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Pop Promo Films Rating
Home Box Office Shots

Active Role For Pools
At Fifth Disco Forum

NEW YORK -Billboard's International
Disco Forum V is scheduled for Feb. 26-
March 1. 1979. at the New York Hilton hotel
hereand is being billed as a summit meeting of
the disco industry.

According to Bill Wardlow, Forum director.
the conference will look ahead to disco’s
growth and its related problems in the 1980s.
The key question that will be asked of industry
experts sitting on the various panels is whether
the current post-"Saturday Night Fever™
boom will burst or grow.

Wardlow also says disco record pools
around the country will be encouraged to play
a more active role in the structuring of certain
conference activities. Special emphasis will be
placed on growth. structure and other prob-
lems facing the pools in their role as inter-
mediary between record labels and the disco
decjays.

Letters to the heads of the pools soliciting
their involvement on the Forum's advisory
committee will shortly be distributed.

The agenda for the four-day confab will in-

(Continued on page 65)

With a widely acclaimed debut album behind them, Baby Grand 1as now
recorded ANCIENT MEDICINE (AB 4200), a stunning album fil ed with
brilliant songs and unlimited rock energy. ANCIENT MEDICINE will be
a major breakthrough for one of the year's biggest rock and roll dis-
coveries, Baby Grand. On Arista Records and Tapes. (Advertisement)

By ADAM WHITE

NEW YORK --Home Box Office. the pay-
cable television network which reaches into
more than one million homes. is screening
short films of prime recerding acts turnished
by labels from footage shot for in-store and
other promotional uses.

The program. part of new developments at
the Time Inc. subsidiary. has the active partidi-
pation of three record companies at present,

They are A&M. LClektra/Asvlum and
Warner Bros., supplying films by acts such as
Chuck Mangione, Queen. Andrew Gold. Leo
Sayer, Bruce Roberts. Debby Boone, Carole
Baver Sager. Rita Coolidge and Candi Staton.

The move signals increased commitment by
the labels to this video medium. and to the ex-
ra promotion mileage it offers. Home Box
scheduling director Jim English expects to re-
ruit more companies i the coming months,

Home Box Office is the nation’s largest pay
tv network. serving more than 500 cable tele-
vision affiliates in 47 states. It delivers a fully
formatted package of movies, sports and enter-
tainment specials. adjusted for local time
zones, to its cable and multipoint distribution
service attiliates.

Its audience is primarily in the 29-45 age
group. and more than 50% have $22.000 a year
incomes. Furthermore. firm’s research claims

tContinued on page 84)

AT&T AND PBS ACT

all commerdial tv stations.

tionzl simulcasts available ull now

next spring

More Stereo TV Simulcasts
Possible For Music Shows

By STEPHEN TRAIMAN

NEW YORK - -Prospects for a greatly expanding number of television
sterec simuleasts next year are heightened by recent action of AT& T and con-
tinuing progress at the Public Broadcasting Service.

Commercial stereo v is still scme years away.spokesmen for both agree. but
the potential for more music programmin
manufacturers. could move up the Federal Communications Commission
timetable for approval of “live™ stereo broadcasts.

Meanwhile, AT&T's recent filing of a construction application with the
FCC Common Carrier Bureau. and subsequent filing of'a new tarift schedule
fater this fall, will elear the way for transmission of two 15 kHz audio signals o

Ihese. in turn, can link with local FM radio outlets for sterco simulcasts of
virtually any program desired. rather than the relatively limited number of na-
virtually all on the PBS network,

At the same time, the PBS network of some 165 public tv stations will be on
satellite transmission by year end. with the first 65 already on order for the
DATE deceder that will enable them to receive milti-channel transmissions by

UNESCO HOME DUBBING VERDICT ’
Urge Royalty Fee On
Tape And Recorders

By PETER JONES
LONDON A rovalty on recording equipment and on blank audio and audio/visual tapesis the
best way to compensate owners of copyrights, including authors. performers. composers and pro-
ducers for damage caused (o their interests by home taping. This verdict came as a result of meet-
ings Sept. 13-20. in Paris. under the sponsorship of UNESCO, the World Intellectual Property Or-
ganization and the International Labor Organization. attended by delegates from around the

Pickwick Bowing Chi
Superstore In March

By ALAN PENCHANSKY

CHICAGO- Pickwick International s
opening an 18.000 square foot superstore here
in March of 1979—a location president Chuck
Smith calls a “merchandising laboratory.™

T'he superstore. to be locy md at the \prawl-
ing retail-dominated intersection of Harlem
and IForest Preserve Drive, is viewed by local
suppliers as one of the best in the city.

The opening will be in the Norridge Com-
mons Shopping Center. recently bmll on a
former drive-in theatre site which Kor ettes
once negotiated for.

Smith savs the company is “taking one met-
ropolitan location and trving merchandising

(Continted on puge 88§

g.and growing support from tv set

(Continued on page 58)

world.

The decision. claimed here as a greatsuccess
tor IFPL. the International Federation of Pro-
ducers of Phonograms and Videograms, fol-
lowed an investigation of all legal problems
arising from public and private use of video-
cassettes and similar product.

Involved were subcommittees of the Inter-
national Union for the Protection of Literary
and Artistic Works (Berne Union). the Inter-
governmental Copyright Committee, and the
Intergovernmental Committee of the Rome
Convention for the Protection of Performers.
Producers of Phonograms and Broadcasting
Organizations.

IFPI was among the |1 other international

non-governmental organizations present.
Gillian Davies, [FPI assistant director gen-
eral. based in London. savs "It is particularly
satisfying that the subcommittees decided that
the conclusions of the previous 1977 working
group. plus their own deliberations. should be
{Continued on page 7/)

In what could be the biggest breaking news story of the year at A&M, the
new GINO VANNELL! album “BROTHER TO BROTHER™ (SP 4722) is
currently being launched into the stratosphere by his new single "I JUST
WANNA STOP” (AM 2075, written by Gino's brother Ross). Any way you
look at it Gino's time has come. ON A&M RECORDS & TAPES

(Advertisement)

(Advertisement)
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The only number
you’ll find on
the new Chicago albumis .
FC 35512. ‘

‘““Hot Streets?’

A return to the basic sound
that was born twelve albums ago
on the streets of Chicago.

On Columbia Records and Tapes.

Produced by Phil Ramone and Chicago.

» .
. .
.
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“ HICAG?&

v .”Columbia:’ . are trademaks ot CBS inc. © 1978 CBS Inc. (i

<are marks registeredin e 1S, Pat. Oti..
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Reserves,
Accounting
Evoke New

Proposals

Hearing On Situation

Silated For Nov. 28-29

By MILDRED HALL

WASHINGTON-The Copyright Office is
again tackling the bitter controversies between
record companies and music publishers over
rules for the compulsory licensee’s privilege of
holding mechanicals in reserve funds and ac-
counting procedures.

The Office has proposed slight changes in
the currently operative “interim” rules in ef-
fectsince Jan. |, 1978. The new revised interim
rules. published Sept. 29, 1978, in the Federal
Register, will take effect Oct. 29, 1978.

More dramatically, the Copyright Office
will hold a new-style adversary hearing on the
rules (similar to the innovative type devised by
the Copyright Royalty Tribunal), Nov. 28 and
29 in its Crystal City headquarters in Virginia.

Comments on the new interim rules are in-
vited, and at the hearings, witnesses will be
allowed to cross-examine each other on the in-
evitably controversial comments. The Copy-
right Office has laid down strict ground rules
to keep matters from getting out of hand at the
hearings.

Requests to be an initial witness, or a “cross-
examining” witness, or both, should be written

General News
COPYRIGHT OFFICE TACKLES MECHANICAL ROYALTIES

or phoned to the Office of the General Coun-
sel, Jon Baumgarten.

The “amended interim” regulations for
compulsory licensee recorder of music affirm
the one-year period allowed for them to main-
tain reserve mechanical funds against returns
in the earlier interim rules.

Within one year after the date of a shipment,
all recordings made under the statutory license
must be considered “permanently” parted
with, and mechanical royalty on them must be
paid to the copyright owner.

The revised interim rules dropped a highly
controversial use of Internal Revenue Service
standards to determine when a recording is
considered a “recognized” sale, requiring pay-
ment of royalty with the current month’s state-
ment.

The IRS approach would have unfairly
tagged all shipments of the compulsory license
product as “sold.” This method is wholly un-
suited to the record industry’s practice of over-
shipping for promotion, with subsequent hefty
returns on which no royalty would be due.

Although few recordings are made under
statutory licensing, the terms and regulations

for compulsory licensing have a powerful im-
pact on the private dealings of music publish-
ers and record companies.

The copyright law permits anyone to record
nondramatic, copyrighted musical works once
a negotiated recording is released. The statu-
tory mechanical rate is 2% cents per tune.

After examining comments on its first in-
terim rules, the Copyright Office says it will
keep the one-year outside limit on reserve
funds. The six-month period urged by music
publishers is too short, and the three-year span
asked by the record industry is far too long, the
Office believes.

The 1976 Copyright Act calls for paymentof
compulsory licensing royalties only on record-
ings “permanently” relinquished or distrib-
uted (sold), with statements ot account due
monthly and annually to the copyright owner.

The Copyright Office defines the “perma-
nent” relinquishing as when the record is “rec-
ognized” as sold by the licensee, or in accord-
ance with generally accepted accounting
principles, whichever would come first.

(Continued on page 98)

Top Labels

Broadway Shows No

Billboard photo by Charles Gerretsen
NUMBER ONE—President Jimmy Carter is presented a special Billboard
Number One award for his support of popular music by the magazine’s asso-
ciate publisher Bill Wardlow. The presentation was made following a perform-
ance by the Atlanta Rhythm Section on the White House lawn Sept. 25. Look-

ing on is the band’s manager, Arnie Geller.

BENELUX & SCANDINAVIA:

RCA Subsidiaries
In 1979 In Europe

By JACK TESSLER

NEW YORK-—-RCA Records In-
ternational will establish subsidiary
operations in Benelux and Scandi-
navia during 1979, Arthur Martinez,
vice president of the division re-
ported to a gathering of the com-
pany’s subsidiaries and licensees at
the three-day international conven-
tion held recently in Lisbon at the
Ritz Hotel.

Accelerated worldwide growth, a
multimillion-dollar commitment for
artist acquisition and development,
and the most aggressive licensed
repertoire acquisition program in
the company’s history were the ob-
jectives set forth at the meeting. A
major purpose of the gathering was
to re-establish a sense of fraternity
among the international members of
a company which has undergone
several major upheavals in the past
16 months.

The group was informed that un-
der the direction of Kelli Ross, divi-
sion vice president, international
creative affairs, artists would be
signed for worldwide distribution, as

were Average White Band and Mel-
anie, or, if need be, territory by terri-
tory. This would, of course, supple-
ment the flow of U.S. product.

The major investment plan now
being implemented to develop a
broader artist roster will be comple-

(Continued on puge 72)

Waffling On
$8.98 Album

By JOHN SIPPEL

LOS ANGELES—The possible
flow of more $8.98 suggested list
LPs, following the Friday (13) Steve
Martin album release is getting
mixed reviews from industry ac-
counts. Labels queried as to their
own plans for $8.98 titles deny such
a move is imminent.

Except for CBS Records, which
offered no comment, Capitol.
United Artists, Chrysalis, Cream,
RCA, WEA, Polygram Distributing
and MCA say no $8.98 albums are
on the blueprint board.

Warner Bros.” $8.98 release is
Martin’s “Wild & Crazy Guy.”

“I’'ve got mixed emotions about
it,” Joe Bressi of Stark Record Serv-
ice, N. Canton, Ohio, says. “There’s
a lot of talk about wage and price
controls coming. Perhaps it’s being
done to set a precedent. The demand
for records is stripping the supply.”

Bressi recalls that when the boost
to $7.98 for albums occurred early
this year, some of the first releases,
like Queen, suffered from the addi-
tional dollar bite.

But within 60 days, the record-
buying public seemed conditioned
to the hike, he adds. Unit sales were
daunted at the start, but now “mui-
tiple unit sales are fantastic,” Bressi
says.

On the up side, Bressi notes that if
the price hike were accepted, dollar
volume would mount and present
inventories would appreciate.

(Continued on page 88)

Lure To Big Labels

By RADCLIFFE JOE

NEW YORK —Despite big boxoffice successes enjoyed by Broadway musi-
cals in the last two or three years, major record labels are still maintaining their
traditional cautious approach in committing themselves to any form of in-
volvement with the world of the show tune. Unfazed by such monster award-
winning productions as “The Wiz,” “Chorus Line,” “Annie,” “On The

FM Car Radios
Stay High Priced

By DOUG HALL

PHOENIX—FM program direc-
tors who hope they can someday
gain a shortcut parity with AM com-
petition via lower FM car radio
prices can forget it.

While various broadcasting in-
dustry studies have shown an AM-
FM car radio can be built for only a
few dollars more than an AM-only
set, General Motors Corp. president
A.M. “Pete” Estes says his company
has no intention of reducing the vast
disparity of about $70 additional
towards AM-FM and $160 addi-
tional for AM-FM stereo so long as
sales continue to climb.

While an AM costs an average of
$71, an AM-FM costs about $140
and an AM-FM stereo costs around
$230.

Estes, who addressed the CBS Ra-
dio Network aftiliates convention here
Wednesday (27) says his company’s
marketing strategy is to sell “some-
thing that costs 50 cents for $5.”

He added, “We have to price to

(Continued on page 84)

3 %

Twentieth Century,” *“Dancin
“Ain’t Misbehavin,” and “l Love
My Wife.” the labels, with the ex-
ception of Warner Bros. and RCA
Records. have made no overt efforts
to either become financial backers
or acquire original cast albums
rights to any of the slew of new musi
cals headed for Broadway this sea-
son.

RCA Records has contracted for
cast rights to “Sweeney Todd,” a
musical about a demon barber of
Fleet Street, Londin, due on Broad-
way later this season. The label has
also invested in the show.

Warner Bros. Records has picked
up the original cast album rights to
the stylish new musical, “Eubie.”

However, even as the record la-
bels drag their feet, an increasing
number of film producers are re-
portedly looking to Broadway for
material, and Broadway producers
are exulting over this, as a film pact
usually assures greater financial se-
curity than a record deal.

Still, staging the Broadway musi-
cal is big business, requiring huge fi-
nancial commitments, and behind-
the-scenes, covert negotiations be-
tween labels and show producers go
on almost as a matter of routine.

Among the big new musicals
(Continued on page 22)

SESAC Expanding Nashville Presence With Pop Wing

By GERRY WOOD

NASHVILLE—Following the
trend toward the multi-format ex-
pansion of the Nashville music in-
dustry, SESAC will create a pop mu-
sic division in its office here.

The pop operation will be headed
by Jim Black, who will continue to
spearhead SESAC’s gospel music di-
vision. With Brad McCuen, as di-
rector of country music, the new
SESAC alignment gives the per-
formance rights organization a three-
pronged thrust into country, gospel
and pop out of Nashville.

Some of our publishing affiliates
are interested in branching into the
pop field,” states Black. An increase
in the amount of Nashville writers
capable of penning pop songs and
the surge in crossover records were
other factors behind the decision
according to Black.

Black and McCuen also cite
SESAC's new directions under the
presidency of Norm Weiser, includ-
ing the establishment of a West
Coast office, as reasons why the
Nashville pop move is being made.

“There’s a lot happening within
SESAC, as well as within Nashville,”
comments Black.

Black is on the lookout for new
writers with pop material thatcan be
taken to established SESAC pub-
lisher atfiliates or to those who can
open such firms. He will continue to
lead the organization’s strong gospel
movement.

“You could have been arrested
here in 1970 if you admitted you
liked pop music,” cracks McCuen.
“But the weather has changed and

the younger music executives are
making Nashville truly a total music
city.”

SESAC pop material out of Nash-
ville can also be sent to New York or
Los Angeles to be worked. claim the
SESAC executives. A Nashville pop
writer-publisher has already been
lined up with a potential major
record deal in New York through
the new setup.

“SESAC has taken a new attitude
toward the whole music industry,

(Continued on page 67)
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General News

NPR’s Chieftain Questions Radio Deregulation

Mankiewicz
Warns Of
Its Pitfalls

By MILDRED HALL

WASHINGTON-—-Music format
competition by commercial radio
stations in most markets would nar-
row down to middle-of-the-road
versus hard or soft rock, if the Van
Deerlin bill totally deregulates ra-
dio, in exchange for payment of a
spectrum fee.

This was the view of Frank Man-
kiewicz, president of National Pub-
lic Radio, testifying at the final
round of hearings on the Van Deer-
lin (D-Calif.) Communications Re-
write bill.

If the bill were passed, publlc ra-
dio would have to provide listener
segments with classical, jazz, blue-
grass and other music, as well as fill
in the public service programming
no longer required of the commer-
cial radio stations.

Mankiewicz said the concept of
freeing programming from govern-
ment regulation is fine, and NPR
would be willing to fill the program-
ming gap. However, the public
broadcast funding in the bill pro-
vides none of the “advanced assur-
ance” so vitally necessary to pro-
gram planning.

This point was made many times
by more than 40 witnesses speaking
on behalf of the public broadcasting
O system. They found the bill as
presently written, over-regulates and
under-funds public broadcast pro-
gramming and station operation.

Music on public television would
also suffer great loss under the bill.
Public broadcast of live music pro-
grams like “Live From Lincoln Cen-
ter,” performances of opera and
symphony and other fine music spe-
cials are sponsored by corporations
and foundations.

Such music programs could not
reach the television public under the
shaky funding structure in the pro-
posed legislation, without corporate
or other underwriters, an Exxon ex-
ecutive testified.

Ford Foundation president
McGeorge Bundy and advisor Fred
Friendly also expressed the same
view. They frankly urged more of
such publicly acknowledged spon-
sorship, to underwrite more Ameri-
can productions on public tv—using
American artists and composers.

Public radio spokesman for both
NPR and individual stations said
their present funding is steadily im-
proving, and comes from a wide va-
riety of sources in the government
and the private sector.

Also, NPR witnesses said public
radio is at a crucial stage of advance-
ment now. It is anxious to move
ahead into a highly promising high
fidelity future, with satellite net-

(Continued on page 88)
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MORE GOLD—Natalie Cole, holding son Robert Adam Yancy, receives gold

disks for ‘‘Natalie. . . .

Live!” after a set at Los Angeles’ Universal Amphi-

theatre. The gold album marks the fifth for the three time Grammy winner.
Flanking the songstress are, left, Larkin Arnold, vice president of Capitol's
soul division, and husband Marvin Yancy.
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. Bar Coding Of Product |
Begun By Pacific Arts

By ED HARRISON

LOS ANGELES—-Michael Nes-
mith’s Carmel-based Pacific Arts la-
bel will join the first companies to
bar code albums, tapes and cas-
settes. Jazz line Inner City was the
first company to go with bar coding
several months ago.

Nesmith’s initial album contain-
ing the Uniform Pricing Code will
be PAC7121 by the Pacific Steel
Company which will be released
within two weeks.

The code will be placed on the
right hand corner of the album with
the stripes horizontal to the edge of
the record.

The bar coding will allow for
tighter inventory control and more
efficient computation of artist royal-
ties. States Nesmith: “We don’t want
to let the records look like a can of
soup, but bar coding is a small com-
promise if it puts more money into
the artist’s pocket.

“If retail people can get a wand, it
will provide us with the ability to
pay royalties on records sold in a
matter of days.”

Pacific Arts is also in the process
of developing a computer system
that will have promotion and sales
terminals which will allow for the
tracking of records and inventory.

“We'll be able to track our records
and inventory and keep on top of
where the activity is and where the
weak spots are on a daily basis,”
Nesmith says.

According to Nesmith, the

FORM NATIONAL ORGANIZATION

Promo, Marketing Folk Get Together

By JEAN WILLIAMS

LOS ANGELES-The Independ-
ent Promotion And Marketing Assn.
has been formed by a group of
promo and marketing reps across
country. The goal is to have a net-
work of promotion reps working the
same product simultaneously.

The organization was officially
formed at a meeting in Charlotte,
N.C., Aug. 26-27 when several inde-
pendent promotion firms agreed
they could better serve the record

companies by pooling their re-
sources.

Most of the members head up
their own companies in different
parts of the country. It has been
pointed out by one member of the
group that although all members to-
date are black, the organization is
geared to work all product.

Home office for the group is
Berkeley, Calif., where Jimmy Bee,

(Continued on page 53)

Recording Industry Assn. of Amer-
ica suggested placing the code on the
end of the box of 8-track tapes and
on the narrow end of cassette boxes.

All catalog product will also be

coded.

“Maybe by us using bar coding
the major labels will realize it’s not
dark magic and it doesn’t ruin the
graphics. The longterm benefits far
outweigh the detriments. Hopefully
the rest of the industry will follow
through within 1% years,” says Nes-
mith.

Pacific Arts is a full-line record
company with 21 titles in its catalog.
Incorporated in October 1974, the

(Continued on page 91)
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_Execul:ive Turntable

Record Companies

Iry Biegel becomes vice president and general manager of East Coast oper-
ations for Casablanca Record and FilmWorks, Los Angeles. In addition he
will join Casablanca’s executive committee. Basing in New York, Biegel wasa
partner and executive vice president with Millennium. ... Frank Jones, vice
president and general manager of Capitol Records country division, has re-
signed in Nashville. Jones joined Capitol five
years ago after a long tenure with CBS Rec-
ords, first in Canada and then Nashville.
Jones, also chairman of the board of the
Country Music Foundation, intends an-
nouncing future plans shortly. ... At Capi-
tol’s Los Angeles headquarters, Larkin Ar-
nold, vice president of the label’s soul
division, will resign after nine years with the
firm. He is moving into a similar post at
. Maria Polivka appointed national album director for 20th Century-

Polivka

Arista. . .
Fox Records, Los Angeles. Before coming to the label, she had been national

singles promotion director at Jet Records. . . . Gregg R. Hamilton becomes sen-
ior planning analyst, business development, CBS Records, New York. He was
most recently with the Columbia House division where he was an analyst in
the management services department. . . . Jock McLean named director, artist
development, East Coast, for Columbia Records, New York. He joined the la-
bel in 1975 as manager, artists services. Also, Jim Fishel appointed associate
director, contemporary music, East Coast, a&r, Columbia Records. Most
recently Fishel was manager, Columbia Records a&r, East Coast. Other CBS
appointments see Jerry Pitti named branch
W manager for the San Francisco market. He
had been sales manager in Los Angeles. And
Joe Yoppolo is appointed branch manager
for the Seattle market. He had held the posi-
tion of branch manager of the Honolulu
branch. ... Duke DuBois made director of
national promotion at GRP Records, New —
York, the new Arista-distributed fusion la- Fishel
bel. He has held national promotional posts
with ABC Records, Arista Records, RCA Records and Blue Note Rec-
ords. . . . Rick Orr becomes national sales manager for the Pacific Arts
Corp., Inc., Carmel, Calif. He was previously director of buying of Odyssey
Records & Tapes. At the same time, David Bean appointed national pro-
motion director for the label. He was previously general manager of KZEN-
FM and program director of KLRB-FM. ... Don Rose becomes head of
Southwest regional promotion for Venture Records, Los Angeles. Basing out
of Houston he was program director of KAKC-AM in Tulsa. . . . Stanley Stew-
art appointed promotion manager in Charlotte, North Carolina, for MCA
Records. He had music director at WSLB-AM in Fayetteville. Another MCA
appointment sees Roman Marcinkiewicz
named promotion manager for the Miami
, branch. He was a salesman in the Miami
£ branch and replaces Brad Hunt, who is now
doing regional promotion for the Southwest.
.. Chris Baca joins 20th Century-Fox Rec-
ords as sales aide and merchandising coor-
dinator in Los Angeles. Before coming to the
label he had his own merchandising firm. . . .
Eileen Bradley becomes national director of
publicity for Phonogram/Mercury Records, Chicago, and will base in Los An-
geles. For the past two years she was Phonogram’s West Coast publicity man-
ager. Also, Marv Griefinger is named West Coast publicity manager, also
based in Los Angeles. He had been with Wartoke Concern, Inc. ... Pamela
Tubov named to the newly created position of national publicity manager for
Ariola Records in Los Angeles. She had been assistant national publicity di-
rector. ... Durrie Parks appointed international publicity coordinator for
A&M in Los Angeles. Her previous background includes public relations, ad-
vertising and record and film production. . .. Timothy McFadden appointed to
manager of regional promotion for RCA Records, Nashville. He is a former mu-
sic research director for WGAR-AM in Cleve-
land. . . . Alan Resler named to the post of
manager of regional promotion for RCA,
Nashville, for pop product. Basing in Cleve-
land, he was regional promotion manager for
the Northeast for country product. ... Bev-
erly Paige is now general publicist, black'mu-
sic marketing, at CBS Records, New York,
from tour publicist with the label. Marsha
Diggs-Spellman named tour publicist at the
unit.

McLean

Dubois

Volpe

Music Publishing

Jeffrey Brabec appointed director of business affairs with Interworld Music
Group, Los Angeles. He is an attorney who specializes in entertainment law
and performance rights. . .. Todd Brabec named director of business affairs,
West Coast, for ASCAP, Los Angeles. He joined the society in 1971 as a mem-
bership representative and has been active in many phases of ASCAP’s efforts
to attract new members. . . . Geri Duryea appointed a professional manager at
Screen Gems-EMI Music, Los Angeles. He comes after 1'% years as profes-
sional manager at CBS’s April/Blackwood Music. ... Ray Baker named vice
president and director of the professional department for Acuff-Rose Publica-
tions, Nashville. Associated with the firm since 1974, Baker is also a Nashville
producer. . . . Glenn Friedman is named manager of creative affairs for Chap-
pell’s West Coast division, Los Angeles, from director of BNB Associates music
publishing companies. . . . Diane M. Volpe appointed international manager
for Chappell Music Co., New York. She comes from Strawberry Records
where she was product manager. (Continued on page 98)
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Starcastle.rock and
Roll that’ll send you reeling.

Starcastle has emerged into a hard-
hittingrock band that knows howto move
you It was always in the stars. Nowit's on
an album.

“Realto Reel’...

Starcastle. On Epic Records and Tapes.
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ON LINE—Lieberman sales reps line up at the Arista booth staffed by Midwest marketing coordinator Bobby Criz at
Lieberman’s recent sales convention. Manning display booths are more than a dozen labels and distribs, in addition to

e r——— - "

PEERLESS

" ’
CASE DEMO—Pee

rless Case's Herb Ravis,

blank tape and accessory suppliers.

left and
Jerry Geller get an assist from David Lieberman in
showing off their new three-hinge tape organizer.

Billboard photos by Alan Penchansky, Joe Gino
DISNEY SALUTE—Harold Okinow, Lieberman presi-
dent, accepts an award from Steve Hoch, national sales

manager for Disneyland-Vista Records. The plaque rec-
ognizes Lieberman’s strength in moving children’s

product.

NBC’s Nabob Shakeup Could Benefit 4 FM Stations

NEW YORK-NBC’s four FM
stations stand to benefit the most fol-
lowing a major shakeup at NBC Ra-
dio. It is still too early to tell what ef-
fects the shakeup will have on
programming at the four AM sta-
tions NBC owns.

Except for WNBC-AM/WYNY-
FM New York, NBC’s AMs and

Dear Sir:

The Sept. 16 issuc of Billboard
carrying the article on the 1978 Jerry
Lewis Labor Day Telethon has been
brought to my attention. I must ask
for a retraction to clarify the many
discrepancies between the facts as
you have written them and the facts
as they exist.

I feel distressed at having been
misquoted and the responsibilities
of my job misstated.

I have enjoyed an excellent tele-
phone rapport with Ronnie Lippen,
head of publicity for the Robert
Stigwood organization. and with
Alan La Magna, personal manager
to Andy Gibb. Ronnie Lippen con-
tacted me July 25 to inform me that
although the Bee Gees were unavail-
able due to previous commitments,
Andy Gibb was interested in partici-
pating in the “Jerry Lewis Labor
Day Telethon.”

The producer/director Arthur
Forrest and his entire staff were de-
lighted to hear of his interest. In the
week o follow. I finalized the details

www.americanradiohistorv.com

By DOUG HALL
FMs have been operating with gen-
eral managers and program direc-
tors wearing two hats to direct the
AM-FM combinations.

In New York WNBC program di-
rector Bob Pittman has been assist-

ing in the programming of WYNY,

an automated mellow sound facility,
since the departure of Craig Simon.

_ Letters ToThe Editor

for his appearance. transportation
and hotel accommodations with
Alan La Magna.

On Aug. 9'I reccived a call from
Ronnie Lippen to inform me it was
the deep regret of Andy Gibb and
those representing him, that due to
previous commitments of his concert
lour, he would not be available for
this year’s show. In accepting their
regrets, we extended an open invita-
tion for an impromptu appearance
in the event he should become avail-
able. We also stated we would wel-
come his appearance on next ycar’s
telethon.

Your sources concerning Broad-
way musicals are totally incorrect.
The Muscular Dystrophy Assn. has
a New York talent coordinator, Ann
Levack. who books all New York
talent including Broadway musicals.
1t is not my responsibility to book or
censor any talent scheduled for the
New York segments.

Your list of celebrities performing
on this year’s telethon is also incor-
rect. as it includes the names of three

WYNY 1s a likely candidate for
major revisions since it is the weak-
est performer of the group. On the
other hand. WMAQ-AM/WKQX-
FM Chicago, enjoying the largest
market shares of the group, will
probably undergo little change ex-
cept that the FM will get a separate
management team.

(Continued on page 36)

performers who ‘were not able to be
with us this ycar: Paul Anka, Buddy
Rich and Dionne Warwick.

I feel any reference to my marita
status is unnecessary and has ne
bearing on my performance as the
national talent coordinator for the
“Jerry Lewis Labor Day Telethon.™

I would like to sce Arthur For-
rest’s position and involvement clar-
ified. Forrest has been the director of
the telethon since 1967, and has
been the producer/director since
1974.

It has been a sincere effort of mine
to book well-balanced entertain-
ment to appeal 1o a broad audience.
In keeping with this policy, I booked
for this year’s show: Joey Travolta,
Norma Jean (disco recording star),
the “Soul Train Dancers.” Alan
(tribute to Elvis), Tuxedo Junction
and Toni Basil, for the viewing
pleasure of the rock audience.

Marcy Butler-Forrest,
National Talent Coordinator
Muscular Dystrophy Assn.,
Los Angeles, Calif.
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Produced by Jim Henson

The stars élbum are
the stars of the world’s
favorite television show.
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They made the first Muppet Show original cast album a resounding success.
Now they’re back with “The Muppet Show 2!” It's the all-new album from the show
that won this year’s Emmy for best comedy /variety series.

“The Muppet Show 2”

Incredible Muppet music and entertainment from the stars of the world’s favorite television show.

On Arista Records and Tapes.

A

wWWWwW. americanradiohistorv.com

© 1956, 1976, 1977, 1978 Henson

ssoc., Inc.
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Financial

NEW YORK-—Two suits seeking
$117 million have been brought in
Newark Federal Court against Pick-
wick International by Springboard
International Records which claims
that the former has conspired to
drive Springboard out of the budget
disk business.

The first of the two actions, filed
Sept. 21, alleges unfair competition
and also names Pickwick president
Charles Smith and secretary and
chief legal officer George Port as de-
fendant. :

The second, filed simultaneously,
alleges antitrust act violations, and
also names Pickwick’s parent com-
pany, American Can as defendant.

Springboard contends Pickwick

w2 PICKWICK LAWSUITS =

| Springboard Seeks $117 Million|

presently controls some 80% of the
manufacture, distribution and sale
of budget records, and at least 95%
of the market in obtaining licensing
rights from the major record labels.

The company claims that Pick-
wick and its parent have “restrained
and monopolized trade throughout
the U.S., and have had and contin-
ued to have an injurious effect upon
free competition in the budget
record market.”

The alleged Pickwick conspiracy,
cites Springboard, was to drive the
company out of the budget market,
suppress and eliminate competition,
and to establish and to fix artificially
high prices. It further claims that
“American Can has specifically ad-

For your next car . ..
Wherever you are

Call
‘“Red” Schwartz

EXECUTIVE
CAR LEASING CO.
7807 Santa Monica BI.
Los Angeles, Ca. 90046

(213) 654-5000

For information
regarding
major market
quotes,

please call:

Douglas Volimer

Dean Witter Reynolds Inc.
16255 Ventura Blvd.
Encino, Calif. 91436

(213) 788-9250 or 872-3333

Look to
Dean Witter Reynolds Inc.

Members New York Stock Exchange, Inc.

vised, assisted ifi, encouraged and
helped Pickwick carry out” the alle-
gations.

The changes continue that Pick-
wick tried to corner the market in li-
censing rights, and to drive the
plaintiff out of the cover budget LP
business. .

In pursuit of its action, says
Springboard, Pickwick also refused
to distribute or sell the company’s
product, depriving it of access “to
the largest distribution and rackjob-
bing network” in the U.S., and to
24% of the nation’s retail sales mar-
ket.

In addition, the suits claim that
Port, hired away by Pickwick to be-
come its secretary and chief legal of-
ficer, conspired with the company
and with Smith to use his (Port’s)
knowledge ‘“‘to destroy Spring-
board’s business and goodwill and
to secure for Pickwick business, cus-
tomers, trade and goodwill” of the
plaintiff, and to help drive it out
of business.

Perilstein Pacted

PHILADELPHIA—The First
Funny Film Co. has signed com-
poser Michael Perilstein to score its
film, *Satisfaction Guaranteed.”
The score includes several songs,
among them “Lobotomy,” “Disco
Pinball” and a title song for which
co-producer Aileen Brown com-
bined with Perilstein to write lyrics.
Perilstein has written lyrics to all the
other songs solo.

