-
dividual product is even more
limited. The growth of FM radio
has been helpful because they’ve
reached the contemporary market
and the way they did this was
by starting to play product not
available to the listener on AM
radio.” He advised the FM broad-
casters not to forget this and start
limiting their playlist. Certain FM
stations have “started playing yes-
terday’s music,” and it could prove
detrimental, he felt.

‘Gavin Talks’

The one-day meeting provided
viewpoints on all aspects of FM
radio. Luncheon speaker was Bill
Gavin, editor of The Bill Gavin
Record Report, a weekly record
news sheet.

Harold Kassens of the Fed-
eral Communications Commission,
pointed out that XTRA, a Mexican
radio station, was already broad-
casting “a very practical stereo
system” whereby each channel is
picked up on a different AM radio.
“But if I were FM, 1 wouldn’t
worry.” He said his understanding
was that a petition would sooner
or later be filed to permit AM
radio stations to broadcast in
stereo. He also commented that the
Electronics Industries Association
was making studies now on the
broadcasting of quadrasonic “and
we'll make a decision like we did
with 2-channel broadcasting” when
the information is in, Kassens said.

The last session of the evening
was a panel discussion on quadra-
sonic moderated by James Gab-
bert, owner of KIOI-FM, San
Francisco, the first station to
broadcast single-station quadra-

sonic. Panel members included
Brad Miller, producer of the
Mystic Moods Orchestra; Lou

Dorren of Quadracast Systems and
inventor of the broadcast system
now pending before the FCC; and
Claude Hall, radio-TV editor of
Billboard Magazine.

‘New Threshold’

Dorren said that FM was now
on a new threshold of importance
and relatively, with its pending
capability to broadcasting in quad-
rasonic sound. He said that he
came up with the invention in 1969
and that there was a period of
limbo regarding sales of hardware
and software, but that is being
ended by the move of RCA Rec-
ords into a quadsonic disk system.

“It’s interesting to note that
when quadrasonic was first intro-
duced, it was on a discrete level—
either a 4-channel tape deck or
4-channel broadcasters over two
separate FM stereo stations. Later,
along came the people who wanted
to electrically enhance stereo for
quadrasonic.” And this was the
matrix people. He added that all
problems regarding discrete quad-
rasonic sound, which the matrix
people said were impossible to

(Continued on page 42)

Telex Bows
Q Radio Show

MINNEAPOLIS — The Telex
Communications Division is plan-
ning to produce a 4-channel quad-
rasonic encoded, mid d 1 e-of-the-
road program for FM broadcast-
ing.

The program, Studio 4, will be
hosted by Skitch Henderson and
will be aired in 50 U.S. markets
beginning Oct. 1. It will run one
hour daily, in prime time, for 13
weeks.

Peter Schwartz, newly appointed
director of marketing for Telex
consumer products, said Hender-
con will do all Telex commercials
which promote the Telex 8-track
cartridge changer and the firm’s
new headphone line. Each com-
mercial includes dealer tag lines
which will be given to the dealer
free, according to his orders of
Telex equipment.

Schwartz feels Studio 4 is a traf-
fic building program that will
benefit the dealer carrying 4-chan-
nel equipment.
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Radio-TV programming

Andy (Mother Bear) Broman 1s gra_mming written by J. Raleigh By CLAUDE HALL Would you believe even Cushbox _ Fred Hardy Jr., PAMS Produc-
the new night man at KISN, Port- }((;iflll;fz) _geL'? flr “Rl ?M)\aiﬂ fOf Radio-TV Editor and Record World staffers are :;;“;5: Drmlas, n";mgS: t?tlxllgh'e ‘i‘“

in Little Rock. Ark., for . o ere are ma eauti secre-
land. . . . KBBQ, Los Angeles, publication. Title has not been voting? 1 think Pete Bennett of taries in the state of North Caro-

has drifted pretty far afield from N - Apple Records has been up there - :
its ald country music format under sclected as yet. heen doing previoudy.| By the way,; pp p lina! One of the most beautiful

program director Corky Mayberry. * ok Kk I'm still producing ID's for hyping them. .A.nyway, tons‘of g,\'lrlllir;s.,sb"rs':_,tél.x::'yg'":t’ TV(\),'ETMicn
Today, the station is mixing in A note from William C. Moyes: Meridian in Boston. 1 fly back votes are now filling up my office. Charloite » Well, 1 can't just take
various rock records from a 100- “I'm now assistant program direc- whenever | have time. Business In about three weeks, I'll have your eyl e A ’Fred But I have
record playlist that includes LP tor here at WERE in Cleveland. there is good and the product is three or four lovely chicks begin an idea. If all of the stations in
cuts and singles. Air personalities, Bob Whitney (who has been a hecoming super. We're into all counting them. So, if you haven’t North Carolina will send me head
who choose their own music from leader in this industry for some 16-track production now, thank sent in your votes, you'd better and shoulder photos of their secre-
various categories, are expected to time) is the program director. God.” hurry. Incidentally, the xeroxed taries. I'll choose the prettiest and
blend rock records with country WERE is all controversial talk, * Kk K ballots don’t count. Somebody Wi v photo in this column. But
music disks. . . . Tab Books has which is a switch from the Drake Votes are pouring in for the must have run off a thousand or knowing what I know about .Norll;
accepted a book on radio pro- and Hilliard-progressive radio {'ve Record Promotion Men's Contest. so copies and voted for themselves. Carolina girls, probably none of
them will win.
* Kk %

Steve Dunn, 203-288-1412, is
looking for work. *l last wrote
you June 2 at the suggestion of
Tom Whelan, who said that you
hear all of the scuttlebutt and
might know what station is looking
for what kind of person. Since not
having heard from you, I wondered
if Billboard might have a paid
service of which I am unaware.”
Yep, my price is a beer. But the
real reason I can’t answer letters
is a lack of time. I can't even an-
swer a decent percentage of my
phone calls, though I make a
heroic effort. Sorry, but that’s the
way it is. . . . A disk jockey seeking
a job at KRIZ, Phoenix, was asked
how he'd like working under Buzz
Bennett. . . . Larry Lujack set to
start on the air at WCFL, Chicago,
any day now. . . . Dave Williams
has taken over as program director
of WCHE, West Chester, Pa., and
needs better Top 40 and MOR rec-
ord service. “We are getting good
service from RCA. Columbia, and
Epic, who we deeply thank. The
worst service comes from Warner
Bros., A&M and a few local dis-
tributors.”

* ok Kk

Johnny Moore, KTAE, Taylor,
Texas, writes that Texas now has a
new beer called Texas Pride *“and
if you think Pearl, Lone Star, Jax,
and Land of the Lakes were bad,
try Texas Pride. Unbelievably hor-
rendous.” . . . Bob Chapter,
WXCO, "“Would you believe, I'm
back in the business again! And
country to boot. Started with the
all-night gig and have gotten the
old swing in shape enough to move
into afternoon drive. Heh, you're
right. Modern country is an okay

. x . groove. The real reason for this
« ; note, though, is to let you know

. W« * (D | B I've worked with our operations
BE: . Y F CT’ director Larry Best on a subject
@&ﬂ ’ ] you've been hitting pretty hard in

the column lately and in which I
agree all the way and we’ve come

groﬁ?ﬂ
G{]U ‘ CH/CK up with that rarity of the business
O'S FAMED 7'007-” FA/RVW E/VMAM) Pﬂ%m g —a black country jock. He's Steve

Coleman and fresh out of Chicago.

N S h as havi troubl
)V TO B N7 "HF R o L0 e
! I 1 r [ i J city. Towa air seems to agree with
/4 i | __/ =3 _:_;,Hj___, \LJ him just fine so far.”
=2

B STARRING - - -

Due to the fantastic response

* . 7 7 [ shirt Tipsheet, we’ve had to expand

/ﬁ% oWﬂ%W 'ié;%ﬂ %(g ) its potential coverage once again.