We are pleased to announce that
Robert Schiff

former President,

California Integrated Computer Ser\;ices, Inc.,
has joined us as an Account Executive

in our Beverly Hills office

==
EFHutton

E. E Hutton & Company Inc.
Member New York Stock Exchange, Inc.
9797 Wilshire Blvd.

Beverly Hills, CA 90212
(213) 2739800

"~ Market Quotations |

As of closing, September 28, 1978

1978
High NAME

pe (Sales Loh  Low Close

100s) Change

63%  34% ABC 8 357 55% 55% 55% + Y%
43% 34% American Can 7 84 38% 38% 38% - %
19% 9% Ampex 13 153 16% 16% 16% + %
4% 2% Automatic Radio 0 12 3% % 3% + %
28% 22 Beatrice Foods 10 203 26% 26% 26% + %
64% 43% CBS 8 144 57 56% 57 + %
27% 13% ColumbiaPictures 3 172 21%  20% 21 + %
14% 8% Craig Corp. 5 28 12 "M% 12 Unch.
47% 31% Disney, Walt 14 277 42 40% 40 + 1
3% 2% EMI 6 32 3 2% 3 + %
26% 8% GatesLearjet 11 32 25% 24% 25 Unch.
16% " Gulf + Westemn 5 256 14% 14%  14% + %
24Y% 9% Handieman 9 76 19% 19% 19% + %
6% 3 K-tel 12 12 4% 4% 4% — %
6% 3% Lafayette Radio 0 37 4% 4% 4% - %
40 22% Matsushita Electronics 12 9 40 40 40 + 1
60% 32% MCA 9 439 51% 50% 51% - %
60% 26% Memorex 9 239 49 48% 48% + %
66 43 M 14 668 59 58% 58% + %
54% 35 Motorola 12 203 45% 45% 45% - %
34% 24% North American Philips 7 29 32 % N% - %
18% 10  Pioneer Electronics 14 5 18% 18% 18% - %
32% 6% Playboy 38 207 25% 24% 25 + %
33% 22% RCA 8 638 29% 28% 29Y% + Y%
8% 6% Sony 16 41 8 7h 8 Unch.
13% 9% Superscope 0 26 10% 10% 10%  Unch.
34% 14’% Tandy 10 1304 28% 27% 28% + %
9% 5% Telecor 7 67 9% 9% 9% + %
9% 2% Telex 15 222 7% 7% 7% + %
6 1% Tenna 1] 84 4% 3% 3% - Y%
19% 12% Transamerica 6 423 18% 18% 18% Unch.
40%  20% 20th Century 4 196 34 33% 3I3% - %
§7%  29% Warner Communications 9 83 49% 48% 49 + %
19% 11% Zenith 37 281 16% 16%  16% + %
OVER THE P-E Sales Bld Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO - 5 2% 3% Koss Corp. 25 30 7% 8
Etecfrosound Kustom Elec. - 32 2% 2%
Group 8 39 TV 7% M. Josephson 8 75 15% 16
First Artists Orrox Corp. - 57 3% 3%
Prod. 9 150 8 9 Recoton 12 2 3% 4
GRT - 79 2 2% Schwartz
Integrity Ent. 12 107 5% 6% Bros. 5 6 3% 4%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Volimer, Assoc. V.P., Los Angeles Region, Dean Witter Reynolds, Inc., 4001
West Alameda, Ste. 100, Toluca L.ake, Calif. 91505 (213) 841-3761, member of the New

York Stock Exchange, Inc.

 Off The Ticker

Ampex Corp. reports a 35% in-
crease in earnings before an extraor-
dinary item for the first quarter
ended July 29, and a 23% revenues
gain for a new high in that period.
After-tax earnings were $3.5 million
or 31 cents per share, compared with
$2.6 million or 24 cents a share for
the 1977 period. Net sales and other
revenues were $87.2 million, up
from $70.8 million the prior year,
and net earnings were $5.6 miltion,
including $2.1 million from use of
tax carryforwards, compared with
$4.5 million in 1977, including a like
benefit of $1.9 million.

*x k%

Columbia Pictures Industries, par-
ent company of Arista Records, de-
clares a special year-end dividend of
40 cents per share and established a
quarterly dividend policy by declar-
ing a 10 cents per share dividend,
both payable on Oct. 17 to common
stockholders of record on Sept. 20.
The firm last declared a cash divi-
dend in 1970.

*x k%

Handleman Co. board of directors
declares a regular quarterly divi-
dend of 20 cents per share on out-
standing common stock shares, pay-
able on Oct. 2 to holders of record on
Sept. 15.

*x k%

Tandy Corp., parent company of
the Radio Shack electronics store
chain, reports its 16th consecutive
year of increased earnings per share,
up 32% to $2.75 from $2.09 for fiscal
1977, in the year ended June 30, with
amounts restated to account for a
two-for-one stock split in June 1978.
Sales topped $1 billion for the first
year, at $1.059 billion, up 12% from
the $949.267 million in the prior
year. As of June 30 there were 6,412
stores, including 3,966 company-
owned and 1,100 outside the U.S,,
mostly in Canada.

v

Advent Corp. first quarter sales
were up 33% to $8.402 million for
the 13 weeks ended June 24, with net
income of $194,000 before extraor-
dinary credit, compared with a loss
of $219,000 for the first quarter of
fiscal 1978. Audio sales were up 52%
to $4.194 million, from $2.755 mil-
lion the year before, but projection
television sales did not meet ex-
pected goals, with $4.208 miilion, up
only 19% from the year earlier figure
of $3.538 million.

* * *

Walit Disney Productions’ board
declares a quarterly dividend of 8
cents per share, payable Nov. 4 to
holders of record Oct. S. ’

* * *

Pioneer Electronic Corp., Tokyo,
reports a slight decrease in net sales
for the third quarter ended June 30,
with an increase in net income, due
to both the severe business environ-
ment in the Japanese hi fi audio
market and the continuing apprecia-
tion of the yen. Net sales for April-
June amounted to U.S. $260.144
million, down 1.9% from the same
fiscal 1977 period. Net income was
up 8.7% to U.S. $19.340 million. All
figures use a rate of 188 Yen $1 U.S.
For the nine months of the current
fiscal year, net sales were up 0.7% to
U.S. $817.037 million, with net in-
come down 62% to U.S. $53.266
million.

* * *

Recoton Corp., consumer elec-
tronics accessory firm, declares a
100% stock dividend to be issued
Oct. 11 toholders of record Sept. 18.

* * *

Schaak Electronics, Minneapolis-
based stereo retail chain, declares a
3-for-2 stock split on Oct 13 to hold-
ers of record on Sept. 29.

www americanradiohistorv com
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Presenting a major breakthrough in
Gino Vannellis career: the new album,
“Brother to Brother.”

That'’s the talk everywhere and it’s because Gino's new album, “Brother
To Brother,” is the major breakthrough in his career. Due initially to his
brand new single “I Just Wanna SMtgp which is already on a non-stop trip to
the top of the charts.

“Brother To Brother” vibrates with an altogether new, lyric pop sound.
The album will come as a revelation to Gino's current fans, and an eye-opening
delight to those who are about to experience his artistry for the first time.

“TIt's G-O-N-E! This is the
most serious kind of record
for October-Nov2mber

ARB!!!. ‘Instan: smash!...
‘Instant reaction! é
— Kal Rudman,

The Friday Morning

Quarterback

. xr F
W £ x

"BROTHER TO BROTI:IER”the e Gl Ml il
N A&M RECORDS & TAPES (i

R
Produced by Gino Vannelli, Joe Vannelli and Ross Vannelli l = =0
Direction: Bill Johnstan & David Bendett ——

© 1978 A&M Records. lac. All Rights Reserve d
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Lotta Wax: Customers pour through some of the estimated 250,00 ol4 and/or rare disks in stock at New York’s
Record Exchange, one of the city's oldest ra2tail outlets.

The Royal Family
of Jazz

Invites You to
an Encore Performance
of Their Finest Work...
Now Available
Exclusively
on
Quintessence Jazz Series

Quintessence has
demonstrated excellence in
the production of Europe’s
classical masterpieces. Now
Quintessence comes home
with music uniquely
American — jazz in full
range and color.

Featuring the Count and the
Duke, Bunny, Buddy and
Sonny, Chick, Zoot and Fats,
The Quintessence Jazz Series
delivers mainstream Jazz at
budget prices that will
convert your MOR buyers to
toe-tapping recorded joy with
the hits that gave our stars
power.

Attend the Quintessence Jazz
Premiere. Performances
begin in August throughout
the country.

R.S.V.P. your local
Quintessence representative
or our National Order Desk
(toll free at 800-328-6758).

SERTES

Pickwick Records Division, Pickwick International, Inc.
7500 Excelsior Blvd., Mpls., MN 55426

Old Disks Sell
Briskly At N.Y.
Times Sg. Store

By DICK NUSSER

NEW YORK—Tucked away in a
modest-sized store on the fringe of
Times Square is the Record Ex-
change, a source for old, rare and
out-of-production disks that ranks
among this city’s oldest retail record
outlets.

Founded 45 years ago by the late
Ernie Le Mire, the Record exchange
moved to its present location at 842
Seventh Ave. 14 years ago when the
original store at 812 Seventh Ave.
was torn down to make way for an-
other skyscraper.

Crammed within its approxi-
mately 40 square feet of selling space
and in two similar sized stockrooms
elsewhere in the building are more
than 250,000 disks ranging from
early Edison recordings to rare op-
era sides.

Le Mire died in 1975. The store is
now in the hands of his widow,
Helen Le Mire, who is assisted by
Bob Sherrick, a discophile whose
specialty is jazz and pop. Le Mire is
the expert in classical recordings, a
specialty of the house.

“We deal in lost arts,” she says,
running her finger along stacks of
78s containing voices of singers long
departed or long past their prime.

“These records are like rare
stamps or old coins,” she continues.
“The charm of our store is that the
records are new. It's unusual to be
able to buy 20- to 25-year-old rec-
ords that haven’t been played.”

The stock includes classical (‘“‘the
list of titles is endless,” says Le
Mire), jazz and pop, soundtracks,
original cast recordings, comedy,
sports and novelty material. There
are 3,500 separate titles in the sound-
track and original cast category
alone.

“This is really a museum collec-
tion,” Le Mire believes. She is prob-
ably correct. David Hall, curator of
the Lincoln Center Hammerstein
collection, raided her store room not
too long ago and, she notes with a
twinkle, “he’d like to get his hands
on some more of this stuff.”

Le Mire and Sherrick still buy
new records they believe will some-
day be collector’s items, and they pe-
riodically buy old sides from collec-
tors and other retailers.

“We deal in record futures,” she
says. “Most of our records were
bought when they were current.
When Capitol pulled its pop series
some years ago Ernie would buy a
box or two of cach title and we're
still living off those things today.

“We call ourselves the Record
Exchange, but we don’t exchange
records for records,” she adds. “We
only exchange records for money.

“Whenever we know there’s a col-
lection we might be able to use, and

(Continued on page 78)
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NEW YORK-—The Nashville-
based Direct Disk Labs is aiming
$ for greater visibility on the retail
Z level for its direct-to-disk prod-
uct with a series of dealer pro-
§ grams that include direct mail-

ings a giveaway and merchandis-
ing aids.

Direct Disk markets high qual-
ity direct-to-disk recordings
aimed for the collector and the
serious audio buff. The disks are
sold mostly in audio shops,
though the company is seeking
greater exposure in regular rec-
ords outlets.

The give-away program is
built around the “A Cut Above”
LP by Dave Brubeck. Eighty of
the first 100 numbered limited
edition albums have been signed
by Brubeck, and certified by a
major accounting firm. Direct
Disk claims that each LP in the
signed series is worth $3,000.

These albums are being put on
display in retail locations around
the country and Canada. At next
year’s Consumer Electronics
Show they will be awarded to
outstanding dealers.

Direct Disk now has available
two merchandising displays. The
% first holds 440 pieces, shows 24

AN/
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facings and comes with a riser
sign. It costs $150. The second is
half the size, also with a riser
sign, and costs $130. The riser
sign is made of smoked plexiglass
with a silkscreen multi-color let-
tering. It costs $30.

The company is also designing
another display which is a
mockup of the Neumann cutting
lathe, used in the production of
the direct disks. It should be
available by Nov. 15, and may
cost between $30 and $50, the
company says.

The mailing program is a
rather complicated procedure.
Direct Disk asks dealers to tele-
phone its office and ask for up to
1,000 catalog sheets. It will then

~NASHVILLE LABEL

" Direct Disk Labs |
. Hypos Retail Push

By ROMAN KOZAK é

send them to the dealer without
charge for him to address and
mail at the bulk mail rate of 8.4
cents a copy. $

Dealers then send the postage g
receipt to Direct Disk, which will %

send back one free single disk for
every 100 mailers.

The company requires that the
dealer stock five records per 100
mailers, and have an open copy
of each album available for lis-
tening.

As part of the company’s mar-
keting campaign, Direct Disk is
embarking in mid-October on a
nationwide advertising cam- §
paign which will cover trade pa-
pers, radio, newspapers, (ele-
vision and direct mailings. It says %
co-op ad monies also will be
available. g

In addition to marketing direct
disk records, Direct Disk Labs is
involved in (he entire spectrum
of state-of-the-art recording
technologies. It recently brought
all these to bear on a five-way
recording session with Tommy
Newsom of the “Tonight Show™ g
where the session was simulta- %
neously recorded in direct-to-
disk, dbx. digital. multi track
tape and videotape modes (Bill-
board, Sept. 9, 1978).

According to Dave Lintz, mar-
keting director of the firm, Direct
Disk plans to videotape future z
recording sessions, and then use
the tapes as part of its in-store
merchandising efforts.

Direct Disk markets a wide ar-
ray of music, from dixieland per-
formed by the Rosie O'Grady
Good Time Jazz Band to rock, as %
performed by the group, Power.
Most popular has been the Bru-
beck double LP set, which retails
for $22.95.

Because the disk masters used
in manufacturing direct-to-disk g
records wear out, and cannot be
replaced. quantities of all direct
disk records are limited.
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‘Oddball Jazz’ Sells Well
Enough To Open 2d Store

By CARY DARLING

LOS ANGELES--Jazzland Rec-
ords, a Santa Monica-based retail
outlet for “oddball American jazz,”
has opened a second store in nearby
Inglewood.

The new store, like its predecessor,
1s aimed primarly at jazz collectors
or what owner Phillip Philbin terms
“jazz freaks.”

“This place is not for kids who
want the latest Weather Report or
George Benson,” explains Philbin.
“We sell no front line material.”

What both stores do is specialize
in collecting and selling cutout prod-
ucts. Top price for any album is
$3.99 while the lowest is $1.99.

Opening a second store in such a
specialized field within a few miles
of the original outlet could be
viewed as financial suicide. How-
ever, in the nine years of the Santa
Monica store’s existence Philbin dis-
covered that approximately one-
third of his customers were from the
South Bay area close to Inglewood.

Still, Philbin estimates that many
customers may patronize both
shops. “We have our main stock in
both stores but there may be some

items which may find themselves
only in one store or the other.”

While he laments the lack of jazz
club activity in the Los Angeles area,
Philbin believes the market for jazz
is quite large.

“In fact, the way we get much of
our material is that somebody some-
where said these albums are turkeys
because they didn’t sell in Kansas
City or wherever. The distributor
panics and sells them to us real
cheap. But it sells here.”

Because of interest from areas
outside Southern California, Jazz-
land Records publishes a catalog
available by mail through P.O. Box
984, Topanga, Calif. 90290.

“We get lots of letters from Japan.
They’re freaks for oddball American
jazz.”

Currently, the new location em-
ploys only one person, Philbin him-
self. However, within the next few
weeks the store will employ three
persons.

Word is spreading on the Ingle-
wood store, located at 10301 Haw-
thorne Blvd., through radio adver-

(Continued on page 84)
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Urich Heep CHR 1204

Still featuring the strong leadership
of Ken Hensley, the newly reorganized
Uriah Heep band has proven on their
recent European tour that they are
still well-known and definitely loved

n addition, their new album, “Fallen
Angel’ clearly shows that the band
has lost none of their energy,
excitement or purpose. And it's our
feeling that the album, along with
their upcoming tour with Jethro Tull,
will reestablish Heep's considerable
reputation in the United States.
Produced by Gerry Bron and

Ken Hensley. Licensed by

Bronze Records, Ltd., London. ‘

Leo Kottke CHR 1191

After exploring several different
musical avenues, Leo Kottke has
created “Burnt Lips, a new album that
presents a Kottke who is familiar to the
hundreds of thousands of fans who

pack his SRO concerts worldwide.

This is Leo Kottke just singing and

playing his guitar for his audience.
This is Leo Kottke alone in stereo. |

Steeleye Span CHR 1199

While Steeleye Span has now
disbanded and the members have
gone on to new and individual
pursuits, they have left behind their
first and only live album for their ardent
fans. Featuring the exquisite voice of
Maddy Prior and Steeleye Span's own
inimitable folk-rock style, the album
has all the excitement of alive concert
plus the previously unreleased “Rag
Doll;’ a Four Seasons gem that will
certainly make this release a
collector’s item.

| URIAH HEEP

allen
fn

Jethro Tull  CH2 1201

For years now, Tull fans have cried

out for a live album. After all, Tull

has played to sellout audiences
throughcut the world and has always
been regarded as one of the most
visible, imaginative acts around. Well,
“Jethro Tull Live—Bursting Out”is here.
And there’s no gquestion about it. This
2 record set is the definitive “live” Tull
album. It contains everyone's favorite
Tull cuts and represents one entire
concert. The album even includes lan
Anderson’s witty infroductions. And
clearly proves why he is regarded as
one of the world’s premier performers.
Produced by lan Anderson.

Nick Gilder CHR 1202

The surrmer smash hitsingle “Hot Child
in the City” gives just a taste of Nick
Gildar. The full meal is in the album,
“City Nights! Nick Gitlder has taken
the hard driving, hard living, hard
core stories of the city and turned
them info good time, energeticrock'n’
roll music. The single was just the
beginning. The best is yetto come. You
see, Nick Gilder is the real thing.
Produced by Peter Coleman

and Mike Chapman.

UFO CHR 1182

Ifs become quite clear that UFO is
developing alarge and most faithful
following. On their current nationwide
tour, their excellent reception has
proved that theyve arrived as a
premier rock 'n’ roll act. In addition,
the new album is the biggest theyve
ever had."Obsession” You can't stop it.
UFO.You can't get enough of them. |
Produced by Ron Nevison for
Gadget Productions Inc.

OUR AUTUMN

Just onelook will tell you we've sown an especially
healthy crop of albums this season. Some that
began growing in late summer have already
matured into exceptionally healthy ones. Andour
outlook for the entire crop is certainly optimistic.
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Blondie CHR 4192

Blondie gives greatlines. Great music.
And great fun.“Parallel Lines” is the
Blondie album that everyone has
been waiting for. Their smashing
international success is about to
repeat itself in the United States and
Canada. The group never played
better. Deborah Harry never sounded
better.There's no question about it.
Blondie is unparalleled.

Produced by Mike Chapman.

Robin Trower CHR 1189

People who've followed Trower since
he left Procol Harum have always felt
that he was searching for his own
identity. “Caravan To Midnight” has
been out for a while and by virtue of
airplay and sales the verdict is clearly
in. Robin Trower has found his identity.
The album is being played
everywhere. And AOR is forcing the
single, “My Love (Burning Love)” onto
Top 40 stations. The whole thing makes
for great listening. Over and over
again. We consider it a landmark
album. Produced by Don Davis.

Trevor Rabin  CHR 1196

Hear Trevor. Feel tremors. All it takes is
one listen to know that Trevor Rabin

is going to jolt a lot of people’s senses.
When the album was played in sneak
previews, everyone raved about it. It's
a strongly melodic heavy rock album
and we're convinced that within
weeks it's going o be saturating the
airwaves. It's the kind of rock 'n’ roll
album that all of America loves. Just
listen. And you'll be a convert.
Produced by Trevor Rabin.

ARACING CARS

Richars G 1pda Frompson

Firsr ﬁqur

PHOTO-FINISH

%

Racing Cars CHR 1178

A dynamic group of five, Racing Cars
seems to be as much at home with
fine ballads as they are with hard
rockers.They offer a taste of both on

! “Bring On The Night, the third album

from this enticing Welsh group. We're
sure that “Bring On The Night” is going
to bring on lots of enthusiastic
reactions.

Produced by Jim Mason.

Richard & Linda Thompson CHR 4477

In Europe, Richard Thompson has
been a cult figure for years, impressing
a loyal following with his incredibly
intimate and innovative guitar playing.
On this album, his best yet, he is
joined by his wife as well as Willie
Weeks on bass and Andy Newmarkon
drums. Linda Thompson's sweet,
soaring vocals are a focal point on
this strong, extraordinary musical
debut for Chrysalis album.

Produced by John Wood and

| Richard Thompson for Jo Lusting Ltd.

Rory Gallagher CHR 1170

it's taken Rory Gallagher over 18
months to record his tatest atbbum,
“Photo-Finish’ In his determination to
come up with the very best album he
is capable of, Gallagher took his
incredible talents to several producers
and studios before he was satisfied.
There's no question in our mind that
the long wait was definitely worthwhile.
Produced by Rory Gallagher

and Alan O'Duffy.

HARVEST OF HITS

cas . . . \'6." ‘-‘
In addition, as UFO, Nick Gilder, Jethro Tull, Uriah o\
Heep, Leo Kottke and Blondie tour thrcughout the r
United States; it appears that everyone will reap °
the benefits of their visibility. There’s no question Chrgsahs .
about it. This harvest will prove to be ¢ rich one. Records @ and Tapes
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General News

Radio Promo, Retail Tie Breaks Snail Single

LOS ANGELES—Cream Records
tied some unusual radio promotions
to retail outlets and produced its first
Hot 100 disk, “The Joker,” culled

By RAY HERBECK JR.

Jjust-ended 58-day, 42-city tour.
“We developed an approach

which got away from the old ‘let’s-

give-away-an-album-to-the-first-

from Snail’s debut eponymous LP.

Promotion head Don Graham
says the two-year-old label’s radio
attack plan was based on the act’s

caller’ routine,” he explains. “Our
marketing head Paul Culberg took 1t
that additonal step right into the re-
tailer, one-stop, rack level.”

coming

Album # A202
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4218 W. Jefferson Bl., Los Angeles, Ca. 90016
(213) 737-1000

Cream targeted AOR stations in
every market in which Snail per-
formed. Goal was to work closely
with the program director, music di-
rector and general manager at each
station to create a unique promotion
tailored to that outlet’s listeners. “As
a result,” says Graham, “the local
AM outlets received feedback on the
single from the fans won over by the
AOR effort.”

Specifically, Graham cites the fol-
lowing radio promotions which
aimed at pushing listeners into local
retail outlets:

—Philadelphia: Program director
Alex Demers of WIOQ-FM took one
listener and guest by limousine to
Snail’s performance at the Bijou
Cafe. Afterwards, the band and win-
ning couple dined on “hot snail,”
i.e., escargot. Winners were selected
by drawing from photographs taken
by entrants of Snail displays in local
retail outlets and mailed to the sta-
tion;

Pittsburgh: General manager
Doug Laufer took a group of listen-
ers on “The Snail Sail,” a boat cruise
during which the act performed fora
live remote broadcast over WYDD-
FM:

—Utica: Program director Jeff
Chard of WOUR-FM offered a
“Hot Snail Party” to 400 listeners
drawn from entries mailed via local
retail stores. The party followed the
act’s performance at “Four Acres,”
where the ceiling was covered in
Snail mobiles matching those on dis-
play at the retail outlets;

—Long Island: Program director
Dennis McNamara of WLIR-FM
offered free entry to the first 100 lis-
teners who showed for Snail’s live
remote broadcast concert at “My
Father’s Place,” provided the fans
wore a Snail/WLIR T-shirt. The
shirts were provided free for the ask-
ing at local record stores.

“We experienced greater credi-
bility with all tocal stations in a mar-
ket as a result of working closely
with one,” concludes Graham. “This
made it easier to approach each sta-
tion with “The Joker’ for airplay con-
sideration.”

‘Otello’ Triggers
Cover Warfare

By ALAN PENCHANSKY

CHICAGO-The dignified classi-
cal record market is being ruffled
with a cover war over Verdi’s opera
“Otello.” Two major labels are hotly
vieing for sales on this operatic hit of
the scason, telecast live from the
Metropolitan Opera Sept. 25.

Both RCA and London Records
are bringing out new complete
recordings in boxed three-record
sets. The London recording began
reaching retail stores across the na-
tion last week. while RCA's version
will not be available for at least three
weeks. The contest shapes up over
the big fall sales heightened interest
in the opera is cxpected to generate.

First major salvo in the sales battle
was fired by RCA Sept. 15 in a letter
to retailers from Red Seal product
manager Glenn Smith.

“The bad news is that consumers
are confronted with two new com-
plete performances of Verdi’s
‘Otello.”” wrote Smith in a brief that
addresses the merits of the competi-
tion’s cast.

London’s recording features a
“competent opera house cast con-
ducted by Sir Georg Solti,” Smith
observed. “In fact,” he writes, “this
competent cast provided a pleasant
evening of opera in New York when

(Continued on page 22)
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General News

Everyhody’s
Chain Opens
Sixth Store
In Portland

PORTLAND—Every wdy’s Rec-
ord Co. has opened | new 7,100
square foot store in E st Portland,
the six-store chain’s largest so far.

“Everybody has gcine to great
lengths to keep the atmosphere
warm and comfortable,” notes com-
pany president Tom Keenan. Like
the other Everybody’s stores, wall-
to-wall carpeting is used, as are
wood walls and racks, plants and
natural lighting.

The new store, located at 8115
S.E. Stark St., replaces a smaller one
at 7901 SE. Stark. Several features
of the new operation are the use
of video as a sales tool. open tape
shelves and the designation of cer-
tain areas for point-of-purchase dis-
plays.

“Our video system ties-in with our
merchandising aids now,” says Ev-

erybody’s Don Crouch, in charge of

press and promotion. “We’ve wired
it into our stereo system for better
sound quality and we’ve centered
display material around the monitor
that relates to the subject on the
tape.”

Crouch says WEA, CBS and RCA
have provided the best video aids,
and he has high praise for the Roll-
ing Stones’ video presentation,
which features the group perform-
ing three tunes from its current LP.

“It’s a killer tape. I'm amazed at
the response,” he adds. “When it
plays, the store just stops and every-
one stands around and watches. The
nice thing is that they then go buy a
copy of ‘Some Girls’.”

Certain areas of the selling floor
have been set aside as focal points
for displays, some of which involve
the use of fashion mannequins that
are dressed around the theme of an
album.

“I’s a great tool.” Crouch isays.
“For the Little Feat album we
painted the mannequin red and
gave it a tomato head and put it into
a hammock. It was outrageous.

“We built a separate tape room,
with its own cash register, and a cus-
tomer can pull the tapes out and
look at them to see what cuts are on
the album,” he says. “We found that
locked shelves were a hassle. We
have our people on their toes,
though, so thievery is not a problem.

“Our emphasis is on rock’n’roll,
but we also have a complete classical
section, and we sell a lot of jazz and
country, but not much r&b. It’s a
tough market for r&b up around
there.”

The first Everybody’s store
opened in September 1971, and
mushroomed into one of the area’s
most popular retail outlets, helped
along by its emphasis on natural de-
cor and comfortable surroundings.

Crouch credits the design ideas of
Keenan and executive vice president
Michael Reff, and head carpenter
John Williams for the successful de-
cor.

For the Record

LOS ANGELES—AudioMagnet-
ics was incoorectly identified as a
defendant in a Superior Court ac-
tion brought here recently by El Mar
Plastics, Carson, Calif. (Billboard,
Sept. 16, 1978).

The defendant should have been
correctly identified as Audio Video
" Magnetics. The court suit seeks a
judgment for $16,786 from the de-
fendant firm.

e

P

.MCA DISTRIBUTION RESTRUCTURED

Infinity Promo Aims At 5 Areas

NEW YORK-The product de-
but of Infinity Records is being
carefully orchestrated by Ron
Alexenburg’s team, in particular by
vice president of promotion Peter
Gidion, and his newly assembled
(from 14 labels) field force.

Also being formulated at this
time Gidion reveals is the restruc-
turing of MCA’s branch distribu-
tion as an MCA Inc. company that
will be separate from MCA Rec-
ords. )

This will provide pressing, dis-
tribution and collection services to
the latter and to Infinity, and, pre-
sumes Gidion, to other custom la-
bels eventually.

The distribution wing currently
comprises two factories and 19
branches, but some branch man-
agers are already looking for extra
space to accommodate future ex-
pansion,

As promotion supremo at Infin-
ity, and one of the first to join
Alexenburg when the former CBS
executive announced his MCA-
funded label plans, Gidion is well
aware that his division will shoul-
der heavy responsibilities in the
coming months.

His response to the challenge
has been to build a team based
upon recognition that there are
five regions of the country capable
of starting and breaking hit rec-
ords, and that the promotion force

By ADAM WHITE

in each of thoge regions must have
a high degree of autonomy.

If's difficult for the national of-
fice to understand or decide every
local or regional problem effec-
tively, says Gidion. The better
course is to grant individual, on-
the-spot responsibility to each re-
gional representative.

Gidion has charged them all
with the task of finding, adminis-
tering and motivating their promo-
tion staffs. “They're far more
aware of what’s necessary and
who's best in each market,” he ob-
serves. “You can’t give them re-
sponsibility without authority.”

When put into practice with
product, this will enable Infinity to
reach immediately to individual
market activity, and call up the ap-
propriate sales, merchandising,
advertising and press tactics in
support.

It also leaves Gidion and his
head office team free to work on
overall campaign strategies.

Each regional representative
will work closely with the man-
agers of MCA’s distribution
branches.

Top priority in the handling of
market breakouts, in his view, is to
ensure stock is in the stores. “If ra-
dio doesn’t let Infinity down, we
won’t let radio down.”

The company’s field forces are
using the label’s pre-product hon-
eymoon to meet with retailers,
racks and radio personnel, among

others, and in particular to estab-
lish what each station’s research
procedures are.

This latter data will help shape
what Gidion calls Infinity’s “quick
response program,” to track air-
play and to exploit and spread it.

Although the label is headquar-
tered in New York, this function
will be handled in its Los Angeles
unit, giving staff on both coasts
more time to utilize the informa-
tion.

This decision is just one advan-
tage of putting together a team
completely from scratch, continues
Gidion. He holds that input from
each person, thus drawing from
experiences at 14 labels, has con-
tributed to efficient methodology.

“If we came with just one record
to start, it would put tremendous
pressure upon our people and
upon radio. By coming with three,
it gives stations the chance to assess
what best fits their format—one,
two or all three of the disks,” Gi-
dion says.

Though Johnson’s “I'll Be Wait-
ing” is ostensibly the first Infinity
45, this should not necessarily
brand the label as an AOR-ori-
ented outfit.

“We'll be a full line label,” con-
cludes Gidion, pointing to plans to
open a Nashville office in time.
“We'll be in adult contemporary,
pop, r&b, country. We're going for
all formats.”

e
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NARM Membership Attains 390

LOS ANGELES—The National
Assn. of Recording Merchandisers
rolls are increasing at a record-shat-
tering rate. With its national conven-
tion five months away, NARM’s ex-
ecutive vice president Joe Cohen
notes the organization has added 85
paid-up members or a 21% gain
since last year’s conclave.

The 85 newcomers plus NARM’s
prior 305 makes a total of 390 mem-
bers, highest total in the 21-year his-
tory of the industry association.

Cohen attributes the growth pri-
marily to the NARM regional meet-
ings, which bring the industry or-
ganization’s work to more con-
venient locations on a more con-
sistent basis.

“Many can’t afford to take off five
days for a NARM Tconvention and
besides that, take two days for travel
to such a gathering,” Cohen notes.
Cohen says some memberships re-
sulted from his mailing bulletins and
news material to a list of 800 com-
pany prospects.

New NARM memberships cover
a broader spectrum of industry ac-
tivity. New retailer members in-
clude: AMCAN Music, Sound
Warehouse, Eucalyptus, Every-
body’s. Music Stop, Scrooge Dis-
count, Spicewood Sounds, Turtles,
Warehouse. Wee Three. Discount
Record Shop of Washington,
George’s Music Room, New Atti-
tude, Record Bar of Jacksonville,
White Dog, Vibrations, Buffalo En-
terprises, Al Franklin's Musical
World, King Karol, Record Factory.
Magoo’s, Flip Side, Music Makers
of Dadeland and Swallen’s.

Rackjobbers include: American
Stereo, BeeGee, MNS, MOR, Total
Sound. United National, Variety
Audio, Disco, Serv-Rite, Record De-
partment Merchandisers, Homer’s, J

L Michael, Central South Music and
Chin Randy’s.

Other new NARM members are:
Atlanta Record & Tape Surplus De-
pot, Danjay Music, Dean’s One-
Stop, Double B, Downtown Records
Management, Mainstream Records,
Adams Apple Distributors, Allison
Audio Products, Barry Imhoff Prod-
ucts, Bowers Record Sleeves. But-
terfly Records, Charles Dumont &
Sons, Charmdale Ltd. of England,
Cheyenne Fixtures, Checkpoint Sys-
tems, Cyros Ad Service, Dominion

PALM TREE
TO 20TH-FOX

LOS ANGELES — Producer
Brooks Arthur and his Palm Tree
Record Productions Co. has signed a
production agreemeni with 20th
Century-Fox Records for distribu-
tion of Palm Tree product.

The agreement calls for the re-
lease of three to five albums per year
to be recorded under the direction of
Arthur under the Palm Tree banner
beginning in 1979.

Initial signing to Palm Tree is a
Philadelphia group called Crystal
Mansion.

Palm Tree will be located at 20th
Century-Fox headquarters in Los
Angeles.

Arthur is a three-time Grammy
winner and most recently has pro-
duced LPs with Janis lan. Bette
Midler, Carole Bayer Sager, Peter
Allen and Debby Boone.

In addition to his Palm Tree proj-
ects, Arthur will continue his pro-
duction relationships with other
acts.

www americanradiohistorv . com

Music Corp., Federated Record

Corp., First American Records.