W . You'll recall in a previous episode,

created by the new projected Tee-
N we were seeking correspondents to
—T L—'us report on teeshirt popularity in

CHE OF CAVEMEN, HORDES OF HUNS, Cided o start 3 chart 10 feport on
ACASTO

F THOUSANDS OF HISTORICAL NOBODIES. beachtowels, mustache cups (we
things to nearly everyone in the of-
EPISODES FOR 13 FUN-FILLED WEEKS o e o Vi o e e

still don’t know who sent those
65 pLETELY CUSTOM|ZED FOR YOUR STATION AND SPONSOR (Continued on page 32)
coMm

GAVIN PARLEY
“WRITE FOR FULL DETAILS AND A FREE DEMO TODA4y - AT HOME BASE

THE CHI\CAGO RADIO SYND|CATE, INC. SAN FRANCISCO — The

Bill Gavin Radio Program Con-
25 EAST CHESTNUT STREET ferenc«f: will be held here, hl?me

) i base for the record tipsheet,

CH|CAGO' |LL.”\IO'S = 606]' Nov. 30-Dec. 2. according (o
' 447724 Bill Gavin, editor. A hotel has

(3]2) 2 not yet been chosen, but should

e g I T e AR T O e e s e G S MR O e I e e T be announced in the near

future. Ron Alexenburg, head

of Epic Records, is handling
negotiations for the hotel.
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‘Love, Love, Love >

J.R.Bailey

his hit single on

Toy Records

TR-3801

NATIONAL AIRPLAY
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Wi ilson Favors Bonus Incentives
For Diligent Program Directors

e Cointinued from page 18

HALL: How old were you when
you first became a program di-
rector?

WILSON: I've been a program
director or manager the past 18
years. I'm 43 years old now.

HALL: God, a program director
18 years. And a while ago we
were talking about the pay scale
of most program directors.

WILSON: I've had a big cam-
paign, just by myself, and I've been
trying to find ways to . . . well,
it’s an unfair situation for a pro-
gram director, who’s responsible
for building ratings and, if he’s a
good program director, is worried
about the profit-and-loss picture of
a radio station, the bottom line, to
get the ratings and then, because
of the ratings, the sales manager is
able to sell time on the station.
Because of the sales, the general
manager and the sales manager
earn a commission, which gives
them added income. I've always
felt it rather unfair that a program
director couldn't be involved in
some kind of incentive program so
that he could participate in the
extra earnings that come as a re-
sult of his good ratings books.
Most program directors, in my
opinion, are very underpaid

HALL: Have you ever worked
on a point basis . . . where you get
higher ratings and get paid more?

WILSON: I have personally . . .
and it didn't do anything to make
you work harder, but it certainly
was nice. | remember on some
stations having it so that if the
jocks increased the ratings, they
got “X” number of dollars. It was
good for the jocks and good for
the programmer. But today, in a
much more competitive situation,
the program director loses his job
if he doesn’t make ratings, yet if
he does well in the ratings, the
sales manager and the manager
make all the money. And I just
don’t think it’s right.

HALL: Using the point basis,
did you get a higher salary?

‘American Top

40’ to WCFL

CHICAGO—WCFL, 50,000-watt
Top 40 operation here, added
“American Top 40,” the weekly
Watermark three-hour special
based on the Billboard Magazine’s
Hot 100 Chart, on June 25. Tom
Rounds, chief of the radio syndica-
tion firm, reported that this brings
the total to 175 stations coast-to-
coast and around the world featur-
ing the show, which is hosted by
veteran air personality Casey
Kasen.

The show features a countdown
of chart tunes. Billboard supplies
advance information and the show
heard over the air either Saturday
evening or Sunday on most stations
is a presentation of the major-sell-
ing records as they show up in the
trade paper’s chart the following
Monday.

J. J. JORDAN, new national pro-
gram director for the Star Sta-
tions, talks with recording artist
Wayne Newton, left, at his Las
Vegas opening at the Frontier.
Jordan was program director of

KISN in Portland, Ore., at the
time of the photo. KISN is a Star
Station.
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WILSON: It wasn’t a higher
salary, it was a bonus. If the
ratings went up sO many points,
you got a bonus.

HALL: Do any program direc-
tors today get that type of bonus?

WILSON: Not that 1 know of.
But there should be something set
up where they could profit as the
result of their work. It's not that
they would or would not take a
specific job because of that type
of thing. Because most program
directors are in this type of work
for the love of it. The ones I know.
They'd do the job if you paid them
in green stamps. As long as they
could be creative. 1 think anybody
who's a program director is an

egomaniac . . . anybody in radio,
for that matter . . . and maybe the
record industry. Money doesn’t

matter, really, until you get to a
certain age. And maybe that’s why
it’s beginning to bother me. I'm
getting clder.

HALL: Do you know of any
station where they reward their air
personalities with a bonus?

WILSON: 1 don't know of any
off-hand, but I'm sure there are
some.

HALL: Because I'd heard that
Larry Lujack was only going to
stay with WLS in Chicago until he
got his bonus. I don't know what
kind of bonus that was, though.

WILSON: If he got the bonus,
maybe he could afford a suit.

HALL: Do you have any type
of reward system set up at your
stations yet?

WILSON: (Laughs) If they do

well in the ratings, they get to keep
their jobs.

HALL: You've taken some men

. men who weren’'t ostensibly

program directors before . . . and
put them into good positions.

WILSON: Well, Rook and Buzz
Bennett were two of my men . . .
and. of course, Jack McCoy, who
in my opinion is the best program
director in the nation. bar none.
Now. he has the opportunity at
KCBQ in San Diego. . . . well.
while I think Bennett did a good
job there. He's dynamite, no ques-
tion about it . . and it’s very
difficult to put a man into a posi-
tion following a Buzzy Bennett,
bt so far Jack McCoy has shown
that he can handle the situation.
We’ll just have to wait and see
about our other choices. Kris
Stevens had been at WLS in Chi-
cago and is a very dedicated radio
man. I guess that's what I look
for mostly—dedication. When you
talk about Rook, he works 18-to-
24 hours a day. The first questions
Jack McCoy asked about KCBQ
was: Is there a cot in my office
so I can stay there? The program
directors that 1 like are the ones
totally dedicated to radio. 1 think
that's the way to win. Some of the
alder guys have gotten into a
money-worry situation, but most of
the younger guys are not really
worried about making money,
they’re worried about doing the
job.

EDITOR’S NOTE: Next install-
ment—the director of Bartell in
FM.

Attorney Fights to Keep
Classical Format on FM

By ANNE DUSTON

CHICAGO—The attorney for a
citizens group fighting to prevent
WEFM-FM here from abandoning
a classic format for rock believes
there is a “‘Concerted attack by in-
dividuals and firms to destroy clas-
sical FM stations.” WEFM-FM
now owned by Zenith Corp., coun-
selor Harry R. Booth pointed out,
is the oldest U.S. FM station and
thus has the original classical mu-
sic format.

Booth’s position is exactly op-
posite that stated by Bruce John-
son, new head of RKO Radio, who
said citizens groups hamper classical
radio (Billboard, July 1). Johnson’s
point is that “no broadcasters now
will dare switch to a classical for-
mat in a market . . . knowing full
well he can’t get out of it if it
doesn’t work.”

“Enormously inflated pugchase
prices require more and more ad-
vertising, causing programming to
deteriorate and the public interest
to suffer,” he said in an interview
here.

He believes classical music audi-
ences have been treated like a step-
child, pushed around by radio.

Citing recent litigations aimed at
keeping classical formats, he ad-
mitted that such objections did not
discourage attempts to change over,
but he said stations found that
the courts, public opinion or the
FCC made 1t impossible for them
to abandon classical formats.

The public is beginning to assert
their rights for classical music and
cultural programming, he said, not-
ing that very few AM or FM
channels in the country offer this
service to the substantial audience
that relies on it.

The legal positions filed with the
FCC by the Committee to Save
WEFM should greatly improve the
public’s ability to prevent future
elimination of classical formats, he
believes,

The petition argues that since the
FCC has repeatedly renewed the
licenses of classical music stations
on the grounds that they are serv-
ing the best interest of the people.
it should be illegal to change the
format unless a broadcaster is able
to show that there is no significant
public demand for that type of
programming and that it is impos-
sible to make it self-sustaining.
with or without public subsidy.

The petition calls for the rejec-
tion of the proposed $1,000,000
sale by Zenith to General Com-
munications Corp., of Chicago, an
atfiliate of General Cinema, on the

(Continued on page 33)

New Houston
TV Package

HOUSTON-—The cast is set for
Jim Atkin’s “Country Store,” a new
cecuntry music TV variety show
that will originate from Houston.
Ed Moss and his band will provide
the music which will be coordi-
nated by Don Kirkpatrick.

Regular cast members for the
syndicated series include Barbara
Wilson. Gordon McKay, Darrah
Meley. Al Footnick. Janice O'Mal-
lev, Ikey Sweat, Lynn Roe and
Tony Pugh. Taping of the pilot will
take place on July 24 at the studios
of KHTV-TV here.

Rutgers’ Show on
Aleichem Works

NEW YORK — “From Sholom
Aleichem with Love,” a one-man
show of dramatic readings from
the works of the Yiddish-language
author, will be presented at Rut-
gers University, N.J,, on Thursday
(13). Fall dates include Waterbury.
Conn., Oct. 15. and Middletown,
N.Y.. Oct. 29.