Also: Integrated Computer Serv-
ices, Modern Album, Nostalgia Rec-
ords, Portal Publications, Republic
Records, Sony Corp. of America,
TDK Electronics, TKO Graphics,
Winterland Productions, WLIB/
WBLS; Altec Distributing, Com-
puter-Pak, In-A-Spin Records, Me-
chanical Mirror Works, H.V. Wad-
dell Co., Topco Sales, Pacific Arts
Records, Pin Pin Music of France,
House Top Records; Lenahan Asso-
ciates, Friday Morning Quarter-
back, Dynamo Records, Discos
America, Fidelitone, Luconto Pro-
ductions, Empire Scientific Corp.

and Cambridge One-Stop.

ABC Records To
Relocate In L.A.

LOS ANGELES—ABC Records
will relocate its headquarters to Cen-
tury City in November. The label is
now located on Beverly Blvd.

According to Steve Diener, ABC
Records president, the company’s
new quarters at 9911 Pico Blvd. in
Century City will provide sufficient
space to house all homeoffice per-
sonnel which are now in three sepa-
rate locations.

The move reflects the consoli-
dation and streamlining of the
record division which started earlier
this year.

WE ARE NOT ON
STRIKE!

We are ready to

{ serve you the most
Delicious, Delectable
)italian Cuisine EVER.
{

“Finest Italian Restaurant 1
} in The Theatre District”
' (Gourmet Magazine)

b:One of New York’s Fabled1
10 Tables”
(McCalls Magazine)

Lunch, Cocktails, Dinner
and After Dinner

} All Major Credit Cards.
Closed Sundays.

Your Host, TONY

163 West 48th St.
(212) 245-6138

ROLL IT TIGHT
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General News

1 Year In Jail For
C’right Act Violator

NEW YORK—A sentence of one-
year imprisonment was imposed on
Edgar Krass here Wednesday (27)
for criminal violations of the Copy-
right Act, through his firm, Ameri-
can Entertainment Co.

Krass, 46, of New Rochelle, N.Y.,
had previously pleaded guilty to
three counts of mail fraud, one count
of wire fraud, seven counts of willful
infringement of copyright and two
counts of filing false income tax re-
turns (Billboard, Sept. 2, 1978).

According to the indictment,
Krass had sold more than 500,000
pirated 8-track tapes which would
otherwise have produced $100,000
in royalties from the pre-1972 mate-
rial.

In addition to his prison term

scheduled to begin Oct. 12, Krass
was also sentenced to pay a $5,000
fine and serve two years’ probation
after his release. The maximum pun-
ishment he could have received was
33 years’ imprisonment and $21,000
in fines.

A memorandum submitted by the
government to U.S. District Judge
Robert W. Sweet indicates the opin-
ion that a harsh sentence is appro-
priate for several reasons.

The brief filed by Assistant U.S.
Attorney Richard F. Lawler states
that Krass would assure his custom-
ers, sometimes in writing, that all
royalties had been paid. “As a fur-
ther part of his deception,” the pros-
ecutor claimed, he had labels bear-
ing that claim affixed to product.

CBS Wing, S&L Assn. In Promo Tie

LOS ANGELES—Citizens Sav-
ings and Loan Assn. in California
and CBS Musical Instruments have
tied-in for a promotion called “Fes-
tival Of Music” running from
Thursday (28) through Saturday (7).

All of Citizen’s 80-statewide
branches are participating in the
event. Each branch has elaborate
displays of Fender guitars, Gulbran-
sen drums, Leslie speakers, Rhodes
organs, Rogers drums and Pacific
Stereo components.

Eight of the branches are offering
entertainment by unknown talent
running the gamut from bluegrass
and folk to classical and popular.
- Performing are instrumental quar-
tets, orchestras, vocalists, choirs and
marching bands.

Citizens is giving away free to all
visitors entering the bank a 500-page
book called “Folk Song U.S.A.”
which contains more than 100 folk
songs and a history of U.S. folk mu-
sic.

Visitors are also eligible to enter a
sweepstakes with prizes to include
organs, pianos, guitars, drum sets,
home stereo systems and record al-
bums.

CBS divisions participating are
CBS Musical Instruments, Colum-
bia Record Club and Pacific Stereo.

The promotion is being coordi-
nated for Citizens by the Michael
Sellers advertising agency and is the
first time the bank has tied-in with
CBS.

CISAC Sees BMI

LOS ANGELES—Ed Cramer,
BMTI’s president, and Dr. Helmut
Guttenberg, vice president for for-
eign administration, represented the
55,000 writers and publishers affil-
iated with BMI at the 31st Congress
of CISAC, the International Con-
federation of Societies of Authors
and Composers which was held in
Toronto in late September.

SINGER LISTS $1.8 MILLION LIABILITIES

Gaye Files 2 Bankruptcy Pleas

LOS ANGELES—Singer/com-
poser Marvin P. Gaye Jr. has two
voluntary petitions before Federal
District Bankruptcy Judge Richard
Mednick here.

Gaye is petitioning in a personal
bankruptcy situation, correlated
with a petition for bankruptcy for
his Righton Productions. Both were
filed early this year.

What appears to be the latest fil-
ing in his personal action is an un-
dated plan submitted to the court es-
timating that Gaye would pay off
debtors in less than three years “if
reductions can be accomplished.”
No totals of assets and liabilities
were available for this petition.

In the Righton petition, $1.8 mil-
lion in liabilities and $1.27 million
in assets were estimated. In the pro-
jected arrangement filed in the per-
sonal bankruptcy, Gaye would turn
over to the court $7,560 per month
less $832 administrative fee for dis-
bursement.

Creditors in his personal petition
include the following claims for le-
gal services: Carlton Robinson,
$123,000; Patrick Cavanaugh,
$138,364; and Gregory C. Burgin,
$1.6 million. The petition declares
Gaye owes $522,314 for 1974-75 re-
turns. His 1976-77 returns are being
prepared, as is his indebtedness to
the state of California. His unse-
cured debts are estimated at
$6,946,058. -

It is evident that Gaye, who pro-
duced his own masters which in turn
were turned over to Motown by
Righton Productions, was slapped
with a bill for sales and use tax by
the California State Board of Equal-
ization.

The state’s tax unit tried to assess a
5% tax on all such industry dealings
in the early "70s. The attempt to tax
masters fell through when an indus-
try group was able to gain a legisla-

By JOHN SIPPEL

tive bill which kayoed the board’s
move.

But not before a number of labels
and producers were hit with hefty
tax levies. The court record shows
Gaye was advanced $176,000 by
Motown Records in January 1978 to
make an unidentified payment to
the Equalization Board. The ad-

MILE HIGH—A 50-foot high infla-

-table vinyl and nylon John Denver

balloon promotes his recent appear-

ance at Harrah's in Lake Tahoe. It

was used at the California State Fair

in Sacramento to herald his appear-
ance at the club.

vance is shown as a liability, along
with a $50,000 advance tendered
Gaye in April 1977 by ASCAP. The
court dossier indicates Gaye was
paid $100,000 in royalties by
ASCAP in 1976 and nothing in
1977.

Elsie Davis, court-appointed
trustee in the personal action, has in-
formed the court Gaye earned in ex-
cess of §1 million for the past several
years. Gaye is shown as receiving
$350,000 for each album he pro-
duces for Motown.

Gaye filed with the court a state-
ment of estimated monthly earnings
of $40,000 against a personal ex-
penditure monthly of $34,960.

Gaye has asked the court to ap-
prove his borrowing $153,900 from
Paramount Recording Studios
doing business as Bruderlin Record-
ing Studios. The court is told that
Gaye would use the money to pay
for a parcel of land at 6553 Sunset
Blvd., which he has the option to
purchase. The lendor studio would
in turn buy the land from Gaye for
$250,000.

Another Gold For
Arista Publishing

LOS ANGELES—*“Kiss You All
Over” by Exile has become the
Arista Music Publishing Group’s
second gold single.

Now midway through its second
year in business, the Group, made
up of Arista Music (BMI) and Ca-
reers Music (ASCAP) had a million
seller with “More, More, More.”

Recently signed to the Group is
Santa Esmeralda’s lead singer Leroy
Gomez whose first solo LP on Casa-
blanca has just been released.

Dickie Betts, an Arista writer and
partner, is also expected to pen a
part of the Allman Brothers’ reunion
album.
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JUST RELEASED, A NEW SINGLE...

“PROMISES”

FROM HIS NEW ALBUM SOON
TO BE RELEASED ON
RSO RECORDS AND TAPES

PRODUCED BY GLYN JOHNS
BY ARRANGEMENT WITH THE
ROBERT STIGWOOD ORGANISATION
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General News

Billboard photos by Alan Penchansky

MUSIC MART—Record collectors and bargain hunters throng to the thousands of rare LPs and 78s on sale at the

Mammoth Music Mart in Chicago. Dick Clark, honorary chairman of the fundraising event, donated 1,000 albums from

his personal collection, many of which were auctioned off. Proceeds go to support research on Amyotrophic Lateral
Sclerosis, commonly known as the Lou Gehrig Disease.

London, RCA In ‘Otello’ Cover War

® Continued from page 14
the Paris Opera visited two years
ago.

“Unfortunately, when selecting a

recording to listen to for years, a
pleasant evening is not good
enough,” the letter concludes.
Smith’s recommendation: Retailers
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SPECTRUM

DISTRIBUTORS

Color Vinyl « Rare Discs * Picture Discs

[ SUPER SPECIAL OF THE WEEK
GENESIS, STOP THE PIGEON 12" EP BLUE VINYL ......c.cvccrnrcneee $2.50

WEEKLY SPECIALS

BEATLES, SGT. PEPPER, Rare Marbie Vinyl ..........ccocceevviriiicriennecninecienns $ 6.55
STYX, PIECES OF EIGHT, Gold Vinyl .......... %0

STYX, GRAND ILLUSION, Goid Vinyl ...........ccc..... 5.95
ALAN PARSONS PROJECT, PYRAMID, Gold Vinyl 4.95
THE WHO, WHO ARE YOU, Red Vinyl, Lid. Edition . 4.85
BEATLES LOVE SONGS, 2 Record Set Gold Vinyl

ELVIS PRESLEY PICTURE DISC, Limited Edition ..
MEATLOAF, BAT OUT OF HELL, Picture Disk
(prices subject to manufacturers change)

Many other color vinyl and rare records available. Send
$2.00 for complete catalogue, deductible against 1st order.

Same Day Service
Save on C.0.D., Send Advance Payment

SPECTRUM DISTRIBUTORS

73-24 172nd St. - Flushing, N.Y. 11366
212/520-9801 or 969-8843
A Division of Record Joint, Inc.

All Orders C.0.D., CASH or CERTIFIED CHECK only.

should advise “Otcllo” shoppers to
wait a month for the “definitively”
sung version.

Heard in the London recording
are tenor Carlo Cossutta, soprano
Margaret Price and baritone Gabriel
Bacquier. none of whom has yet be-
come a well-known name in this
country. RCA’s all-star lineup in-
cludes Placido Domingo, Renata
Scotio and Sherill Milnes. some of
the biggest names on U.S. opera
stages. (Interestingly. RCA has pre-
viously released recordings by Mar-
garet Price and Bacquier.)

“There’s been a considerable
amount of intcrest in both versions,”
says Bob Souer, classical buyer for
Rose Records. Chicago. “A lot of
collectors will buy both,” Souer be-
lieves.

According to the buyer, interest
initially centered on the RCA set,
but opera buffs had begun to ask
about the London recording as its
time of release drew near.

London Records has responded to
RCA’s challenge with a giant effort
1o circulate reprints of critic Hewell
Tircuit’s San Francisco Chronicle
review.The London set was specially
flown to the Bay Area to coincide
with the San Francisco Opera’s
opening night production of the late
Verdi masterpiece, and Tircuit’s was
the first assessment in print.

The reviewer, in addition to call-
ing the set “the peak of Solu’s al-
ready stunning contributions to
disk.” had effusive praise for each of
the vocal principals, calling Carlo
Cossutta “the discovery of the set in
the heroic title role.” London is re-
producing the review in bulk.

Schirmer In Deal

NEW YORK—G. Schirmer Inc.
has entered into an agreement with
Acuff-Rose Publications giving it
the right to produce and distribute
educational material from the
Acuff-Rose catalog.

Under the deal Schirmer will take
pop and country standards such as
“Tennessee Waltz” and many of
Hank Williams’ hits and put them
into intructional folios for piano,
guitar and organ, as weil as arrange-
ments for band, orchestra and
chorus. Schirmer will also act as ed-
ucational consultant to Acuff-Rose.
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SINGLES SEARCH—Collectors pour over singles by the yard under a 12,000-

square foot tent at Chicago’s Old Orchard Shopping center, site of the Mam-

moth Music Mart. More than 100,000 new and used recordings were donated
for the charity event.

= AT AMPHITHEATRE

Health Sign Warns
Of Volume Level

By PAUL GREIN

LOS ANGELES—A certain
amount of mystery surrounds a
health advisory posted at the en-
trance of the Universal Amphi-
theatre for recent appearances by
Steve Martin and Diana Ross, warn-
ing that the volume level within may
cause hearing impairment.

The large sign. visible as the pa-
tron had his ticket taken and was
being given a quick security scan,
was spotted at Martin's show Sept.
14 and Ross’ opening performance
Sept. 19.

Yet Danny Bramson, entertain-
ment buyer for the outdoor facility.
claims to have known nothing about
the advisory.

Bramson notes that both perform-
ances were videotaped. The sign,
however. was not the same as the
standard clearance reminding pa-
trons that their voices and images
might be recorded.

“It was probably just a health
regulation that’s going to go up in
every major building in the coun-
try,” Bramson said. “It would prob-
ably have had nothing to do with the

Broadway

® Continued from page 3

headed for Broadway and being
closely monitored by the labels, are
“A Broadway Musical,” about a
white producer hoping to cash in on
the popularity of black Broadway
shows and “King Of Hearts.” based
on the Philippe de Broca movie of
the same name.

They will be followed by “Gorey
Stories,” based on tales of the un-
usual by Edward Gorey; “Plati-
num,” about an aging movie star try-
ing to revive a singing career: “The
Utter Glory Of Morrissey Hall,” set
in a girls’ boarding school in Lon-
don; “Ballroom,” based on the suc-
cessful tv special, “Queen Of The
Starlight Ballroom;” “Whoopee,”
revival of a 1928 Ziegfeld show
about life on a dude ranch; “Grand
Tour,” a musical version of S.N.
Behrman’s adaptation of

Amphitheatre exclusively.”

One source contacted notes that
similar health advisories may start
appearing on Ticketron tickets.

Al Delardin, Western regional
manager for Ticketron, says there
are no such plans at this point, add-
ing, “It's not really up to us. The fa-
cility might instruct us to put it on
the tickets, but it's not our determi-
nation.”

Ticketron prints all tickets for the
Amphitheatre and the Forum here,
and also receives an allocation of
tickets for the Greek Theatre and the
Santa Monica Civic Auditorium.

Bob McTyre, general manager of
both the Greek and the Pantages
Theatre here, expresses surprise at
hearing of the posted warnings at
the Amphithcatre.

“We try to keep sound levels rea-
sonable.” he says, adding, “There’s
not an actual decibel count that we
can’t exceed, but we try to be good
ncighbors, just like the Amphi-
theatre, the (Hollywood) Bowl or
any other outdoor theatre.”

No Lure

“Jacobowsky And The Colonel,”
and “Umbrellas of Cherbourg.”

These will be joined, later in the
season, by the delayed “Reggae,”
based on Jamaican Rastafarianism;
*“Pal Joey 78, an updated revival of
the Richard Rodgers/Lorenz Hart/
John O'Hara musical; *‘Seven
Brides For Seven Brothers,” a stage
adaptation of the old MGM movie;
“Alice In Wonderland,” from the
Lewis Carroll classic: “Signora,”
based on the Gina Lolabrigida
movie, “Buona Sera, Mrs. Camp-
bell;” and “Flowers For Algernon,”
based on the much acclaimed Cliff
Robertson film, “Charly.”

The upcoming shows, for the most
part, feature many of the big guns of
the Broadway musical stage. Charles
Strouse, for instance, has written the
music for “Flowers For Algernon.”

(Continued on page 88)
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The Original Soundtrack on MCA Records

AIUN 8261
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Music composed by Stu Phillips
Conducting the Los Angeles-Philharmonic Orchestra
Album co-produced by Stu Phillips and Sonny Burke

MCA-3051
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TOP ADD ONS -

AMBROSIA—How Much | Feel (WB)

Playlist Top Add Ons

NATIONAL

FOREIGNER—Double Vision (Atiantic)
BARRY MANILOW—Ready To Take A Chance Again (Arista)

D-Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed: as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS~Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product actwity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS

AMBROSWI—How Much | Feel (WB)

CAPTAIN & TENNILLE-You Never Done it Like
That (ASM)

VILLAGE PEOPLE—Macho Man (Casablanca)

* PRIME MOVERS

NICK GILDER-Hot Child In The City
(Chrysals)

UTTLE RIVER BAND—Reminiscing (Harvest)

BOSTON-Don't Look Back (Epic)

BREAKOUTS

CHICAGO-Alive Again (Columbia)

DR. HOOK~Sharing The Night Together
{Caprtol)

FIREFALL-Strange Way (Atlantic)

KH)=LA

© AMBROSIA—How Much| Feel (WB)

o CHICAGO—Alive Again (Columbia)

 MICK GILDER—Hot Child in The City
(Chrysalis) 16-5

+ LTTLERIVER BAND -Reminiscing
(Harvest) 19-12

TEN-Q (KTNQ)-LA

o CAPTAIN & TENNILLE-You Never Done It
Like That (A&M)

L ]
+ BOSTON-Don't Look Back (Epic) 17-8

+ MICKGILDER~Hot Child In The City
(Chrysalis) 12-7

KA-LA
De VILLAGE PEOPLE—MachoMan
(Casablanca)

© DR.HOOK-Sharing The Night Together
(Capitol)

D« DONNASUMMER—MacArthur Park
(Casablanca) 23-13

+ KENNY LOGGINS-Whenever | Calf You
“Friend"” (Columbia) 15-9

KEZY—Anaheim
De DONNASUMMER-MacArthur Park
(Casablanca)

o THE ROLLING STONES--Shattered (Rolling
Stones)

* GERRY RAFFERTY-Right Down The Line
WA 3121

* BOSTON-Don't Look Back (Epic) 8-1
KCBQ-San Diego
® BILLY JOEL-She's Always A Woman
(Columbia)

© CAPTAIN & TENNILLE—You Never Done It
Like That (A&M)

p« FOXY—Get Off (Dash) 32-23
+ RICKJAMES-You & | (Gordy) 14-9
KFXM—San Bernardino

© GINOVANNELLI-| Just Wanna Stop (A&M)

o LINDARONSTADT—Back InThe USA
(Asylum)

D% JOHN PAULYOUNG—Love Is In The Air
(Scotti Brothers) 23-13

 WINGS—London Town (Capitol) 22-11
KERN—Bakersfield

o FOREIGNER-Double Vision (Atlantic)

© FIREFALL-Strange Way (Atlantic)

 THEWHO-Who Are You(MCA) 25-19

+ STEELY DAN—Josie (ABC) 10-6

KOPA-Phoenix

Billboard Singles Radio Action

Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (9/28/78)

PRIME MOVERS -NATIONAL

GERRY RAFFERTY—Right Down The Line (UA)

KENNY LOGGINS—Whenever | Call You “Friend” (Columbia)
(D) DONNA SUMMER—MacArthur Park (Casablanca)

KGW-Portland

WDRQ-Detroit

o STYX-Blue Collar Man (A&M)
® FIREFALL-Strange Way (Atlantic)

D+ EVELYN “CHAMPAGNE" KING-Shame
(RCA) 28-18

* OLIVIA NEWTON-JOHN-Hopelessly
Devoted ToYou (RSO) 11-4

KTKT~Tucson

pe DONNASUMMER~MacArthur Park
(Casablanca)

® DR.HOOK-Sharing The Night Together
(Capitol)

* BILLY JOEL—She's Always AWoman
(Columbia) 28-22

+ AMBROSIA-How Much | Feel (WB)27-23
KQEO-Albuguerque

® 10cc—Dreadlock Holiday (Polydor)

o CLOUT-Substitute (Epic)

+ STONEBOLT-1 Wil Stilf Love You
(Parachute) 33-20

D& DONNASUMMER-MacArthur Park
(Casablanca) 39-28

KENO-LasVegas

De FOXY—Get Off (Dash)
© BARRY MANILOW—Ready ToTake A Chance
Again (Arista)
* ;OREIGNER— Double Vision (Atlantic) 30-
1

* KENNY LOGGINS—Whenever | Call You
"Friend” (Columbia) 17-10

Pacific Northwest Region

® TOP ADD ONS:

GINO YANNELLI—| Just Wanna Stop (A&M)

AL STEWART -Time Passages (Arista)

BARRY MANILOW—Ready To Take A Chance
Again (Arista)

* PRIME MOVERS:

KENNY LOGGINS ~Whenever  Call You
*Friend"” (Columbia)
GERRY RAFFERTY —Right Down The Line (UA)
(D)A TASTE OF HONEY—Boogie Oogie Oogie
(Capitol)

BREAKOUTS

CHICAGO-Alive Again (Columbia)
JOHN TRAYOLTA—Greased Lightning (RSO)
FIREFALL-Strange Way (Atlantic)

KFRC—San Francisco
® CHICAGO-Alive Again (Columbia)
L ]

* GERRY RAFFERTY-Right Down The Line
(UR) 24-16

* KENNY LOGGINS—Whenever | Call You
“Friend” (Columbia) 14-7

KYA-SanFrancisco .
® BILLY JOEL-She's Always AWoman
(Columbia)
o FIREFALL- Strange Way (Atlantic)
+ STEELY DAN-Josie (ABC) 23-17
+ NICK GILDER- Hot Child In The City
(Chrysalis) 21-16
KUV—SanJose
© GINOVANNELLI-|Just Wanna Stop (A&M)
® ANNE MURRAY—You Needed Me (Capitol)
+ BOSTON-Don't Look Back (Epic) 20-9

+ UTTLERIVER BAND~-Reminiscing
(Harvest) 13-8

KNDE~Sacramento
o TOBY BEAU-Into The Night (RCA)
® SWITCH-There'll Never Be (Gordy)

+ LITTLERIVER BAND - Reminiscing
(Harvest) 8-3

+ KENNYLOGGINS—Whenever | Call You
“Friend” (Columbia) 13-9

KROY—Sacramento
o HALL & OATES-I'tsAtaugh(RCA)

o STONEBOLT—IWil Still Love You
(Parachute)

+ THEROLLING STONES—Beast Of Burden
(Rolling Stones) 25-19

+ THEWHO-WhoAre You (MCA) 22-17
KYNO—Fresno
o JUSTINHAYWOOD—Forever Autumn
(Columbia)
o FIREFALL-Strange Way (Atlantic)
Dx FOXY—Get Off (Dash) 11-7

D« DONNASUMMER—MacArthur Park
(Casablanca) 28-24

o STEPHEN BfSHOP-Bish's Hideaway (ABC)
o AL STEWART~Time Passages (Arista)

 CAPTAIN & TENNILLE-You Never Done It
Like That (A&M) 19-14

Dx JOHNPAULYOUNG~Love Is In The Air
(Scotti Brothers) 21-17

KING—Seattle

® PABLOCRUISE-Don't Want To Live
Without It (A&M)

o CHICAGO-Alive Again (Columbia)

+ THE ROLLING STONES—Beast Of Burden
(Rofling Stones) 13-8

* FOREIGNER-Double Vision (Atlantic) 10-7
WTAC-Flint

o COMMODORES-Flyin' High (Motown)
® GINO VANNELLI-I Just Wanna Stop (A& M)

* GERRY RAFFERTY-Right Down The Line
(UA) 189

+ KENNY LOGGINS—Whenever | Call You
“Friend" (Columbia) 13-6

{JRB—Spokane

o LEQ SAYER-Rainin’ In My Heart (WB)
o ALSTEWART~Time Passages (Arista)

+ THEROLLING STONES—Beast Of Burden
(Rolling Stones) 17-12

+ AMBROSIA-How Much{Feel (WB)19-14
KTAC-Tacoma

® GINO VANNELLI-1 Just Wanna Stop (A&M)
o PAUL DAVIS—Sweet Life (Bang)

+ KENNY LOGGINS—Whenever Call You
“Friend"” (Columbia) 16-11

 NICKGILDER—Hot Child In The City
(Chrysalis) 12-8

KCPX—Salt Lake City

© GINO VANNELLI-{ Just Wanna Stop (A&M)

® DAVID GATES-Took The Last Train
(Elektra)

+ THEROLLING STONES—Beast Of Burden
(Rolling Stones) 16-10

D& ATASTE OF HONEY—Boogie Oogie Oogie
(Capitol) 13-7

KRSP—Saht Lake City

o BARRY MANILOW-Ready ToTake A Chance
Again (Arista)

[ ]
* AMBROSIA—-How Much | Feel (WB) 25-16

D« ATASTE OF HONEY—Boogie Oogie Oogie
(Capitol) 8-1

KTLK—Denver

® JOHN TRAVOLTA-Greased Lightning
(RS0)

De RICKJAMES—-Mary Jane (Gordy)
+ NONE
*

KIMN-Denver

© JOHN TRAVOLTA—Greased Lightning
(RS0O)

o BARRY MANILOW-Ready ToTake A Chance
Again (Arista)
D& ATASTE OF HONEY—Boogie Oogie Oogie
(Capitol) 19-14

D4 JOHN PAULYOUNG—Love Isin The Air
(ScottiBrothers) 21-16

North Central Region

® TOP ADD ONS

FOREIGNER—Double Vision (Atlantic)

BARRY MANILOW—Ready To Take A Chance
Again (Arista)

THE ROLLING STONES—Beast 0f Burden
(Rolling Stones)

* PRIME MOVERS:

LITTLE RIVER BAND—Reminiscing (Harvest)
(D) DONNA SUMMER—MacArthur Park
(Casablanca)
LINDA RONSTADT-Bach In The USA (Asylum)

BREAKOUTS

CHICAGO—Alive Again (Columbia)}
ERIC CARMEN-Change Oi Heart (Ansta)
(D) MECO—The Theme From The Wizard Of 0z
(Mitlennium)

CKLW—Detroit
o CHICAGO-Alive Again (Columbia)
[ ]

 BARRY MANILOW—Ready ToTake A Chance
Again (Arista) 20-12

* GINO VANNELLI—1 Just Wanna Stop (A&M)
2419

o BARRY MANILOW-Ready To Take AChance
Again (Arista)

o FIREFALL-Strange Way (Atlantic)

+ LINDARONSTADT-Back In The USA
(Asylum) 13-6

* THEWHO-Who Are You (MCA) 14-9
1.96 (WZZR-FM) —Grand Rapids

o ERIC CARMEN-Change Of Heart (Arista)

© MEATLOAF—Paradise By Dashboard Lights
(Clevinti)

+ ANNE MURRAY-You Needed Me (Capitol)
14-6

* GERRYRAFFERTY—Right Down The Line
A 13-8

WAKY—Louisville
o DR.HDOK-Sharing The Night Together
(Capitol)

o BARRY MANILOW-Ready To Take A Chance
Again (Arista)

+ LITTLE RIVER BAND-Reminiscing
(Harvest) 16-8

* GERRY RAFFERTY - Right Down The Line
(UA) 18-11

WBGN—Bowling Green

© FOREIGNER—Double Vision (Atlantic)
© JOURNEY-Lights(Columbia)
+ CLOUT-Substitute (Epic) 25-15
+ PAULDAVIS—Sweet Life (Bang) HB-23
WGCL—Cleveland
© THEROLLING STONES-Beast Of Burden
(Rolling Stones)

© MECO-The Theme From The Wizard 0f 0z
{Millennium)

* gICBCARHEN-Change 0Of Heart (Arista)
at

+ LITTLE RIVER BAND-Reminiscing
(Harvest) 19-11

WZZP-Cleveland
o FIREFALL—Strange Way (Atlantic)

© MICHAEL HENDERSON—Take Me I'm Yours
(Buddah)

 FUNKADELIC—One National Under A
Groove (WB) 35-20

D+ DONNA SUMMER-—-MacArthur Park
(Casablanca) 32-25

WSAI—Cincinnati
o NOLIST

*
Q-102 (WKRQ-FM)—Cincinnati
o HALL & OATES—It's ALaugh (RCA)
o FOREIGNER-Double Vision (Atlantic)

 CAPTAIN & TENNILLE-You Never Done It
Like That (A&M) 34-27

+ BOSTON-Don't Look Back (Epic) 13-8
WCOL-Columbus

BREAKOUTS-NATIONAL

CHICAGO-Alive Again (Columbia)

JOHN TRAVOLTA—Greased Lightning (RSO)

FIREFALL-Strange Way (Atlantic)

13-Q (WRTQ)-Pittsburgh

® BILLY JOEL-She's Always AWoman
(Columbia)

* DAVID GATES—-Took The Last Train
(Elektra) 17-8

+ BOB SEGER-Holywood Nights (Capitol)
149

WPEZ-Pittsburgh
® FOREIGNER-Double Vision (Atlantic)

o BARRY MANILOW-Ready ToTakeA Chance
Again (Arista)

D4 DONNASUMMER—MacArthur Park
(Casablanca) 36-21

* AMBROSIA—How Much | Feel (WB) 35-23

Southwest Region

® TOP ADD ONS

AMBROSIA—How Much | Feel (WB)

BILLY JOEL~She’s Always A Woman
(Columbia)

PAUL DAVIS—Sweet Life (Bang)

X PRIME MOVERS:

CAPTAIN & TENNILLE—You Never Dane It Like
That (ALM)

ANNE MURRAY—You Needed Me (Capitol)
KENNY LOGGINS—Whenever | Call You
“Friend” (Columbia)

BREAKOUTS:

FIREFALL—Strange Way (Atiantic)

TOM PETTY & THE HEARTBREAKERS —Listen
To Her Heart (ABC)

DR. HOOK—Sharing The Night Together
(Capitol)

KILT-Houston

© AMBROSIA~How Much | Feel (WB)
® PAUL DAVIS-Sweet Life (Bang)

* CAPTAIN & TENNILLE-You Never Done it
Like That (A&M) 30-16

+ TOM PETTY & THEHEARTBREAKERS -
Listen To Her Heart (ABC)

KRBE-Houston

® STYX-Blue Collar Man (A&M)
o FIREFALL-Strange Way (Atlantic)

D DONNASUMMER-MacArthur Park
(Casablanca) 26-17

+ PAULDAVIS—Sweet Life (Bang) 25-18
KUF-Dallas
o STDNEBOLT-|WilStill Love You
(Parachute)

o DR.HOOK-Sharing The Night Together
(Capitol)

+ THE ROLLING STONES--Beast Of Burden
(Rolling Stones) 34-28

* lgl;EMURRAY-You Needed Me (Capitol)
12-

KNUS-FM-Dallas
® PAUL DAVIS—Sweet Life (Bang)
° -
* NONE
*
KFIZ-FM (2-97)-Ft. Worth

© STEELY DAN-Josie (ABC)

© CAPTAIN & TENNILLE-You Never Done It
Like That (A&M)

 BARRY MANILOW—Ready ToTake AChance
Again (Arista) 29-16

+ LINDARONSTADT—Back In The USA
(Asylum) 30-21

WNCi-Columbus
o GERRY RAFFERTY—Right Down The Line
)

. & EXILE-Kiss You All Over (Warner/Curb)
117

+ ANNE MURRAY-You Needed Me (Capitol)
138

WCUE—Akron

o STYX-Blue Collar Man (A&M)
o ERIC CARMEN-Change Of Heart (Arista)
D« FOXY—Get Off (Dash) 20-15

 LINDARONSTADT~Back in The USA
(Asylum) 13-11

www americanradiohistorv com

o ANNEMURRAY=You Needed Me (Capitol)
°

* LITTLERIVER BAND—Reminiscing .
(Harvest) 10-4

* EXILE-Kiss You All Over (Warner/Curb)
2318

KINT—El Paso

o DAVID GATES-Took The Last Train
(Elektra)

o THEWHO~-WhoAre You (MCA)

* AMBROSIA—How Much | Feel (WB) HB-24
p* RICKJAMES-You & | (Gordy)7-2
WKY—Okiahoma City

De DONNASUMMER—MacArthur Park
(Casablanca)

® BILLYJOEL—She's Always AWoman
(Columbia)

* ANNE MURRAY-You Needed Me (Capitol)
10-5

* GERRY RAFFERTY—Right Down The Line
(UA) 16-11

KOMA-0Oklahoma City

® FOREIGNER-Double Vision (Atlantic)

® BILLY JOEL-She's Always AWoman
(Columbia)

* THEWHO~Who Are You (MCA) 27-16

+ THEROLLING STONES—Beast Of Burden
(Rolling Stones) 33-23

KAKC-Tulsa

© FOREIGNER-Double Vision (Atlantic)
o FIREFALL~Strange Way (Atlantic)

* CAPTAIN & TENNILLE-You Never Done it
Like That (A&M) 21-10

* NICKGILDER-Hot Child In The City
(Chrysalis) 5-2

KELI-Tulsa
De ALICIA BRIDGES—1 Love The Night Life
(Polydor)

® DR.HDOK-~Sharing The Night Together
(Capitol)

+ LINDARONSTADT-Back In The USA
(Asylum) 17-9

D* RICKJAMES—You & | (Gordy) HB-30
WNOE—New Orieans

o AMBROSIA—-How Much | Feel (WB)

o AL STEWART-Time Passages (Arista)

+ KENNYLOGGINS—Whenever | Call You
“Friend"' (Columbia) 14-7

 BARRY MANILOW—Ready ToTake AChance
Again (Arista) HB-25

WTIX=New Orleans
o AMBROSIA-How Much | Feel (WB)
o FIREFALL-Strange Way (Atlantic)
 ANNEMURRAY-You Needed Me (Capitol)
38-24

+ THEWHO-Who Are You (MCA) 29-19
KEEL—Shreveport
© BILLY JOEL-She'sAlways AWoman
(Columbia)

© CAPTAIN & TENNILLE—You Never Done It
Like That (A&M)

 LINDARONSTADT-Back inThe USA
(Asylum) 21-14

+ KENNY LOGGINS—Whenever | Call You
"Friend" (Columbia) 11-6

Midwest Region

® TOP ADD ONS

DIANA ROSS/MICHAEL JACKSON—Ease On
Down The Road (MCA)

THE ROLLING STONES—Beast Of Burden
(Rolling Stones)

AMBROSIA—How Much | Feel (WB)

* PRIME MOVERS:

GERRY RAFFERTY—Right Down The Line (UA)
BARRY MAMILOW—Ready To Take A Chance
Again (Arista)
(D) JOHN PAUL YOUNG—Love isIn The Air (Scotti
Brothers)

BREAKOUTS:

CHICAGO—Alive Again (Columbia)
FOREIGNER—Double Vision (Atlantic)
GINO YANNELLI—| Just Wanna Stop (A&M)

WLS-Chicago
o NONE

L ]
+ TOBY BEAU-Magnet & Steel (Columbia)
149

* BOSTON-Don't Look Back (Epic) 21-16
WMET—Chicago
o LINDARONSTADT-Back In The USA
(Asylum)
o CHICAGO-Alive Again (Columbia)

* GERRY RAFFERTY—Right Down The Line
(Ua)22-14
* LITTLE RIVER BAND—Reminiscing
(Harvest) 14-8
(Continued on page 28)

© Copyright 1978, Biliboard Publi-
cations, inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Dan Hill on tour with Phoebe Snow

October 4
October 6
October 7
October 8
October It
October 13
October 14

October 15

October 21
October 22

October 24

[4

MID HUDSON CIVIC CENTER. Pougkeepsie. NY
ORPHEUM THEATRE, Boston, MS
CAPITOI THEATRE, Passaic. N ]
WARNER THEAT'RE, Washington, D.C..
CITY HALL AUDITORIUM, Portland, ME
ACADEMY OF MUSIC, Philadelphia. PA
UNIVERSITY OF RHODE ISLAND,
Providence. RI

CLARK GYM, University of Buffalo.
Buffalo, NY

OVENS AUDITODRIUM, Charlotte, NC

ACOCK AUDITORIUM. University of Greensboro.,

Greensbhoro
SYMPHONY HALL, Atdlanta. GA

October 26-27 GUSSMAN HAIL, Miami, FI

* Produced by Matthew McCauley and Frs4 Mollin

October 28
October 29
November 2

November 4
November 5
November 6

November 16
November 17
November 18
November 19
November 21
November 22

BOB CARR AUDITORIUM, Orlando, FL
St. Petersburg, FL

McALLISTER AUDITORIUM, Tulane University,
New Orleans, LA

CULLEN AUDITORIUM, Houston, TX
CONVENTION CENTER, Dallas, TX
HOGG AUDITORIUM, University of Texas.
Austin, TX

CELEBRITY THEATRE. Phoenix. Arizona
CALIFORNIA THEATRE. San Dicgo. CA
SANTA MONICA CIVIC, Los Angeles, CA
PARAMOUNT THEATRE, Oakland, CA
PARAMOUNT THEATRE. Portland, OR
PARAMOUNT THEATRE, Seattle, WA

His album: FROZEN IN THE NIGHT 7.5
His single: ALL I SEE IS YOUR FACE rcvs

©1978 GRT of Canada, Ltd.

Direction: The Finkelstein Fiedler Compamy
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Playlist Top Add Ons @
Ploylist Prime Movers *

Billboard Singles Radio Action

Based on station playlists through Thursday (9/28/78)

OCTOBER 7, 1978, BILLBOARD

® Continued from page 26
WROK—Rockford

© FOREIGNER—Double Vision (Atlantic)

o DR. HDOK—Sharing The Night Together
(Capitol)

* GERRY RAFFERTY-Right Down The Line
(UA) 28-21

* NICK GILDER—Hot Child In The City
(Chrysalis) 21-15

WIRL—Peoria

® STEELY DAN-Josie (ABC)
® BOB SEGER—Hollywood Nights (Capitof)

* KENNY LOGGINS—Whenever i Call You
"Friend” (Capitol) 25-20

* ANNE MURRAY-You Needed Me (Capitol)
12-8

WNOE- Indianapolis

® THE ROLLING STONES—Beast Of Burden
(Rolling Stones)

© DAVID GATES—-Took The Last Train
(Elektra)

* BOB SEGER-Hollywood Nights (Capitol)
24-13

* ANNE MURRAY-You Needed Me (Capitol)
26-16

WOKY-Milwaukee

o FOREIGNER—Double Vision (Atlantic)
© JOURNEY-Lights (Columbia)
* THEWHOD—Who Are You (MCA) HB-23

D« DONNASUMMER-MacArthur Park
(Casablanca) HB-25

WZUU-FM-Milwaukee

® TOTO-Hold The Line (Columbia)

o CHICAGO-Alive Again (Columbia)

* ANNE MURRAY—-You Needed Me (Capitol)
159

+ LITTLE RIVER BAND—Reminiscing
(Harvest) 6-2

KSLQ-FM-St. Louis

o AMBROSIA—How Much | Feel (WB)

© FUNKDADELIC—One Nation Under A
Groove (WB)

* MEAT LOAF—Paradise By Dashboard Lights
(Clevintly 19-14

* THEWHO-Who Are You (MCA) 15-12
KXOK—St. Louis

© THEROLLING STONES-Beast Of Burden
(Rolling Stones)

o CRYSTAL GAYLE-Talking In Your Sleep
(UA)

* ROBIN GIBB-0h Darlin’ (RS0) 23-11

* NICK GILDER-Hot Child In The City
(Chrysalis) 14-6

KIOA—Des Moines

o AMBROSIA-How Much| Feel (WB)

® GERRYRAFFERTY—Right Down The Line
(UR)

D+ JOHN PAULYOUNG—Love Is In The Air
(Scotti Brother) 23-12

* CAPTAIN & TENNILLE-You Never Done It
Like That (A&M) 18-11

KDWB— Minneapolis
o NONE
[ ]

* BILLY JOEL-She's Always A Woman
(Columbia) 28-19

* GERRY RAFFERTY—Right Down The Line
(UR) 126

KSTP—Minneapolis
o DR.HDOK-Sharing The Night Together
(Capitol)
o LEQ SAYER—Rainin’ In My Heart (WB)

+ BARRY MANILOW—Ready ToTake AChance
Again (Arista) 27-23

* CRYSTAL GAYLE-Talking In Your Sleep
(VA) 28-24

WHB—Kansas City
o GINO VANNELLI-| Just Wanna Stop (A&M)

© DIANAROSS/ MICHAEL JACKSON—Ease On
Down The Road (MCA)

+* BARRY MANILOW-Ready To Take A Chance
Again (Arista) 32-20

D JOHN PAUL YOUNG~-Love Is In The Air
(Scotti Brothers) 21-13

KBEQ-Kansas City
© GINO VANNELLI-(Just Wanna Stop (A&M)

© DIANAROSS/MICHAEL JACKSON—Ease On
Down The Road (MCA)

Dx FOXY-Get Off (Dash) 16-3

* ANNE MURRAY-You Needed Me (Capitol)
26-16

KKLS—Rapid City

KQWB—Fargo

F-105 (WVBF)—Boston

WCAO-Baltimore

WOAM—Miami

WDRD—Spartanburg

® WINGS—London Town (Capitol)
o DODLLY PARTON-Heartbreaker (RCA)

* CARLYSIMON/JAMES TAYLOR-Devoted
ToYou (Elektra) 23-17

D% JOHN PAUL YOUNG—Love Is In The Air
(Scotti Brothers)9-4

Northeast Region
® TOP ADD ONS

(D) ALICIA BRIDGES—| Love The Night Life
(Polydor)
CRYSTAL GAYLE—Talking In Your Sleep (UA)
AMBROSIA—How Much | Feel (WB)

* PRIME MOVERS

ANNE MURRAY~You Needed Me (Capitol)
THE WHO—Who Are You (MCA)
GERRY RAFFERTY - Right Down The Line (UA)

BREAKOUTS

DR. HOOK-Sharing The Night Together
{Capitol)

JOHN TRAYOLTA- Greased Lightning (RSO)

HALL & OATES—It's A Laugh (RCA)

WABC—New York

® THEWHO-Who Are You (MCA)

* GERRY RAFFERTY—Right Down The Line
(UA)37-30

D« FOXY—Get Off (Dash) 14-7
99-X—New York

® AMBRDSIA—How Much | Feel (WB)
® AEROSMITH—Come Together (Columbia)

* KENNY LOGGINS—Whenever | Call You
“Friend” (Columbia) 19-14

D ALICIABRIDGES~1 Love The Night Life
(Polydor) 29-25

WPTR—Albany

© CAPTAIN & TENNILLE-You Never Done It
Like That (A&M)

® PLAYER-Prisoner Of Your Love (RSQ)

* STEELY DAN-Josie (ABC) 22-15

* THEWHO—Who Are You (MCA) 16-9
WTRY—Albany

® FOREIGNER-Double Vision (Atlantic)

® DAVID GATES—Took The Last Train
(Elektra)

* GERRY RAFFERTY—Right Down The Line
(UAy22-10

D% FOXY-Get Off (Dash) 2313
WKBW-Buffalo

© THEROLLING STONES—Beast Of Burden
(Rolling Stones)

Do OONNASUMMER-MacArthur Park
(Casablanca)

* LINDARONSTADT-Back In The USA
(Asylum) 19-13

* BOB SEGER—Hollywood Nights (Capitol)
17-12

WYSL-Buffalo

o BIGWHEELIES HUB CAPS—Sh-Boom
(MCA)

o VAN MORRISON-Wavelength (WB)
* FOREIGNER-Double Vision (Atlantic) 29-
19

* THE ROLLING STONES—Beast Of Burden
(Rolling Stones) 22-14

WBBF —Rochester

© AMBROSIA—How Much | Feel (WB)

® AL STEWART-Time Passages (Arista)

* ANNE MURRAY—You Needed Me (Capitol)
21-13

* TEDDY PENDERGRASS—Close The Door
(P.LR.)20-15

WDRC—Hartford

® HALL & DATES-I'ts ALaugh (RCA)

® JDHN TRAVDLTA-Greased Lightning
(RS0O)

* MEATLOAF—Paradise By Dashboard Lights
(Clevintl) 18-11

* THEWHO—Who Are You (MCA) 21-14
WPRO (AM)—Providence

® PABLO CRUISE—Don't Want ToLive
Without It (A&M)

o DR.HOOK-Sharing The Night Together
(Capitol)

D JOHNPAULYDUNG—Love s In The Air
(Scotti Brothers) 11-7

* ANNEMURRAY-You Needed Me (Capitol)
7-4

WPRO-FM—Providence

De ALICIABRIDGES— Love The Night Life
(Polydor)

® DR.HDOK—Sharing The Night Together
(Capitol)

* THEWHO-WhoAre You (MCA) 14-9

0« DONNASUMMER—-MacArthur Park
(Casablanca) 23-18

WICC—Bridgeport

o PAULDAVIS—Sweet Life (Bang)

® CRYSTALGAYLE-Talking in Your Sleep
(UA)

* THEWHO-Who Are You (MCA) 25-18

* CAPTAIN & TENNILLE-You Never Done it
Like That (A&M)22-17

Mid-Atlantic Region

® TOP ADD ONS

GING VANNELLI—| Just Wanna Stop (AZM)
(D) FOXY—Get Off (Dash)
PAUL DAVIS—Sweet Life (Dash)

* PRIME MOVERS

FOREIGNER—Double Vision (Atlantic)

KENNY LOGGINS—Whenever | Call You
*Friend” {Columbia)

THE ROLLING STONES -Beast Of Burden
(Rolling Stones)

BREAKOUTS:

FUNKADELIC—One National Under A Groove
(WB)

JOHN TRAVOLTA—Greased Lightning (RS0)

MICHAEL JOHNSON—AImost Like Being In
Love (EMI)

WFIL—Philadelphia

© MICHAEL JOHNSON-Aimost Like Being In
Love (EM1)

® PAULDAVIS—Sweet Life (Bang)

+ LITTLERIVER BAND - Reminiscing
(Harvest) 14-4

* KENNY LOGGINS—Whenever | Call You
“Friend” (Columbia) 21-13

WZZ0- Philadelphia

© CAPTAIN & TENNILLE—You Never Done It
Like That (A&M)

* BILLY JOEL—She's Always AWoman
(Columbia) 18-11

* GERRY RAFFERTY—Right Down The Line
(UAY10-5

WIFI-FM—Philadelphia

® BILLY JOEL-She’s Always AWoman
(Columbia)

® PLAYER-Prisoner Of Your Love (RSQ)

* THEROLLING STONES—Beast Of Burden
(Rolfing Stones) 24-11

* THEWHO—WhoAre You (MCA) 20-9
WRKO-Boston

pe ALICIABRIDGES-| Love The Night Life
(Polydor)

® CRYSTALGAYLE-Talking InYour Sleep
(UA)

* ANNE MURRAY-You Needed Me (Capitol)
16-8

D DONNASUMMER—MacArthur Park
(Casablanca) 17-10

WBZ-FM—Boston

® FOREIGNER-Double Vision (Atlantic)
o TOTO-Hold The Line (Columbia)

* MCK GILDER-Hot Child In The City
(Chrysalis) 13-6

* HEART-Straight On (Mushroom) 23-20

o STEPHEN BISHOP—Everybody Needs Love
(ABC)

© LINDARONSTADT—Alison (Asylum)
* GINO VANNELLI- | Just Wanna Stop (A&M)
* TOTO-Hold The Line (Columbia)

De FOXY—Get Off (Dash)

® FUNKADELICS—One Nation Under A
Groove (WB)

* ANNE MURRAY-You Needed Me (Capitol)
227

* FOREIGNER-Double Vision (Atlantic) 29-
22

WPGC—Washington

® GINO VANNELLI-| Just Wanna Stop (A&M)

o JOHN TRAVOLTA-Greased Lightning
(RS0)

* FOREIGNER—-Double Vision (Atlantic) 20-
10

* THEROLLING STONES—Beast Of Burden
(Rolling Stones) 22-15

WHG—Norfolk
© GINO VANNELLI=1Just Wanna Stop (A&M)
De FDXY-Get Off (Dash)
D« DONNASUMMER—MacArthur Park
(Casablanca) HB-5

 BARRY MANILOW—Ready ToTake AChance
Again (Arista) HB-17

© GINO VANNELLI— Just Wanna Stop (A&M)
® HEART-Straight On (Mushroom)

- % FUNKADELIC—One Nation Under A Groove
(WB)27-10

D% DONNASUMMER—MacArthur Park
(Casablanca) 25-11

WYRE—Annapolis

o STEELY DAN—Josie (ABC)
o FIREFALL-Strange Way (Atlantic)

+ KENNY LOGGINS—Whenever | Call You
“Friend” (Columbia)

* NICK GILDER—Hot Child In The City
(Chrysalis) 7-3

WLEE-Richmond

o THEROLLING STONES—Beast Of Burden
(Rofling Stones)

o STEELY DAN-Josie (ABC)
* P%AYER—Prisoner 0f Your Love (RS0O) 20-
1

* AMBROSIA—How Much | Feel (WB) 16-11
WRVQ-Richmond .

De ALICIABRIDGES—| Love The Night Life
(Polydor)

pe FOXY—Get Off (Dash)

* LINDARONSTADT—Back In The USA
(Asylum) 14-10

* BOSTON-Don't Look Back (Epic) 13-9

Southeast Region
® TOP ADD ONS:

STEELY DAN—Josie (ABC)

DR. HOOK—Sharing The Night Together
(Capitol)

FOREIGNER—Double Vision (Atlantic)

* PRIME MOVERS

(D) OONNA SUMMER—MacArthur Park
(Casablanca)
GERRY RAFFERTY-Right Down The Line (UA)
(D) ALICIA BRIDGES—| Love The Night Life
{Polydor)

BREAKOUTS

PAUL DAVIS—Sweet Life (Bang)

CAPTAIN & TENNILLE-You Never Done It Like
That (A&M)

LEQ SAYER—Rainin' In My Heart (WB)

WOXI—Atianta

© STEELY DAN-Josie (ABC)

® BILLY JOEL—She's Always AWoman
(Columbia)

D« ALICIABRIDGES—I Love The Night Life
(Polydor) 6-2

+ LITTLE RIVER BAND ~Reminiscing
(Harvest)4-1

.93 (WZGC-FM)—Atianta

o HALL& OATES—It's ALaugh (RCA)
o STEELYDAN-Josie(ABC)
* AMBROSIA—How Much | Feel (WB) 24-16
* FOREIGNER—Double Vision (ABC) 26-19
WBBQ-Augusta

o STEPHEN BISHOP—Eveybody Needs Love
(ABC)
o LEO SAYER-Rainin’ In My Heart (WB)

* KENNY LOGGINS—Whenever | Call You”
“Friend” (Columbia) 1-5

* THEWHO-Who Are You (MCA) 2117
WEOM—Atlanta

© GENECOTTON-Like ASunday In Salem
(Ariola)

© ATLANTA RHYTHM SECTION-Champagne
Jam (Polydor)

* THE ROLLING STONES—Beast Of Burden
(Rolling Stones) 22-17

D ALICIA BRIDGES—1 Love The Night Life
(Potydor) 7-2

WSGA-Savannah

® PAUL DAVIS—Sweet Life (Bang)

D« DONNASUMMER—MacArthur Park
(Casablanca) 19-15

* FUNKADELIC~0ne Nation Under AGroove
(WB)23-17

WFLB-Fayetteville

® GINO VANNELLI~{ Just Wanna Stop (A&M)

® GENE COTTON—LikeASunday In Salem
(Ariola)

* NICK GILDER—Hot Child In The City
(Chrysalis) 23-10

* FUNKADELIC—One Nation Under AGroove
(WB)3-3

WWW.americanradiohistorv.com

® LTD—Holdin' On (A&M)
© BOB SEGER—Hollywood Nights (Capitol)

D+ JOHNPAULYOUNG-LovelsIn The Air
(Scotti Brothers) 11-4

D* DONNA SUMMER-MacArthur Park
(Casablanca) 27-20

WMIX (96X)—Miami
® FOREIGNER-Double Vision (Atlantic)
© ANNEMURRAY—You Needed Me (Capitol)

D* DONNA SUMMER—MacArthur Park
(Casablanca) 14-3

* CHRISREA—Fool If You Think It's Qver
(Magnet) 10-6

Y-100 (WHYI-FM)—Miami

De MUSIQUE—1in The Bush(Prelude)
o KAREN YOUNG—Hot Shot (West End)

0 DONNASUMMER—MacArthur Park
(Casablanca) 19-12

px JOHN PAULYDUNG—Love Is In The Air
(ScottiBrothers) 12-7

WLOF—Drlando

De DONNASUMMER-MacArthur Park
(Casablanca)

© BARRY MANILOW—Ready To Take AChance
Again (Arista)

* KENNY LOGGINS—Whenever | Call You
“Friend” (Columbia) 19-8

* THE ROLLING STONES—Beast Of Burden
(Rolling Stones) 20-15

Q-105 (WRBQ-FM)—Tampa

o DON RAY-Got ToHave Lovin' (Polydor)
L]

* NICKGILDER—Hot Child In The City
(Chrysalis) 20-14

* BOB SEGER—Hollywood Nights (Capitol)
1311

BJ-105 (WBJW-FM)—Orlando

o STEELYDAN-Josie (ABC)

o FOREIGNER-Double Visioa (Atlantic)
D FOXY—Get Off (Dash) 22-8

* 9NINEMURRAY—You Needed Me (Capitol)

WQPD—Lakeland

® STYX-BIue Collar Man (A&M)

@ ACEFREHLEY—New York (Casablanca)

* AMBROSIA—How Much | Feel (WB)28-24

* BOSTON-Don't Look Back (Epic) 11-9
WMF)- Daytona Beach

o PABLOCRUISE-Don't Want To Live
Without it (A&M)

o COMMODORES-Flyin’ High(Motown)

D DONNASUMMER—MacArthur Park
(Casablanca) 20-10

* DR. HOOK—Sharing The Night Together
(Capitol) 23-15

WAPE- Jacksonville

‘e BILLYJOEL-She’s Always AWoman
(Columbia)

pe MECO—The Theme From The Wizard 0f 0z
{(Millennium)

 BARRY MANILOW-Ready ToTake AChance
Again (Arista) 29-22

* STEELY DAN-Josie (ABC) 20-15
WAYS—Charlotte

© GERRY RAFFERTY—Right Down The Line
(UA)

o DR.HOOK-Sharing The Night Together
(Capitol)

* ANNEMURRAY-You Needed Me (Capitol)
24-14

* AMBROSIA—How Much | Feel (WB) 20-10
WKIX—Raleigh

o JUSTIN HAYWOOD - Forever Autumn
(Columbia)

o LEQ SAYER-Rainin' In My Heart (WB)

p* ALICIABRIDGES-1Love The Night Life
(Polydor) 30-17

* TRAVOLTA/ NEWTON-JOHN-Summer
Nights (RSO) 5-2

WTOB-Winston-Salem

o THECOMMODORES—Flyin' High (Motown)
® PLAYER—Prisoner Of Your Love (RSO)

D ALICIABRIDGES—1Love The Night Life
(Polydor) 20-14

* STEELY DAN-Josie (ABC) 23-17
WTMA—Charleston

o STEPHEN BISHOP—Everybody Needs Love
(ABC)

® GENECOTTON-Like A Sunday In Salem
(Ariola)

* DAVID GATES—Took The Last Train
(Elektra) 14-11

* NICKGILDER—Hot Child In The City
(Chrysalis) 3-1

WLAC—Nashville
@ PAULANKA~This Is Love (RCA)

® DR.HOOK-Sharing The Night Together
(Capitol)

* NICKGILDER—Hot Child In The City
(Chrysalis) 11-3

* GERRY RAFFERTY—Right Down The Line
UAY 147

92-Q—Nashville
o PAUL DAVIS—Sweet Life (Bang)

© CAPTAIN & TENNILLE-You Never Done It
Like That (A&M)

* GERRY RAFFERTY—Right Down The Line
(UA)16-10

D% ALICIABRIDGES—I Love The Night Life
(Polydor) 9-5

WHBQ-Memphis

© JOHNBELUSHI-Louie, Louie (MCA)
® CHAKA KHAN-|'m Every Woman (WB)

* KENNY LOGGINS—Whenever | Call You
“Friend" (Columbia) 21-11

* DR. HODK~ Sharing The Night Together
(Capitol) 27-21

WFLI-Chattanooga

De DONNASUMMER—MacArthur Park
(Casablanca)

o DR. HOOK-Sharing The Night Together
(Capitol)

* BOSTON-Don't Look Back (Epic) 25-13
* ROBIN GIBB-0h Darlin’ (RS0) 14-6
WRIZ—Knoxville

® DANHARTMAN—Instant Replay (Blue Sky)
® PLAYER- Prisoner OfYour Love (RSO)

* LINDARONSTADT-Back In The USA
(Asylum) 18-11

* GERRY RAFFERTY—R%Down The Line
(UA) 20-16 '

WGOW-Chattanooga

® BILLYJOEL-She's Always AWoman
(Columbia)

© ROBIN GIBB-0hDarlin’ (RSO)

* CAPTAIN & TENNILLE—You Never Done It
Like That (A&M) 20-12

* AMBROSIA-How Much | Feel (WB)17-11
WERC—Birmingham

o CAPTAIN & TENNILLE—You Never Done It
Like That (A&M)

© THEWHO-Who Are You (MCA)

. % BARRY MANILOW—Ready ToTake AChance

Again (Arista) 19-13

* GERRY RAFFERTY—Right Down The Line
(UA) 139

WSGN-Birmingham
® STARBUCK-—Searching For AThrill (UA)
o FIREFALL—Strange Way (Atlantic)
* (2;;"1% VANNELLI-1 Just Wanna Stop (A&M)

Dx VILLAGE PEOPLE-Macho Man
(Casablanca) 15-8

WHHY—Montgomery

© FOREIGNER-Double Vision (Atlantic)
o THEWHO-WhoAre You (MCA)
* AMBROSIA—How Much|Feel (WB)15-4

+ DAVID GATES~Took The Last Train
(Elektra) 16-7

KAAY —Little Rock

® WINGS—-London Town (Capitol)

De JOHNPAUL YOUNG-Love IsIn The Air
(Scotti Brothers)

* ANNE MURRAY-You Needed Me (Capitol)
11-5

* GERRY RAFFERTY=Right DownThe Line
(UA)14-11

© CHAKAKHAN-I'm Every Woman (WB)
o CLOUT-Substitute (Epic)

* LINDARONSTADT—Back In The USA
(Asylum) 13-9

* THEWHO-Who Are You (MCA) 2318

© Copyright 1978, Billboard Publi-
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cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.



www.americanradiohistory.com

e 'sajebuy S07/009 31INS "PAIG 18SUNG ZE/8/SBIBID0SSY JODaY § uosieT| |Aq pabeuep

Jack Tempchin.
His songs make the difference.

Jack Tempchin. He's the masterful writer of the Eagles’ classics,
“Peaceful Easy Feeling” and “Already Gone.” He wrote the modern

standard,“Slow Dancing.” And now, he's made a brilliant first album.
Including a remarkable new version of “Peaceful Easy Feeling,” it
features Jack singing 10 of his warm, penetrating and inspired songs.

Songs that moved Circus’ Paul Nelson to say, "Anyone who even
knows Jack Tempchin is all right with me. . .his work ranges from very
good to magnificent.” Songs that you'll remember for a long, long while.
Because with Jack Tempchin, songs make the difference.

Jack Tempchin.
A debut album of brilliant songs.
On Arista Records and Tapes.

é?

AB 4193

Produced and Arranged by Pete Carr or Pete Carr Productions, Inc.

www.americanradiohistorv.com
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Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

**BASED ON STATION PLAYLISTS THROUGH WEDNESDAY 9-27-1978**

Top Requests/Airplay-National

BOSTON-Don’t Look Back (Epic)

WHO-Who Are You (MCA)
FOREIGNER-Double Vision (Atlantic)
ROLLING STONES—Some Girls (Rolling Stones)

Top Add Ons-National

National Breakouts

YES-Tormato (Atlantic)

AL STEWART-Time Passages (Arista)
HEART-Dog & Butterfly (Portrait)
10cc—Bloody Tourists (Polydor)
GINO VANNELLI-Brother To Brother (A&M)

VAN MORRISON-Wave Length (W.B.)
10cc—Bloody Tourists (Polydor)
NEIL YOUNG—Decade (Reprise)

OCTOBER 7, 1978, BILLBOARD

*» % * % o & @ 9o 0 @

ADD ONS—The four key prod- KFML-AM—Denver (Randy Sutton) KLBJ-FM—Austin (B. Hamil/T. Quartes) WMMS-FM—Cleveland (John Gorman) WOXM-FM—Tampa (Neat Mirsky) WBAB-FM—Babylon (Bernie Bernard)
ucts added at the radio stations O \EACIERIITL) — O EtHAENHEELD o BRYAKFERRY—The Bride Stripped Bare (Atlantic) ~ ®  10cc—Bloody Tourists (Polydor) o YES—Tormato (Atlantic)
listed; as determined by station © SERLEVEL—On The Edge (Capricor) © ALSTEWART—Time Passages (Arista) o MEILYOUNG—Decade (Reprise) ®  SEALEVEL—On The Edge (Capricorn) o 10cc—Bloody Tourists (Polydor)
personnel. o GROVERWASHINGTONJR.—Reed Seed(Motown) o HEART—Dog& Butterfly (Portrait) o VAN MDRISON-Wave Length (W5.) . L M
TOP REQUESTS/AIRPLAY— o CRAWLER—Snake, Rattle & Roll (Epic) o LINDARONSTADT~LivingInThe U.S.A. (Asylum) X R . —Oecade (Reprise)
L L ) ” o CHICAGO—Hot Streets (Columbia) o YANMORRISON—Wave Length (W.B.)

The four proqucts registering . ® GENTLE GIANT—Be A Giant For A Day (Capitol) o JEFFWAYNE/VARIOUS ARTISTS—War OiThe . R
the gr‘eatest listener rgquests . ® 10cc—Bloody Tourists (Polydor) Worlds (Columbia) . i CogHolSteel (Columhe)
and airplay; as determined by * DANFOGELBERGA TIMWEISBERG-TwinSonsOf % ROLLINGSTONES—SomeGirls (RollngStones) o * LNDARONSTADT—Livingln TheUSA. (sylimy  © SN CEVEL—=0n The Edge (Capricom)
station personnel. Different Mothers (Full Moon/ Epic) * WHO-Who Are You (MCA) * FOREIGNER~Double Vsion (Atlntic) * ALAN PARSON'S PROJECT—Pyramid (rista) e e
BREAKOUTS—Billboard Chart #  FOREIGNER—Double Vision (Atlantic) o CT T R i Pl o e * WHO=Who Ave You (WCA)
Dept. summary of Add Ons and ~CaravanToMidnight (Chrysalis) % WHO—WhoAre You (MCA) * BOSTON—Don't Look Back (Epic)

: . ] * WHO-Who Are You (MCA) * THECARS—(Elektra) * BOSTON—Don't Look Back (Epic)
Requests/Airplay information + ROLLING STONES—Same Girs (Rollng Stones) (Elekira *  THECARS—(Elektra) * WHO-Who Are You (MCA) o
to Areflect greatest product ac- Km'FH—Enlm(sunsar"“m) g Stone WRNO-FM—New Orleans (Sambo) *  BOSTON—Don't Look Back (Epic) WINZ-EM—Miami (Michele Robinson) + LINDARONSTADT—Living In The U.S.A. (Asylum)
tivity at regional and national - © LINDARONSTADT-LivingInThe USA.(Asylum)  WYDD-FM—Pittsburgh (Steve Downs) o JIMCAPALDI—Daughter Of The Night (RS0) WAQX-FM—Syracuse (Ed Levine)
levels. * g;:;':ag’(::“::) oo o HEART—Dog & Butterfly (Portrait) o YES—Tormato (Atlantic) o PAULSTANLEY—(Casablanca) o CHICAGO— Hot Streets (Columbia)

L] — .

westef N R ion . nmmwom"-Joim:yeT(o:::icso('lgand) : ?cL«:::;-saT)t AEUT=Sonetacaniedenine ¢ SEALEVEL-OnieEdge Corcom) * PRAKWEBER- AsThe Tine s (7C) o e T
e 10cc—Bloody Tourists (Polyd = ~City Ni i
eg ® BRUCE COCKBURN—The Further Adventures Of ® GINO VANNELLI-Brother To Brother (A&M) LU sA( Bl © GOLDENEARRING-Grab i ForASecond (MCA) o e G
(sland) o ALSTEWART-Time Passages (hriste) ©  MOSEJONES-Blackbird (MCA) o THECRYERS—(Mercury) o GINOVANNELLI~Brothes To Brother (AM)
® TOP ADD ONS L A - . EALEVEL~ i - i

o LINDARONSTADT~Living In The U.S.A. (Asylum) o DANFOGELBERG S TIMWEISBERGTwin SonsOf ® SEALEVEL—OnThe Edge (Capricorn) ®  10cc—Bloody Tourists (Polydor)

o IACKTEMPCHIN~ (Arista) Different Mothers (Full Moon/ Epic) * * WHO—Who Are You (MCA) ©  GOLDEN EARRING—Grab It For A Second (MCA)
10cc—Bioody Tourists (Polydor) * LINDARONSTADT—Livingln TheU.SA. (Asylum) % WHO—WhoAre You (MCA) i3 LTI * BOSTON-—-Don't Look Back (Epic) * BILLYJOEL~The Stranger (Columbia)
gﬂ::[s;"‘r‘: R;;"e"c’“",(fl"c) * BOSTON-Don't Look Back (Epic) * BOSTON—Don't Look Back (Epic) * STYX-Pieces Of Eight (ASM) FOREIGNER—Double Vision (At(antic) #  KENNYLOGGINS—Nightwatch (Columbia)

 heltduglCapricorn) % DANFOGELBERGE TIMWEISBERG—TwinSansOf % ROLLINGSTONES—Some Girls (Rolling Stones) * ALSTEWART—Time Passages (Arsta) * STVX—Pieces OfEight (A&M) #  LINDARONSTADT - Livi
il ~Living In The U.S.A. (Asylum)

JIM CAPALDI—Daughter Of The Night (RSO}

DiﬂerenlMolheAvs(FullMoon/Ep.ic) % STVX—Pieces Of Eight (A&M) * ROLLIII(?STONES—FomeGirIs(RdlingStones) WQSR-FM—Tampa (Steve Huntington) % STYX—Pieces Of Eight (A&M)
* ALSTEWARTTime Passages (Arista) KY102-FM—Kansas City (Max Floyd) WOFM-FM—Mitwaukee (Jim Roberts) o LINDARONSTADT-Livingln The USA (Asylum)  WGRQ.FM—Buffalo John Velchaff)
KZOK-FM~Seattte (Mavis M ackof i i
XTOP REQUEST/AIRPLAY - [{ ) o CHICAGOHot Streets (Columbia) ®  CHICAGO—Hot Streets(Columbia) ®  HEART—Dog & Butterfty (Portrait) o YES—Tormato(Atiantic)
o LINDARONSTADT—Living InThe U.S.A. (Asylum) P ® YES—Tormato (Atlantic) AL STEWART—Time P: Arist
ROLLING STONES—Some Girs (Rolling Ve Y © GREG KIHN-Next Of Kihn (Beserkley) . ° o o THENISSSOLO ALBUMS— (Casablanca)
Stones) * YES-Tomalo (Atlantic) o GENESIMMONS—(Casablanca) 0 BRI, ® SEALEVEL-On The Edge (Capricorn) o DARYLHALLZ JOHN OATES—Along The Red Ledge
WHO—Who Are You (MCA) ® 10cc~Bloody Tourists (Polydor) o JACKTEMPCHIN—(Arista) ®  CRAWLER—Snake, Rattle & Roll (Epic) ® BEACHBOYS—M.LU. Album (Brothers/Reprise) (RCA)
BOSTON Dot ok Bk () ® el YOUNG=Decade (Reprise) o BLUEOYSTERCULT-SomeEnchantedEvenng  ° O L SR o PLAYER-Danger Zone (RSO)
o p o VANMORRISON—Wave Length (W.5.) (Columbia) . # DANFOGELBERG & TIM WEISBERG-TwinSonsOf
o THENISSSOLD ALBUMS - (Casablanca) o TOTO~(Columbia) # LNDARONSTADT—LivingIn The U.S A. (Asylum) MIEOCHIEN(ILIEAIE) .
*  ROLLING STONES—Some Girls (Rolling Stones) % STYX—Pieces Of Eight (A&M) % HEART—Dog & Butterfly (Portrait) * KENNYLOGGINS-Nightwatch (Columbia)
BREAKOUTS —Don’ i
YES—Tormato (Atfantic) 1 FOREIGRER-Doube Vison (Atant) 2 LA SHTE ) o Sl i L) . ::3&2:::::;::::03) kness On The Edge Of . :g:TsI:’:;z::"r;?:at::;:(;:gmn
—1ormato antic % HEART— . o = * —Darkness Un [he Ldge * -
VAN MORRISON—Wave Length (W.8.) N m_ﬁ'::::o?::::’:'&f’:';”") * GINOVANNELLI-BrotherTo Brother (A&M) * WHO-WhoAre You (MCA) Town (Columbia) Strangerin Town (Capitol)

LINDA RONSTADT—Living In The U.S.A
{Asylum}
NEIL YOUNG—Decade (Repnise)

KSAN-FM—San Francisco (Kate Ingram)

YES—Tormato (Atlantic) -

NEH YOUNG—Decade (Reprise)

VAN MORRISON—Wave Length (W.B.)