Starring Elliott Levine, the pro-
duction utilizes music from “The
Overture From the World of Sho-
lom Aleichem” by Serge Hovey.
The show’s format is similar to
that of the Broadway hit “Mark
I'wain Tonight!” which starred Hal
Helbrook.

“From Sholom Aleichem with
Love” has already played Colum-
bia. S.C.. and Sioux City, lowa.
and has had three showcase per-
formances at the Lambs Club here.
Levine is aiming for an off-Broad-
way staging this coming season.
He is a principal of The With
Love Co. a New York production
firm.

Campus News

What's Happening

By SAM SUTHERLAND

From WLUC at Loyola University of Chicago, news travels of
another non-profit concert sponsored by the station. Set for Saturday
(15), the concert will featurc Wilderness Road and Big Bo Peep at
Loyola Community Theater. Tickets are $1 in advance and $2 at the
door. Wayne Brucar is handling the promotion.

* ko

Harvey Leeds is camping out at Just Sunshine Records, Michael
Lang’s new label, where Leeds is now working on assembling a
campus program for artists like the Rhinestones. Any questions can
be directed to Leeds ¢/ o the label, at 15 Columbus Circle, New York,
N. Y.

L 2 ¢
Springficld, Mass.—First, from WTCC-FM, Springfield Technical
Community College, Peter Flynn, music director, notes that the sta-
tion will begin a Spanish language programming schedule next fall
that will include "entertainment and special interest news for the
Spanish population of the arca (in cxcess of 30,000). Flynn would
appreciate any help in devoloping the necessary contacts to make that
project go. . . . Also in Springficld,. WAIC-FM at American Interna-
tional College, notes that they’ll be on all summer, with daily air-time
cut back to 14 hours. The station has also reccived ‘its construction
permit from the FCC, and will be going from 10 watts to 250 in
August. Program director Bob Ruhf would appreciate service.
* K K
John D. Roberts, II, advisor at WBSF-FM, Saint Francis College,
Biddeford, Me., notes that the station is going off the air for the
summer and will resume broadcasting in late August. Roberts points
out that the station office will be open all summer to receive service.
Roberts also noted that managers of non-commercial 10-watt
FM stations have been examining a petition filed with the FCC by
the Corporation for Public Broadcasting which sets up new require-
ments for non-commercial radio stations. Roberts suggested that many
campus people might have missed the proposal, owing to its timing
with exams and graduation.
* K K
PICKS AND PLAYS: MIDWEST—Minnesota—WMMR, Uni-
versity of Minnesota, Minneapolis, Michael Wild reporting: “Mark
Radice,” (LP), Mark Radice, Paramount; “Blue River,” (LP), Eric
Anderson, Columbia; “Kossoff, Kirke, Tetsu, Rabbit,” (LP), Kossoff,
Kirke, Tetsu, Rabbit, Island. . . . KSJU, St. John’s U., Collegeville,
Thom C. Mans reporting: “Honky Chateau,” (LP), Elton John, Uni;
“Brother, Brother, Brother,” (LP), The Isleys, T-Neck; “Ziggy Star-
dust,” (LP), David Bowie, RCA. . . . Wisconsin—WSUW, U. of
Wisconsin, Whitewater, Dick Clayton reporting: “Dream World,”
(LP), The Continental Four, Jay-Walking; “Lady Eleanor,” Lindis-
farne, Elcktra; “Looking Glass,” (LP), Looking Glass, Epic. . . .
Ilinois—WLUC, Loyola U. of Chicago, Jim Benz reporting: “Black
Vibrations,” (LP), Sonny Stitt, Prestige; “People, Hold On,” (LP),
Eddie Kendricks, Tamla; “Prairic Madness,” (LP), Prairie Madness,
Columbia. . . . Michigan—WMUK-FM, Western Michigan U., Kala-
mazoo: “Blue River,” (LP), Eric Andersen, Columbia; ‘“Home
Grown,” (LP), Booker T. & Priscila, A&M; “The Devil’s Harmon-
ica,” (LP), Shakey Jake Harris, Polydor. . . . WIMD, Kalamazoo Col-
lege, Kalamazoo, John Hampel reporting; “Darkness, Darkness,”
(LP), Philip Upchurch, Bluc Thumb, “Tibetan Bells,” (LP), Tibetan
Bells, Island; “Obscured by Clouds,” (LP), Pink Floyd, Harvest.
* * x
SOUTH—Florida—WUSF-FM, U. of South Florida, Tampa,
Dave Dial reporting: “Down at Rachel’s Place,” (LP), Mike D’Abo,
A&M; “Keyboard Tales,” (LP), Michael Perlitch, Atlantic, “Buzzy,”
(LP), Buzzy Linhart, Kama Sutra. . Alabama—WEGL-FM,
Auburn U., Auburn; “High Flying Bird,” Zephyr, Warner Bros.;
“We're Free,” Beverly Bremers, Scepter; “In the Quict Mornin’,”
Joan Baez, A&M. . . . Louisiana—WLPI, Louisiana Polytechnic In-
stitute, Ruston, Debrah “‘Pete” Royer reporting: “Get Up and Dance,”
The Doors, Elektra; “Fanny Hill,” (LP), Fanny, Reprise; “Face the
Music,” Sod, Decca. . . . Georgia—WVVS-FM, Valdosta State Col-
lege, Valdosta, “Point of Reflection.” (LP), The Band, Capitol, “I
Sing the Body Electric,” (LP), Weather Report, Columbia; “Bump
City,” (LP), Tower of Power, Warnecr Bros.
* K X
EAST—New York—WBAU, Adelohi U., Garden City, Joe Lewis
reporting; “Take Off,” (LP cut, Keyboard Tales), Michael Perlitch,
Atlantic, “Lazy,” (LP cut, Machine Head), Deep Purple, Warner
Bros.; “Steppin’ Out,” (LP cut, with Eric Clapton), Blues Breakers,
London. . . . WSUA. State U. of Albany, Keith Mann reporting:
“Eagles,” (LP), Eagles, Asylum; ‘“Preserve Wildlife,” (LP), Mama
Lion, Family; “Some Time in New York,” (LP), John & Yoko/
Plastic Ono Band with Elephant’s Memory, Apple. . . . Massachu-
setts—WBUR-FM, Boston U., Boston, Frank R. King reporting:
“Bless the Weather,” (LP), John Martyn, Island; “Hold on to Me,”
(LP), Bonnie Koloc, Ovation: “Live in Concert With the Edmonton
Symphony,” (LP), Procol Harum, A&M. . . . WTCC-FM, Springfield
Technical Community College, Springfield, Peter Flynn reporting:
“In the Quiet Morning.” Joan Bacz, A&M; “Put It Where You Want
It,” Crusaders, Blue Thumb; “I’ve Got a Thing About You, Baby.”
Tony Joe White, Warner Bros. . . . New Hampshire—WUNH-FM,
U. of New Hampshire, Durham, Rick Bean reporting: “London Ses-
sions,” (LP), Chuck Berry, Chess; “School’s Out,” (LP), Alice Cooper,
Warner Bros.; “Love Gangster,” Stephan Stills, Manassas, Atlantic
. . . Maryland—WMUC, U. of Maryland. College Park, Sheldon
Michelson reporting: “I'm Drifting,” Shadow, Clean; “Be My Wom-
an,” Boones Farm, Columbia; “‘Motorcycle Mama,” (LP), Sailcat,
Elektra. . . . New Jersey—WFDU-FM, Fairleigh-Dickinson U., Tea-
neck, Tony Loving reporting: “Live,” (LP), Lighthouse, Evolution;
“Power of Love,” Joe Simon, Spring; “Gemini Suite,” (LP), Gemini
Suite, Capitol.
23



WHAT are the FORM

PROGRAM

For

The Fifth Annual Billboard Radio Programming Forum

Aug. 17-19

Century Plaza Hotel, Los Angeles

The Forum is the annual meeting on radio programming. It is attended by program directors and general

managers and radio station owners, as well as executives.from the record industry. The objective is to take
a concentrated look at what is happening in radio and foster progress in and between both aspects of what
is mutually an entertainment industry.

Thursday, August 17

12 noon-2 p.m.

Luncheon—Opening remarks by Hal Cook,
publisher of the Billboard.

2 pm.-3 pm.

Session 1

TRENDS IN MUSIC AND RADIO

a. From the Piney Woods to Broadway.
Jerry Wexler
Executive Vice President
Atlantic/ Atco Records
New York, N.Y.

b. Great Radio—An Elusive Dream.
To Be Announced.

3 pm.-5 p.m.

Session 2

AN ARTIST LOOKS AT RADIO PROGRAMMING

Mike Curb
Jackie DeShannon
Smokey Robinson
Sonny James

Jeff Barry

5:30 p.m.-6:30 p.m
COCKTAIL PARTY
Recording artists are invited to

attend and meet radio personnel,
compliments of The Billboard.

Friday, August 18

9:30 a.m.-10 a.m.

Continental breakfast in conference
rooms, compliments of Billboard.

10 am.-11 a.m.

Concurrent sessions—each registrant
has his choice of three sessions.

Sessior 3

MARKET EVALUATION FOR PROGRAMMING
DECISIONS

a. Use of modern technology for
programming
To Be Announced.

b. Behavioral Psychographic Studies
on Records, Jingles, and Fcrmats.
Dr. Tom Turicchi
Texas Women’s Universit:
Denton, Texas

Session 4

THE CHANGING SOUND OF MOR RADIO

a. Top 40 vs. Modern MOR
To Be Announced.

b. Oldies in a Format—How, Why,
How Much.
To Be Announced.

Session 5

GROWING INFLUENCES IN FM ROCK
a. The Future—or Death—of

Progressive Radio.
To Be Announced.

b. The FM Revolution.
To Be Announced.

11:15 am.-12:15 p.m.

Concurrent sessions—each meg szrant
has his choice of three sessicns.

Sessior. 6

PROMOTIONS AS A TOCL FOR BUILDING
IMAGE AND RATINGS

a. Public Service Can be a Pregramming
Asset.
Sonny Melendrez
Operations Manager
KTSA
San Antonio, Texas

b. An Analysis of Promotions; their
Power and Their Glory
To Be Announced.

Session 7

THE FUTURE OF RADIO STATION JINGLES

a. Jingles—Past, Present, Future.
Bill Meeks
President
PAMS
Dallas, Texas

b. Creative Use of Jingles—How
When, Why.
Jim Long
General Manager
Dallas, Texas

Session 8

TOP 40 RADIO—WHERE IS IT GOING?
a. The Top 40 Revolution of the

1970’s.

Paul Drew

Programming consultant
Washington, D.C.

b. The Short, Short Playlist—Does
It Work?
To Be Announced.

12:30 p.m.
Luncheon.

2:30 p.m.-3:45 p.m.
Concurrent sessions—each registrant
has his choice of three sessions.

Session 9

THE OBLIGATIONS OF ADVERTISING TO
RADIO

a. Commercial Load Vs. Good Programming.
To Be Announced.

b. Turning a Loser Into a Winner.
Jack Thayer
General Manager
WGAR
Cleveland



ATS of the FUTURE?

Session 10

FORMATS OF THE FUTURE

a. Psychological Factors That Will Affect Top 40 Radio.
To Be Announced.

b. The Evolution of MOR Radio and How You Can Help It
Grow.
To Be Announced.

Session 11

THE FUTURE OF RADIO AND RECORDS

a. What If I Bring You a Record
10 Years From Now.
Don Graham
Director of Special Projects
Chess/Janus Records
Los Angeles

b. AM vs. FM 10 Years From Now.
To Be Announced.

3:45 p.m.-4 p.m.
Coffee Break

4 p.m.-5 p.m.
Concurrent sessions—each registrant
has his choice of three sessions.

Session 12

THE RECORD PROMOTION MAN—A VALUABLE
ASSET TO PROGRAMMING YOUR STATION

Steve Popovich

National Promotion Director
Columbia Records

New York

Pat Pipolo
Vice President
MCA Records
Los Angeles

Jerry Sharell

National Promotion Director
Buddah Records

New York

Ben Scotti
Vice President
MGM Records
Los Angeles

Harold Childs

National Promotion Director
A&M Records

Los Angeles

Session 13

ALBUMS AND THEIR CURRENT ROLE IN
MASS AUDIENCE PROGRAMMING

a. How You Can Broaden Your
Demographics.
To Be Announced.

b. The LP Cut and How to Abuse It.
To Be Announced.

Session 14

HOW TO MAKE YOUR RADIO STATION MORE
INTERESTING TO THE LISTENER

a. Pardon Me While You Laugh.
Dick Orkin
Chicago Radio Syndicate
Chicago

b. You, too, Can Be Hilarious in
Three Easy Lessons.
To Be Announced.

The Rest of the Evening Is Free

Saturday, August 19

9:30 a.m.-10 a.m.
Continental breakfast in each of the

conference rooms. compliments of The
Billboard.

10 am.-11 am.

Concurrent sesstons—each registrant
has his choice of the three sessions.

Session 15

MANAGEMENT’S GROWING ROLE IN
PROGRAMMING

a. How to Turn a Program Director
Into a Manager.
To Be Announced.

b. Keeping the Manager Out of
Programming; How to Involve Him.
To Be Announced.

Session 16

FACTORS SHAPING TOP 40 RADIO TODAY

a. Can the Teen-Adult Music Mix
Work?
To Be Announced.

b. Using Soul Records Effectively
in Top 40—The Dangers.
To Be Announced.

Session 17
BUILDING A BETTER AIR SOUND

a. Motivating Program Directors and
Air Personalities.
To Be Announced.

REGISTRATION FORM

Please register me for the BILLBOARD RADIO
PROGRAMMING FORUM, August 17-19, Cen-
tury Plaza Hotel, Los Angeles, Calif. (If you
wish to register others besides yourself from
your organization, please send names and
titles on your letterhead and enclose payments.)

b. Developing the Air Personality
in the Market.
To Be Announced.

11 am.-11:15 a.m.
Coffee Break

11:15 am.-12:30 p.m.

Concurrent sessions—each registrant
has his choice of three sessions.

Session 18

THE PLAYLIST IN FUTURE RADIO

a. Whatever Happened to the MOR
Record?
To Be Announced.

b. Modern Criteria for Playing a
Record.

Session 19

PROGRAMMING TROUBLE AREAS

a. FCC Hot Spots in Programming and How to Avoid
Them.
To Be Announced.

b. Relating to Your Audience.
Commissioner Ben Hooks
Federal Communications Commission
Washington, D.C.

Session 20

TECHNICAL APPLICATIONS THAT CAN
IMPROVE YOUR ON-AIR SOUND

a. Stereo on AM? Quadrasonic on
FM?
To Be Announced.

b. Automation and its Effect on
Radio in the Next Year.
To Be Announced.

12:30 p.m.-3 p.m.
Awards Luncheon
Awards will be presented to the leading national promotion

director, the leading national promotion man, and the four
best local and regional record promotion men.

Awards will be presented to the best air personalities in the
nation, based on market size and format.

In addition, certificates of merit to both record promotion
men and air personalities will be announced.

Registration Fee: $135.00 per person
Please enclose check and return registration
form to:

Radio Programming Forum
Suite 420—9000 Sunset Blvd.,
Los Angeles, Calif. 90069

(Please Print)

NAME

TITLE

COMPANY

ADDRESS

cITYy

STATE ZIP

be refunded.

Complete refund will be made for cancellations received before August 10, 1972. After that date but prior to
the opening of the Conference, a cancellation charge of $50.00 will be made. After that, ‘‘no-shows’’ cannot



Tape/Audio/Video

Bargain Diamond Needle
Hurts Product’s Integrity

By EARL PAIGE

WAUKEGAN, Ill.—Retailers using diamond point needies as
loss lcaders are needlessly damaging the integrity of the product and
at the same time throwing away profits, according to R. Bruce Wight,
president and general manager, Pfanstiehl, here. The trend is all the
more ominous because of the dawn of video records and the promise
of a new market for needles, he said.

Pfanstichl, which has steadily been adding tape accessories to its
line, is excited about the advent of video records and far better pre-
pared for the specialized pickups the new technology will entail than

it was years ago, Wight indicated.

Sales plummetted in the late '40’s and early '50’s when firms such
as Magnavox and Zenith introduced special needles and cartridges.
The local firm, still known then as Pfanstiehl Chemical Co., had been
in needles since the early "30’s when founder Carl Pfanstichl had di-
versified from manufacturing fountain pen points.

“The new needles scared our distributors and the whole business
went back to radio repair shops,” Wight said in an interview here.
“It was then that we decided on a whole new marketing approach re-
volving around direct to dealer sales and education of the dealer.

At about the same time, the parent firm elected to sell Pfanstichl
to five veteran employees. The company, now grossing over $2 mil-
lion annually, is owned by Wight, Mrs. Margaret Adderbery, Joseph

- y.

HERBERT A. GRANT (far right), director of information services, CBS

(Continued on page 42)

Laboratories, presents Benjamin B. Bauer, vice president of acoustics
and magnetics, CBS Laboratories with the Billboard 1972 Trendsetter
Award for leading the technical team that developed the SQ Quadra-
phonic System. Also representing CBS Laboratories are project en.
gineer Arthur Gust (far left) and Daniel W. Gravereaux, section head of

record research.