M CAPALDI—Daughter Of The Night (RS0)
CRAWLER—Snake, Rattle & Roll (Epic)

10cc— Bloody Tourists (Polydor)

ROLLING STONES—Some Girls (Rolling Stones)
WHO~Who Are You (MCA)

BLONDIE—Parallel Lines (Chrysalis)
THECARS—(Elektra)

KWST-FM—Los Angeles (Bob Gowa)

YES—Tormato (Atlantic)

AN MORRISON—Wave Length (W.B.)
10cc—Bloody Tourists (Polydor)

BLUE OYSTERCULT—Some Enchanted Evenin;
(Columbia) 0

Southwest Region

® TOP ADD ONS

10cc—Bloody Tourists (Polydor)

BLUE OYSTER CULT—Some Enchanted
Evening (Columbia)

AL STEWART—Time Passages (Arista)

JACK TEMPCHIN—(Arista)

*TOP REQUEST/AIRPLAY

LINDA RONSTADT~Living In The U S.A
(Asylum)

HEART—-Dog & Butterfly (Portrait)

WHO—Who Are You (MCA)

DAN FOGELBERG & TIM WEISBERG—Twin Sons
0f Different Mothers (Full Moon/Epic)

BREAKOUTS:

YES—Tormato (Atiantic)

Midwest Region

TOP ADD ONS

LINDA RONSTADT—Living In The U.S.A
(Asylum)

STYX—Pieces Of Eight (A&M)

VAN MORRISON—Wave Length (W.B.)

AL STEWART—Time Passages (Anista)

*TOP REQUEST/AIRPLAY

WHO—Who Are You (MCA)

FOREIGNER—Double Vision (Atlantic)

ROLLING STONES—Some Girls (Rolling
Stones)

BOSTON—Don't Look Back (Epic)

BREAKOUTS

YES—Tormato (Atlantic)
CHICAGO—Chicago 11 (Columbia)

KSHE-FM—St, Louis (Ted Haebeck)

* % % % o © o o 0 @

APRILWINE—First Glance (Capitol)

JAMES WALSHGYPSY BANO—(RCA)
UNOARONSTAOT—Living In The U.S.A. (Asylum)
YES—Tormato (Atlantic)

THEKISS SOLO ALBUMS—(Casablanca)
10cc—Bloody Tourists (Polydor)

ROBIN TROWER—Caravan To Midnight (Chrysalis)
BOSTON—Don't Lok Back (Epic)

WHO—Who Are You (MCA)

THECARS—(Elektra)

Southeast Region

TOP ADD ONS

FIREFALL~-Elan (Atlantic)

MOLLY HATCHET—(Epic)

AL STEWART—Time Passages (Arista)
HEART—Dog & Butterfly (Portrait)

WKTK-FM—Baltimore (Lou Krieger)

* % % % o 0 0 0 0 @

10cc—Bloody Tourists (Polydor)
YES—Tormato (Atlantic)
CHICAGO—Hot Streets {Columbia)
KINGIFSH-Trident (let)
STYX—Pieces 01 Eight (A&M)

FOREIGNER—Double Vision (Atlantic)

NICK GILOER—City Nights (Chrysalis)
STYX—Pieces Of Eight (AEM)

DONNA SUMMER—Live And More (Casablanca)

Northeast Region

® TOPADD ONS

HEART—Dog & Butterfly (Portrait)

GINO VANNELL!—Brother To Brother (A&M)

DAVE EDMUNDS—Tracks On Wax &
{Swansong)

NEIL YOUNG—Decade (Reprise)

# FOREIGNER—Double Vision (Atlantic)

+ DANFOGELBERG & TIMWEISBERG—Twin Sons Of
Different Mothers (Full Moon/Epic)

WUR-FM—New York (D. McNamera/L. Kiienman)

DYAN OIAMOND — In The Dark (MCA)
FIREFALL—Elan (Atlanfic)

CHUCK MANGIONE—Children OfSanchez (A&M)
HEART—Dog & Butterfly (Portrait)

DAVE EDMUNOS—Tracks On Wax 4 (Swansong)
EXILE—Mixed Emotions (W.B.)

YES—Tormato (Atiantic)

THECARS—(Elektra)

BEACH BOYS—M.LU. Albums (Brothers/Reprise)
WHO~Who Are You (MCA)
WYSP-FM—Philadelphia (Stephen Johnson)

JACK TEMPCHIN— (Arista)

®  CRAIG FULLER/ERIC KAZ—(Columbia)

o LINDARONSTAOT—LivingIn The U.S.A. (Asylum)
® JEAN-LUCPONTY-Cosmic Messenger (Atlantic)
YES—Tormato (Atlantic)

* * % % o @

© THEKISSSOLOALBUMS—(Casablanca) NEIL YOUNG—Decade (Reprise) 10cc—Bloody Tourists (Polydor)
. CHICAGO—Hot Streets (Columbia) NEIL YOUNGDecade (Reprise) * TOP REQUEST/AIRPLAY: *TOP REQUEST/AIRPLAY: .
ROLLING STONES—Some Girls Roling Stones) VAN MORRISON—Wave Length (W.B.) LINDA RONSTADT—Living In The U.S.A *  JOEWALSH—But Seriously, Folks (Asylum)
*  WHO—Who Are You (MCA WHO—Who Are You (MCA) (Asylum) o i i

) OD e' 'ou{ BaC) . FORE G ERL DBV (AT BEACH BOYS—M.1.U. Album (Brothers/ *  ROLLING STONES—Some Girls (Rolling Stones)
*  BOSTON—Don't Leok Back (Epic) Erc - Reprise) * HEART—Dog & Butterfly (Portrait)
% FOREIGNER-Double Vision (Atiantic) WIWWW-FM— Detroit (Joe Urbiel BOSTO=Dont ook Backtol) ¢

AU T AL oelibiel) STYX~Pieces Of Eight (ASM) BRUCE SPRINGSTEEN-Darkness On The Edge *  LINDARONSTADT—Livingn The U.S.A. (Asylum)

KPRI-FM—San Diego (Cecile)

KZEW-FI.—BGIIas (Doris Miller)

0f Town (Columbia)

® YES—Tormato (Atlantic) -FM— i P
®  YES-Tormato (Atlantic) ® YES-Tormato (Atlantic) o CHICAGO—Hot Streets (Columbia) BOSTON—Don't Look Back (Epic) WPLR-FM—NewHaven (G. Weingarth/E. Michaelson)
R - y NEIL YOUNG—Decade (Reprise)
©  CHICAGO—Hot Streets (Columbia) © SEALEVEL—On The Edge (Capricorn) ©  GINOVANNELLI-Brother To Brother (A&M) ¢
® NEWL YOUNG—Decade (Reprise) ® NEILYOUNG—Decade (Reprise) ® PLAYER—Danger Zone (RSO) BREAKOUTS' BREAKOUNS ® GINOVANNELLI-Brother ToBrother (AKM)
. ® VAN MORRISON—Wave Length (W.B.) ; 10cc-Bloody Tourists (Polydor) ®  DAVE EOMUNDS—Tracks On Wax 4 (Swansong)
. o CHICAGO Hot Streets (Calumbia) © NEILYOUNG-—Decade (Reprise) SEA LEVEL—On The Edge (Capricorn) YES—Tormato (Atlantic) A
o . © VANMORRISON—Wave Length (W.B.) YES—Tormato (Atlantic) 10cc~Bloody Tourists (Polydor) ~0n The Edge (Capricorn)
° : n:;a:;:::::s;'yeﬁm:f 3?:0('::‘:(%)” * WHO-WhoAre You (MCA) LINDA RONSTADT—Living In The USA ;ﬁ;‘“"“"‘-&”iﬂ? S © WONDERGAP—(AGM)
« WHO- —LivingInThe U.S.A. (Asylum JORRISON—Wave Len, .B.
e * BOSTON—Don't Look Back (Epic) * ROLLING STONES—Some Girls (Roling Stones) (i) 4 O UL LSBTGS
S e dnE SlEes} ) * BOSTON—Don't Lok Back (Epic) * YES~Tormato (Atlantic)
* PABLO CRUISE—Worlds Away (AM) *  HEART—Dog & Butterfly (Portrait) TP #  BRUCE SPRINGSTEEN—Darkness On The Edge Of
*  KENNYLOGGINS—Nightwatch (Columbia) * DANFOGELBERG & TIM WEISBERG—Twin Sons Of *  FOREIGNER—Double Vision (Atlantic) BRUCE SPRINGSTEEN - arkness On The Edge

KOME-FM—San Jose (Dana Jang)

Different Mothers (Full Moon/ Epic}

WNEW-FM—New York (Tom

WXRT-FM—Chicago (Bob Gelms)

WKLS-FM - Atlanta (Keith Allen)

. n . 0 q * ROLLING STONES—Some Girls (Rotling Stones;
o YES_Tomato(Atiantic) KATT-FM—Oklahoma City (John Michael Scott) ©  HEART—Dog & Butterfly (Portrait) o FIREFALL—Elan (Atlantic) L] BmlNFEm—TheBndeslllppedBare(Ml-antlc) o (Rolling )
‘ormal antic, — N ) ®  KING OFHEARTS—Close But No Guitar (C apitol) % LUINDARONSTADT-Living In The U.S.A. (Asylum)
o LINDARONSTADT—Living InThe U.S A (Asylum) o VALERIE CARTER-Wild Child {Columbia) ®  STYX-Pieces OfEight (A&M) ® YES—Tormato (Atlantic) o TOTO~(Columbi WSAN-FM—Nlentown (Rick Harvey)
o VANMORRISON—Wave Length (W.B.) ®  18cc—Bloedy Tourists (Polydor) N ® AL STEWART-Time Passages (Arista) ®  MYLONLEFEVRE-Love Rustler (W.B.) o WUT;ERR::OIII? Mr_Gone (Columbia) d
o MENLYOUNGDecade (Repise) © JOHNNY WINYER—White, Hat & Blue (Blue Siy) ©  LINDARONSTADT—LivingIn The U.SA (Asylum) o ACEFREHLEY - (Casablanca) . DEVO—’AreWeNoIMZn (';;';) LT ©  GENECOTTON—Save The Dancer (Ariola America)
o CRAWLER-Snake, Rattle & Roll (Epic) © NINGFISH-Trident (Jet) ®  YES—Tormato (Atlantic) . ‘ - o YES—Tormato (Atlantic)
*  MICKGILDER C"N' ts (Chrysalk ® CHUCK MANGIONE - Children OfSanchez (AGM) & 10cc~Bloody Tourists (Polydor) . e g S ) o ALSTEWART—Time Passages (Arista)
—City Nights (Chrysalis) o J A % BEACHBOYS—M.L.U. Album (Brothers/Reprise) :
#* ROLLING STONES—Some Girs (Rollng Stones) o UNOARONSTADY Lo nThe U.SA Gl * ROLLING STONES—Some Girls (Ralling Stones) * WHO—Who Are You (MCA) * LINDARONSTADT—LivingIn The U.SA.(Asylum) ~ ®  10cc—Bloody Tourists (Polydor)
#  FOREIGNER—Double Vision (Atlantic) OT-LiinglnThe USA.(Roylum) s WHO-Who re You (MCA) *  BOSTON-Doo't Look Back (Epic) # BRUCE SPRINGSTEEN—Darkness On The Edge0f ~ ©  LINDARONSTADT-LivingIn TheU.S.A.(Asylom)
* THECARS—(Elektra) 3 (ORI ERITE), * TODDRUNDGREN—Hermit Of Mink Hollow *  ROLLING STONES—Some Girls (Rolling stones) Town (columbia) ® HEART-Dog & Butterfly (Portrait)
. A # DANFOGELBERG & TIM WEISBERG—Twin Sons Of (Bearsville) ¢ y g
% BOSTON-Don't Look Back (Epic} 7 3 FOREIGNER- Vision (Atlanti # VAN MORRISON—Wave Length (W.B.) " i
Different Mothers (Full Moon/Epic) % BRUCE SPRINGSTEEN-Darkness On The Edge Of * Double Vision (Atlantic)  BOSTON-Don't Look Back (Epic)
KZAP-FM—S: (Cynde Stater) S AL ille (Jami WCMF-FM—Rochester (Gary Whipple)
LA % WHO—WhoAre You (MCA) Town (Columbia) 92K (WKUE)-FM—Jacksonville (Jamie Brooks) + WHO-WhoAre You (MCA)
. VMHOIMSON—WaYeLength(\fI.B.) A KLOL-FM—Houston (Paul Riann) WLVQ-FM—Columbus (Steve Runner) ®  MOLLY HATCHET—(Epic) . VES—lormato.(Allanlic) ) % AMBROSIA—Life Beyond L.A.(W.B.)
©  PHOEBE SNOW--Against The Grain (Columbia) o NEIL YOUNG—Decade (Reprise) ©  CHICAGD- Hot Streets(Columbia) o PLAYER-Danger Zone (RS0) ® BOYZ-TooWildToTame (Epic) #* PLAYER-Danger Zone (RS0)
o LEVONHELM—(AEC) ' o VANMORRISON—Wave Length (W.8.) o YES—Tormato (Atiantic) o CRAWLER-Srake. Rattie & Roll Epic) K TEMPCHING (ista) N : - :
0 g’“““g”::‘f’:’-c("c“@“';""’) o PHOEBESNOW—Against The Grain (Columbia) o DANEDONOHUE—(Columbia) o JACKTEMPCHIN-(Arista) : ° ”"°‘;?":"‘°"t"’(‘:‘l'"d"';"'s"'("s'""“) @‘-;',OPY"'Q'“ 1375' Br;"gfg".g ';ng:i"
L] LEVEL—On The Edge (Capricorn . q ® 10cc—Bloody Tourists (Polydor cations, Inc. No pa i} -
o NELYOUNG—Decade (Reprise) R : © PATTRAVERS.-eal n The Sel (Plydor) o LUCIFER'S FRIEND—Good Times Warrior (Elektra/ | Cation may be reproduced, stored
% THETALKING HEADS —More Songs About Bt o * 10cc—Bloody Tourists (Polydor) Asylum) in a retrieval system, or trans-
Buildings & Food (Sire) 0 CELESNFOTEITKEL ° * DARYLHALL&JOHNDATES—Along TheRed Ledge % HEART.Dog & Butterfly Porlrait) mitted, in any form or r?ay a
A A % HEART—Dog & Butterfly (Portrait) * KENNY LOGGINS—Nightwatch (Columbia) (RCA) . ) means, electronic, n f
7 Ll AR O D ALSTEWART—Time Passages (Arista) * FOREIGNER—Double Vision (Atlantic) +  ROLLING STONES—Some Girls (Rolling Stones) ST photocopying, recording, or ,0""
*  DARYLHALL & JOHN OATES—Along The Red Ledge : *  DARYLHALL & JOHN OATES—Along The Red Ledge erwise, without the prior written
(RCA) * WHO—Who Are You (MCA) *  WHO-Who Are You (MCA) w STEELY DAN-Aja (ABC) (RCA) permission of the publisher.
# LINDARONSTADT—Living In The U.S A (Asylum) % LINDARONSTADT-Living In The U.S.A (Asylum) % LINOARONSTADT—Living In The U.SA. (Asylum) % GINOVANNELLI—Brother To Brother (A&M) +# BOSTON—Don’t Look Back (Epic)
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251 TRAVEXIS ON TCLR

1_’5katanc, OR 12714 Long Beach, CA
117 Sazttle, WA 1:/15Fresno, CA

1273 <po<ate, WA 12716 San Francisco, CA
L ’LOo<acramen-0,CA2  1./L7SantaCruz, CA
L’LLFexa NV 1_/18 San Bernadino, CA
1203 a1 Diego CA 12719 Phoenix, AR

-

PALYDCR INCORPORATZDS
FOIYCR A COMBYSY

~1/2G Tucson. AR

~1/21 Albuquergue, NM
_1/2« Pittsburgh,PA
~1/2%-26 Wash., C.C.
~1/3@Columbus, DH
22/1 _ouisville, K¥

12/2 Chicazo, IL 12/11 Toronto

12/3 To be announcad, I 12/13 Allentown, PA
12/5Ames IA 12/15 New York, NY

12/7 Erie, PA

12/8 To be announcad, PA  Tour Direction: American
12/10 Cleveland. G+ Talent International Ltd

“H=az In The Street” has
what it ta<es to sizzle your eyebrows.
Pat Travers power crazed guitar
intensizy lakes rock ard roll beyond
all p-ewious thresholds of mind
and 2o0dy.

Scorchers include“Heat Ir The
Street” “Go All Night, “Evie” and

o> DY TRAVERS BANS.
“HEAT IN THE STREET" THE

RIGHT HANDS. ON POLYDOR

RECORDS AND TAPES. ...

— s

Froduced®y Jetfrey Lesser ¢ A Viasound Product on
Manzged -y Cav demmings for Arnakata Manaze ment Inc.

Write cr call wour k=21 Poygram Distribution offi<e for displays or otherpramotionitems.
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LONDON WAVELENGTH SERIES

‘Rock Hour’ Growing
With Backstage Van

By STEPHEN TRAIMAN

NEW YORK-With Backstage
Ltd. re-signed as the American pro-
duction company for the BBC/Lon-
don Wavelength “Rock Concert
Hour,” the Hudson, N.H.-based
firm’s new $250,000 custom audio/
video production van will play an
increasingly impertant backup role
in the artist taping area.

Producer Pat Griffith and associ-
ate Kevin Kalunian also will have
the responsibility for signing artists
leaving the U.S. for British tours
who will then be recorded in the
U.K. by the BBC/London.

Confirming the expanded ar-
rangement, Don Eberley, vice presi-
dent of London Wavelength here,
notes that they’re totally satisfied
with the work of Backstage. “He
(Griffith) does a hell of a job and
we’ve had very good acceptance
from our 150 AOR stations, as well
as solid approval from BBC when
we gave them the first tapes for pre-
viewing.”

Eberley notes that when the
syndicated show went from a twice-
monthly offering to a weekly series

Staff Walks Out,
But WXIL-FM
Remains On Air

PARKERSBURG, W. Va.—
WXIL-FM has managed to stay on
the air despite a mass resignation by
the station’s on-air staff.

Just why the staff walked out is in
dispute. David Strock. owner and
general manager, says the resigna-
tions, which include program direc-
tor Jack Fitzgerald. are over the dis-
missal of an employe. But one of the
10 who quit said employes were told
there might not be funds to pay them
on Sept. 30. Strock denied this. He
also denied that some paychecks
had bounced earlier this month.

Strock describes the format of the
50kw FM as Top 40-AOR.

L AV

Specialty Sound Effects Records

18 Volumes of Authentic Sound
Effects attractively packaged in
color-coded albums help you
offer a complete service for the
audiophile. Buy direct from the
manufacturer who pioneered
Sound Effects on records. Send
for catalog and price information
listing these and 15 other spe-
cialty records such as “Silent
Movie Music," "'Calliope,” “‘Car-
ousel,” “*‘Music Box,” and more
Write to:

Thomas J. Valentino Inc.

Dept. B - 151 West 46th St,, NY, NY 10036
or call (212) 246-4675

at the start of this year, the BBC
upped its production output from 24
to 36 shows. Backstage was con-
tracted to provide one show a month,
plus those for the extra four calendar
weeks.

“They gave us Cars, one of the
hottest acts at the time,” Eberley re-
calls, “and coming up this fall are
Heart (Portrait), Todd Rundgren
(Bearsville/WB), Sea Level (Capri-
corn) and John Hall (Elektra).”

The Backstage tapes also are used
in some 39 countries worldwide, in-
cluding the BBC/London exposure,
and with a big expansion push on to
add 50 stations in the U.S. for a total
of 200 by the start of the new 1979
season, artist activity will be much
heightened.

For the new year Griffith and Ka-

(Continued on page 61)

Radio-TV

FREE CONCERT—Linda Clifford entertains befor

I 3

e an estimated crowd of 7,000 that showed up for a WNBC-AM con-

cert in Paterson, N.J., recently. Also featured were the groups lkabar Krane and Chaillo.

Washington D.C.’s WYCB-AM
Battling After Month On the Air

WASHINGTON—Aftera 12-year
fight to get on the air, Washington’s
newest station has finally made it—
and has found that it still has battles
to fight.

The station is WYCB, an AM sta-
tion with a contemporary gospel for-
mat. It is the first station in the na-
tion’s capital to be owned by blacks,
and the 56th such station in the
country.

WYCB has taken over the spot on
the dial formerly occupied by
WOOK-AM, owned by Richard Ea-
ton’s United Broadcasting Co. The
FCC stripped Eaton’s firm of its li-
cense after finding that, among
other things, preachers on the black-
oriented station were providing tips
on the numbers in the guise of chap-
ters and verses from the Bible.

The US. Supreme Court even-
tually upheld the commission ruling,
but. before Eaton went off the air. he
switched formats between his more
powerful FM station and his 1,000-
watt AM outlet, making the FM out-
let, OK-100, a leading black station
and turning the FM over to Latin
broadcasting.

Washington Community Broad-
casting, founded by a number of
black and white leaders of the
Washington community who felt
that the old AM outlet was not offer-
ing sufficient quality programming
to the city’s black majority, was
among two groups which sought
United Broadcasting’s license, and it
won. The station went on the air
early in September.

Stones Rolling Live
On ‘Saturday Night’

LOS ANGELES—The Rolling
Stones are to headline the fourth
season premiere of NBC’s “Saturday
Night Live” (7).

Barring some kind of security
problem, the act will perform live at
least one and probably more num-
bers, according to NBC spokesman
Les Slater.

“Exactly how many tunes and
which ones have not been deter-
mined yet,” adds Slater. “But the
Stones definitely will not be doing a
skit; rather, a musical performance.”

By BORIS WEINTRAUB

“l think we're doing excellently
for being this new.” says Catherine
Liggins, the station’s vice president
and general manager. “The city’s
record stores say they arc alive with
activity and are increasing their gos-
pel departments already as a result
of our being on the air. And our
phones are ringing off the hooks.”

Liggins, who has been widely
credited with turning around the
floundering fortunes of WHUR-
FM, the Howard University radio
station, and making it a powerhouse
in both programming and sales. says
the station’s format is to play mes-
sage music and gospel music. She
says the station is winning accept-
ance from listeners but is having a
harder time with record companies.

*Atfirst, only one major gospel la-
bel, Word, was giving us full serv-
ice,” she says with some unhappi-
ness. “We spend more than $2.500 in
the local record stores buying rec-
ords-after begging the record com-
panies to provide us with product.

At first, they said there was some
confusion over what we would play,
but there shouldn’t be any. now that
we're on the air. Then several told
me they didn’t know if we'd be on
the air longer than a month. Well.
they know we’re here for the long
haul.

“We have written, we have called,
and finally three other companies
are servicing us: CBS. Savoy and
Casablanca. But there’s been noth-
ing from Warner’s, nothing from
A&M, nothing from Capitol, noth-
ing from 20 other companies. We
thought the distribution houses
would take care of us, but what we’re
getting from them is case after case
of disco. and from Day One, I've de-
fined what a message record is: any
lyric with an upbeat, universal mes-
sage on love, and no sex or violence.

“l expected all sorts of problems,
but the biggest problem I've had has
been starting a record library.”

Liggins says the station’s pro-
gramming mix will be about 10%
message music, 40% progressive gos-
pel and about 50% traditional gos-
pel. But, she says, there will be con-
stant research to see if the mix is
proving attractive to listeners.

wWwWw . americanradiohistorv.com

The station so far has a playlist of
215 albums, with about 20% of the
albums featuring white artists, she
says. It plans to have charts, and to
update its playlists frequently.

“We are programming to a pre-
dominantly black audience.” Lig-
gins says. “Everybody calls this an
FM market, and they’re right, be-
cause of what we did at WHUR. be-
cause of the disco at WKYS and be-
cause of OK-100. a top-rated Top 40
FM stereo station.

“But, even though this city has
more black professionals than any-
where else. the majority of blacks
here are not your educated. middle-
class bourgeoise. They're indigenous
people who don’t have FM. and
they'll listen to us.”

Liggins says the station is going
after a different audience than most
stations do.

“We want the bottom line to be

(Continued on page 34)

KRAK DJ Dubs
Into Stampley Hit

SACRAMENTO—-KRAK-AM
Sacramento morning man Joey
“Skinny Kid” Mitchell recently
aired a doctored-up version of Joe
Stampley’s hit “If You've Got Ten
Minutes,” which seems to be launch-
ing a new career for him “singing”
with Stampley.

The original recording was a one-
sided conversation by Stampley to a
woman in a bar, but it was rere-
corded by Mitchell to include the
voice of “Luscious Lucy” from Loo-
ney Lincoln, Calif.

The comedy combination was so
well received by KRAK''s audience
that it became part of the station’s
regular playlist. Stampley heard the
new version and asked Mitchell to
perform it live at the Freddy
Fender-Stampley concert in Sacra-
mento last month. Mitchell dressed
up for the part of “Luscious Lucy”
and the act was a hit at the concert.

As a result, the new “singing
team” of Stampley and Mitchell will
do it again at a Tammy Wyneltte-
Stampley concert Oct. 1 in Liver-
more, Calif.

San Diego Suit Sets ‘91X" Standoff

SAN DIEGO-Since the debut
Sept. 15 of the “album-oriented
hits” format of 100,000 watt Ti-
juana-licensed XTRA-FM, the
Mexican standoff between 91X head
John Lynch and virtually every
other San Diego broadcaster has
grown ominously quiet.

That’s because nobody is talking,
due to an antitrust suit filed by
Lynch’s Noble Multimedia Com-
munications—agent for 91X and
XTRA-AM, 50,000-watt beautiful
music outlet also broadcast from Ti-
juana. Both outlets’ programming
are taped in San Diego and shipped
to Mexican transmitting facilities.

Lynch’s action, filed in Federal
District Court here, alleges that
moves taken by San Diego stations,
banded together under the Com-
mittee For Equality In Radio Fre-
quencies, are unfair to the tune of $1
million with treble damages (if
Lynch wins) against each member of
the group. Lynch alleges the stations
have conspired against his oper-
ation.

Heading the committee is Dan
McKinnon, president of country

KSON-AM here. McKinnon’s
group since 1972 has been waging
an ongoing struggle with the FCC to
plug what he sees as a loophole in
the 1934 Communications Act
through the rewrite now in progress.
The loophole apparently allows
hand carrying of prerecorded mate-
rial for broadcast across the border
of material for rebroadcast.

Lynch’s stations, under Mexican
law and beyond FCC jurisdiction,
do not have to carry minimal
amounts of tune out factors such as

news, public service, weather, reli-
gious and other programming.
Meanwhile, the San Diego-licensed
stations, of course, must abide by
FCC regulations.

McKinnon’s group claims the
Mexican connection, consequently,
costs them advertising dollars since
Lynch’s signals are easily and clearly
picked up in their market and as far
north as Los Angeles.

The Committee For Equality has
petitioned for new language to bein-
serted in the act rewrite to remedy
what it sees as the Mexican problem.

B
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the hottest German export since the beetle

...and its hell on wheels!
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to the airwaves of America,

advocating flat-out rock and roll
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BLUES TALK—Albert Collins speaks about the blues with KOCN-FM, Monte-
rey, Calif.’s Johnny Adams at the Monterey Jazz Festival. Observing is Julie
Welch, the program coordinator.

BAY COVERAGE—KJAZ-FM personalities Phil Brooks
and Dick Conte broadcast the Monterey Jazz Festival
back to their Alameda, San Francisco listening areas.

CBS Radio Music Hangs On Satellite

PHOENIX—CBS is definitely in-
terested in networking live concerts
and other music programs, but such
plans must wait for Federal Com-
munications Commission approval
of satellite transmission.

That’s the thinking of CBS Radio
president Sam Cook Diggs, who ex-
pressed his opinion to Billboard in
an exclusive interview during the
CBS Radio Network affiliates con-
vention here last week.

Diggs estimates it will be at least

By DOUG HALL

two years before satellite trans-
mission is approved. He sights what
he says is generally held opinion
among knowledgeable engineers
that the FCC will not give blanket
approval to Mutual Broadcasting’s
application for a whole system of
earth receiving stations.

Mutual has an application now
before the FCC for such approval,
but these engineers feel the FCC will
require separate applications and
approval for each receiving dish.

KHNY-AM-FM Uncorks
New Automated, Live Disco

By RAY HERBECK JR.

LOS ANGELES—Syndication
firm Studio West in nearby Newport
Beach has bowed what president
Jim Meeker claims is the first disco
format available for automation on
KHNY-AM in Riverside, Calif.

“Kent Burkhart’s format in New
York is live,” says Meeker, adding
that Studio West’s version also may
be used with personalities, as being
done on KHNY-FM. “And KUTE-
FM’s new format is live also.”
(KUTE-FM recently placed second
among contemporary outlets in L.A.
in the 12+ group with a disco
sound.)

Significantly, KUTE-FM cannot
be picked up well in Riverside, sepa-
rated from the Los Angeles basin by

3 DESPERATE
FM STATIONS
WANTED.

What would it be worth to you to
be one of the Top 5 sations in your
market?

This is for real. I'm a super-crea-
tive 33 YO record executive with 15
years of experience in the business,
ready to give up a $70,900-a-year oc-
cupation to program 3 pilot” stations
with an entirely new format that, | feel
simply cannot miss

The three stations must be in
major markets, at leas: 10,000 watts
strong. And they must be desperate
enough to stick to the format reli-
giously. support it with a fair amount of
advertising, and pay me $500 a week,
plus expenses, for my services

My new format is based on many
radio-proven principles, all put to-
gether in a new way. The one record
promotion man who I told about the
format (he's one of the best in the in
dustry) is just as exdted as I am. He
says it could revolutionize radio. He's
right

So who wants to be first? Write
for spedifics only if you're ready to be a
winner,

Oakland Gardens Station,
Box 99, Flushing, NY. 11364

a mountain range. “KHNY was
looking for a niche to fillin that mar-
ket,” explains Meeker, “and disco
was it, judging by the phone re-
sponse following our debut.”

Previously, KHNY was airing
Studio West’s pop adult format,
which was not fairing well in the
face of the fragmented contempo-
rary market in Riverside, according
to Meeker. His firm also offers two
country formats, two MOR formats
and four rock formats (Top 40, old-
ies, pop adult and, now, disco).

The new disco approach com-
bines pure club music with what
Meeker describes as “‘disco compat-
ible hits,” i.e., “Don’t Want To” by
Pablo Cruise, “Hollywood Nights”
by Bob Seger, “Never Done It Like
That” by the Captain & Tennille
and “Kiss You All Over” by Exile.

Meeker employs a three-reel auto-
mation system for his new format.
One reel of currents, combining
pure disco with compatibles; one
reel of oldies, ranging back to 1972,
and a third reel of special features.

The oldies are also judged on the
basis of disco compatibility and
comprise about 200 selections for a
library of 13 reels. Cuts include clas-
sics such as “Never Can Say
Goodby,” “The Hustle,” “What You
See Is What You Get,” “More,
More, More” and “Where Is The
Love.”

The special features are designed,
says Meeker, to “establish absolutely
that the station is disco.” The cuts
are seldom, if ever, heard on radio,
he adds, pointing to “Your Sweet-
ness Is My Weakness” and “Let Me
Be Your Lover.”

Meeker says each reel is com-
prised of about 15 cuts and a station
would always be working with three,
“so there would be about a 15-hour
turnaround. This way, we approach
the AOR style of not repeating pop-
ular hits too often.”

He adds that a new current reel
would be supplied weekly, with
monthly replacement on special fea-
tures. No schedule has as yet been
set for oldies reel replacement.

Each station on such a network
would receive the network trans-
mission through a receiving dish.

In a speech to the affiliates
Wednesday (27) Diggs said, “Satel-
lite transmission of network pro-
grams has an exotic sound and has a
lot of appeal, but let’s keep in-mind
that it is essentially a method of
transmission. We now use satellite
transmission from New York to Los
Angeles and from New York to Chi-
cago, utilizing existing ground sta-
tions of the satellite companies.”

He explained, “We’ve had count-
less meetings with many of the com-
panies involved in this business of
satellite transmission. We'll continue
to explore the matter and we’ll be
utilizing satellites at the propitious
time. They will give us a higher
quality at the antenna, and they will
give us greater flexibility in terms of
broadcasting more than one pro-
gram simultaneously.”