ITA Hope—
Q" Cassette

NEW YORK — Four channel
cassette equipment may soon make
its appearance on the consumer
market, alongside its disk and
8-track counterparts, if the Inter-
national Tape Association has its
way.

A special committee of the as-
sociation met in closed door con-
ference recently and decided to
urge the Philips Corp., holders of
the patents on cassettes, to make
special licensing agreement avail-
able to cassette manufacturers to
facilitate the development of an
endless loop cassette that could ac-
commodate the quadrasgnic sound
concept.

The classified decision was agreed
on by the committee after several
hours of jawing over the feasibility
of a four channel cassette.

(Continued on page 28)

American Consultant
For USSR Tape Co.

NEW YORK-—Milton Gelfand,
president of the Audiomatic Corp.,
will serve as a special tape duplicat-
ing equipment consultant to Melo-
dia Records, the Russian recording
company to which his firm recently
sold in excess of $350,000 worth
of Electro-Sound Tape duplicating
equipment.

The Audiomatic Corp., exclusive
international distributors for Elec-
tro Sound tape duplicators, has
been selling cassette tape duplicat-
ing equipment to Melodia since
mid-1971. Since then Gelfand has
been spending much time in the
USSR supervising the installation
of the machines and the training
of personnel to operate the equip-
ment.

The Audiomatic chief executive
is now in Moscow supervising start-

up operations of Audio Matrix
plating equipment recently pur-
chased by Melodia.

Meanwhile Audiomatic has en-
tered into a long-term sales agree-
ment with the Nissho-Iwai Corp.
of Japan, which gives Nissho-Iwai
non-exclusive distribution rights to
Electro Sound tape duplicating
equipment in Japan.

The agreement signed jointly by
Gelfand and Tetsuya Nakamura, a
director of Nissho-Iwai, makes the
Tokyo based company the sixth
largest distribution firm in Japan to
join the growing worldwide sales
network for Electro Sound.

A separate agreement was also
entered into by Audiomatic and
Nissho-Iwai for the distribution in
Japan of Audiomatic record plating
equipment.

Concept Plus Focus on the Unusudl;
Wireless Speakers Seen Ideal for '

LOS ANGELES—Offering prod-
ucts that are “novel and unique”
rather than manufacturing a full
line of tape and audio products
is proving a working philosophy
for Bernard Denburg, president of
Concept Plus.

Since forming the firm a year
and a half ago, Denburg has con-

U.K. PUSH

By BOB KIRSCH

centrated on placing what he calls
“unique” products in the market-
place, including wireless speakers,
an FM radio that receives televi-
sion signals and a compact stereo
system with two conventional
speakers and two wireless speakers.

Concept is moving into as many
types of retail outlets as possible,

Precision ‘Q" Cartridges

By RICHARD ROBSON
Staff Writer, Music Week

LONDON—Precision will be
making its first release of discrete
4-channel cartridges at the end of
July. The issue will comprise six
items from the Pye catalog, two on
the A&M label and two from Uni-

Motorola U.K. Turning Around

LONDON — Motorola’s recent
expansion of its range of equip-
ment to almost double size and its
movement into two new markets
via cassette players and AM/FM
radio reflects the steady buildup
of the firm following a long transi-
tion period, said Peter Riches, new
managing director.

The AM/FM radio move is
a natural extension of a previous
policy, he said. “After all. Motor-
ola is the biggest name in car
radios.” As for the move to cas-
sette, he added, “This confirms
our belief that there is room for

By PAUL PHILLIPS
Staff Member, Music Week

the two formats to grow side by
side.”

Riches moved to Motorola last
fall after 10 years with IBM,
previous to which he was with
Ampex International on the pro-
fessional products side. Former
managing director Dick Winsauer
remained for the seven months to
help Riches. Riches said this gave
him a chance to get out into the
field and meet the trade whose
confidence in Motorola products
had been at a pretty low ebb for
quite some time.

Much of the feedback he got

SPECIAL ITA MEETING

at that time was critical but he
detected at the same time a note
of welcome by the distributors for
what they considered was a grow-
ing degree of stability in the Mo-
torola operation.

In April Winsauer returned to
America and Riches took over the
full responsibility of managing di-
rector, obviously a good moment
for him but tinged with regret that
he had to take on extra duties
which restricted the amount of
time he could spend with the peo-
ple who sell the firm's product.

(Continued on page 42)

corn. The tapes will be extensively
promoted with advertising in the
trade and consumer press and spe-
cial showcards and leaflets.

Artists in the release are Ray
Davis and the Button Down Brass,
Cyril Stapleton and his Orchestra,
101 Strings, Les Thatcher, Carol
King, Joan Baez. a London Sym-
phony Orchestra music of Panufnik
LP and Paganini’s Violin Concerto
featuring Ricci.

Exact prices have not been de-
cided.

Other companies already releas-
ing 4 channel cartridge product in-
clude RCA, BCS and EMI.

Precision has also been experi-
menting with matrix quadrasonic
cassettes—the first company in
this country to do so (see separate
story on U.S. efforts in this direc-
tion). But Precision’s managing di-
rector Walter Hoyda said this week
that no 4-channel cassettes would
be released now because there is
no available hardware.

Meanwhile, a major expansion
program costing over $240,000 is

(Continued on page 42)

including mass merchandisers, de-
partment stores, audio specialty
shops and independent dealers.
Denburg added that he has been
approached by a number of firms
concerning licensing agreements,
but has made no commitments yet.
He does, however, think he might
move into this area in the future.

Denburg offered some opinions
on his product and the industry in
general, particularly about 4-chan-
nel and its future and means of
merchandising tape and audio
equipment.

“We plan to promote our wire-
less speakers for 4-channel appli-
cation,” he said, “but also as re-
mote stereo speakers. There is still
a tremendous market for stereo but
the advent of 4-channel makes the
applications abvious.”

One model Denburg was enthus-
iastic about is the TRS-17/Four

(Continued on page 28)

J Victor
‘Q’ Disk Units
TOKYO—1Japan Victor (JVC/
Nivico) will manufacture a new
line of three stereo ensembles
equipped with a built-in CD-4 disk
system demodulator and CBS/Sony
SQ-RM (regular matrix) decoder.
The technical details of this de-
coder have not been revealed.
The “deluxe” model DF-5 at
($824) 268,000 yen and ‘“stand-
ard” DF-11 at ($522) 169,800 yen
are scheduled to go on sale in Ja-

pan June 21, a step-up model DF-9
(Continued on page 33)

Propose Gov. Council to Help 'Standardize’ the TV Cartridge Industry

NEW YORK—The House Re-
publican Task Force on Education
and Training has outlined a pro-
posal for legislation which would
create an Educational Technology
Council on standards in video
equipment used primarily in edu-
cational technology utilizing federal
funds.

According to Congressman Orval
Hansen (R-Idaho), chairman of the
Task Force, the council would be
comprised of industry user and
government  representatives, and
would work with educators to as-
sess their needs for educational
technology.

26

It would also sponsor the assess-
ment of educational technology,
and the communication of assess-
ment results to the educational
community. The council further
would engage in domestic and
international activities aimed at
fostering compatability and relia-
bility specifications for video re-
cording equipment, and other edu-
cational and training technologies.

Hansen disclosed his Task Force
proposals at a special state of the
industry meeting sponsored by the
International Tape Association re-
cently, and designed to take a close
hard look at the problems of stand-

By RADCLIFFE JOFE

ardization in the fledging television
cartridge Videodisk industry.

TV cartridge equipment manu-
facturers attending the meeting
saw the proposal for formation of
an educational Technology Council
as yet another strategy in continu-
ing governmental effarts to restrict
the growth of the TVC industry.
Consequently they reacted with a
verbal show of negativism to the
suggestion

Sam Gelfman, vice president,
Cartridge Television Inc., manufac-
turers of Cartrivision units, re-
emphasized his company’s stand on
standards. He stated shat the TVC

market will eventually shake it-
self down and establish its own
standards, and that no official at-
tempt should be made to standard-
ize at this time.

Gelfman added that the TVC
market would be large enough to
support several TVC formats, and
standardization would serve only
to stifle the growth of the industry.

His theory was supported by
Stan Harris of Akai America, who
also saw co-existence of several
different types of TVC formats,
and conversely a slow strangula-
tion of the fledging industry if
attempts were made to impose

standards at this time.

Bob Bitting of the Consumer
Products Division of RCA, de-
velopers of SelectaVision systems,
said that no one should be re-
stricted from building a better
mouse trap, and that the imposition
of standards at this time would im-
pose such a restriction.

Al Barshop of Panasonic stated
that adherence to Electronic Indus-
tries Association of Japan (EIAJ)
standards—the route that many
hardware manufacturers were fol-
lowing—was an indication of a
major step towards standardization,

(Continued on page 30)
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| The current quadrasonic controversy is
| basically a difference of opinion regard-
| ing the merits of a discrete system as
opposed to a matrix system. There are
many arguments in favor of each, but
how will the “QUADRASONIC ISSUE"
| affect the manufacturer, distributor, and
retailer? |Is it possible for the two sys-
tems to live together peacefully?
Billboard’s “QUADRASONIC ISSUE,”
coming August 5, will report in depth
on the quadrasonic controversy. A con-
troversy where there are four sides to

; Y J \; '. \ ,
Flght fo the Finish... every story. It will provide insight into

questlons that are reverberating throughout the consumer electronics industry.
Billboard's “QUADRASONIC ISSUE" will search for the answers to the

qguestions that are keeping the two
systems from living together peacefully.
Not only will you learn firsthand what's
happening in quadrasonic sound this
year, but you'll also get a chance to see
new product lines:

Hardware/Software/
Services/Accessories

Don’t miss the “QUADRASONIC
ISSUE” coming in Billboard’s Quadra-
sonic Issue.

Ad deadline: July 26 JNR&X Issue date: August 5

Or Peaceful Coexistence?

Contact a Billboard Sales Represehative at any of the following offices:

LOS ANGELES NEW YORK CHICAGO NASHVILLE
9000 Sunset Blvd., Suite 415 165 West 46th Street 150 North Wacker Drive 1719 West End Avenue
Los Angeles, Ca 90069 New York, N. Y. 10036 Chicago, Il 60606 Nashville, Tenn 37203

213/273-7040 212/757-2800 312/CE 6-9818 615/329-3925

Shin-Nichibo Building
2-1, 1-chome, Sarugaku-cho
Chiyoda-ku, Tokyo Japan

7 Carnaby Street
London W.1, England

MILAN

Billboard Gruppo sri.
Pizzale Loreto 9, ltaly
28-29-158
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Belair ‘"Made in U.S." Line;
Emphasis on Home Units

LLOS ANGELES — Belair has
started production on its new line
of home tape equipment at the
firm's new facility in suburban
Hawthrone.

E. Mason, president of the com-
pany, said he has decided to manu-
facture his home equipment in
the U.S. because he prefers to
make goods “in my own backyard
if possible. A few parts will still
be coming out of Japan and Mex-
ico,” he added, “but all of the
manufacturing will be done here.”

Mason feels the tape market
is switching to the home, with
record capability in 8-track units
being a major factor. “People are

moving from portable to home
units for several reasons,” Mason
said. “For one thing, price on
many pieces of quality home equip-
ment 1s nearing the same level as
portable prices. In addition, con-
sumers want equipment that looks
like furniture and will fit into the
home.”

Delivery of the home line is set
for late August or early September.
and Mason said he will aim at
both the mass merchant and inde-
pendent dealer, following his past
policy.

Concerning the portable market,
Mason said, “It’s still there, but it
won't be as large as it has been.,”

CTl in Total Car Sound Bid

LOS ANGELES — CTI (Car-
tapes, Inc.), is adding five car
radios to its line, set to bow in
October.

Company marketing director
Earl Horowitz said the addition of
the radios will help round out
the firm’s line of audio products
and reinforce its image of a total
sound manufacturer.

The radio additions will retail
from $19.95 to $99.95. The high-
end unit features AM-FM multi-
plex and the low-end model will be
a manually controlled AM car

Recording
Scotc Tape
MAGNETIC TAPE RlOT!

Scotch 1800 ft. 7” reel, 1 mil polyester
#150, factory fresh; Special $1.95
per reel, $22.50 doz., $1.75 in lots
of 48; $1.60 (500), prepaid,

=611, 1200 foot
AMPE X 1, mil ocetate pro-
i sl B fessional grade.
Factory fresh, $1.68 per reel, $18.00
(12); $66.72 (48); $120.00 (96)

(Ampex/Scotch may be assorted)
r FAMOUS MAKE

LBY CASSETT

radio. Other models will include
a manually controlled AM-FM
unit, a pushbutton AM modal and
an AM-FM purbutton radio,

CTI has also bowed a six-by-
nine-inch. flexible cone air sus-
pension speaker.

New Moforola
French Facility

CHICAGO — Motorola, Inc.’s
latest move into international mar-
kets will be the construction of &
new automotive electronics facility
in Angers, France, to supply princi-
pally automotive manufacturers in
Europe with alternator charging
systems, ignition systems and simi-
lar items.

Automotive entertainment prod-
ucts for Esudrope are now supplied
from plants in the UK. and Italy.

The new facility, about 190 miles
west of Paris, will employ admini-
strative, engineering and production
personnel, said Marie-Monique
Steckel, director of the French In-
dustrial Development Agency in
New York and Oscar P. Kusisto,
vice president and general manager,

Motorola Automotive Products
Wollensak Model #4760 Division here.
List $299.95, Dealer Price $197.96 Within the first three years

SAXITONE TAPE SALES
1776 Columbia Rd., NW, Wash. D.C. 20009

visibility and protection.

beige interior.

cases.

eleci-n-Safe

8 Track Stereo Display Cases

Display units with security
lock and strong plexiglass
sliding doors for maximum

Hand holds for ease of in-
spection without removing
" tapes from rack. Rich walnhut
grained exterior and light

Any type of custom display

around 650 will be employed at
the plant but an ultimate employ-
ment of 1,000 is anticipated.

Distributors,
jobbers and
factory rep-

resentatives,

Call or write

for volume
discount.

| #48B | 108 #108 #126 #275 #550
[HoDs [ 48 | 108 144 126 250 550
|_HIGH 13 19 2 2 54 54
WIDE 19 28 32 32 30 60
DEEP 12 12 13 18 24 24
WEIGHT | 11Lbs. &= 46Llbs. | 52Lbs. | 55Lbs, | 110Lbs. | 160 Lbs.
PRICE | $2195 | $3295 | $42.95 | $49.95 | $110.00 | $175.00
P.0. Box 1574

Charlotte, N.C, 28201
Tel. 704-392-5381

QUALITY DISPLAY CO.

SUNMER HOUR
Hod Tog FRI 0 70 8 |

TAPE cartridges move on a conveyor belt at bottom of large display in Stereo Village, Peoria, lll., store where
(Doreen Utt unlocks case) to checkout area (lower left) handled by other store staffer Chris Skinner. The
belt runs only when necessary and is powered by old electric fan motor owner Bill Curtis fashioned in de-
signing the display. Pilferage is reduced to zero but more importantly, Curtis said, is the fact that customers
can browse without the clerk’'s attention. Moreover, he believes the conveyer belt display replaces one store
employee. Layout of the large store is such that the two girls can easily handle customers of both hardware

and software.

Concept Plus Focus on the Unusual;
Wireless Speakers Seen .Ideal for '

e Continued from page 26

“Speaker of the House.” The unit
is a stereo system without wires
which is meant to allow the user
to convert from standard stereo to
4-channel. Priced at $159.95, the
unit feature a two-pcsition switch
on the transmitter which provides
stereo when the two matching
speakers are used as extension
speakers. When the switch is in
4-channel position, the wireless
rear channel speakers provide a
4-channel effect.

“We will be offering point-of-
purchase displays explaining our
4-channel concept,” Denburg said,
“and we think this will work in any
type of store.

Among the outlets now carrying
the Concept line are the Two Guys
chain, department stores such as
Arlans, J.M. Fields, Foleys in
Houston and the May Co. in Los
Angeles and the Harvey audio
specialty chain in New York.

“We feel 4-channel will have the
same dramatic impact on the mar-
ketplace that stereo had when it
was first introduced,” Denburg
added. “But the industry has the
problem of getting the demonstra-
tion to the consumer. Once the
consumer hears it, he can under-
stand the difference and values in-
volved.

“I also feel we'll be better off
if we concentrated on the concept
of 4-channel rather than the differ-
ent systems,” Denburg said. “The
consumer must be exposed to 4-
channel and while the specialty
shops have special demo rooms.
the mass merchant, department
store and independent often have
trouble demonstrating the con-
figuration. In that regard, I think
wireless speakers will be helpful.
The dealer isn’'t faced with wires
running through his department.

“In the end,” Denburg con-
tinued, “T think the popularity of
4-channel will be directly related
to how it’s shown to the consumer
and how convenient it is to him.”

Concerning his general market-
ing philosophy, Denburg said.
“We're structured to deliver only
what we feel is unique product we
think has consumer appeal on a
broad base rather than offering a
full-line product.

“Providing product we feel is
different is our justification for
being in the business. There are
more than enough companies now
serving the full-line market and
serving it very well.”