Westwood
Adds Show

LOS ANGELES—Syndication
firm Westwood One here will bow
“The Great American Radio Show”
in January 1979, says Westwood
president Norm Pattiz.

The two-hour countdown of the
top 20 tracks will be hosted by Mike
Harrison, DJ of L.A’s top rocker
KMET-FM. Harrison also has been
p-d. of San Diego’s KPRI-FM and a
DJon WNEW-FM, WCBS-FM and
WPIX-FM, all in New York.

Mike Harrison: Adjusts cassette
player to review his new show.

Besides the countdown, Harri-
son’s program will include new rock
and jazz releases plus artist inter-
views.

Pattiz adds that Westwood One
will be executive producer; Harri-
son, producer.

The syndication firm also touts
“Dr. Demento,” “Star Trak,” “Na-
tional Album Countdown,” “In Hol-
lywood” and “The Sound Of Mo-
town.”

Billboard photos by Bonnie Tiegel

L.A. BOUND—KBCA-FM commentators Harvey Siders

and Jim Gosa discuss Monterey happenings for their
Los Angeles listeners.

Vox Jox

By DOUG HALL

NEW YORK-Tom West has
been appointed vice president for
programming for the seven Rounsa-
ville stations.

West joined Rounsaville four years
ago as p.d. of WBJW-FM Orlando,
Fla. (BJ-105). He assumed addi-
tional duties as p.d. of WLOF-AM
when the group acquired that sta-
tion.

West will continue to be head-
quartered in Orlando. The other
Rounsaville stations include
WSYN-AM/WAIV-FM Jackson-
ville, Fla., WDAE-AM/WJYW-FM
Tampa and WVOL-AM Berry Hill,
Tenn.

Along with West’s promotion
chairman and president Robert
Rounsaville also promoted M.F.
Kershner to vice president of oper-
ations for the stations. He has been
general manager of WIBW and will
continue to work out of that station.

*x  x ok

Ron Lundy has signed a new five-
year contract with WABC-AM New
York. Lundy has been with the ABC
flagship for 13 years and is heard
from 10 am. to 2 p.m. ... WRKO-
AM Boston p.d. Mark McKay has
added Tom Murphy to the all-night
shift. He comes from WAPE-AM
Jacksonville and will be on air from
2t06am. x %

Charlene Watts has taken over a

full-time DJ position at WRQX-FM
Washington. She had been news
and public affairs director at the sta-
tion and previously worked as an air
personality at KMJQ-FM Houston
(Magic-102) and WILD-AM Boston
where she also served as p.d. and
music director.
x *x  *x

WFYR-FM Chicago p.d. Don
Kelly has appointed Stu Collins af-
ternoon personality on the station.
He comes to the RKO station from
WIND-AM Chicago, where he has
been for 4% years. WIND recently
dropped its music format in favor of
talk. WFYR is also running a series
of exclusive interviews with Barry
Manilow produced by Kelly. ...
Kathy Calhoun has been named
promotion director for WNEW-AM
New York. Her duties will include
promotion of music specials and
contests. She previously was assist-
ant to Larry Uttal, president of Pri-
vate Stock Records.

*x  x %

KENI-AM Anchorage raised
$18,264 for the Muscular Dystrophy
Assn. One scheme the station de-
vised was to put DJ Sean Lynch on
an island in a nearby lagoon to call
attention to the drive. ... CHOM-
FM Montreal presented two soldout
performances by Styx after a Mon-

(Continued on page 36)

Washington’s WYCB-AM
Continues Fighting Battle

® Continued from page 32

written in black rather than in red,”
she says, “but we’re more concerned
with our format than with our com-
mercials right now. If you get the au-
dience, the advertisers will follow.
We're confident that they’ll come
when the numbers flow. Our board
is made up of a lot of people whose
major financial concern is else-
where. They’re here because they
have a commitment to quality pro-
gramming.

“Even when we go after a young
audience, and we're about to start a
show for children aged 6 to 16.
staffed by kids that age. we’re not
going after the same audience the
other stations want. It’s a different
thing here.”

The station’s budget for the first
year of operation is projected to be
about $1 million, “a lot for a black
business,” Liggin says. “But so far, if
everything went as well as the finan-
cial end, I'd be OK.”

As evidence of the local need for
the station’s type of programming,
Liggins cites a call she received from
a local bus driver.

“He was taking a portable radio

with him on the bus so he could lis-
ten to us.” she says. N

“His supervisors wanted him to
quit, but he found that all the riders
on his bus were moving up to the
frontso that they could hear our mu-
sic. They'd never heard anything
like it before.”

N.Y. WKTU-FM Nabs
No. 2 Spot With Disco

NEW YORK—Disco continues to
explode on radio in this market.
WKTU-FM which scored a 4.2
share in the August Media Trend af-
ter only 14 days in its new format,
rocketed to an 11.0 share to capture
second place in the market in the
September report.

The cumulative audience ad-
vanced sharply too: up from 971,600
in August to 1.47 million in Septem-
ber. In July, when the station was in
a mellow format, the share was a
mere .9 and the cume 320,100.

But Kent Burkhart, with the help
of Wanda Ramos, former WBLS-
FM New York music director, have
turned it around with their new
disco format.

www americanradiohistorv com
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Robert Mounty

FM Benefits From NBC Shakeup

® Continued from page 6

The keystone to the shakeup,
which marks a major step by NBC
president Freddie Silverman to put
his personal stamp in radio, is the re-
moval of Jack Thayer as radio presi-
dent.

The radio presidency has been
abolished and Thayer has been reas-
signed to be executive vice president
in charge of special projects.

High on a list of tasks Thayer
faces in his new job will be shopping
for six stations—three AMs and three
FMs—to flesh out to the full legal
limit the NBC radio group.

In addition to the New York and
Chicago stations, NBC includes
WRC-AM/WKYS-FM  Wash-
ington and KNBR-AM/KYUU-
FM San Francisco.

On a programming level a key
question will be how much time Sil-
verman will want to give stations like
contemporary WNBC and KNBR/

KYUU, both with variations of
MOR formats, to build audience.
None of the NBC stations is number
one in their market and Silverman
says he is determined to be a leader
in radio broadcasting.

With the abolishment of the radio
presidency, Silverman created three
executive vice president positions.
Bob Mounty, who had been vice
president radio stations, was named
executive vice president for AM ra-
dio.

Walt Sabo Jr.. who was hired
away from ABC, where he was in
charge of ABC’s FM Network, is ex-
ecutive vice president of FM radio.

Dick Verne, who had been vice
president and general manager of
the NBC Radio Network, continues
to direct that network with the new
title of executive vice president.

These three new executive vice
presidents report to Irwin Segelstein,
executive vice president for broad-

Dallas’ Toby Arnold Sees
Own Firm Become a Giant

By SUSAN SANDERS

DALLAS—When Toby Arnold
left a secure position with PAMS,
Inc. after 12 years, he joined dozens
of other Dallas recording executives
who decided to slice their own busi-

- ness from the lucrative local jingle

and ID market.

But unlike most of the others. he's
still in business, and in a big way,
more than six years later.

Toby Arnold and Associates, of
which Arnold is president, offers
two, eight and 16-track recording
services in facilities at its two Dallas
locations, and can produce 24-track
recordings through another facility

THE ELECTRIC WEENIE

Radio’s most popular and sought
after gag sheet gets letters . . .

PETE WAGSTAFF, RADIO TRENT,
NOTTINGHAM . . . “Thanks for the
Weenie. What more can [ say but
‘GREAT.” Could you give me some
info on back issues?”
BOB PARKS, G.M. KELD . . . “I feel
the Weenie gives my air people some-
thing worth saying. You can listen to
the time and temp stuff only so many
times. The new stuff is outta sight!”
For free samples of the greatest
gag service in the world, write:

The Electric Weenie
Suite 1
660 N. Mashta Drive
* Key Biscayne, FL 33149
(305) 361-1600

with which Arnold maintains a
working relationship.

Specializing in commercial and
radio station ID work, Arnold’s firm
has developed a strong syndicated
programming business which will
see an expansion through the end of
this year.

“We offer several programs, in
different formats, to between 60 and
200 markets, depending on the pro-
gram,” Arnold says. “Opus ’78"
with its contemporary format hitting
more than 200 markets, was named
Billboard’s best syndicated feature
program in 1974.

“Production Master.” another Ar-
nold show, reaches 75 markets with
a full service production library, a
service Arnold says is the first all-
new production library in the last
three years.

“Buckspin” features DJ Charlie
Van Dyke in a contemporary format
that now boasts 60 markets. Predi-
cated on the success of “Backspin™ is
“Backtrack.” with Larry Scott, de-
signed to reach country music mar-
kets.

“Rock Review,” with Van Dyke, is
a new contemporary program which
was introduced this year at the na-
tional radio broadcaster’'s conven-
tion.

The programs utilize several dif-
ferent writers, with Dick Starr as
producer of most shows.

In addition to the syndicated pro-
grams, Arnold’s company does more
than 400 station IDs, with country
music stations the forte, Arnold says.

casting and Silverman’s right hand
man.

Silverman, in making the shifts,

says they “emphasize our long-term
commitment to radio and our deter-
mination to become the leader in ra-
dio broadcasting.”

He says the radio division repre-

sents “a great potential for service
and growth,” and notes that the new
lineup *“for the first time places
equal emphasis on NBC’s AM, FM
and network operations.”

Herpe Cooking
Fem Format At
Conn. Station

SAN FRANCISCO—One of the

topics of discussion in the corridor at
the National Radio Broadcasters
Assn. convention was the new for-
mat devised by NRBA board mem-
ber Bob Herpe for his new station
WOMN-AM in New Haven, Conn.

Herpe has taken over a 10 kw day-

timer at 1220 on the dial and
changed the call letters from WCDQ
to a new format
women.”

“to serve all

The music is a combination of

MOR and AOR from the 1960s and
1970s, especially designed to appeal
io women. The format also includes
special news and features for and
about them.

Smith And Hemion -
Cop Emmy Honors

LOS ANGELES—Gary Smith

and Dwight Hemion dominated the
music programming awards at the
30th annual Emmy presentation
here Sunday (17).

“Bette Midler—OI’ Red Hair Is

Back” was named best comedy, vari-
ety or music special, becoming the
third Smith/Hemion production to
win that prize, following outings by
Frank Sinatra and Burt Bacharach.

Hemion also won his fifth award

in nine years as best director in the
comedy, variety or music category
for “The Sentry Collection Presents
Ben Vereen—His Roots,” which also
won six technical craft Emmys. He-
mion won previously for directing
Bacharach, Barbra Streisand, Steve
& Eydie and Richard Rodgers spe-
cials.

Set Parton Special

NEW YORK-—Dolly Parton is

signed to star in her first network
television special on NBC-TV in the
fall of 1979. Her managers, Katz-
Gallin Enterprises, negotiated the
deal. It’ll be a 90-minute show.

WwWww.americanradiohistorv.com
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Format Selection Focuses
On More Than the Music

By RAY HERBECK JR.

SAN FRANCISCO-—-When Bill
Moyes of The Research Group as-
serted that choice of a format must
rely on more than merely program-
ming decisions, he set the tone for a
three-hour, two-part look by at-
tendees to the NRBA’s recent confab
here at which factors should be con-
sidered in charting a station’s mar-
ket niche.

Joining Moyes for the first half of
“How To Choose A Format” were
C.T. Robinson and Michael Hesser,
both of Sunbelt Communications,
which owns a string of six radio out-
lets. Moyes does research for Sun~
belt.

He itemized five areas which a
station should balance equally in
any format choice; facilities, pro-
gramming, promotion, sales and fi-
nancial resources. “Naturally, the
first and foremost consideration
must be financial,” Moyes stressed.

Robinson picked up the theme by
insisting that any commitment of fi-
nancial resources must be adequate.
“Always make sure that whatever
decision you reach,” he said, “is ca-
pable of being done right with the
dollars you have available.” Promo-
tion, he added, was most especially
affected in this area.

“There’s no absolute number of
dollars which will make you win,”
he explained. “You must find out
what the competition is doing and
relate your move to it, perhaps
doubling its efforts. It’s a ‘share the
noise’ approach.”

Moyes expounded at length on
the difference research can make in
format determination. “Determine

the strategic strengths and weak-
nesses of all competitors as well as
your own station,” he said, pointing
out that a weakness is not always a
“strategic” weakness.

The difference, he explained, is in
how the weakness effects a station’s
target audience. “A failing which is
perceived by your total audience
may be a weakness. But one which
hurts those of your listeners who
tune in for long periods of time is
more strategic. You would treat a to-
tal audience weakness with just pro-
motion; the strategic weakness with
programming shifts,” he said.

Moyes concluded the first session
by stressing the importance of all
elements of a station working to-
gether and, if need be, butting heads
to weld a format direction. “Don’t
make a giant move without looking
at all facets, and without looking at
the situation as the audience per-
ceives it,” he said.

“And remember, a positioning or
programming plan does not mean
you need absolute consistency or
single-minded focus,” he continued,
“because once you shift, and if it
works, your competition will take
shots at you and you must remain
flexible enough to react.”

The second half of the session
dwelled on specific applications of
theories presented in the first half.
Ralph Guild moderated for Ted At-
kins of WTAE-AM and WXKX-FM
in Pittsburgh, Bob Goode of
WROK-AM and WZOK-FM in
Rockford and Paul Palmer of
KFMB-AM and “B-100” FM in San
Diego. (Continued on page 38)

® Continued from page 34

treal reception at which the station

was awarded gold and platinum al-

bums entitled “Pieces Of Eight” by

the group. DJ Bobby Gale also did

an on-air interview with the group.
*  x *

WIJK-AM Eau Claire, Wis,, is
marking “Country Music Month”
with a series of on-air interviews
with country stars. These include
Eddy Raven, Charlie McCoy, Bobby
G. Rice, David Wills and Don King.
These interviews are being con-
ducted by p.d. Dave Shannon and
music director Joey Benkert.

X x %

KOWN-AM Escondido, Calif.,
has a new daytime lineup with Clip
Helps in morning drive, Dave
Steuart in mid-day and Glen How-
ard in afternoons. The station just
celebrated its 20th anniversary with
a two-week long promotion of al-
bum giveaways, gift certificates and
amusement park passes. Sister sta-
tion KOWN-FM has signed up with
TM for the syndicator’s TM Stereo
Rock format.

*  x %

KILH-FM Los Angeles, which
had been running its own anti-angel
dust spots, got Gil Scott-Heron to
record one for them after they no-
ticed he included “Angel Dust,” an
anti-drug song in his latest Arista al-
bum. The Scott-Heron spot has since
been added on a number of other
Los Angeles stations as well as sta-
tions in other markets. Meanwhile,
WWRL-AM New York is devoting
three days to an anti-angel dust cam-
paign hosted by poet and radio per-
sonality Gary Byrd.

* * *

Jerry Pippin has switched from
the mid-day slot at WNAD in Okla-

Vox Jox

i

homa City to the morning drive
show at KTCS in Fort Smith, Ark.,
which is both an AM and FM outlet
programming country music. Pippin
is enthusiastic about KTCS’ facil-
ities. “Everything is on cart with
tones for switching, with the excep-
tion of some LP cuts,” he writes, not-
ing that the station is still geared to
personalities. “l still get off enter-
taining people, and not just their
jukebox,” he adds.
*  x %

WFYR in Chicago has named
John Wetherbee music and research
director. Wetherbee will continue to
fill the 10 p.m. to 2 a.m. slot on the
FM station. Meanwhile, Dick Bart-
ley comes over from WBBM-FM,
where he was music director, pro-
gram director and DJ, to become
WFYR’s assistant program director
and midday personality. Bartley will
be on the air from 10 a.m. to 2 p.m.
weekdays.

x * *

Charley Tuna joins KTNQ-AM,
Los Angeles, Monday (25), taking
over the 5 a.m.-10 a.m. early morn-
ing slot. The reshuffling has DJ Joe
Nasty leaving the station and the
KTNQ disk jockey lineup now reads
as follows:

Following Tuna from 10 a.m.-3
p-m., Dave Sebastian; Jack Arm-
strong, 3 p.m.-8 p.m.; M.G. Kelly, 8
p-m.-midnight; Nancy Plum, mid-
night-5 a.m. Weekenders are: Steve
Jordan, Beaver Cleaver and Mike
McVay.

Tuna, who exited KHJ here last
month after a year’s hitch there, was
with KISS-AM-FM from 1973-'77,
where he served both as DJ and pro-
gram director, a position he says he
will never hold again. “It’s the most
thankless job in radio because you
get it from both ends—management
and the jocks.”
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Rack Singles Best Sellers
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As Of 9/25/78
Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard.

1 KISS YOU ALL OVER—Exile—
Warner/Curb 8589
(Warner Bros.)

2 HOT CHILD IN THE CITY—Nick
Gilder—Chrysalis 2226

3 SUMMER NIGHTS—John Travolta/
Olivia Newton-John—RSO 906

4 BOOGIE OOGIE OOGIE—A Taste Of
Honey—Capitol 4565

5 THREE TIMES A LADY—
Commodores—Motown 7902

6 YOU NEEDED ME—Anne Murray—
Capitol 4574

7 HOT BLOODED—Foreigner—
Attantic 3488

8 GREASE—Frankie Vallie—RSO 897

9 HOPELESSLY DEVOTED TO YOU—
Olivia Newton-Jchn—RSO 903

10 MAGNET & STEEL—Waiter Egan—
Columbia 3-10719

11 REMINISCING—Little River Band—
Harvest 4605 (Capitol)

12 OH DARLIN'—Robin Gibb—RSO 907

13 WHENEVER | CALL YOU
"'FRIEND"” —Kenny Loggins—
Columbia 310794

14 RIGHT DOWN THE LINE—Gerry
Rafferty—United Artists 1233

15 HOLLYWOOD NIGHTS—Bob Seger—
Capitol 4618

16 IT'S A LAUGH—Daryl Hall & John
Oates—RCA 11371

17 TOOK THE LAST TRAIN—David
Gates—Elektra 455500

18 TALKING IN YOUR SLEEP—Crystal
Gayle—United Artists 1214

19 ALL | SEE IS YOUR FACE—Dan
Hill—20th Century 2378

20 READY TO TAKE A CHANCE
AGAIN—Barry Manilow—
Arista 0357

21 MAC ARTHUR PARK—Donna
Summer—Casablanca 939

22 THEMES FROM THE WIZARD OF
0Z—Meco—Miilennium
620 (Casablanca)

23 BACK IN THE U.S.A.—Linda
Ronstadt—Asylum 45519

24 ALMOST LIKE BEING IN LOVE—
Michael Johnson—EMI
America 8004

25 BEAST OF BURDEN—ROolling
Stones—Rolling Stones 19309
(Atlantic)

26 YOU NEVER DONE IT LIKE THAT—
Captain & Tennille—A&M 2063

27 GREASED LIGHTNIN'—John
Travolta—RSO 909

28 WHO ARE YOU—MCA 40948

29 HOW MUCH | FEEL—Ambrosia—
Warner Bros. 8640

30 BLUE COLLAR MAN—Styx—
A&M 2087

31 CHANGE OF HEART—Eric Carmen—
Arista 0354

32 GET OFF—Foxy—Dash 5046 (TK)

33 CRAZY FEELIN'— jefferson
Starship—Grunt 11374 (RCA)

34 YOU AND I—Rick James—Gordy
7156 (Motown)

35 MACHO MAN-Village People—
Casablanca 922

36 DOUBLE VISION—Foreigner—
Atlantic 3514

37 DON'T LOOK BACK—Boston—
Epic 50590

38 LIFE'S BEEN GOOD—Joe Waish—
Asylum 45493

39 ONE NATION UNDER A GROOVE—
Funkadelic—Warner Bros. 8618

40 AN EVERLASTING LOVE—Andy
Gibb—RSO 904

Rack LP Best Sellers

€ Copyright 1978, Billboard Pubiications. Inc. No part of this publiCation may be reproduced
stored in a retrieval system. of transmitted. in any form or by any means, electronic. mechanical
photocopying. recording. or otherwise, without the prior wri‘ten permission of the publisher

As Of 9/25/78
Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard.

1 GREASE—Soundtrack—RSO
RS-2-4002

2 DON'T LOOK BACK—Boston—Epic
FE 35050

3 SATURDAY NIGHT FEVER—
Soundtrack—RSO RS-2-4001

4 DOUBLE VISION—Foreigner,
Atlantic SD 19999

5 SGT. PEPPER’'S LONELY HEARTS
CLUB BAND—Soundtrack—
RS0-2-4100

6 THE STRANGER—BIlly Joel—
Columbia JC 34987

7 SOME GIRLS—Rolling Stones—
Rolling Stones COC
39108 (Atlantic)

8 CITY TO CITY—Gerry Rafferty—
United Artists UALA 840

9 WORLDS AWAY—Pabslo Cruise, A&M
SP 4697

10 PIECES OF EIGHT—Styx—A&M
SP 4724

11 SHADOW DANCING—Andy Gibb,
RSO RS-1-3034

12 WHO ARE YOU—The Who—MCA
MCA 3050

13 BAT OUT OF HELL—Meat Loaf
Epic/Cleveland International
PE 34974

14 EVEN NOW-—Barry Manilow—Arista
AB 4164

15 NATURAL HIGH—Commodores—
Motown M790

16 RUNNING ON EMPTY—Jackson
Browne~Asylum €E 113

17 STRANGER IN TOWN—Bob Seger &
The Silver Bullet Band—Capitol
SW 11698

18 UNDER WRAPS—Shaun Cassidy—
Warner/Curb BSK 3222

19 NIGHTWATCH—Kenny Loggins—
Columbia JC 35387

20 BUT SERIOUSLY, FOLKS—Joe
Walsh, Asylum 6E-141

21 FEELS SO GOOD—Chuck
Mangione—A&M. SP-4658

22 SONGBIRD—Barbra Streisand,
Columbia JC 35375

23 RUMOURS—Fleetwood Mac—
Warner Bros. BSK 3010

24 SKYNYRD’S FIRST AND. . .LAST—
Lynyrd Skynyrd—MCA 3047

25 MACHO MAN—Village People—
Casablanca NBLP 7096

26 SLEEPER CATCHER-—Little River
Band—Capitol SW 11783

27 TWIN SONS OF DIFFERENT
MOTHERS—Dan Fogelberg & Tim
Weisberg—Full Moon/Epic JE
35339 (CBS)

28 LET'S KEEP IT THAT WAY—Anne
Murray, Capitol SW 11743

29 AJA—Steely Dan—ABC AB 1006

30 LIFE IS A SONG WORTH
SINGING—Teddy Pendergrass—
Philadelphia International JZ
35095 (CBS)

31 VAN HALEN—Van Halen—Warner
Bros. BSK 3075

32 A TASTE OF HONEY—A Taste Of
Honey—Capitol ST 11754

33 OCTAVE—Moody Blues—London
PS 708

34 STARDUST—Willie Nelson—
Columbia JC 35305

35 EDDIE MONEY—Columbia PC 34909
36 FOREIGNER—Atlantic SD 19109

37 HEAVEN TONIGHT—Cheap Trick—
Epic JE 35312

38 LOVE ME AGAIN—Rita Coolidge—
A&M SP 4699

39 BOSTON—Epic PE 34188

40 CHILDREN OF SANCHEZ—Chuck
Mangione—A&M SP 6700

Bee Gees Annex Annual Jukebox Accolade

CHICAGO—-The top recordinﬁ
award in the annual polling of the
nation’s jukebox operators has gone
to the Bee Gees, judged artists of the
year on jukeboxes for 1978. Official
presentation of the awards will be
made at the Amusement & Music
Operators  Assn., International
Expo, here Nov. 10-12.

Operators selected Crystal Gayle's

“Don’t It Make My Brown Eyes
Blue” as overall jukebox record of
the year. In the pop, country and
soul record categories, “You Light
Up My Life,” “It's A Heartache”
and “Boogie Night,” were respective
winners.

The annual polling is conducted
by the AMOA, national trade associ-
ation of jukebox and games machine
operators.

Radio-TV
Programming

Selection Of
Mart Niche

® Continued from page 36

Palmer stressed that personality
on radio is a positive factor far from
dead. “On our AM which is adult
contemporary, we’'ve added Bill Bal-
ance in the evenings for all talk,” he
said. "It complements our morning
drive personalities, who also draw
high ratings.”

He said the FM outlet, which pro-
grams Top 40 mass appeal, also
relies heavily on a personality ap-
proach. “It sets us apart from the
other FM stations in the market,” he
pointed out.

Goode’s AM outlet has long been
a Top 40 station, but now is deliber-
ately shifting towards adult contem-
porary. “The more we shift,” he said,
“the more we must develop our
news, information and service fea-
tures, which are critical to our new
audience. And reliance on more per-
sonalities is one way to achieve that
shift and still remain entertaining.”

All three cited their growing use of
callouts research as the basis for
most shifts in a station’s sound. As
Atkins pointed out, “The old Top 40
AM audience is drifting at the speed
of light to FM, leaving adult con-
temporary stations on AM as today’s
version of yesterday’s Top 40 for-
mat.”

Consequently, this new audience
must be researched and accom-
modated continually. The crossover
phenomenon, leading to more mass
appeal music, is one factor.

“In 1952 or 1953, everyone was
listening to ‘Doggie In The Win-
dow,” ‘Jambolaya’ and ‘Shrimp
Boats,”” said Palmer. “It was true
mass appeal music. I think we’re
coming back to that now, with songs
like ‘Kiss You All Over” being
played by all formats everywhere.”

BubblingUnderThe

__HOTI100

101-TAKE ME I'M YOURS, Michael Henderson,
Buddah 597

102—SMILE, Emotions, Columbia 3-10791

103—SATURDAY, Norma Jean Wright, Bearsville
0326 (Warner Bros.)

104—-YOU GOT ME RUNNING, Lenny Williams,
ABC 12387

105—FUNK-0-NOTS, Ohio Players, Mercury
74014

106—ONLY YOU, Loleatta Holloway & Bunny
Sigler, Goldmine 4012

107—IN THE BUSH, Musique, Prelude 71110

108—SUPERWOMAN, Dells, ABC 12386

109—CRYIN’ AGAIN, Oak Ridge Boys, ABC 1239

110—-LET'S START THE DANCE, Hamilton Bo-
hannon, Mercury 74105

BubblingUnderThe
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These are best selling middle-of-the-road singles compiled from

__ToplLPs

201—-CLEO LAINE, Gonna Get Through, RCA
AFL1-2926

202—-SHALAMAR, Disco Gardens, Solar BXL1-
2895 (RCA)

203—-CREEDENCE CLEARWATER, Chronicle,
Fantasy CCR-2

204—B0B McGILPIN, Superstar, Butterfty FLY
010

205—CROWN HEIGHTS AFFAIR, Dream World,
Delite DSR 9506

206—ARLYN GALE, Back To The Midwest Night,
ABC AA 1096

207—-PAUL ANKA, Listen To Your Heart, RCA
AFL1-2892

208—LEVON HELM, ABC AA 1089

209-VARIOUS ARTISTS, Saturday Night Disco
Party, Salsoul SA 8505 (RCA)

210-CISSY HOUSTON, Think It Over, Private
Stock PS 7015

WwWwWw.americanradiohistorv.com

5 radio station air play listed in rank order.
[
E 3 ¢
E 3 E 3 8
2 B 3 . . ]
E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 211 LOVE IS IN THE AIR
John Paul Young, Scotti Brothers 402 (Atlantic) (Edward B. Marks, BMI)
2 1 7 RIGHT DOWN THE LINE
Gerry Rafferty, United Artists 1233 (The Hudson Bay, BMI)
3 5 8 DEVOTED TO YOU
Carly Simon & James Taylor, Elektra 45506 (House Of Bryant, BMI)
4 3|22 YOU NEEDED ME
Anne Murray, Capitol 4574 (Chappell/Ironside, ASCAP)
5 ] 9 SHE'S ALWAYS A WOMAN
Billy Joel, Columbia 3-10788 (Joelsongs, BMI)
6 4112 FOOL (If You Think It's Over)
Chris Rea, United Artists 1198 (Magnet/Sole Selling Agent/Interworld, ASCAP)
7 7 8 ALMOST LIKE BEING IN LOVE
Michael Johnson, EMI-America 8004 (United Artists, ASCAP)
8 8 7 ALL 1 SEE IS YOUR FACE
Dan Hill, 20th Century 2378 (Welbeck, ASCAP)
9 9 ] READY TO TAKE A CHANCE AGAIN
Barry Manilow, Arista 0357, (Ensign, BMI)
10 (11 |10 TOOK THE LAST TRAIN
David Gates, Elektra 45550 (Kipahulu, ASCAP)
11 (10 |10 REMINISCING
Little River Band, Harvest 4605 (Capitol) (Screen Gems-EMI, BM1)
12 | 14 8 WHENEVER | CALL YOU “FRIEND”
Kenny Loggins, Columbia 3-10794 (Milk Money,
ASCAP/Rumanian Pickelworks, BMI)
13 | 18 4 SWEET LIFE
Paul Dayis, Bang 738 (Web IV, BMI/Tanta/Chappell, ASCAP)
14 | 12 7 HEARTBREAKER
Dolly Parton, RCA 11296 (Songs Of Manhattan, Unichappell,
Begonia Melodies, BMI)
15113 |16 TALKING IN YOUR SLEEP
Crystal Gayle, United Artists 1214 (Roger Cook/Chriswood, BMI)
16 | 24 3 HOW MUCH | FEEL v
Ambrosia, Warner Bros. 8640 (Rubicon, BMI)
17 {15 | 15 THREE TIMES A LADY
Commodores, Motown 7902 (Jobete/Commodores, ASCAP)
18 |16 | 13 HOPELESSLY DEVOTED TO YOU
Ofivia Newton-John, RSO 903 (Stigwood/Unichappell/John Farrar/Ensign, BMI)
19 |17 110 YOU NEVER DONE IT LIKE THAT
Captain & Tennille, AGM 2063 (Neil Sedaka, BMI)
20 119 |12 AN EVERLASTING LOVE
Andy Gibb, RSO 904 (Stigwood/Unichappetl, BMI)
21 | 22 9 SUMMER NIGHTS
John Travolta & Olivia Newton-John, RSO 906 (Edwin H. Morris, ASCAP)
22| 23 7 OH! DARLIN’
Robin Gibb, RSO 907 (Maclen, BMI)
23121 115 You
Rita Coolidge, A&M 2058 (Beechwood/Snow, BMI)
28 | 20 8 | WILL STILL LOVE YOU
Stoneboit, Parachute 512 (Casablanca) (Warner Bros., ASCAP)
25 | 25 4 LONDON TOWN
Wings, Capitol 08908 (MPL Communications/ATY, BMI)
26 | 26 3 MAC ARTHUR PARK
Donna Summer, Casablanca 939 (Canopy, ASCAP)
27 | 36 2 SHARING THE NIGHT TOGETHER
Dr. Hook, Capitol 4621 (Music Mill, ASCAP/Alan Cartee, BMI)
28 | 39 3 | JUST WANNA STOP
Gino Vannelli, A&M 2072 (Ross Vannelli, ASCAP)
29 | 30 2 EVERYBODY NEEDS LOVE
Stephen Bishop, ABC 12406 (Stephen Bishop, BMI)
30 | 31 5 BACK IN THE US.A.
Linda Ronstadt, Asylum 45519 (ARC Music, BMI)
31| 32 2 THEMES FROM THE WIZARD OF 0z
Meco, Millennium 620 (Casablanca) (Leo Feist, ASCAP)
32|28 |16 GREASE
Frankie Valli, RSO 897 (Stigwood, BMI)
3|2 9 KISS YOU ALL OVER
Exile, Warner/Curb 8589 (Chinnichap/Careers, BMI)
34 13510 GOTTA GET YOU INTO MY LIFE
Earth, Wind & Fire, Columbia 3-10786 (Maclean, BMI)
35 | 33 5 THERE WILL BE LOVE
Lou Rawls, Philadelphia International 83653 (Mighty Three, BM1)
36 | 37 5 THINGS WE SAID TODAY
Jackie De Shannon, Amherst 737 (Maclen, BMI)
37 (29 117 MY ANGEL BABY
Toby Beau, RCA 11250 (Texongs/Bo Mass, BMI)
38 | 41 6 25 WORDS OR LESS
Bill LaBounty, Warner/Curb 3206 (Captain Crystal, BMI)
39 | 38 4 LITTLE THINGS MEAN A LOT
Margo Smith, Warner Bros. 8653 (Leo Feist, ASCAP)
40 | 45 2 EASE ON D&OWN THE ROAD g
iana Ross & Michael Jackson, MCA 40947 (Fox Fanfare, BMI)
4 | EETECIE) RAININ IN MY HEART
Leo Sayer, Warner Bros. 8682 (House Of Byrant, BMI)
42 | 42 6 MOONLIGHT SERENADE
Tuxedo Junction, Butterfty 1210 (Robbins, ASCAP)
43 | 4 4 %TAYNWITH CME
ick Noble, Churchill 7713 (UA/Zoobie, ASCAP)
44 m LET'S TAKE THE LONG WAY AROUND THE WORLD
Ronnie Milsap, RCA 11369 (Chess, ASCAP/Pi-Gem, BMI)
45 | 50 2 CHANGE OF HEART
Eric Carmen, Arista 0354 (Caramex, BMI)
46 | 49 2 JOSIE
Steely Dan, ABC 12404 (ABC/Dunhill, BMI)
47 m SECRETLY
Jimmie Rodgers, Scrimshaw 1318 (Planetary, ASCAP)
48 | 47 3 SUBSTITUTE
Clout, Epic 8-50591 (Touch Of Gold, BMI)
49 | 43 4 THAT GRAND ILLUSION
Janis lan, Columbia 310813 (Mine, ASCAP)
50 | 46 3 PEGGY SUE
Beach Boys, Brother/Reprise 1394 (MPL, BMI)
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== Jazz LPs.

x| 23
2% ‘g =3 gu TITLE
£ (=& | Fg| Atist, Label & Number (Distributing Label)
|
1 A1 2 CHILDREN OF SANCHEZ
Chuck Mangione, A&M SP-6700
2 1|12 IMAGES
Crusaders, Blue Thumb BA 6030 (ABC)
3 2] 6 COSMIC MESSENGER
Jean-Luc Ponty, Atlantic SD 19189
4 3|16 SOUNDS
{Juincy Jones, A&M SP 4685
5 5110 PAT METHENY
Fat Metheny, ECM 1-1114 (Warner Bros.)
6 4| 6 SECRETS
Gil Scott-Heron & Brian Jackson, Arista AB-4189
7 6| 7 YOU SEND ME
Roy Ayers, Polydor PD 16159 (Phonodisc)
8 8| 8 FRIENDS
Chick Corea, Polydor PD 1-6160 (Phonodisc)
9 9 | 51 FEELS SO GOOD
Chuck Mangione, A&M SP 4658
10| 14] 3 WHAT ABOUT YOU
Stanley Turrentine, Fantasy F-9563
11| 10|10 IN THE NIGHT TIME
Michael Henderson, Buddah BDS 5712 (Arista)
12 | 11 )14 SUNLIGHT
Herbie Hancock, Columbia JC 34907
Bl 1] 7 LARRY CARLTON
Larry Carlton, Warner Bros. BSK 3221
14| 12| 35 WEEKEND IN LA.
George Benson, Warner Bros. 2Wb-3139
15 32 2 BEFORE THE RAIN
Lee Oskar, Elektra 6E-150
16| 15| 3 RAINBOW SEEKER
Joe Sample, ABC AA 1050
711 TROPICO
Gato Barbieri, A&M SP 4710
13| 18 | 18 gAGIC IN YOUR EYES
arl Klugh, United Artists UA LA 877
19 |JCEXEEEP| A SONG FOR YOU
Ron Carter, Milestone M-9086 (Fantasy)
2| 20 | 14 DON'T LET GO
George Duke, Epic JE 35366 (CBS)
21 21| 16 ARABESQUE
John Klemmer, ABC AA-1068
2( 2] 4 NIGHT DANCING
Joe Farrell, Warner Bros. BSK 3225
2| 16|16 FREESTYLE
Bobbi Humphrey, Epic JE 35338 (CBS)
24 ( 23] 18 ELECTRIC GUITARIST
John McLaughlin, Columbia JC 35326
25( 36| 3 ISIPTOWN [();ANCE
tephane Grappelli, Columbia JC-35415
2 |[ZEIEp| REED SEED
Grover Washington Jr., Motown M7-910
(27| 3 NEW WARRIOR
Bobby Lyle, Capitol SW-11809
2 m DON'T STOP THE CARNIVAL
Sonny Rollins, Milestone M-55005 (Fantasy)
29( 26 | 16 THE CAPTAINS JOURNEY
Lee Ritenour Elektra 6E-136
(37| 3 GONNA GET THROUGH
Cleo Laine, RCA AFL1-2926
31| 25| 8 THE BEST OF CHUCK MANGIONE
Chuck Mangione, Mercury SRM 28601 (Phonodisc)
32| 29| 3 TIME AND CHANCE
Caldera, Capitol SW-11810
33 |ICCETHp| THE GREETING -
McCoy Tyner, Milestone M-9085 (Fantasy)
4 19( 9 THIS IS YOUR LIFE
Norman Connors. Arista AB 4177
351 33|15 BREEZIN'
George Benson, Warner Bros. BS 2919
36| 28| 4 | THE BLUE MAN
Steve Kahn, Columbia JC-35539
37 24|10 MY SONG
Keith Jarrett, ECM-1-1115 (Warner Bros.)
38| 38|13 ALIVEMUTHERFORYA i
Various Artists, Columbia JC 35349
3 |IEZEZIHp| SPLENDID
Larry Coryell & Philip Catherine, Elektra 6E-153
0| 4| 2 THE BEST OF LONNIE LISTON SMITH
Lonnie Liston Smith, RCA AFL1-2897
41 40 | 11 PHIL UPCHURCH
Phil Upchurch, Marlin 2209 (T.K.)
42 | 35| 22 MODERN MAN
Stanley Clarke, Nemperor JZ 35303 (CBS)
43 | -31 | 22 LOVELAND
Lonnie Liston Smith, Columbia JC 35332
4 | ETTETHp|  coRnivAL g
Maynard Ferguson, Columbia JC-35480
45 30 | 14 SUPER BLUE
Freddie Hubbard, Columbia JC 35386
4% m SIMPLICITY OF EXPRESSION DEPTH OF THOUGHT
Billy Cobham, Columbia JC-35457
47 | 41| 18 HEART TO HEART
David Sanborn Warner Bros. BSK 3189
| 48| 3 (27 SAY IT WITH SILENCE
Hubert Laws Columbia JC-35022
49| 39 | 22 CASINO
Al DiMeola, Columbia JC 35277
50 48 | 5 EASY

Grant Green, Versatile MSG 6002

Jazz

DISCO JAZZ

LOS ANGELES—"Our jazz mu-
sicians are now concentrating on
creating the type of music that will
get them airplay,” says Charlic
Brown, head of TK Production’s
new jazz division.

“We're telling the musicians not to
cut anything over six minutes be-
causc they won't get airplay on the
product. We have researched the
different markets and the trends and
we're cutting product that will sell.”
he adds.

TK’s jazz division is comprised of
three custom labels, LRC, managed
by Sonny Lester; Wolf, under the di-
rection of Joel Dorn; and Marlin,
owned by Henry Stone. also head of
TK.

Artists under the Marlin banner
include Eddie Daniels and Phil Up-
church; LRC has Joe Thomas,
Jimmy Ponder, Lonnic Smith and
Jimmy McGriff; and Wolf has
Kenny Barron and others.

The direction of the labels is disco
jazz. According to Brown, while the
acts are basically traditional jazz art-
ists. they are recording disco music
but maintaining their jazz roots.

At the same time, he says the divi-
sion will not neglect traditional jazz.
“We're a jazz operation and will not
call ourselves anything clse. The
thing is that we’re for the most part
recording music that’s also geared to
discos.

“We will accept traditional jazz
because we realize that this music
can go into a catalog and scll over a
period of years and that’s of great
value to us. There arc some jazz pur-
ists signed to the labels.”

Brown notes that the three labels
are using the same production tech-

By JEAN WILLIAMS
niques used to record any disco
record and TK will use the same
marketing/promotion  campaigns.
TK has built a reputation as a major
disco label.

“We'll first take these records o
discos in an attempt to break them.
Artists such as Joe Thomas and
Jimmy McGriff plus Eddic Danicls
are moving into discos.

“We're even releasing some of the
product as 12-inch singles along
with the edited regular 45 version for
radio.”

He makes it clear that TK's jazz is
not fusion jazz. “IUs absolutely disco
jazz. There’s a difference between
jazz tusion and our music. Jazz fu-
sion was initially a blend bctween
jazz and rock’n’roll in basic form.
Disco jazz is music that you can
dance to like you would dance to
any so-called standard disco
record.” says Brown.

Although most of TK’s jazz acts
have been tagged traditionalists,
Brown explains that the label is
looking for both the cstablished tra-
ditional artists and the new contem-
porary musicians. Brown is talking
to an L.A.-based group called South
Villa. The group is the rhythm sec-
tion for Herb Alpert and Hugh
Masakela.

“One of the unusual things about
this venture is that for jazz acts. sin-
gles are almost unhceard of as a real
selling item, but we’re going to re-
lease them.

“With singles we can get these acts
onto jukeboxes in addition to getting
airplay on different types of stations.
We feel that our timing is right for
this type of venture because of the
number of programs springing up

HONOLULU EVENT LOSES MONEY
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Cool Boxoffice For Kool Music Fair

By DON WELLER

HONOLULU-Jazz and Ha-
waiian music came together Sept.
21-24 at the Waikiki Shell as the see-
ond annual Kool Pacific Music Fair
brought more than 30 name jazz and
island entertainers to three stages for
four evenings.

Co-produced by local promoter
John Leonard of JFL Productions in
Hawaii and Quint Davis of Festival
Productions from Cincinnati, the
event drew more than 15000 pa-
trons and grossed $75.000, according
to Lconard.

Mainland acts performing at the
festival included Herbie Hancock,
Dizzy Gillespic, Ramsey Lewis,
Muddy Waters, Larry Coryell, Dave
Burrell and Al Jarreau. Local acts
included Olomana. the Sons of
Hawaii, Peter Moon. Jon and
Randy, Ethel Azama, Trummy
Young, Joanne Morgan, Jimmy
Borges, Auntie Genoa Keawc, Jerry
Byrd. Peter Moon and others.

The Brown and Williamson Co.,
makers of Kool cigarettes, were the
underwriters of the event, which lost
money. The loss, according to Leon-
ard. was not as big this year as it was
in 1977, when the cvent drew only
8.000.

“Actually. this is the kind of a
function that couldn’t be under-
taken without somcone under-
writing it,” notes Leonard.

As cxpected. there were numerous
jams onstage—Ramsey Lewis play-
ing with Gillespie, Coryell playing
with Waters. and so on.

Leonard feels the attendance fig-
ures would have been higher had
there not been a last-minute political
rally featuring many local entertain-

www.americanradiohistorv.com

ers Sunday evening at Aloha Sta-
dium. That event was free to the
public, and drew away many who
might otherwise would have been at
the Kool Pacific Music Fair thateve-
ning.

SINE QUA NON
INTROS NEW
JAZZ LABEL

By JOHN SIPPEL

LOS ANGELES—Sine Qua Non
Productions. long a classical line, is
branching into jazz with its Bitter-
sweel label which is releasing 30 titles
this month recorded between 1972
and 1977 on cassette and 8-track.

Six of the titles will be released
monthly on LPs, starting now, until
all titles are available. Sam Atten-
berg, label president, is offering a
special introductory $1.99 cach
wholesale price on the entire jazz
line through October.

Regular wholesale on Bittersweet
thereafter will be $2.99. The sug-
gested list is $5.98. Like its classical
predecessor, Sine Qua Non, Bitter-
sweet is sold direct.

Bittersweet is using TDK’s pre-
mium bulk cassette hubs with a
formulation equivalent to its “D”
line. particularly suited to high

speed reproduction at both its cus-

tom duplicators, Classical Cassette
and Tapecom. Each tape has a head-
cleaning leader and all are Dol-
byized.

(Continued on page 62)

New TK Division Concentrates
On 3 Labels And Heavy Airplay

across country playing jazz-oricnted
music.

“Whilc there are not a lot of jazz
stations in the U.S,, there are many
many stations including disco and
jazz in their regular formats.

“In New York City there is only
one jazz station but there are nine
jazz shows. WCAU-FM in Phila-
delphia is the largest disco station in
the city but it now has a jazz show
because it fits into its disco format.

“The Univ. of Wisconsin in Mil-
waukee has wiped out its classical
catalog in favor of jazz because it's
now competing in the marketplace
for the Milwaukee audicnce.”

One of the key reasons for TK's
success, says Brown. is its heavy con-
centration of secondary markets.
“We treat these markets like they are
major ones.” For example, in New
Haven, Conn., a small market, the
number one station there is Yale
Univ.’s station. It airs classical. r&b
and jazz. We want to stay in contact
with that station and other collcge
stations across country because they
are grabbing a sizable chunk of their
markets. :

In terms of the acts supporting
their disco jazz product, Brown says
they will tour, but the facilities they
will play will range from discos to
showcase nightclubs such as L.A’s
Roxy or New York’s Bottom Line, to
3.000-scat auditoriums to the stand-
ard jazz clubs.

Jazz Beal!

LOS ANGELES—"Jazz Album Countdown,”
the syndicated program, has cracked the LA.
market and is now heard on KBCA-FM, the all-
jazz station Mondays from 9 p.m. to midnight.
... Fresno station FM89 is a hotbed of jazz pro-
gramming with three shows: “Morning Drive”
from 6-9 a.m. weekdays; "Speakeasy” Satur-
days from 7 p.m.-1 am. and “Jazz Update”
Monday through Wednesday from 11 p.m. to 1
a.m. and Thursdays from 9 p.m.-1 a.m. Sid Har-
riet hosts “Speakeasy,” Tom Marsh “Jazz Up-
date.”

Storytowne in New York has begun concerts
and art shows on Wednesday evenings. The Stan
Gold quartet is the featured band. . .. The Tha-
lians' 23d annual ball in L.A. will have a jazz
theme this year. Performing Nov. 11 at the Cen-
tury Plaza Hotel will be Count Basie, Sarah
Vaughan and Joe Williams. All proceeds will go
to support the Thalians' mental health center at
Cedars-Sinai Medical Center.

Sandy Berman's Jazz Revival club in Beverly,
Mass., ran a salute to drummer Jo Jones Sept.
18 through Sunday (1) with the veteran drum-
mer performing with a host of his friends, in-
cluding Count Basie alumni, of which there are
many. ... Ramsey Lewis played with Sammy
Davis Jr. at Davis' recent Caesars Palace en-
gagement, a first pairing for the two. Lewis had
previously worked at the Tropicana in its Blue
Room lounge.

39
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The Wolverines Class Jazz Orchestra made its .

(Continued on page 79)
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Talent

Manilow,
Parton Off
To Europe
For Boosts

Stimulating Lagging
Disk Sales Are Goals

By ADAM WHITE

NEW YORK-Two top American artists,
whose disk sales in Europe are generally
thought to be short of their potential, are seek-
ing to rectify that situation with major fall con-
cert tours there.

For one, Barry Manilow, this marks his first
European live dates.

For the other, Dolly Parton, the shows will
be the first since her career developed from
country to pop Crossover.

In prior treks to the region, the singer tended
to play country-oriented dates, such as Mer-
vyn Conn’s Wembley Festival.

Sources say the tours are good news for
overseas label executives at Arista (Manilow)
and RCA (Parton).

Promotion without personal appearances
has been difficult in the case of Manilow, as
Arista U.K. executives, for example, will ac-
knowledge. His track record of hits there over
the past three years is considerably less impres-
sive than in his U.S. homeland.

This is despite all-out efforts by the com-
pany, including product advertising on tele-
vision (with sale-or-return facilities for retail-
ers), different 45 releases to the U.S., and na-
tional press promotions involving consumer
competitions. )

Manilow’s European debut, then, includes
six shows at the London Palladium for Oct. 9-
l4—originally, only two days were set, but
strong ticket sales encouraged the extra dates—
and one-night concerts in Holland, Belgium,
France, Denmark and Germany.

The Arista artist will also guest on Michael
Parkinson’s prime time BBC-TV show, and
record a full-length concert for the network at
London’s Royal Albert Hall on Oct. 23.

The entire tour is promoted by Robert Pa-
terson, though the Palladium date is a co-pro-
motion with London’s Capital Radio, which is
expected to broadcast the show.

Manilow’s absence from the European

scene so far is mainly the result of heavy, con-
tinuous concert and recording commitments in
the US. P

Dolly Parton’s concert and tv tour of the
Continent runs Oct. 30 to Nov. 20 through
nine nations: England, Ireland, Norway, Swe-
den, Denmark, Germany, Belgium, Holland
and France.

Her prior visits to Europe have given good
promotion opportunities to RCA Records in
some territories, particularly the U.K., where
sales have been strong.

But Parton’s fall roadshow can better build
upon this constituency, label executives be-
lieve, and expand upon the crossover success
of her “Here You Come Again” single and al-
bum, penetrating countries where sales have
been stuggish.

The tour is promoted by Katz-Gallin Enter-
prises, in association with London-headquar-
tered International Talent Booking.

OCTOBER 7, 1978, BILLBOARD

Wilson Untired After 25 Years

‘Fancy Miss Nancy’ True To Herself And Her Music

LOS ANGELES—After 25 years
in show business and 30 albums for
Capitol, Nancy Wilson still pos-
sesses the fire and emotional impact
which heralded her entry into popu-
lar music.

She remains true to herself, a pris-
tine interpreter of a lyric, choosing to
remain on the high artistic level she
has worked hard to attain. rather
than diverting into some newly
charted course—like becoming a
crossover jazz vocalist or a disco
damsel.

She cuts into a song with the same
high powered drive on her 25th an-
niversary LP. “Music On My Mind.”
as she did when she started catching
people’s attention with a sensuous,
catharsistic style of vocalizing.

Once Capitol’s hottest female vo-
calist in the mid-1960s, Nancy’s ca-
reer has had its rises and droops,
usually tied to some personal reason
for choosing to get off the road and
spend more time at home.

Now in her silver anniversary
year. she feels a security and comfort
in her professional and personal life
which guides her views of what she
will do tomorrow.

“I've climbed all the mountains
I've wanted to climb,” she says con-
fidently.

The anniversary LP contains all
new works—no rehashes of past hits.
“It’s all today’s music but done the
way I like to do it,” she explains. It
took upwards of one month to select
the tracks and two weeks in the stu-
dio under producer Clarence

Unsurpassed in Quality

GLOSSY | =

EACH IN

PH O'I'OS 1000 LOTS

1000 POSTCARDS $90.00
100 Bx10 $19.95

CUSTOM
COLOR PRINTS

COLOR LITHO $245

89

COLOR
POSTCARDS

MOUNTED PR ——
ENLARGEMENTS sieon 32500

oqrorheu

A Division of JAMES J. KRIEGSMANN
165 W. 46th St, N.V. 10036
(212) .M. 7-0233

By ELIOT TIEGEL

McDonald’s direction to complete.
She did the tracks live—a return to
a concept she hadn’t worked with
when doing her last four LPs. There
were 30 musicians on the date for
“Music On My Mind.” She says it’s
uncomfortable for her to have to put
her voice onto a track after all the in-
strumental and background vocal
parts have come first. Working with
earphones (o hear the already re-
corded performances of the support-
ing players is not the way Nancy
likes to work—but she’s done itin the

past.

Nancy Wilson: After 25 years she’s
still true to her art.

When an LP requires doing it in
segments she says she’s always there
at the sessions. The last time she re-
corded with a full orchestra was six
years ago.

She owes Capitol two LPs. They
are due within the next nine months,
her long-time manager John Levy
interjects. Nancy says she’d like to
work with a small'group situation on
a future LP. She has had ample ex-
perience in this setting, working with
George Shearing and- Cannonball
Adderley.

And her jazz affinity makes her
one of the best and first truly cross-
over vocalists because “The Fancy
Miss Nancy” as her sobriquet goes,
knows how to improvise around a
melody line.

John Levy and Capitol have re-
mained (wo constants in her profes-
sional life.

She says she likes to have good
jazzmen playing behind her—Ben

.Webster, Nat and Cannonball Ad-

derley, for example—because they
play pretty fills. But she also likes the
sound of woodwinds. “I don’t want
to give them up—that’s Nancy also.”

Years ago she played the night-
club circuit and the hotel rooms. To-

day, as the mother of three children
and the wife of a minister-religious
merchandise distributor, she prefers
playing concerts. “They take up less
of my time and I can play to as many
people one time as I can in the hotel
rooms over an extended period of
time.” It also gives her more time for
being a mother and wife.

This mother of 41 still finds total
enjoyment she says in singing
“Guess Who I Saw You With Yes-
terday?” a tune she has been associ-
ated with since the *60s.

She has three recorded versions
and it is always a show stopper. The
story of infidelity seems to have ma-
jor meaning to many people in a
crowd. Nancy’s second marriage
several years ago to a minister has
affected the way she sings this tune.
she admits.

The cutting monolog has been
modified but the gutsiness still re-
mains.

Being married to a minister (he
does not have a church but is head of
Burton Religious Productions)
makes Nancy more aware of word
pictures within songs. She speaks of
the song “I've Never Been To Me”
with lyrics by Ron Miller and music
by Ken Hirsh as being a song which
“frightened” her. “It is one of the
most sensitive songs I've heard,
brittle but harsh,” she says. adding
that there were lyrical portions
which were disturbing.

“It used words like ‘subtle whor-
ing’ and ‘undressed by kings’.”
Nancy likes the song because its
theme explores being to paradise but
does that person know who he or she
really is?

As a believer in the power of lyr-
ics, Nancy says times are difficult for
finding impacting compositions.
*“The brilliant lyricists aren’t around
anymore,” she laments.

She finds that her record producer
plays a major role in unearthing the
correct and proper songs. Fifteen of
her first Capitol LPs were produced
by Dave Cavanaugh, whom Nancy
credits with being present from cc=
ception to hiring the musicians. She
and Levy say they cannot say the
same thing for several freelance pro-
ducers who followed Cavanaugh.

Infact, they claim they actually
produced eight LPs on which some-
one else got credit. But that’s going
back into time and Nancy wants to
concentrate on upcoming ventures.

Like appearing in Columbus,
Ohio, her hometown on Columbus
Day, playing the Oktober Fest in
Berlin on Oct. 25, getting involved in
a dramatic role in the film “Blues

(Continued on page 47)
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JAM TIME—Donna Summer guests with Gena Ravan onstage at the Whisky
during Ravan's gig in the Los Angeles club.

Garden State Arts Center
Draws Record $2.9 Million

HOLMDEL TOWNSHIP, N.J.—
Although fewer people attended the
pop and contemporary summer con-
cert this season at the state-operated
Garden State Arts Center here, pre-
liminary figures indicate the box-
office hit a record gross of $2.9 mil-
lion.

The New lersey Highway Author-
ity. which operates the summer con-
cert hall, had been hoping to top the
$3 million mark this summer. How-
ever, the $2.9 figure still represents
an increase of about $200.000 over
the previous summer.

The dip in attendance was a drop
of about 35.000 from last summer. F.
Joseph Carragher, executive direc-
tor of the Authority, attributes the
drop of 370.000 patrons to the fact
that there were four concerts fewer
this summer. Another attendance
factor was the rainy spell in August.

The increased record boxoffice
figure of $2.9 million is attributed to
the fact that ticket prices this year
were hiked $1 across the board. The
pricing for the 5.000-seat in-the-
round hard-top music hall. with

some 3.000 additional lawn seats on
the outside, ranged from $5.50 to
$10.00. with some artists like Barry
Manilow, Frank Sinatra and Bob
Hope getting higher numbers.

The performers drawing the larg-
est crowds were Manilow. Sinatra
and Jackson Browne. Some 58,000
attended Manilow’s six concerts
(July 3-8) for a gross of $320,000.
The two Browne shows attracted~
11000 persons each night. Sinatra,
whose appearance was dubbed a
benefit and took a double-priced
ticket, played to audiences of about
8.200 each of his two nights. Mani-
low’s draw of 58716 topped the
house attendance record of 47,682
held by the Carpenters. Other previ-
ous attendance record holders are
Andy Williams, Glenn Campbell
and Burt Bacharach.

The summer also marked the first
season in its 11-year history that the
Authority did its own in-house
booking. Until this year, bookings
were handled by Nederlander Arts
Associates, New York. at a yearly
$100.000 fee.

Name Acts For Ariz. Fest

PHOENIX—More than 25,000 are
expected to attend the Arcosanti
Festival 65 miles north of here Oct.

==———2-C=ith a host of pop and jazz acts

as lure.

Sponsored by the Arizona Com-
mission On the Arts and Humani-
ties, the Arizona Humanities Coun-
cil, the National Endowment For the
Arts and the Cosanti Foundation, it
will be an outdoor event, the first of
its kind ever held in this state.

Among the acts pacted for per-
formances are Todd Rundgren. An-
thony Braxton, Richie Havens,
Kenny Rankin, Sam Rivers, Ste-
phen Stills, Oregon with Ralph
Towner, Bernard Purdie. the Ari-
zona State jazz orchestra from

Tempe. Dave Liebman, David
Burge, John Stowell, Sea Cloud, the
Gary Burton Quartet, Amalgam and
Shawn Phillips.

Jazz panels also are scheduled
with some of the guest performers
participating.

Arcosanti is a small city now being
constructed near Cordes Junction
off Route 17. The city, designed by
architect Paolo Soleri, is being built
almost exclusively with volunteer la-
bor. Food will be available at the
festival at concessions and no bever-
ages, drugs or dogs will be admitted.
Festival patrons are being advised to
bring a pad, a blanket and a
flashlight because of the “natural”
earth seating under the skies.
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To all the great stars who lit up
the Universal Amphitheatre
this record shattering season—
June 1 through October 3, 1978.

America The Good Brothers Peter, Paul & Mary
George Benson The Kinks Bonnie Raitt
Stephen Bishop Kris Kristofferson Diana Ross
The Blues Brothers = Gordon Lightfoot Leo Sayer
Peabo Bryson Kenny Loggins Seawind
Jimmy Buffet Steve Martin Frank Sinatra
Charlie Dave Mason Donna Summer
Natalie Cole Randy Meisner Billy Swan
Rita Coolidge Liza Minnelli Jack Tempchin
The Crusaders Eddie Money Sarah Vaughan
Bob Dylan Michael Murphy Bob Welch
Yvonne Elliman Randy Newman Warren Zevon
Danny O’Keefe

Thank You.

UNIVERSAL
AMPHITHEATRE
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Talent

Vegas’ Golden Nugget Lounge
Dark; Country Acts Cancelled

LAS VEGAS—Casino renovation
temporarily has closed the down-
town Golden Nugget’s lounge for a
couple of months, resulting in can-
cellation of several country acts.

The 250-capacity Gold Strike
lounge, home for such familiar
country names as Kenny Rogers,
Emmylou Harris and Johnny Tillot-
son, was darkened several weeks ago
for the expansion project.

“We'll basically remain country
after our current casino expansion,”
reports Don Fine, Nugget publicity
director. “Our present lounge will be
a bit smaller after construction’s
completed.”

Under the direction of Steve
Wynn, energetic Nugget president
and entertainment chief, the new
lounge is expected to carry the same
two-drink minimum well below the
Strip’s high prices.

Fine gives no exact reason for the
reduction in lounge seats except for
the casino expansion and has no def-
inite information whether the min-
imum would eventually be in-
creased with the taking out of 50
chairs.

United Artists recording star
Kenny Rogers teams with Wynn in
booking country acts into the hotel’s
lounge, which has showcased other
well-known names as Roger Miller,
Willie Nelson and Buck Owens.

Roger Miller and Emmylou Har-
ris were the last artists to appear in
the popular, intimate room while
Johnny Tillotson’s upcoming dates,
among others, were affected by the
closing.

Wynn, who guided the $15.5-mil-
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1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803

By HANFORD SEARL

lion refurbishing of the facility, was
not immediately available for com-
ment about the end-result ramifica-
tions on the hotel’s entertainment
policy.

That recent upgrading of The
Golden Nuggetinciuded an all-new,
576-room 17-story high-rise tower
construction and a $20.000 sound

NEW YORK-The manage-
ment of Philadelphia’s Spectrum
arena is looking for pop groups
to record radio spots aimed at re-
ducing unruly behavior at rock
concerts.

The public service messages
would be made available to other
facility operators for use on their
local stations, according to Steve
Greenberg, vice president in
charge of production at the
19,800-seat arena.

“It’s not a new idea.” Green-
berg points out. “We began a p.r.
campaign against fireworks last
year after Steven Tyler of Aero-
% smith was injured by a cherry

bomb. Lynyrd Skynyrd, Kiss and
Rick Wakeman cut spots for us
after that and they were decent
but rushed.

“We’d like to continue the
¢ spots with other artists, rent stu-
dio equipment and produce a
more sophisticated spot this
time.”

Greenberg has also enlisted

system in the old lounge facility, lo-
cated in the southwest section of the
casino-hotel.

In that major overhaul of the ho-
tel, Wynn changed his entertain-
ment policy from the signing of at
least two different country acts into
the lounge to that of one major name
attraction.

~essssse SPECTRUM SEEKS GROUPS

Radio Spots Aimed
. To Control Crowds

By DICK NUSSER

-
-

the talents of several local DJs as
well as acts appearing at the
Spectrum to alert the audience
befote concerts to the dangers of
fireworks and hurled objects.

“It goes beyond fireworks,” he
adds. “We also try to warn them
about overcrowding in the aisles,
jamming the area in front of the
stage and other things.”

“The artist is the key,” he
maintains. “They can relate to
the crowd better than a represen-
tative of the Spectrum, for in-
stance.”

Greenberg admits that fire-
works and unruly behavior in
general have tapered off in the
past year among rock patrons,
but he doesn’t want to see it flare
up again.

“When Steve Miller was here
recently someone tossed a fire-
cracker and he stopped the set
and told the crowd if it happens
again he would walk off,”
Greenberg recalls. “And he got
applause for it.”

They’re Off, Théy’re
Rocking At Hialeah

By SARA LANE

MIAMI—Hialeah Race Track
opened its doors Sept. 16 for an all
day and night music festival featur-
ing Dave Mason, Atlanta Rhythm
Section, Sea Level, Michael Stanley
Band and Fandango.

The track is an ideal concert site,
according to Mark Golob of Jethro
Bodine Productions, a three-year-

old music production firm, and
Zeta-4-FM which co-produced the
music festival.

“After months of negotiation we
were given a long-term exclusive
agreement with the track to produce
the concert,” Golob says. “My part-
ners, Jeff Marks and Robert Cro-
well, teel the track is an ideal loca-
tion for outdoor concerts and we
foresee many in the future.”

With only two other facilities in
South Florida able to accommodate
large audiences, the race track out-
shines both of them.

“There are problems at both the
Sportatorium and the Miami Base-
ball Stadium,” explains Golob.
“The Sportatorium has serious park-
ing problems and bad access with
only one two-lane highway as an en-
trance and exit. Traffic problems are
horrendous when a superstar act ap-
pears.

“And the baseball stadium is situ-
ated in one of the biggest crime dis-
tricts in the city.”

The stage at the Cal-Jam II in Cal-
ifornia was brought in, sound and
lighting firms were consulted, a 200-
strong security force oversaw the au-
dience, and Golob went so far as to
purchase an eight-foot high, 1% mile
long fence to surround the racing
oval.

Golob says there’ll be a second

(Continued on page 47)
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x Total Ticket
S | ARTIST—Promoter, Facility, Dates Ticket Price Gross
& | ‘DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Stadiums & Festivals (More Than 20,000)
1| THE CAPITAL BOOGIE SHOWDOWN—MOTHER'S 20,474 $6-$7 | $136,187*
FINEST/HAMILTON BOHANON/CAMEO/MASS
PRODUCTIONS/QUASAR—Compared To What?, Inc./
Tiger Flower & Co., Capital Center, Largo, Md., Sept.
22
Arenas (6,000 To 20,000)
1| BOSTON-BIll Graham Presents, Col., Oakland, 25735 | $6.50-38.50 | $199,887~
Calif., Sept. 20 & 21 (2)
2 | BOB SEGER/TOBY BEAU—Don Law Co., Garden, 22,000 $7-$10 | $195,000*
Boston, Mass., Sept. 21 & 22 (2)
3 | BARRY MANILOW—Electric Factory Concerts, 12,105 |$7.75-$12.75 | $136,666*
Riverfront Col., Cincinnati, Ohio, Sept. 22 .
A | YES—LElectric Factory Concerts, Riverfront Col., 11,521 | $6.75-$8.75 | $98,541
Cincinnati, Ohio, Sept. 20
5 | ELECTRIC LIGHT ORCHESTRA/ TRICKSTER—Whisper 11,080 $8.50 | $93,364
Concerts, Col., Hampton, Va., Sept. 22
6 | FOREIGNER/MICHAEL STANLEY BAND—Concert 10,522 $7-38 | §79,118
Express, Vet. Mem. Col., Phoenix, Ariz., Sept. 20
7 | TEDDY PENDERGRASS/D.J. ROGERS/CON FUNK 9,422 | $7.50-$8.50 | $78,303
SHUN-Dick Klotzman/William Garrison, Tarrant Co.
Col., Ft. Worth, Tx., Sept. 23
8 | FOREIGNER/MICHAEL STANLEY BAND-Concert 10,728 $7-$7.50 | $73,950%
Express, Co. Col., El Paso, Tx,, Sept. 23
9 | TEDDY PENDERGRASS/LINDA CLIFFORD—Dick 8,756 | $7.50-$8.50 | $72,901 |
Klotzman/William Garrison, Hofheinz Pavilon,
Houston, Tx., Sept. 24
10 | WAYLON JENNINGS/HANK WILLIAMS JR./THE 9,008 | $6.50-$7.50 | $68,365
CRICKETS—Rocky Mountain Concerts, Gammage
Aud., St. Univ., Phoenix, Ariz., Sept. 22 |
11 | FOREIGNER/MICHAEL STANLEY BAND—Concert 8944 | $6.50-$7.50 | $64,496
Express, U.N.M., Albuquerque, N.M., Sept. 22
12 | FOREIGNER/MICHAEL STANLEY BAND—Rocky 8,303 $7-$8 | $59,794
Mountain Concerts, Mun. Col., Lubbock, Tx., Sept.
24
13 | WAYLON JENNINGS/HANK WILLIAMS JR./THE 8,297 | $6.50-37.50 | $58,824
CRICKETS—Rocky Mountain Concerts, Tucson, Ariz.,
Sept. 23
14 | TEDDY PENDERGRASS/CON FUNK SHUN/LINDA 8,022 $7-$8 | $58,004
CLIFFORD—Dick Klotzman/William Garrison
Blackham Col., Lafayette, La., Sept. 22
15| DOOBIE BROTHERS/ALEX BEVAN—Brass Ring 8,993 $6-$7 | $57,547
Productions, Miami Univ., Oxford, Ohio, Sept. 22
16 | BLACK SABBATH/VAN HALEN—Avalon Attractions, 7,123 | $7.50-$8.50 | $53,423
Selland Aud., Fresno, Calif., Sept. 23
17 | WAYLON JENNINGS/HANK WILLIAMS JR./THE 5863 | $6.50-37.50 | $41,897
CRICKETS—Rocky Mountain Concerts, N.A.U. Dome,
Flagstaff, Ariz., Sept. 24
18 | STATLER BROTHERS/BARBARA MANDRELL-Varnell 6,100 | $5.50-$7.50 [ $40,000
Enterprises, Assembly Center, Tulsa, Okla., Sept. 22
Auditoriums (Under 6,000)
1| BRUCE SPRINGSTEEN—Monarch Entertainment, 10,518 | $7.50-$8.50 | $85,791*
Capital Theat., Passaic, N.1., Sept. 19-21 (3)
2 | GEORGE BENSON/GATO BARBERI-JAM 7,964 | $7.50-$9.50 | $71,307
Productions, Aud. Theat., Chicago, IIl., Sept. 22 &
23(2)
3| SANTANA/EDDIE MONEY—BIll Graham Presents, 4900 | $8.50-$9.50 | $41,827*
Conference Center, Monterey, Calif., Sept. 22 (2)
4 | LITTLE FEAT-Whisper Concerts, William & Mary 4,354 $7-38 | $35,889
Hall, Williamsburg, Va., Sept. 19
5| MARSHALL TUCKER/JAY BOY ADAMS—Alex Colley, 3,930 | $6.50-$8.50 | $31,822*
Inc., Fox Theat., Atlanta, Ga., Sept. 23
6| MARSHALL TUCKER/JAY BOY ADAMS—Alex Cooley, 3,797 | $6.50-$8.50 | $30,695
Inc., Fox Theat., Atlanta, Ga., Sept. 22
7| THIN LiZZY/AC/DC/DICTATORS—!AM Productions, 4,263 | $6.50-37.50 | $29,291
Aragon Ballroom, Chicago, Il., Sept. 22
8| CAPTAIN & TENNILLE-Sound 70 Productions, Coast 3,718 | $6.50-37.50 | $28,665
Col., Biloxi, Miss., Sept. 23
9| LITTLE FEAT/FULLER-KAZ BAND—Monarch 3,506 | $7.50-$8.50 | $28,597+
Entertainment, Capital Theat., Passaic, N.J., Sept.
22
10| CAPTAIN & TENNILLE-Sound 70 Producions, Mem. 3,232 | $6.50-$8.50 | $26,633
Aud., Chattanooga, Tenn., Sept. 20
11| JOHN PRINE/LEON REDBONE—Music Sphere 3810 | $5.50-37.50 | $26,349*
Productions, 0'Shaughnessy Aud., St. Paul, Minn.,
Sept. 22 (2)
12| FRANK ZAPPA-DiCeseare-Engler Productions, 3:308 $7.75 | $25,965*
Stanley Theat., Pittsburgh, Pa., Sept. 23
13| MILESTONE JAZZ STARS FEATURING McCOY 3,107 | $6.50-$8.50 | $24,790*
TYNER/SONNY ROLLINS/RON CARTER/AL
FOSTER-BIll Graham Presents, Masonic Hall, San
Francisco, Calif., Sept. 22
14 [ CHEAP TRICK/CARS—Ron Delsener, Palladium, 3,386 | $6.50-$7.50 | $24,000*
N.YC., N.Y, Sept. 22
15| OUTLAWS/DAVID CHALMERS—!AM Productions, 3,545 $6-87 | $22,899
Lantz Building, E. Ill., Charleston, i, Sept. 23
16| FRANK ZAPPA-DiCesare-Engler Productions, 3,011 $7.75 | $22,660
Stanley Theat., Pittsburgh, Pa., Sept. 23
17| CHARLIE DANIELS BAND-Springfield Productions, 2,406 | $8.75-89.75 | $21,625
Ltd., Max Hall Mem. Arena, Calgary, Alberta,
Canada, Sept. 21
18| MILESTONE JAZZ STARS FEATURING McCOY 2,249 | $7.50-$8.50 | $18,986
TYNER/SONNY ROLLINS/RON CARTER/AL
FOSTER—BIll Graham Presents, Civic Center, Santa
Monica, Calif., Sept. 23
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All ihelr lives Donny and Marie
have been gomg gold, going pluimum and
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Campus.