One product Concept offers is
the *“Video-Voice,” a portable
VHF/TV and FM sound receiver.
“We're sure we're not the first and
we probably won’t be the last to
offer this type of unit,” Denburg
said, “but we feel our $29.95 price
is an advantage. In addition, the
product seems to have as many
uses as there are people. Everyone
has their own reason for wanting
TV sound.”

Denburg feels that matrix 4-
channel will remain the most pop-
ular mode for the time being, due
mainly to the availability of soft-
ware and the easy means of getting
involved through the addition of
two speakers and an adaptor. He
does think, however, that discrete
will be the eventual standard. “But
the systems will co-exist for a long
time to come,” he added.

In regard to licensing agree-
ments, Denburg expressed a future
interest. “This arrangement would
be to our advantage,” he said, “be-

ITA Push on

e Continued from page 26

Soyrces close to the TTA reveal
that the special committee, repre-
senting the 160 members of the as-
sociation decided that if the cas-
sette was to etch a niche for itself
in the new market of quadrasonic
sound equipment, an endless loop
cassette would have to be used. so
regular flip-type cassettes could not
accommodate eight tracks of sound,
and would, therefore, be playable
only on one side.

The ITA is expected to make
a formal request to the Philips
Corp. in the very near future, and
members of this tape industry
watchdog group, feel confident that
Philips reaction to the request
would be a positive one.

The ITA’s move was prompted
to a large extent by the conspicious
absence of 4-channel tape equip-
ment from among the dazzling ar-
ray of quadrasonic product on dis-

cause the more people are exposed
to products such as the ‘Video
Voice,” the better it will be for us.
The same holds true for wireless
speakers.”

Concept distributes on both a
one and two-step system, with
most of the two-step distributing
being used for independents. The
firm manufactures off-shore, both
in Japan and Hong Kong, and
Denburg said he did not rule
out the possibility of manufactur-
ing in this country.

Denburg also offered some
thoughts on the changing methods
of tape and audio retailing. “There
is a clear trend to extending the
traditional outlet for audio prod-
ucts.” he said, “mainly because of
the broad appeal and increasingly
popular price points of the mer-
chandise. There are more and more
improbable dealers carrying home
entertainment products and I think
retailer are taking advantage of
this situation by offering appro-
priate product to their type of
consumer.”

Denburg said he will continue
to manufacture “unique” products,
wtih a wireless telephone and wire-
less headphone.

‘Q’ Cassette

play at the recent Consumer Elec-
tronics Show held in Chicago.

Most large manufacturers at that
show confirmed that their research
and development centers had the
technology to creat 4-channel cas-
sette systems, but confirmed the
ITA's argument about the lack
of feasibility in developing such a
system for use with the present
flip-type cassette.

The manufacturers also argued
that the overall quadrasonic con-
cept with its inherent problems of
standardization and other ills, was
yet to prove its worth on the con-
sumer market as a viable enter-
prise.

The sum total of their opinions
about 4-channel cassette hard-
ware manufacture was a cautious
“maybe” from large manufacturers;
while many smaller companies said
they were not even considering
such an item to their line at this
time.
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Independent Retailer Designs New Store for Volume Sales

PEORIA, Ill.—The independent
electronics retailer can go for vol-
ume business just as well as the
discount store, according to Bill
Curtis, head of Stereo Village here.
who plans to make the firm’s new
outlet a predominantly budget
store.

“There are so many hi-fi stores
here that it seems like everyone is
shooting at the same customers,”
said Curtis, who started in the tape
business nine years ago in nearby
Canton, Ill. "I believe about half
the people shop for price only and
that’s the market I'm going after
with this new store.”

The outlet on Western Avenue
near Bradley University has a
drawing area that will lend itself
to Curtis’ hope of making less
money per unit but selling more
units. He has another Stereo Vil-
lage store which will maintain the
same quality image it has earned
over the years.

Tape Display

An essential element in operating
a volume outlet, Curtis said, is us-
ing as few sales people as possible.
To this end he has built a prere-
corded tape display that he con-
siders takes the place of one clerk.
The design is the familiar locked
front with reach-through holes. But
he constructed a conveyor belt at
the bottom that sends the tapes to
the chechout counter.

The girl operating the checkout
counter can handle several trans-
actions and also phone calls.

The conveyor belt works via an
old electric fan motor and runs
only when necessary.

Curtis sells prerecorded tape at
$1 off list and will shop for cut-
out merchandise to round out the
software side of .the store. As re-
gards 4-channel, he intends to carry
it at the budget store too, but said,
“We just haven’t been able to get
near enough 4-channel tape.”

Hardware

The volume store will not be
involved in installations. he said,
because these can easily be handled
at the other outlet.

As for hardware lines, he said
he is very impressed with Boman.
“He put in six Boman auto units
and they went right out so we're
ordering 30 to 40 more. I will use
some Dynasonic and some Inland
Dynatronic units. I'm very im-
pressed with the new mini 8-track
unit that Inland has. For a step-up
line. I'll use Pioneer.”

The store will carry components
too. "As for components, I'm going
to be picky because this is a type
of business where people tend to
shop less on price alone. The per-
son buying components usually has
given the purchase some thought
and knows what he wants.”

Although he hasn't pegged all
the price points in the lines the
store will carry, Curtis said AM/
FM stereo receivers with 8-track
will probably start at $79.95. He
hopes to bring in a 4-channel with
AM/FM stereo radio at $199.95.

The recent Consumer Electronics
Show (CES) was as instructive for
what he won’t be buying as for
what he plans to stock, he said. I
had seen a lot of equipment in

3M Considers
DTC Purchase

SAN JOSE. Calif —Data Tech-
nology Corp. has reported an
agreement in principle to sell its
audio cassette product line, includ-
ing molds and automatic assembly
equipment, to Minnesota Mining
and Manufacturing for an undis-
closed amount of cash.

According to compuny president
Andrew S. Huson, “We have re-
luctantly concluded that in the long
term. the margin available to the
unjoaded cassette manufacturer is
inadequate to justify being in the
business.”

The 3M Co. will continue to
provide unloaded cassettes to Data
Technology's present customers.

Data Technology will continue
to produce computer reels. canis-
ters and other plastic components
for the magnetic media business.
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By EARL PAIGE

minute they walk in,” he said.
Hours at the budget store will be

erence file of manufacturer reps is
a great help. One part of the file ]
lists reps by name and the other 10 am.-8 pm. Monday-Friday:
the rep organization. All lines car- 9-5 Saturday: 1-4 Sunday. Curtis.
ried are logged. "Reps are often who now maintains his office in
surprised that I recognize them the the new store, works on the sales

brochures and trade advertisements
but when [ saw it at the show a lot
of it didn't impress me.”

Curtis, who once had a chain
of tape stores in central Illinois,
finds that maintaining a cross ref-

Billboard lets
you have it...

POINT BLANK!

With a Blank Tape Special
coming in the August 26 issue.
It's a special Billboard issue that will blanket
the entire blank tape industry from tape,
cassettes, cartridges, and reel-to-reel.
It's a 5-column issue that will cut through all
the red tape in the blank tape field and give you a
. clear, concise picture of an industry that will soon
encompass television cartridges and video cassettes.
Featured in this year’s blank tape issue are stories on
the new ways of distributing blank tape and what kind of a
market there is for blank tape products.
Billboard’'s BLANK TAPE SPECIAL will be must reading for
' the people who manufacture raw tape, as well as the people
who manufacture the components used in producing blank tape.
It's an issue that will go right to the people you want to reach:
m Tape duplication services
= Carrying case manufacturers
® Accessories/Services
m Mass Merchandisers
In Billboard's BLANK TAPE SPECIAL, you'll make points with the
people who count in the blank tape industry. A point-blank approach
to an industry that is growing by leaps and bounds.
Billboard’'s BLANK TAPE SPECIAL, coming in the August 26 issue,
will be your ticket to reach the people who count in the blank tape
industry.

Ad Deadline: August 16
Issue Date: August 26

Contact a Billboard sales representative now! You'll recognize him
by the blank (tape) expression on his face.

“we e\av®

S

floor, too. of course. Curtis’ broth-
er has taken over operation of the
Canton store which means essen-
tially that the total Stereo Village
buying power is geared to three
stores.
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150 North Wacker Drive
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9000 Sunset Blvd., Suite 415
Los Angeles, Ca 90069
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1719 West End Avenue
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Army to use 10,000 TV Unit

NEW YORK—The US. Army
is expected to have some 10,000
videocassette machines in use in
its training programs by 1973, ac-
cording to Robert M. O’Boyle, di-
rector of media centers for the
U.S. Army.