A&M Revises
College Arm;

Cuts Staff

By ED HARRISON

LOS ANGELES—A&M’s college
department is redefining its respon-
sibilities and concentrating on more
specific collegiate areas, according
to Bob Frymire, director of the col-
lege division.

“Last year we had more people
covering gaps like tour support,
coordinating advertising and mer-
chandising. We've pulled back some
of the staff and are getting more spe-
cific,” says Frymire.

He states that his 12 college reps,
strategically located in key markets,
will put increased emphasis on ra-
dio, press and concert committees.

To enhance artist exposure, more
live and telephone interviews will be
set up. Frymire is looking at coordi-
nating interviews in advance with
more than one member of the band
and later editing them with music
from the album for an hour special.

College radio will also be tracked
more closely to get a fix on which
cuts are being played. “Feedback is
the most beneficial part of it,” he
says. ““College radio is usually onto a
cut earlier than commercial sta-
tions.”

A&M’s college radio mailing list
has been revised to include 490 sta-
tions. Working on a computerized
basis. records will be mailed via
United Parcel Service instead of
regular mail. This system will enable
records to arrive quicker and
cheaper.

Frymire has set up a list of 125 col-
legiate newspapers cross-referenced
with concert committees and
NECAA files and agent lists.

Facilities, including everything
from 250-seaters to stadiums have
also been computerized for mass
mailings. More bio’s and deejay
copies will be sent to entertainment
editors while reps followup on re-
views.

“People who can't get LTD can
look at an Atlantic Starr. But no one
will know about them unless they
are exposed,” Frymire says.

Last year, A&M had 23-27 reps.
streamlined now to a dozen. But
more importantly. instead of the
reps being an extension of the mer-
chandising department, spending as
much as four hours a week setting
up displays, the reps will utilize that
time to do research in stores as to
what’s selling and what displays are
being used.

The college reps are located in
Boston. New York, Atlanta; Wash-
ington, D.C.; Columbus; Madison,
Wis.; Lansing, Mich.; St. Louis;
Austin, Tex.; Boulder, Colo., and
Los Angeles. Four of the reps are
new.

Frymire sees the college rep pro-
gram as a solid training ground for
people coming into the company. It
also provides for exposure and feed-
back on collegé demographics.

“We look for people wanting to
getinvolved since itis a training pro-
gram,” says Frymire. “We can’t have
people everywhere so we rely on
phones, mailings and some trav-
eling.”

College reps report to Frymire a
minimum of twice a week. with for-
mal typed reports submitted every
month.

While A&M attended four or five
NECAA regional conventions last
year, Frymire will key in on the
NECAA national and some radio
conventions like Loyola, IBS and
the upcoming broadcasting convo in
Boston.

Talent__

BETTE MIDLER
Bette Midler, London Palladium

This was Midler's first U.K. concert appear-
ance on Sept. 21 and the sheer impact of it had
the critics groping for superlatives and for com-
parisons. One feeding most names into the pot
claimed: “it is as if a young Mae West were com-
bined with Manhattan Transfer, Janis Joplin and
Ethel Merman and had come up with an ideally
suited act for a New York gay Jewish conven-
tion.”

Which is hard to top. But most certainly it is
an act, a genuine, beautifully timed, aggres-
sively performed, superbly varied act. Midler
knows exactly how to switch moods from sensi-
tive to raucous, from serious to comic. It has
been said, by herself, that the act has little to do
with singing, but when defivering the big roman-
tic balfad she soars and swoops with total pro-
fessionalism.

She creates an aura of all-embracing show.
business schmaltz and then deliberately de-
stroys it with vastly amusing shafts of sheer bad
faste.

Midler's reputation for outrage mixed with
sophistication preceded her and all shows here,
and through other continental territories, were
fast soldout. Extra shows have been arranged.

The fact is the girl is a complete original, de-
spite the ease with which comparisons with
other performers can be made. During her hour
set, she rampaged through rock standards like
“Da Doo Ron Ron" and “Leader Of The Pack,”
swung through “Boogie Woogie Bugle Boy" in-
cluded “I Shall Be Released” and “Chapel Of
Love"” and spiced it all with rude crudities which
had the audience gasping with laughter and sur-
prise.

On her first visit to the U.K. “or as | call it,
the yuk,” she created quite sensational impact.
She turned a normally staid audience into a
mass exuding all the hysteria and enthusiasm of
a revivalist meeting. Backed by the Harlettes
and a nine-piece band which skillfully'matched
here every mood she proved to be something
special. PETER JONES

BOSTON
NANTUCKET
Oakland Coliseum Arena,
Oakland, Calif.

Boston delivered a pair of truly exciting con-
certs here Sept. 20-21, playing a dozen tunes in
80 minutes to capacity crowds of 14,000 each
night.

The quintet opened with quick back-to-back
versions of “Rock And Roll Band” and “Party,”

two of its more boogie-oriented—and thus un-
characteristic—tunes.

Next up was “Peace Of Mind" plus the cur-
rent hit “Don't Look Back” where the highly en-
thusiastic crowd got its initial dose of “the
sound”—the soaring, thickly textured sonic
sheet that audio wiz and Boston mastermind
Tom Scholz creates with his guitar and which for
all its apparent simplicity seems beyond the
reach of any other rock band.

This sound—both instantly identifiable and
deeply thrilling—is the key to Boston's success.
Important also is the clear impression that this

is a unit, a band working up there; all the pieces

fit right and there is no grandstanding.

This general physical restraint by the band is
in keeping with Scholz's temperament and with
the sound, which is both majestic and yet eco-
nomical.

Scholz eschews excess in that he knows the
secrets of the romantic and classical composers.
He works within the major keys selecting in-
stinctively those melodies which are satisfying
and beautiful without being totally predictable,
and he always keeps the tunes changing and
moving forward while still always relating to the
major theme. Thus he avoids the repetition that
is part of so much blues-based rock.

Those qualities were most apparent in “More
Than A Feeling” the band's first and still best-
known hit, which concluded with a long orches-
tral-toned coda, and in the succeeding number,
“A Man 'l Never Be,” the grandest tune from
the current Epic album. The song, however, was
marred by an uncertain vocal from Brad Delp,
who suffered his only weak spot of the evening,
perhaps because he had to sing while seated at
the electric piano. On all the other tunes Delp
was free to stand and either roam the stage or
work with his rhythm guitar.

The band then did another boogie tune
“Smokin',” at the end of which a stage-prop
pipe organ rose up at the rear of the stage, com-
plete with a keyboard which Scholz used to get
pipe organ sounds from somewhere, although it
was unclear just where.

Opening act Nantucket cooked along with
some nice playing in its eight-song, 45-minute
set, although in general its musical concepts
lacked originality and imagination.

JACK McDONOUGH

GIL SCOTT-HERON &
BRIAN JACKSON
TERRY COLLIER

Roxy, Los Angeles
It was an evening of topical and vital mes-
sages, as Scott-Heron and Jackson with the Mid-

Circle 0’ Fire, a Memphis-based vocal/in-
strumental band, to Stax. Produced by David
Porter, the album "Escape Hatch” has just been
shipped and a single, “Have It Your Way,” also
has been released. . . . R.W. Blackwood to Scor-
pion Records. His first release was shipped last
week. ... Con Brio artist Don King to represen-
tation with United Talent, Inc. ... George Kent
to AS! Records. .. . Glenn Barber to Century 21
Records, Inc.”. . . Columbia artist Janie Fricke to
a booking agreement with Chardon, Inc. and
management contract with Randy Jackson. ...
Mike Douglas to Spring Records. . . . ABC record-
ing artist John Coniee to Buddy Lee Attractions,
Inc. ... Mercury recording artist Rayburn An-
thony to wtiting contract with Colgems-EMI. ...
Debbie Peters to a writer agreement with BMI.

Frank Zappa to Phonogram for the U.S. and
Canada as an artist. A separate agreement calls
for Zappa to produce acts for his own label, with
those acts distributed worldwide by Phonogram.
... Composer, percussionist and producer Cer-
rone signed with Cotillion Records for the U.S.
and Canada. ... Singer-songwriter Marcus Jo-
seph to Big Tree Records worldwide, with an al-
bum and single due shortly. Joseph was half of
the Deardorff & Joseph duo that has since split
up. ... 98.6, an r&b band that had been backing
the Manhattans, signed to H & L Records. ...
Warner Bros." recording artist Jimmy Cliff and TK
Records’ T-Connection both signed to Don Tay-
lor for personal management. ... Barry Wil
liams, television actor ('The Brady Bunch”) to
Private Stock Records with a single forthcoming.
... RCA's T. Life to Bob Schwaid's Sight &
Sound Management for personal management.
Life is producer of Evelyn “Champagne” King,
and he has his own LP coming soon from RCA.
... Singer-songwriters Lon and Derek Van Eaton
to Colgems-EM{ Music for publishing. .. . Disco

Signings

artist Sammy Turner to Millennium Records
with a single due shortly. ... Sax player John
Klemmer to Gary Borman for personal manage-
ment. . . . Piranha and Sweetwater, rock groups,
to Jeff Lane's Bigboro Records. . . . Singer-song-
writer David “Finn” Finnerty to Mikes' Artist
Management. He headed the group Road Apples
for a while. ... Composers Robert Topper and
Madeleine Sunshine to CAM Productions for
publishing.

Cheech & Chong to Warner Bros. Initial re-
lease by the comedy team will be the original
soundtrack from “Up In Smoke.” They were for-
merly on Ode. . . . The Three Degrees to Ariola
with a soon-to-be completed LP. Giorgio Moro-
der is producing the trio. . .. Saxophonist John
Klemmer to Gary Borman Management for ex-
clusive representation in the area of personal
management. ... Rex Allen Jr. has re-signed
with Warner Bros. Records with an exclusive
long-term agreement. ... UA Records takes on
writer/performer Cindy Bullens. Her first single
"High School History,” has been released, with
an LP “Desire Wire" set for this week. ... Sof
Touch to Fantasy Records with a recently re-
leased self-titled LP and a single ""Be My For-
tune Teller” set to be released. The product is
produced by Hank Cosby. ... Circle 0’ Fire to
Stax Records with an LP “Escape Hatch” pro-
duced by label vice president David Porter.

Artist/writer Bobby David to 20th Century-
Fox Records. . . . The Perfections to Milwaukee-
based Caigar Records, with a single “Till | Get
Home" already released. . . . TK recording group
T-Connection and Jimmy Cliff to Don Taylor Art-
ist Management for personal handling.

Hero to 20th Century-Fox with its debut LP
“Boys Will Be Boys.” ... . Jules & the Polar Bears
to Columbia. It's debut LP is “Got No Breeding.”
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Talent In Action

night Band provided words and music that ex-
ploded with energy and feeling.

Their 80-minute, eight-song set Sept. 14 was
a mingling of old and new, with most of the ma-
terial from their latest Arista release “Secrets.”

Unfolding the set was a funky, uptempo
shuffle, “Helto Sunday, Helio Road,” a number
with visual dance steps that brought screams of
encouragement from the packed house. It was a
well chosen selection to prime the audience in
what was to be a good example of communi-
cative sound to foliow.

Then with no drop in intensity of dynamics,
the group eased into “95 South,” a flowing bal-
lad dedicated to the late Fannie Lou Hammer.

By now the headliners had a totally receptive
audience. With the next two tunes to follow,
some eyes were surely opened with ¥Madison
Avenue,” exposing the shams of consumer
fraud, and “Angel Dust,” a sizzling, poetic tune
focusing on a current drug menace.

To keep the communicative groove flowing,
the group eased to “A Prayer For Everybody”
with words and music by Brian Jackson, featur-
ing the latter on multi-keyboards. )

As the set wound down, the group let loose a
satirical tribute of the dos and don'ts within the
entertainment industry, aptly titled “Show Busi-
ness.”

Closing the set was “The Bottle,” a tune
which has become the band's trademark in live
performance. Midway into the song, Scott-Heron
introduced the players: Tony Green, drums; Sid-
ney Dillard, bass; Earnest Mitchell, tenor sax
and Fender Rhodes; C. C. Carfernel, percussion;
the “doctor” and background vocalists Cheeka
& Kay.

Electra/Asylum recording artist Terry Collier
opened the show with a weak 40-minute, seven-
song set. Performing selections from his latest
release, “Fire On Ice,” Collier was backed by his
lone sideman, percussionist Penn McGee, and
then almost lulled the audience to sleep with
wandering melodies and lethargic ballads.

ED AGUIRRE

ENGELBERT
HUMPERDINCK
Westbury Music Fair, N.Y.

If not the “Last Of The Romantics,” as his
latest Epic album title proclaims, Engelbert is
still one of that rare species’ longer lasting
members.

The singer's amorous approach has culti-
vated a strong following since the days of his
1967 hit “Release Me,” and the Sept. 24 eve-
ning performance, part of a 10-day soldout en-
gagement reaffirmed the hold “Enge”" has on his
demonstrative fans.

The most ardent seem to be women of all
ages, many who responded to his physical and
vocal mannerisms by tossing flowers onstage
and calling out to him in hopes of special atten-
tion. The husbands and boyfriends in the au-
dience were more restrained, drawing the line at
applause.

In a well-balanced 80-minute set, Engelbert
offered more than a dozen polished songs, get-
ting solid accompaniment from Dr. Lee Evans’
orchestra and the Engelettes, a female vocal
trio. He also injected a surprising amount of
standup humor, the funniest bit featuring an hi-
larious impression of stage-striding Jerry Lewis
in all his screwball glory. No wonder Engelbert
has shed a few pounds.

Engelbert and his accompaniment zinged
energetically through the uptempo romps,
“Take Me In Your Arms (Rock Me)" and “From
Me To You,” both songs propelled by drummer
Tony Savage. In contrast, the midtempo ballads
such as “After The Lovin' " and a medley of ear-
lier hits (“Les Bicyclettes De Belsize,” “Spanish
Eyes,” “Winter Wonderland Of Love'") were ex-
cellent vehicles for the singer's warm and invit-
ing mid-range vocal style that takes frequent
swoops into the earthier bass range.

It was his tribute to Elvis Presley, however,
that provided the evening's most powerfully
emotional moments on Presley’s gospel hits
“How Great Thou Art” and “You'll Never Walk
Alone,” Engelbert’s impassioned vocal swelled
and erupted with spiritual force, and brought
the audience to a standing ovation.

BOB RIEDINGER JR.

SONNY ROLLINS
McCOY TYNER
RON CARTER
Santa Monica Civic,
Santa Monica, Calif.

This performance brought together the mile-
stone jazzstars, a summit meeting involving a

collaboration of three giants of today’s modern
music.

Sonny Rollins is one of the greatest living
masters of tenor saxophone. McCoy Tyner's long
association with John Coltrane brought him na-
tional recognition in the early '60s and has pro-
pelled him as one of today's leading acoustic pi-
anists. Ron Carter is one of the most sought-
after bassists in the world. Supporting the quar-
tet was Al Foster, one of Miles Davis’ drummers.

The 20-city tour landed here Sept. 23 to dis-
close two 40-minute sets separated by a brief
intermission. The near capacity audience looked
on as the quartet opened the evening with a
Rollins’ composition “Cutting Edge,” a straight-
ahead piece kicked off by Sonny’s melodic 'sax
and leading the way into choruses by Tyner and
Carter.

Changing pace a bit, the group offered a
number out of the Eifington mode, a duet be-
tween Rollins and Tyner. Perhaps Tyner's most
impressive solo of the night took place on this
piece, “Sophisticated Lady.”

The duet brought back Carter and Foster with
Rollins departing and offered their own re-
fashioned tribute to Antonio Carlos Jobim with
his “Once | Loved.”

Shifting combinations throughout the show,
Carter exposed his great talent with a The-
lonious Monk number, “Blue Monk," a testi-
monial to the great pianist. Carter’s tone is only
part of the bassist’s flexibility to present a me-
lodic melody and counter with improvisational
picks and strums of his bass.

The 10-tune sets showcased each individual
member, with Tyner demonstrating one of the
most identifiable techniques in jazz piano today
along with Rollins pitting his style of awesome
technique and his ability to construct solos over
changes.

Other numbers included the title track off
Sonny's new LP, “Don't Stop The Carnival,”
“Little Pianissimo,” a solo piece of Tyner's; an-
other duet featuring Tyner and Carter on “Alone
Together” and a final solo spot with Rollins run-
ning through numerous works from past and
present material.

The over-emotional crowd could not control
its feelings. Fortunately the quartet's adequate
sound reproduction through a well mixed sound
system remedied the situation. BRUCE BOGUCKI

BROTHERS JOHNSON
EMOTIONS
Greek Theatre, Los Angeles

Warmup acts often steal the show from the
headliners and the Emotions did just that in a
fiery performance Sept. 20. .

From the start of the set to the end of the
encore, these three ladies sang and danced
their hearts out to a restless but respectful au-
dience. The 60-minute set included songs of old
and new, with hits like “I Don't Want To Lose
Your Love,” “Time Is Passing By” and ending
with their double platinum single “Best Of My _
Love.”

The highlight of the set came when the lights
were subdued and the three girls appeared on
mobile flowers, each exchanging vocal solos.

The supporting horn and rhythm sections
helped create and generate the energy behind
these three powerful performers.

Dealing with poor sound mixing and manage-
ment complaints, the Johnson's music reflected
somewhat of a negative vibe for the most part of
the show, with bass player Louis Johnson, hoid-
ing the show together with his hard driving,
pace setting playing.

The 11-piece group opened with a disco beat
tune titled "“Ride O Rocket” and then into its hit
“I'll Be Good To You." After stumbling through
four more numbers, the group went into a wa-
tered down medley of successes.

The strongest tune of the night was “Get The
Funk Outta My Face,” a number that somehow
managed to excite the crowd enough to bring a
handful of dedicated followers to their feet,
clapping with enthusiasm.

Utilizing the crowd as a jolt of inspiration, the
group picked up the pace, and let go some pure
funk, concentrating not so much on theatrics,
but playing in the fashion that resembles its
recordings. Surprisingly, the group was called
back for an encore in which it played the title
track from its latest release on A&M, “‘Blam.”

ED AGUIRRE

Martin Dealing

LAS VEGAS—Steve Martin has
an exclusive deal with the Riviera
Hotel calling for two one-week en-
gagements next year. Martin will re-
portedly collect one of the largest
salaries ever paid a comedian here.

- 1
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HENDRIX AND
JOPLIN ‘GIG’
BOWS IN N.J.

NEW YORK —Jimi Hendrix and
Janis Joplin live again—at least on-
stage, with the premiere perform-
ance of “Jimi And Janus: Together
Again,” debuting at the Morris
Stage in Morristown, N.J., Wednes-
day (27).

According to Barry Singer, part-
ner with Dyke Spear in producing
the show, the 2%-hour performance
traces the lives and careers of Hen-
drix and Joplin through live per-
formances, film clips, light shows
and narration.

The role of Hendrix is played by
Asim Gundez and Bill Perry, who
alternate, and Janis is played by
Nancy Dudan.

As in “Beatlemania” the music is
performed live onstage, with other
musicians assuming the roles of
Hendrix’s Experience, and Big
Brother and the Holding Company.

The show is set to play two nights
at the Morris Stage before going on
the road, with the ultimate goal of
playing on Broadway.

Talent

Hialeah Rocks
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concert at the facility between No-
vember and January. He’s also ex-
pecting to open the track on Sun-
days during the racing season.

“There are only two ways to get
your foot in the door for concert pro-
motions,” says Golob. “One is you
can outpay all the artists so ridicu-
lously that you’re going to lose your
shirt or you can take over a facility
that’s better than any other facility
in the area. Hopefully, a year from
now when some of the big acts want
to play Miami and have heard about
the shows we’ve put on during the
nine month off-season, we’ll be able
to attract some of them here.”

Jethro Bodine Productions is no
newcomer to concert production. A
year ago, the company opened the
Miami Marine Stadium after it had
been closed for thre€ years. The
company also has done four or five
shows at the Gusman.Cultural Cen-
ter in downtown Miami bringing in
such jazz artists as Roy Buchanan,
John McLaughlin, Herbie Mann,
Stanley Turrentine and Kenny
Rankin.

Singer/songwriter Paul Anka begins his third
tour of Japan Oct. 11. Nine concerts will be per-
formed in five Japanese cities including Tokyo,
Kyoto, Kanazawa, Fukuoka and Osaka. Anka,
who is celebrating the 21st anniversary of his
first major hit “Diana,” has just released a new
album on RCA, “Listen To Your Heart,”

Meanwhile, Europe is catching Manilow fe-
ver. The first two shows of Barry Manilow's six-
day engagement at the London Palladium sold-
out before any announcement had been made.
The Arista artist is scheduled to perform in
Paris, Copenhagen, Munich and Hamburg as
well. ... Jazz singer Etta James recently went
through a period of bad luck. First, she was de-
tained at the airport in Sao Paulo, Brazil, be-
cause her passport was missing. It took 1% days
to locate it and by that time the jazz festival at
which she was to appear was well underway.
She had to be transported by special military car
directly to Festival Hall. Following this, she was
hit with strep throat causing her to miss the
Monterey Jazz Festival in California. ... David
La Flamme, lead singer, writer and violinist from
the '60s group It's A Beautiful Day, was set to be
reunited with his former group. The occasion
was a “‘Sixties Revival Concert” in San Francisco
Sunday (1) at the Hearst-Greek Theatre.

The truck carrying all the equipment for the
Maynard Ferguson band, plus the leader's ward-
robe, was stolen Tuesday morning (26) in San
Francisco outside the Sutter Hotel. Lights and
sound equipment were also on the van. A reward
is being offered by Ferguson's manager, Kim
Ferguson, for information leading to the return
of the truck or the arrest of the person who
stole the truck. More information at 805 646-
8715.

Joe Cocker has obtained a new driver's li-
cense, and is shopping for a Jeep that will carry
him back and forth from the house he is leasing
from actress Jane Fonda. It's the big house on
an estate, in the mountains near Santa Barbara,
that Jane uses for political seminars and a chil-
dren's summer camp. Appearing with Cocker on
his 23-city tour is the American Standard Band,
composed of young musicians from Worcester,
Mass., and four horn players including Bobby
Keyes.

Singer Tom Waits will carry his favorite at-
mosphere with him on his forthcoming tour with
Leon Redbone. Onstage with Waits will be a one-
third size 1964 Thunderbird named “Blue Val-
entine,” two gas pumps with accompanying oil
racks and trash drums, one lounge style port-
able bar with accessories, and one brick wall for
leaning. ... The Dirt Band is slated to appear
with the Who and Steve Martin on NBC-TV's
“Midnight Special” scheduled to air Saturday
(7). ... Tom Verlaine, formerly with the group
Television, has begun work on his solo album.
He is being assisted by ex-Television bass player
Fred Smith. . . . Disk jockey and “Midnight Spe-
cial” co-host Wolfman Jack is set for a series of
personal appearance tours in Japan. The enter-
tainer will start the tour in 1979, bringing with
him a self-contained unit of dancers and sing-

Talent Talk

ers. The Wolfman also sings, dances and plays
the piano. . .. Little Orphan Annie, Daddy War-
bucks, Miss Hannigan, Sandy and the cast of the
hit musical “Annie” begin benefit preview per-
formances Tuesday (3) at the Shubert Theatre
in Los Angeles. For two weeks, until the official
opening Oct. 15, all proceeds will be donated to
a host of charities.

Viewers of November's “Standing Room
Only,” aired over Home Box Office, will catch
well-known personalities in out of the ordinary
situations: Pat and Debby Boone in a “milk
off"" —racing to see who gets the most milk in the
least time from assorted goats-and cows; Seals
& Crofts making music with local Minnesota fid-
dlers and banjo players; Lynn Anderson showing
off her equestrian skills; Eddie Rabbitt singing
with traditional country singers; and comedian
Fred Travalena acting as a tour guide around the
St. Paul Fairgrounds where the entire show was
taped at the Minnesota State Fair. In between
the aforementioned antics, the guest stars will
perform their top hits.

Home Box Office has also announced that a
new show featuring Hollywood names will debut
on the pay-tv network Oct. 18. Titled "'Upclose,”
the first show features John Travolta, Diane Kea-
ton, Olivia Newton-John and Woody Allen.

Kamal, who is identified in a review last week
of the new Billy Cobham LP as a “female,” is
actually a male. His manager sent a photo to
prove it. ... New York Shakespeare Festival,
Public Theatre and Broadway producer Joe
Papp, having tested the joys of singing publicly
at recent benefits for Mayor Ed Koch and the
Manhattan Theatre Club, has put his singing ca-
reer into second gear with a week-long stint at
the Ballroom cabaret in New York.

Wilson Untired

® Continued from page 40

For 100 Yards.” And relaxing for the
next six months.

Nancy chose to cutback her
schedule from being on the road for
47 weeks to six months in 1968 for
personal reasons. She held that low
profile until 1974 when she started
up in a more intense gear again.

Despite the lack of a major hit
over the past several seasons,
Nancy’s recordings remain a true
picture of an intense, deeply sensi-
tive woman.

How can she retain the same driv-
ing levels and not change her style
one iota? Simple. Explains Nancy:
“I only sing when I'sing. I don’t live
with the songs day in and day out. |
can look at a song beautifully and
come at it with a fresh approach.

“After 19 years of singing ‘Guess
Who’ I'm not tired of it at all.”

Studio

LOS ANGELES—George Duke is working at
Westlake Audio doing overdubs for an upcoming
LP with Kerry McNabb engineering and Dave
Rideau assisting. Producer John Boylan is also
doing overdubs at Westlake for Michael Mur-
phy’s forthcoming LP with Paul Grupp engineer-
ing and Erik Zobler assisting.

Donna Summer is helping to produce Sun-
shine, an act featuring her sister, at Music
Grinder, Gary Skardina at the board.

Activity at Kendun: Producer Robbie Porter
preparing a new Marcia Hines single for Wizard
Records with John Golden; Jeff Knew super-
vising the soundtrack mix for the upcoming film
“Natural Enemies” for Ellis Music Enterprises,
Stillman Kelly and Jim Sintetos at the board;
horn overdubs for Art Garfunkel with engineers
Bob Bullock and Jim Sintetos; producer Jerry
Peters preparing Syreeta’s new Motown LP with
John Golden; and Alice Cooper working on in-
strumental overdubs for Warner Bros. with pro-
ducer David Foster and Humberto Gatica and
Geoff Sykes engineering.

* x  *

Glen Kolotkin and Matthew Kauffman pro-
ducing Jonathan Richmond & the Modem
Lovers at Filmways/Heider, San Francisco for
Beserkley Records. . . . The Stylistics are working
at New York's Media Sound for Phonogram, Alec
Head doing the engineering. Jerry Thomas and
Bill Curtis also there producing the Fatback
Band for Spring Records with Mike Barbiero en-
gineering.

Action at Criteria, Miami: The Bee Gees doing
final mixes and overdubs for a new RSO album,
Karl Richardson and Albhy Galuten co-produc-
ing for Karlbhy Productions, Dennis Hetzendor-
fer assisting; Howard and Ron Albert producing
Henry Paul for Atlantic, Don Gehman engineer-
ing with Kevin Ryan assisting; and Jack Nuber
finishing mixes on Bob Marley’s five Isiand LP,
Sheila Taylor assisting.

Eddie Drennon and Chris Towns finishing up
albums at New York's C.). Recording, New York,
Pat Jacques at the controls. ... Arista’s Baby
Grand wrapping up an LP at Soundmixers, New
York, Rick Chertoff producing with Soundmixers
engineers Bill Wittman and Tim Bomba.

At House Of Music, West Orange, N.J., John
Tropea sweetening a new LP for TK, produced by
Tropea, Stephen Galfas and Charlie Conrad;
Sandy Linzer finishing up Odyssey for RCA; and
Charlie Calello producing the American Stand-
ard Band for Island with Jeff Kawalek and Cliff
Hodsdon at the controls.

Johnny Cash recording a new Columbia LP at
Jack Clement Recording Studios, Nashville,
Larry Butler producing. Charlie Rich also record-
ing his second UA album at Jack Clement, Larry
Butler producing with Billy Sherrill engineering.

Epic’s Marshall Chapman performed a live ra-
dio broadcast over WEBN-FM from 5th Floor
Recording Studios, Cincinnati, Ohio.

Joel Diamond producing Engelbert Hum-
perdinck at New York's Media Sound.

Gene Martynek producing Dave McCluskey
for GRT at Eastern Sound, Toronto, Canada, Ken
Friesen at the board assisted by Peter Holcomb.
Other activity there sees Eleanor Sniderman
producing a comedy LP with Barbara Stewart
for Aquitane Records as well as cellist Goisla
Depkat for the same label; and Bernie Finkel-
stein producing Murray Mclauchlan.

Otis Redding Il and Dexter Redding of the
newly formed Reddings are recording an LP at

" Sea Saint in New Orleans with Jackie Avery pro-

ducing and Ty Blair engineering. Both are sons
of the late Otis Redding.

Kansas mixing a new live LP at Atlanta's Axis
Sound Studios. . . . John Sholle mixing an album
for Rounder Records at West End Sound, New
York, Steve Berg at the board. ... Kenny Dale
finishing up a Capitol LP at Houston's Sound
Masters.

Ron and Howard Albert, for Fat Albert Pro-
ductions, producing Firefall at Criteria Record-
ing Studios, Miami, for Atlantic, Don Gehman
engineering with Kevin Ryan assisting. Other ac-
tivity there: the Dave Lewis Band laying tracks
and overdubs for Polydor with Bruce Albertine
producing and engineering; Promises over-
dubbing and mixing for Capitol, Steve Verroca
producing with Don Gehman at the console; and
Teri DeSario doing final mixes for Casablanca
with Don Gehman and Jerry Masters engineer-
ing, Bruce Hensal and Kevin Ryan assisting.

LeBlanc and Carr Band working at Fame Stu-
dios, Muscle Shoals, Ala., with Peter Cam pro-
ducing and Don Dailey working the board.

NM McCULLAUGH
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s DISPELS MISCONCEPTIONS g

Uphill Battle For
Orlando’s Bee Jay

By GERRY WOOD

ORLANDO, Fla.—For Eric
Schabacker at Bee Jay Recording
Studios it’s an uphill fight.

He’s trying to dispel three not
quite-exactly-true  misconceptions
while putting his impressive new
studio onto the right track toward
progress and prosperity.

Those misconceptions are that it’s
just a “‘gospel only” 