Speaking at a special State of
the Video Industry seminar, spon-
sored June 28 by the International
Tape Association, O’Boyle said that
the rapidity with which these units
were put into operation would
depend on availability of sets, and

EVR Group in U.K.
Ships 1st Video Units

NEW YORK—The EVR Part-
nership in London has delivered
the first color EVR videocassettes
to Motorola Systems, Inc.. accord-
ing to Lloyd Singer, vice president
of Motorola.

The EVR Partnership undertook
all color and black and white
processing of EVR videocassettes
following the decision by CBS

last year to wind down its activi-
ties in the EVR field.

According to Singer, the color

WITH
MR. TOPP TAPE IF

YOU WANT TO PAY LESS
THAN YOU NOW PAY
FOR ALL YOUR TAPES!

Guaranteed low, low prices—
All major labels. All tapes dup-
licated by licensed mfr. only.
Catalogues on request.
Complete line of accessories.
Lowest prices on LP’s.

MR. TOPP TAPE CO., INC.
P.O. Box 71
Baldwin, N.Y. 11510
{516) 889-5355

cassettes, processed at the Partner-
ship’s plant in Basildon, England,
were of the same high quality as
those manufactured by EVR’s ultra-
modern plant at Rockleigh. N.J,,
prior to the cutback.

Meanwhile, Motorola which con-
tinues to be a manufacturing and
distribution licensee for the EVR
Teleplayer in the United States
and Canada, has begun concen-
trating its activities on the develop-
ment of the police market across
the catalog. The company’s first
major market thrust will be in
Illinois this summer, with plans
to expand nationwide by fall.

Singer disclosed that of the
2,000 EVR Teleplayers already in
use around the world, more than
1,000 were functioning in the U.S.
alone. He expects this number to
increase sharply.

King Instrument

Refines Cassette

HUDSON, Mass.—The King In-
strument Corp., has added auto-
matic wind-in of leader, and auto-
matic ejection of finished cassettes
to its Models 600, and 600EC
cassette winders for prerecorded
and blank tapes.

The new additions allow each
winder operator to produce from
1,800 to 2,000 C-60 cassettes while
working two King winders over an
8-hour period, according to King
officials.

COMPLETE
INVENTORY
IN STOCK!
NO WAITING!

ASK THE MAN WHO KNOWS

about recording tape and cassettes . . . and
how to merchandise from interior displays
for maximum sales profits . . .

FACTORY-TO-YOU SALES REPS.
KNOW and offer you the know how that goes
with the profit line from Pfanstiehi.

PFANSTIEH

3300 WASHINGTON ST. « BOX 498
WAUKEGAN, ILLINOIS 60085

No. 201

No. 470A
CASSETTE FULL
SHIELD

‘\7
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8 TRACK
CARTRIDGE
SPRING PAD
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CASSETTE PINS
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2

No. 570
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SPECIAL DESIGNS ON REQUEST

the results of evaluation tests now
being conducted by the department.

The tests are probing such areas
as acceptance by students and in-
structors, and the availability of
both hardware and software.

"“To date we have had tremen-
dous records of acceptance by both
students and instructors.”  said
O'Boyle. He added, “On the aver-
age it takes just about 10 to 15
minutes to instruct even our for-
cign students on usage of the ma-
chines.”

The Dept. of the Army already
has an estimated 600 videocassette
machines in use in its training
centers. The bulk of these units
are Sony U-matic players.

O’Boyle was high in his praise
of the mechanical stability of the
machines, and said that although
many of them were in use for as
many as 18 hours a day, there
has been no mechanical failures.

Tape
Happenings

Technical Sales Associates, San
Francisco, has been appointed sales
representatives for Robins Indus-
tries Corp., for northern California
and northern Nevada. Robins, a
manufacturer of magnetic tape and
hi-fi items, has relocated to Com-
mack, New York, on Long Island.
. The Institute of High Fidelity
(IHF) plans a consumer show at
the Statler-Hilton, New York, Sep-
tember 27-October 2 and has an-
nounced that Fisher Radio has re-
joined THF after an absence of sev-
eral years. Avery Fisher was one
of the founders of the Institute, ac-
cording to president Don Harper.
. . . Attending a recent planning
meeting of the Automotive Part &
Accessories Assoctation Show to be
held November -13-15 at the Los
Angeles Convention and Exposition
Center, were: Jack Niesi, Niesi
Sales; Bernard Frark, Steel City
Products; Jerry Shaffer, Elias/Shaf-
fer & Associates; Bob Carren, Cen-
tral Performance Warehouse; Bob
Erickson, Hall-Erickson; Tom Con-
way, Home & Auto; Mannie Wil-
liams, Lear Siegler, Bon-Aire Divi-
sion; Jos Mittelman, Mittelman
Smith Wynn; Dale Green, Leonard
Auto Center; Bill Hartquist, Kelly-
Springfield Tire; Bu¢ Kuhn, Guar-
antee Auto Stores: Bud Rose,
Champion Auto Storz; Dan Cotter,
Cotter & Co.; Jim McCaffrey,
Rubbermuid; and Aaron Fenton,
Fenton Co. . . . Nortronics Com-
pany, Inc., Minneapolis, has an-
nounced the availability of a new
head and capstan cleaner for 8-
track cartridge recorder/players.
The QH-182 has a double-ended
design with a dacron and cotton
belt for removal of oxide particles
from the head, and a Microlon fi-
(Continued on page 42)

Pye Tape Wing
Marks Growth

LONDON-—Precision Tapes, the
British tape affiliate of Pye Rec-
ords, has grown in two years from
a one-man operation to a company
with a turnover annually of $3.5
million. It now has a 30 to 35 per-
cent share of the UK tape market,
according to its managing director,
Walter Boyds.

Moyda, speaking on the second
anniversary of the company, said
that the company’s best-seliers to
date were the Rolling Stones’
“Sticky Fingers” and “Herb Al-
pert’s Greatest Hits.”” He put tape’s
share of the recorded music mar-
ket in the U.S. at between ten and
12 percent and predicted that by
the end of the year that share will
have increased to 18 to 20 percent.

“And, as I predicted about two
years ago,” Moyda added, “it
should be around the 40 percent
mark in about two years’ tmie.”

TV Cartridge

Argue TV Cartridge

Standardization Goal

o Continued from page 26

He also pointed out recent agree-
ments between his company, Sony
and the Victor Co. of Japan were
positive proof that manufacturers
were not totally unconcerned with
the problems of compatability.

Gerry Citron of the North
American Philips Corp., pointed
out that the Philips TVC system,
designed and manufactured by the
Philips Co. of Holland, was al-
ready being used as a standard
throughout Europe. Philips Broad-
cast Systems Division here in the
U.S. will also market a half-inch
videocassette player later this year.

Bill Amos, representing the Sony
Corp. also outlined his company’s
activities in the field of video-
tape player technology. He said
that the Sony U-Matic videocas-
sette player designed for overseas
markets were compatible with
Nattonal Television Standard Com-
mittee (NTSC) and Phase Alternate
Line (PAL) specifications and were
all manufactured with the neces-
sary switching facility. He also
pointed out that the professional
Sony videocassette duplicating ma-

chines were capable of duplicating
software for other systems.

However, Hansen feels that there
is still much confusion surrounding
video cartridge concepts, and em-
phasized that he felt federal legisla-
tion was needed to help bring video
and audio tape media to their full
potential in the nation’s education
and training systems.

From Frank McLaughlin, direc-
tor of Industry Relations in the
President’s Office of Consumer Af-
fairs came a veiled warning that
the Government may have to regu-
late the TVC industry if the prob-
lems of standardization get out of
hand.

Stressing that the time was long
past when an industry can be
allowed to sit on consumer prob-
lems, McLaughlin said that the
establishment of a statutory con-
sumer office to look into the prob-
lems of the industry, seemed very
likely.

The all-day confab was attended
by a broad cross-section of video
hardware and sotfware manufac-
turers, users and government rep-
resentatives. A follow-up meeting
is scheduled for later this month.

Grundig Push in U.S,;

‘International’Styling

NEW YORK — The Grundig
Co. is concentrating on an “in-
ternational look” in the styling of
its 1973 line of consumer elec-
tronics equipment, as part of an
all-out effort to woo U.S. con-
sumers.

According to Fritz Ross, over-
seas manager for Grundig Gmbh
of West Germany, the company
which manufactures and markets
a full line of cassette and 8-track
cartridge equipment, as well as
record players, radios and con-
soles, is launching a new breed of
equipment.

He said, “Our styling will veer
significantly away from our tra-
ditional European look, while con-
tinuing to maintain the most
legendary sound quality that has
made us a leader in home enter-
tainment products.”

Ross emphasized that the com-
pany’s aim is to capture the ever-
expanding American consumer
market, and added that along with
the new styling, Grundig will in-
corporate many advanced per-
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